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Message from the Vice Chancellor

I am very pleased to
welcome you to United
States International
University-Africa, one
of the oldest private
universities in East
Africa. | hope you

will find this catalog
informative and user-
friendly.

Professor Margee Ensign
Ph.D. International Politics and
Economics

Vice Chancellor
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| wish to welcome and congratulate you for joining the United States International University-
Africa. It is one of the oldest private universities in East Africa and the only one that enjoys
dual accreditation in Kenya and the United States. | hope you will find this catalog informative

and user-friendly.

he USIU-Africa experience is unparalleled in
East Africa and indeed the entire continent.

Undergraduate programs offer a broad
base of knowledge through general education
courses which provide a foundation for more
specialized degree courses in the humanities
and social sciences, business, science and
technology, pharmacy and health sciences, and
communication, cinematic and creative arts.

Our faculty bring more than their cumulative
knowledge and experience —extensive as it is—to
their classrooms and lecture halls. They model
the values and character that are needed in this
globalized, multi-cultural, digital and dynamic
world.

USIU-Africa  co-curricular — activities add to
student learning and leadership development.
Our student clubs and community engagement
programs continually offer opportunities to apply
theoretical knowledge for real-world experience.
Extensive sporting opportunities in which our
students excel add to the all-round learning
experience.

As a result, students become immersed in
rigorous and transformative experiential learning.
They are able to form successful networks with
professional bodies and industry leaders, thereby
acquiring much-needed employability skills and
cultivating the kinds of social understanding
and relationships essential for productive post-
graduation personal and professional lives.

Both faculty and students can expect and indeed
receive every level of support available from

highly qualified administrators. We have built the
physical and electronic infrastructures to meet
the needs of 21st century and post pandemic
education. Smart classrooms, state of the art
laboratories, together with our iconic library and
e-Learning resources facilitate intensive and
interactive teaching and learning.

What makes USIU-Africa such a special place
goes beyond its first rate facilities and the
community who use them. It is its commitment
to equity, diversity and inclusion, the idea that
people of all backgrounds can learn together
and from each other, and together can impact
and change the world.

For those of you new to USIU-Africa, | wish to
congratulate you. You have joined a community
of like-minded individuals on a similar quest of
knowledge that will impact you, your environment
and your respective communities.

For those of you who are parents, | can assure
you that we will assist your children on their life
journey with utmost seriousness and will deliver
on the promise USIU-Africa makes to you and
your children: to provide an education that can
take them places.

For well-wishers, prospective students, faculty
and staff, | hope this Catalog will assist you
in exploring and discovering the avenues of
knowledge available to you, and look forward to
welcoming you to USIU-Africa.

Professor Margee Ensign
Vice Chancellor
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Board of Trustees

Kevit Desai, Ph.D. Prof. Eileen B Wilson- Oyelaran Ms. Carol Kariuki Ms. Phyllis Wakiaga
Board Chair Board Secretary Board Member Board Member
Principal Secretary, Ministry of East African President Emerita, Kalamazoo College CEOQO, Kenya Private Sector Alliance (KEPSA) Chief Executive, Kenya Association of
Community and Regional Development Manufacturers

Chancellor

Dr. Manu Chandaria
Chairman, Chandaria Foundation

Ms. Julia Slocombe
Vice President of Regional Operations
for Smart City
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University Council

Mr. Kris Senanu Ms. Katherine Marie-Perry Dr. Lola Odubekun Dr. John Mudany Prof. Margaret Kasimatis, Ph.D.
Chair, Independent Consultant, Independent Consultant, Grant Finance and ICT Director, Provost and Senior Vice-President
University Council Vice-Chair of the University Council Attorneys Kenya Electricity Generation Company for Academic Affairs, Saint Mary’s

College of California
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Mr. Gordon O. Odundo

«

Ms. Patricia W. Kiwanuka Mr. Paul Kasimu | Consul Prof. Kenoye K. Eke, Sr. Prof. Sheila F. Clarke Ekong
Independent Financial Consultant, Chair Director of Human Resources, B ndepenﬁzn? onsSu ta‘m, Vice President for Institutional Associate Professor Emeritus of Cultural
of the Finance, Budget and Development Safaricom Plc usiness Advisory services Advancement and Development at Anthropology in the Department of
Committee (FBDC) Jarvis Christian College Anthropology and Archaeology at the

University of Missouri, St. Louis

Ms. Minal Vohra
CEO, AION Properties Kenya, Board
Member, Sarova Hotels, Aion Properties and
Cornerstone Investment Fund
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Management Board

Prof. Margee Ensign
Ph.D. International Politics and Economics
Vice Chancellor

Prof. Munyae Mulinge
Ph.D. (Sociology), Professor of Sociology
Deputy Vice Chancellor, Academic and Student Affairs

Dr. Paul Okanda

Ph.D. (Middleware); Associate Professor of Information
Science and Technology

Director, ICT

Ms. Hellen P. Ambasa
LL.B.; M.Sc. EMOD; CPS (K)
Director, Legal Services

Mr. Edgar Imbamba
LL.M; LL.B
Company Secretary

Dr. Judith Nyakundi Obura
DBA; MBA; BSc.; CPA(K); CIFA(K); CPS(K)
Director, Finance

Other Key Administrators

Eng. Paul Warui
PE, EBK, MIEK, FSOE (UK)
Director, Operations

Ms. Night Nzovu
MBA (HRM); BCom (HRM); MIHRM (K)
Director, Administration

Irene Onacha
MBA; BSc. (IBA)
Ag. Director, University Advancement

Munyae Mulinge,

Ph.D. (Sociology), Professor of Sociology
Deputy Vice Chancellor, Academic and Student
Affairs.

Amos Njuguna

DBA, Professor of Finance

Dean, School of Graduate Studies, Research and
Extension

Martin C. Njoroge
Ph.D. (Linguistics), Professor of English
Dean, School of Humanities and Social Sciences

Valerie Palapala Adema, Ph.D.
Professor of Genetics
Dean, School of Science and Technology

Racheal Diang’a, Ph.D.
Assistant Professor of Film and Animation
Chair, Department of Cinematic Arts

Dorothy W. Njoroge, Ph.D.
Assistant Professor of Mass Communication
Ag. Chair, Media and Communications Department
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Francis Ndemo, Ph.D.
Associate Professor of Clinical Pharmacy
Dean, School of Pharmacy and Health Sciences

Timothy Okech
Associate Professor of Economics,
Dean, Chandaria School of Business

Sylvia Ogola
Ph.D. (Library and Information Sciences)
University Librarian

Ronald Kimani
Dean of Students

Dr. Ruth Mwai
University Registrar

Dr. Peter Kigwilu
Director, Quality Assurance
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Our Mission

Promote the discovery and application of knowledge, the acquisition of skills and
the development of intellect and character in a manner which prepares students
to contribute effectively and ethically as citizens of a changing and increasingly

technological world.

This mission is achieved through selected high quality Undergraduate, Graduate and Doctoral academic programs which result in the following outcomes:

Higher order thinking

The ability to collect, analyze and evaluate information and
formulate conclusions. Students develop and demonstrate the
ability to think critically, analytically and creatively.

Literacy

Competence in oral, written, quantitative, and technological skills.
Students develop and demonstrate competency in oral and written
communication as well as demonstrate scientific, quantitative and
technological literacy.

Global understanding and multicultural perspective

Awareness, knowledge and appreciation of both the diversity and
commonality of cultures. Students acquire these perspectives
through formal study of languages, history, literature and the

arts and through working, studying and living cooperatively in a
racially, ethnically, and culturally diverse environment. Further,
students acquire an understanding of economic, historical,
political, geographic and environmental relationships on a global
basis.

Preparedness for career

Mastery of a field of knowledge and its multi-cultural and
multinational application. Such mastery is accomplished through
both formal study and various experiential forms of learning such
as internships and field experiences.

Leadership and ethics
As part of their growth and development, students formulate
and articulate the ethical standards and develop the leadership

skills which will guide their professional and personal lives. This
is accomplished through formal courses in discipline areas and
active engagement of students in leadership roles both inside and
outside the classroom.

Community service and development

A sense of being part of a community and a desire to be of service
to it. Students are given opportunities to participate in community
service, citizenship, or social action projects or activities.

This mission is carried out in an environment which encourages intellectual and
scholarly development; fosters openness to a wide range of ideas, cultures, and
people; and enhances personal growth.

14
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The mind is not a vessel to be
filled, but a fire to be kindled.”

Plutarch
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Core Values

Life-long learning
Developing a learning
culture that continues
throughout a person’s
life.

United States International University-Africa | www.usiu.ac.ke

Integrity

Ensuring the pursuit
of excellence

by upholding
professional and
ethical standards and
being accountable.

Innovativeness
Introducing new
methods and
strategies that ensure
quality, efficiency,
effectiveness and
productivity.

Social responsibility
Providing leadership
in responding to
issues of national

and global concern
through collaborative
efforts.

Academic freedom
Upholding the spirit
of free and critical
thought and enquiry,
through open
exchange of ideas
and knowledge.
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USIU-Africa ...

Heritage and accreditation

United States International University-Africa (USIU-Africa) founded
in 1969, is the oldest, private and secular university in the region
with dual accreditation in Kenya by the Commission for University
Education (CUE) and the United States of America (USA) by
WASC Senior College and University Commission (WSCUC).

The University boasts of a 52-year history of high quality, student-
focused teaching and learning that has ensured each student
acquires an international education in a multi-cultural campus with
global exposure that distinguishes them in the marketplace.

USIU-Africa hosts over 70 different nationalities and offers 35
Undergraduate, Graduate and Doctoral programs through
its Chandaria School of Business, School of Communication,
Cinematic & Creative Arts, School of Humanities and Social

Sciences, School of Pharmacy & Health Sciences and School of
Science and Technology.

Faculty-Student ratio
The University has a relatively low faculty-student ratio of 1:33
compared to the national average of 1:37.

Students are able to get personalized attention from faculty thus
becoming high achievers and more self-inspired.

The high quality faculty bring together many years of experience
locally and globally. Currently, 73% of USIU-Africa faculty have
Doctoral degrees compared to a national average of 34%.

Student activities
USIU-Africa has over 31 clubs and 19 sports teams that enable
students to engage holistically outside the learning environment.

United States International University-Africa | www.usiu.ac.ke

Learning facilities

The University has invested in infrastructure that give students an
exciting learning experience, makes them more empowered, and
exposes them to different interactions.

State-of-the-art classrooms are equipped with e-learning
technology; an auditorium which can hold up to 500 persons;
a contemporary Library and Information Center; a cafeteria; a
double-winged administration building, the Freida Brown Student
Center incorporating a health center, counseling center, recreation
center, training kitchens, two restaurants, student council body
offices; a swimming pool and on-campus student hostel facilities
are some of the main features of the campus.
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USIU-Africa Alumni

The University has an alumni
network of over 22,000 professionals
making an impact in their own way
nationally, regionally and globally in
all sectors of the economy.

Welcome to Nairobi

The USIU-Africa campus lies 15
kilometers outside Nairobi City’s
Central Business District. The
City of Nairobi is the commercial,
intellectual, cultural, and
recreational hub of East Africa.

Students attending  USIU-Africa
have a wide range of opportunities
to learn outside the classroom.
Through special “Know Kenya”
courses and exhibits, a student who
is not a Kenyan native, can have a
unique introduction to the richness
of Kenya and its cultures. From the
wild game parks of Maasai Mara
to the exquisite marine parks in
the Indian Ocean, from the snow-
capped peaks of Mt. Kenya, to the
important prehistoric archaeological
sites of Koobi Fora on the easern
shore of Lake Turkana, museums
and UNESCO world heritage
sites, Kenya offers the curious and
adventurous student a myriad of
experiences.

Transportation is  provided to
connect the campus and downtown
Nairobi. Public transportation is also
available.
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ICT Division at USIU-Africa

e

he ICT Division has been mandated
Twith the task of strategizing, planning

and implementing a short, medium and
long-term shared technology vision to support
the University’s overall education, research,
and administrative activities. The Division
provides support for systems in the business
applications, infrastructure, multimedia and
telecommunications departments.

In doing so, we seek to empower our students,
faculty and staff to use information technology
to promote life-long learning for the benefit of
humankind and apply that knowledge for the
development of society. We recognize ICT
as a tool that enables students, faculty and
staff to create, learn, explore, teach, increase
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productivity, solve problems, and go wherever
their curiosity and imagination may lead them.

ICT Services at USIU-Africa
The following is a list of the services that are
available to students on campus;

1. CX - Student Information Portal: Gives each
student access to registration information,
fee balance, class schedule, fee statement,
grades, degree audit, information on clubs
and news.

2.Blackboard - E-Learning Platform: This
e-learning platform allows students to access
course outlines, assignments, quizzes,
announcements and gives them the ability to
check their online submissions for plagiarism

United States International University-Africa | www.usiu.ac.ke

using an anti-plagiarism tool called Safe
Assign. The University has put in place
examination protocols through a combination
of two solutions: Respondus Lockdown
Browser and Respondus Monitor.

3. E-mail Account - Collaboration Platform: At
USIU-Africa, students have access to official
communication via an automatic enrollment
process upon registration. Each student
could also benefit from an additional 1TB of
free cloud storage on Microsoft's OneDrive
platform and free copies of the Microsoft
Office suite in as many as 5 devices.

4.Printing & Photocopying:  Printing,
photocopying and scanning services are
available to each student at designated areas
as soon as they top up their printing accounts.
Additional services include ability to check
printing statement, check funds left, confirm
top up and change password.

5.0nline Learning Support: There is a
dedicated team that supports staff and
students in regards to online learning. This
includes regular trainings and video uploads
on how to perform specific tasks. During
exams there is live support for students who
have challenges accessing exams.

Internet Access

Internet connectivity on Wi-Fi is available via
over 100 Access Points (APs) in designated
areas outdoors and indoors, in classrooms,
computer laboratories and the Library. Students
are required to have a registered operating
system and an up-to-date anti-virus.

Multimedia Services
Students at USIU-Africa benefit from access to

a range of multimedia services such as video
conferencing and audio-visual (AV) equipment
in classrooms. USIU Africa supports Zoom
video conferencing that facilitates synchronous
learning.

Some of the ICT laboratory services accessible
by students include:

e Teaching Lab 1to Lab 6 in the Lillian K. Beam
Building;

e JRN Lab in the Lillian K. Beam Building and
the School of Communication, Cinematic and
Creative Arts;

Software Lab and Hardware Lab in the Lillian
K. Beam Building;

Journalism Content Creation Room in the
Lillian K. Beam Building;

Journalism Editing Room 1 and 2 in the Lillian
K. Beam Building;

Language laboratory in the RSTU classroom
block;

Instruction Room in the Library;

e-Resource Center in the Library;
Audio Visual (AV) booths in the Library;

Open Public Access Catalogue (OPAC) Area
in the Library;

e General Lab in the Old Lab Building;

e Videoconferencing facilities.

Computer Laboratory Regulations

e Students who have paid laboratory fees or
those doing IST courses are permitted to
enter the Computer Laboratories.
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Time in the laboratories is supervised by
faculty and staff who are responsible for
assisting and ensuring that equipment is
safeguarded.

Students should always show their ID cards,
with the appropriate sticker in place, to
security personnel every time they enter these
facilities.

Students are not permitted to play games or
do personal work in the computer laboratories.
These facilities are strictly for academic
research and assignments.

Pirating of software, music, videos and any
other electronic information is not permitted.

Students are not allowed to modify any
application or delete any system/application
file.

Students are not allowed to move equipment
out of any laboratory.

Food and drinks are not allowed in the
computer laboratories at all times.

Students should not make noise or cause
disturbance in the laboratory premises.

Fraudulent, harassing or obscene messages
and/or materials are not to be sent, printed,
requested, displayed, or stored within the
USIU-Africa computing system at all times.

Any student found in contravention of these
rules will face disciplinary action.

Data Security and Ethics

While USIU-Africa has put in place various
measures to protect the security of its
computing platforms, users should be aware
that the University cannot guarantee security

on all systems at all times. Users must therefore
engage in  “safe computing” practices by
establishing appropriate access restrictions
on their accounts by guarding their passwords
if necessary and changing them regularly
amongst other measures.

The following is a set of guidelines that students
ought to be aware of at all times:

e Data transfer on the University network should
strictly be for academic purposes only.

e All data should be scanned for viruses and
other malware before being used, saved or
transferred on to the University network.

e Transmission of harassing, discriminatory
or otherwise objectionable e-mail or files
(as determined by the recipient) without the
recipient’s consent is strictly prohibited.

e Access to ICT services is provided initially
using standard passwords. Every student
must protect their password and change it
immediately upon activation and when there
is any suspicion (however slight) that it may
have been compromised.

e Students will be held responsible for all
activities that occur on the University
computing platforms using their credentials.

e Students should not save data onto local hard
drives since these could fail and be formatted
or replaced without notice. Instead, students
are advised to store data on Microsoft’s free
cloud based OneDrive storage as mentioned
in sub-section 1.5 above.

e |nformation in the University’'s computer
laboratory  machines is cleaned out at the
end of EVERY semester and students are

United States International University-Africa | www.usiu.ac.ke

responsible for taking their information off-site
to avoid any loss.

e Files that do not conform to University policy
e.g. music, videos, games, may be periodically
deleted by the University’s antivirus software.

e Users should be aware that University
computing resources are intended to support
our core business i.e. learning and research.
These computing platforms can be queried
routinely or when the need arises to establish
patterns, accountability and responsibility for
activities that may place the University’s core
business at risk.

Bring Your Own Device (BYOD)

In order to prepare students for the changing
technological world, the University continues
to invest heavily in Information Technology
equipment and infrastructure as well as the
relevant staff and faculty. For each of our
students to benefit from these technological
advancements, students are required to come to
the University with their personal mobile devices
(e.g. laptops, notebooks and tablets) or find
ways of meaningfully meeting their academic
related computer requirements. The following
is a set of guidelines that students ought to be
aware of at all times:

e Mobile devices should be presented to
security personnel for inspection and signed
in and out of designated buildings at all times.

e Mobile devices that access the wireless
network on campus MUST have licensed
software and a current, up-to-date antivirus
running.

e Mobile devices are ONLY allowed into the
computer laboratories for learning purposes
(e.g. doing practical tasks) and can only use
Wi-Fi to carry out practical tasks assigned by
faculty during class time or at the General Lab
in the designated section.

e |CT staff can only offer advice on matters
related to technical issues affecting users’
personal devices, but are not duty bound to
attend to the problems they may have.

Students will be held responsible for exposing
the University network to ICT risks through
the use of their equipment on the University
network.

e Mobile devices should not be used for making
profits, personal gain or in any way that is
likely to compromise the University mission.
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Administration Division

Health Services

The University Health Center, located at the
Freida Brown Student Center. It is a support
department mandated to provide diagnostic,
curative, preventive and promotional health
services to the university staff, students and
faculty throughout the semester.

These subsidized out patient consultation and
pharmacy services are offered at no extra
charge beyond the paid medical fee. This
plan does not cater for hospital admission
and laboratory services. Students are advised
to acquire medical insurance to cover the
additional services that may be required.

The Health Center is open around the clock
daily including public holidays and weekends
with 10:00p.m. - 8:00a.m. being on call hours.
It is staffed by professionally trained and locally
licensed medical staff.

There is a fully equipped standby ambulance
service ready to respond to emergencies on
campus.

All international and boarding students are
required upon admission to the University to
purchase or provide proof of ownership of
comprehensive supplemental insurance that
includes in-patient care. Such coverage may be
purchased from a USIU-Africa recommended
health insurance company or from any other
local medical insurance company. Hospitals
in Kenya generally do not accept credit based
medical schemes purchased internationally.

Additional information on medical insurance
plans is available from the Health Center and
queries may be directed to the Senior Insurance
Officer on Tel: (254) 0780640963.

22 United States International University-Africa | www.usiu.ac.ke
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Sub-Division of Student Affairs

The Sub-Division of Student Affairs is responsible for all co-curricular programs, student
welfare, student records and information services, placement and career services,
counseling and life skill programs, student admission and enrollment. The Sub-Division
of Student Affairs is responsible for the preparation and enforcement of the Student
Handbook, including the student judicial system. It is made up of various departments
and is headed by the Associate Deputy Vice Chancellor - Student Affairs.

United States International University-Africa | www.usiu.ac.ke

The senior staff in the division include:

Office of the Associate DVC - Student Affairs
2nd Floor, Freida Brown Student Center
Telephone: (+254) 730 116 788.

Dean of Students - Mr. Ronald Kimani
Ground Floor, Freida Brown Student Center
Telephone: (+254) 730 116 781

University Registrar - Dr. Ruth Mwai
1st Floor, Freida Brown Student Center
Telephone: (+254) 730 116 783

Chief Admissions Officer - Dr. George Lumbasi
Ground Floor, Administration Building
Telephone: (+254) 730 116 563

E-mail: glumbasi@usiu.ac.ke

Principal Counselor - Mrs. Lucy Kung’u
2nd Floor, Freida Brown Student Center
Telephone: (+254) 730 116 797

E-mail: kungu@usiu.ac ke

Principal Officer, Placement & Career Services - Cecilia
Waihenya

1st Floor, Freida Brown Student Center

Telephone: (+254) 730 116 779

E-mail: cwaihenya@usiu.ac ke

Senior Student Affairs Officer (Sports) - Mr. Bonfas
Salano

Ground Floor Freida Brown Student Center

Telephone: (+254) 730 116 747

E-mail: bsalano@usiu.ac.ke

Senior Student Affairs Officer (Clubs) - Mr. Chris Ayuoyi
Ground Floor Freida Brown Student Center

Telephone: (+254) 730 116 792

E-mail: cayuoyi@usiu.ac.ke

International Students Officer - Ms. Kellen Njagi
2nd Floor, Freida Brown Student Center
Telephone: (+254) 730 116 765

E-mail: knjagi@usiu.ac ke
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Student Council

The Student Council (SC) is comprised of
democratically-elected student leaders. It is
the voice of the students that channels their
concerns to the administration, in addition to
providing leadership among students. The
Council plays a major role in the support and
development of student life.

The Council also manages all student clubs
as well as other activities, organisations and
fora that help facilitate students’ learning and
community service beyond the classroom. Some
of the student clubs under the Council include
Peer Counselling, Red Cross, Spoken Arts and
Debate Society (SADS), Information Technology
(IT), Business Association Club, the International
Association of Students in Economics and
Business Management (AIESEC), Enactus, the
Environmental Society (ENSO) among others. All
clubs and their contacts are listed on the USIU-
Africa website. Students may join an existing
club or create their own by contacting the
Student Council. SC offices are located on the
ground floor of the Freida Brown Student Center.
Officials are available on phone (+254) 730 116
767 or on email: stuac@usiu.ac.ke

The Sports Activities Committee (SPAC)

This is the student organisation that helps the
students activities office with the management
and facilitation of sports programs. University
sports teams include basketball, field hockey,
soccer and rugby. Students also engage in track
and field events, swimming, Taekwondo, lawn
and table tennis among many other activities.
A list of official sporting activities can be found
on the student affairs pages on the website. The

University also boasts of gyms equipped with
state-of-the-art equipment. Aerobics classes are
also carried out regularly. For more information
on our sports programs, please call (+254) 730
116 747 or (+254) 730 116 768.

Co-Curricular Events

The university organizes a number of events
throughout the year such as the Culture week,
Black History Month, the annual Students’
Leadership Retreat, Campus Awards Night,
Freida Brown Day, Graduation Dinner Dance
and the Mr & Ms. USIU-Africa beauty pageant.
Club and sport events allow students to have
opportunities to travel around the world as
participants in club or sports competitions
and programs. For more information on club
activities, contact the Student Activities Office
through the Coordinators: (+254) 730 116 792,
or (+254) 730 116 747 or the Student Council:
(+254) 730 116 767.

International Students Office

USIU-Africa boasts of hosting over 75
nationalites on  campus. A  dedicated
international students’ office caters for the

welfare of all international students. International
students often take advantage of the opportunity
to visit Kenya's famous game reserves or parks
and any of the unique tourist spots found all over
Africa. This office also assists in the organisation
of the signature culture event on campus - the
Culture Week - showcasing the unique cultural
diversity found in USIU-Africa.

Housing and Residence Life
The University has limited accommodation
on campus mainly to cater for international
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students. Housing for students is available
in two campus hostels. All rooms are double
occupancy. The Housing Office assists students
in their transition to campus life and strives to
provide a sense of community within a culturally
diverse environment. The Housing Officer,
with the help of resident student committees
develops various activities, including adventure
safaris that engage resident students during
their free time. Common rooms on each floor
provide residents with television, reading rooms
and board games. Laundry services are also
available at a reasonable fee. Meals are sold
within campus.

Counseling Services

Counseling is an integral part of student services,
which is provided through the Counseling
Center. The primary mission of counseling
staff is to assist members of the university
community to experience personal growth and
promote mental health. Services are provided by
professionally trained staff who ensure that the
sessions are strictly confidential. Individual and
group Voluntary Counseling and Testing (VCT)
services are also available at the Center, and are
offered through sessions conducted by qualified
USIU-Africa counselors. The Counseling Center
is situated on the 2nd floor of the Freida Brown
Student Center, and is also available on phone:
(+254) 730 116 748/797/791/746.

Placement and Career Services (PACS)

The Placement and Career Services department
was established to assist students and alumni
develop, evaluate and/or implement career,
education and employment decisions and
plans for future enterprise and employability in

the global market. This is achieved through the
department’s programs which include: Career
advising, employability trainings, placement
and recruitment, entrepreneurship trainings,
networking workshops, volunteerism, career
fairs and mentorship. The goal of volunteerism
is to create a desire to be part of the community
and be of service to it. service-learning
opportunities that are available throughout
the year campus community life, orientation
programs and committees. Such opportunities
include provision for volunteer services during
major campus events, preparation of student
publications, leadership  workshops and
engagement in various community programs.
The goal of volunteerism is to create a desire to
be part of the community and be of service to
it. University Publications’ Student editors and
volunteer staff, work together to publish current
and newsworthy information for the University
community. The Department of Marketing and
Communications updates an online information
portal — Campus This Week - available on
email or through a link on the USIU-Africa
web site. The USIU-Africa Gazette, a student
newspaper, is published through the School of
Communication, Cinematic and Creative Arts,
Journalism Program, while the annual Yearbook
is produced by students with the assistance
of the Student Affairs office. Students are
encouraged to contribute to the publications
through their articles and photos.
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Sub-Division of Academic Affairs
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The Sub-Division of Academic Affairs oversees the Library
and Information Center, the Office of Quality Assurance, and
all academically-related international linkages. The senior
staff in the division include:

Munyae Mulinge, Ph.D. (Sociology), Professor of Sociology
& Criminal Justice

Deputy Vice Chancellor, Academic and Student Affairs.

Tel: (+254) 730 116 280

Email: mmulinge@usiu.ac ke

Dr. Sylvia Ogola
University Librarian

Tel: (+254) 730 116 430
Email: sogola@usiu.ac.ke

Dr. Peter Kigwilu

Director, Quality Assurance
Next to Administration Block
Tel: (+254) 730 116 432/268
Email: ga@usiu.ac.ke
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Library and Information Center

The University Library and Information Center is an ultra-
modern facility which offers all the resources necessary
to support teaching, learning and research, in one central
location, making it the intellectual hub of the University

It has a seating capacity of 1,200, can
accommodate over 300,000 volumes of books
and presents a vision for the 21st Century
through the integration of books and information
technology as well as inviting spaces that
encourage collaborative learning.

The Library and Information Center facilitates
research, collaborative learning, individual
learning, informal gatherings and multimedia
instruction through a variety of services and
technologies. It provides a wide array of print,
non-print, and electronic resources.

Library users access more than 400,000
volumes of electronic resources on site as
well as offsite through remote access. These
collections are recognized for their strengths
in focusing on the programs offered by the
University.

The fully automated facility provides a range of
services which include lending and receiving,
reference and information, liaison services,
a digital repository, an archive, a bindery,
photocopying,  multimedia  access and
information literacy instruction. The Library
encourages use of its collection, and assistance
is provided at the various information service
desks.

Wired and wireless access points, available
throughout the library building, provide high-
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speed network connections. Online research
tools facilitate easy access to digital resources.

There are 10 study carrels for graduate students,
6 for Doctoral students, and 4 for faculty
members. These are intended for research and
other scholarly activities. To support individual
learning, the custom-designed study carrels
are wired with power; some have multimedia
stations for electronic access to audiovisual
collections.

An open lounge at the exhibition area near the
entrance including two beautiful courtyards,
provide casual settings for individuals or groups
to study. A multimedia instruction lab provides
information literacy skills.

Resources & Services

e |nstructional sessions provide training on
how to use the library, its online resources
and the Online Public Access Catalog
(OPAC). They also provide guidelines on how
to retrieve materials from the shelves. Other
topics covered include, Scholarly Research,
Communication and Publishing, Online
Database Searching and Retrieval, Citation
and Referencing Styles and Copyright Ethics
in the elLearning Environment. A training
schedule is disseminated every semester
through e-mail, blackboard, the USIU-
Africa website and the University’'s weekly
newsletter known as Campus This Week.

e The OPAC helps users identify items in the
library’s collection including both print and
electronic books, audio visual materials and
journals. Library users can also access the
OPAC on and off campus from the USIU-
Africa website, renew items, review their
accounts and change their addresses. It is

through the OPAC that library users can now
access e-newspapers, subject guides that
provide a starting point for research and they
can chat with a Librarian in real time by using
the ‘Ask-a-Librarian’ feature.

On-line databases such as EBSCOHOST,
IEEE, EBook Central, JSTOR, Emerald,
PsychArticles, Taylor and Francis, Grant's
Dissection Videos and Medical Embryology
Animations, provide access to full text
articles and abstracts in over 100,000 journals,
magazines and newspapers for research
needs, over 400,000 electronic books as well
as thousands of videos, talks and cases.

The Course Text Collection meets core
reading needs in specific areas of study.
These resources are loaned to students and
faculty for an entire semester.

The Short Loan Collection provides books,
periodicals, newspapers, items on high
demand, USIU-Africa student projects and
faculty papers.

The American Studies Collection promotes a
thorough understanding of the United States
of America. The collection covers, technology,
architecture, art, business, cultural studies,
drama, economics, education, geography,
gender  studies, history, international
relations, politics, journalism, labor studies,
law, linguistics, literature, music, philosophy,
poetry, psychology, religion, science and
sociology. The collection is open to the
academic and research community in the
East and Central Africa region.

The Africana Collection provides readership
and research content and promotes both
national and African authorship.
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United Nations Collection houses resources on operations
of the United Nations and its affiliated organizations and
publications on multilateral organizations/institutions. It
supports research in the areas of diversity, multiculturalism
and globalization.

Inter-library Loan Service is normally used to obtain
materials not available in the library from other local
libraries. Requests are made through the Librarian.

Photocopying Services are provided through user-
operated copiers.

The Archives section supports the dual mission of education
and research by striving to preserve and provide access
to USIU-Africa’s historical records; to gather an accurate,
authentic, and complete record of the life of the university;
and to promote the highest standards of management for
USIU-Africa’s current records.

In the spirit of embracing open access and promoting
readership, the library has an established up-to-date
institutional repository where the USIU-Africa community
showcases and shares its publications, research output,
and other scholarly works with both the internal and
external user world. The repository, which has been
hyperlinked for direct access through the library portal
and the university website, is available at http://erepo.usiu.
ac.ke/. The collection is growing by the day and currently
stands at over 6,000 publications from 2,000 in 2016.
These items are fully searchable and retrievable through
all search engines. Theses that were originally submitted
in print format will be digitized to enable online access.

The  well-established  Bindery  Section  provides
maintenance, repair and protection not only for library
materials, but also completes binding orders for other
departments within the University. The Bindery has the
skills and equipment required to bind dissertations, theses
and projects.
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Quality Assurance

USIU-Africa is committed
to using the internal quality
assurance mechanisms
and structures in place

to meet and exceed the
expectations of its degrees
by the accrediting bodies,
and by the internal and
external stakeholders.

The Quality Assurance department falls under
the Academic and Student Affairs Division of
the university.

Quality Assurance Policy Statement

USIU-Africa is committed to using the QA
mechanisms and structures in place to meeting
and exceeding the expectations of its degrees
by the accrediting bodies, and by the internal
and external stakeholders. The University shall
interrogate the meaning, quality and integrity
of its degrees in terms of what the degrees
mean, the evidence that demonstrates quality,
what distinguishes USIU- Africa graduates from
others and how this information is conveyed to
the stakeholders.

Vision
To be a center of excellence in the enhancement

of quality assurance practices in higher
education.

Mission

The mission of the Quality Assurance department
is to initiate, enhance and support Educational
Effective processes in the university in order
to ensure quality programs and thus quality
graduates.

This mission is achieved through engagement in
the following activities:

—_

. Provision of technical support in the
development, discussion and approval of
new degree program proposals.

2. Coordination of assessment of student
learning beyond the grade through program
assessment and program review processes.

3. Coordination of the evaluation of the program
assessment and program review reports by
internal and external peers.

4. Development and revision of materials/
instruments to support faculty, and students’
engagement in educational effectiveness
e.g. guidelines on educational effectiveness
processes, Academic Policies, Standard
Operating Procedures (SOPs), etc.

5. Development of faculty for effective pedagogy
through:

i. Comprehensive orientation of new faculty
into USIU-Africa’s Educational Effectiveness
culture

ii. Workshops and seminars on effective

classroom practice

Coordination of training in the use of IT to
support teaching and learning

iv. Workshops and seminars on
assessment and program review

program
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v. Organization of annual symposia for faculty
to share their experiences in the assessment
of students’ learning.

2. Coordination and support of accreditation
activities.

3. Conducting  surveys on  Educational

Effectiveness related matters.

4. Provision of technical support in the
assessment of co-curricular activities.

Academic Policies under Quality Assurance.
a) Program Assessment

It is university policy that every degree
program in the university undertakes an annual
assessment of student learning beyond the
grade. This process is conducted following the
procedures for program assessment outlined in
the QA handbook/guidelines.

b) Program Review

Each degree program at USIU-Africa shall
undertake comprehensive program review once
every five years. The program review shall be
conducted following the procedures outlined in
the QA handbook/guidelines.

c) Faculty Development

The university expects every faculty member to
undertake regular trainings to improve his/her
knowledge in content area in their discipline,
teaching methodology and use of technology
in teaching. For all the courses taught faculty
shall upload notes onto Blackboard following
the template developed by the Educational
Effectiveness Committee.

d) Student Evaluation of course instructions

Students shall conduct two evaluations of course
instructions: a formative and a summative
evaluation. Faculty shall use the results of the
formative evaluation to improve the course
instruction within the semester.

e) Missed Classes

Faculty shall attend all scheduled classes and
administer their own examinations. For any
missed class, a make-up time shall be planned
and the evidence of teaching the class given to
the Dean.

f) Moderation of Exams

It is university policy that all examination papers
will be internally moderated by before they are
administered. This shall be done following the
laid down procedure as stipulated in the QA
handbook.

g) Faculty Appraisal

Faculty members shall be appraised annually
on the basis of their development plans drawn
and agreed upon between individual faculty
members and their deans. This appraisal shall
follow the procedures outlined in the academic
QA handbook.

h) Curriculum Development/Review

New curriculum shall be developed following
the guidelines of the accrediting Commissions
and following the new curriculum procedures
provided by QA office. New curriculum shall
only be implemented after it has obtained the
relevant approvals.
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Academic Programs at USIU-Africa

The following academic
programs are currently
offered at USIU-Africa:

Chandaria School of Business

Undergraduate

e Accounting (B.Sc.)

Finance (B.Sc.)

Hotel and Restaurant Management (B.Sc.)
International Business Administration (B.Sc.)
Bachelor of Global Leadership and Governance

These undergraduate programs offer concentrations in:
Accounting

Economics

Entrepreneurship

Finance

Hotel Management

Hospitality Planning and Development

Investment Management

Management

Marketing

Real Estate Finance

Leadership and Governance in Government and Public Benefit
Organizations

e Corporate Leadership and Governance

Graduate

e Master of Business Administration (MBA)

e Management and Organizational Development

e Online Master of Business Administration (Online MBA)
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The MBA program offers concentrations in:
Global Business Management

Health Leadership & Management

Finance

Human Resource Management

Marketing

Strategic Management

Global Social Sustainable Enterprise (GSSE)

Doctoral
e Doctor of Business Administration (DBA)

The DBA program offers concentrations in:
e Finance

e Strategic Management

e | eadership and Organisational Change

Certificates
e Goldman Sachs 10,000 Women Certificate Program

Diploma
e Executive Diploma in Industrial Relations
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School of Humanities and

Social Sciences

School of Science
and Technology

Undergraduate

¢ International Relations (B.A.)
e Psychology (B.A.)

e Criminal Justice Studies (B.A.)

These undergraduate programs offer minors in:
African Studies

Arabic

Chemical Dependency

Chinese

Comparative Philosophy

Criminal Justice Studies

Family Studies

French

Gender Studies

Health Psychology
Industrial/Organisational Psychology
Integrated Studies

International Relations

Japanese

Literature

Psychology

Sociology

Spanish

Swahili

Graduate

e Clinical Psychology (M.A.)

e Counseling Psychology (M.A.)

¢ International Relations (M.A.)

e Marriage & Family Therapy (M.A.)

Doctoral

e Doctor of
Psychology

e Doctor of Philosophy in International Relations
(Ph.D.)

Certificates
e Chemical Dependency
e Health Psychology

Psychology (PsyD), Clinical

School of
Pharmacy and
Health Sciences

Undergraduate

e Bachelor of Pharmacy

e Epidemiology & Biostatistics (B.Sc.)

e Bachelor of Science in Applied Biochemistry
e Bachelor of Technology in Analytical Chemistry
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Undergraduate

e Data Science and Analytics (B.Sc.)

e Software Engineering (B.Sc.)

e Information Systems and Technology (B.Sc.)
e Applied Computer Technology (B.Sc.)

Graduate
e Information Systems & Technology (MSc.)
e |nformation Security (MSc.)

Doctoral
e [nformation Systems & Technology (Ph.D.)

School of
Communication,
Cinematic and
Creative Arts

Undergraduate

e Journalism (B.A.)

e Film Production and Directing (B.A.)
e Animation (B.A.)

These undergraduate programs offer
concentrations in:

e Print Media

e Broadcast Media

e Public Relations and Directing
e Scripting

e Directing

e Cinematography

e Editing

Graduate
e Communication Studies (M.A.)

This graduate program offers concentrations in:
e Strategic Corporate Communications

e Communication for Development

e Digital Communication

e Media Studies
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Admissions and Financial Aid
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ADMISSION APPLICATION PROCEDURES
Applications for admission may be obtained from
our website (www.usiu.ac.ke) or by contacting:

Admissions Office

United States International University-Africa
P.O. Box 14634-00800

Nairobi, Kenya.

Telephone:
+254 730 116 000 / 247 / 290 / 291 / 300 / 397
/ 503 /522

E-mail: admit@usiu.ac.ke

Allapplicants are expected to satisfy procedures
and criteria for admission to USIU-Africa and
to submit acceptable certified documents that
verify that they have satisfactorily completed all
admission requirements. Students who meet all
requirements will be considered for acceptance
to the University.

Conditionally admitted students must present
the required documents within their first
semester of study. Failure to do so will prohibit
further registration.

Intake Timelines

All Undergraduate programs admit students
each semester (January, May, September),
apart from the Bachelor of Pharmacy program
which. MBA: Admits students in the May
(Summer) semester.

MBA: Global Business Management admits
students in the May (summer) semester.

The Admissions Office processes applications
for admission on a continuous basis all year.

Deadlines for Application

Application deadlines for each degree program
are outlined on the respective application form.
However, it is important to note that Admission
into the Graduate Counseling Psychology and
International Relations programs is only done
during the Fall (September) semester; Complete
Applications must be received by June 30th.

Application Processing Fee

All applicants must complete the Application
for Admission and submit it to the Admissions
Office. A non-refundable processing fee must
accompany the application. Students from
abroad are advised to wire the non- refundable
processing fee to:

Commercial Bank of Africa Ltd. Upper Hill
Branch, Ragati & Mara Roads,

P. O. Box 30437-00100, Nairobi, Kenya.
Telephone:+254(0)20-2884000

+254(0)20-2734555

Current Account No: 6438840014

US Dollar Account No: 6462210014
Account Name: USIU-Africa or U. S.
International University

Swift Code:CBAFKENX

Intermediary Bank: JP Morgan Chase
Bank, New York

SWIFT Code: CHASUS33

Routing Number: 021000021
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Admission Requirements

UNDERGRADUATE ADMISSION
REQUIREMENTS

Kenyan Applicants

Admission to Undergraduate degree programs
is based on academic achievement at the
secondary level. These include Kenya Certificate
of Secondary Education (KCSE) scores of C+
and above or equivalent. Students who hold
other international high school qualifications will
be required to submit their certificates to the
Commission for University Education.

U.S. Applicants

High school graduation is required for admission
to USIU-Africa. High school or secondary school
students must submit an official transcript of
records showing date of graduation. USIU-
Africa recognizes two other equivalent ways of
meeting the graduation requirement: General
Educational Development (GED) certificate and
Scholastic Assessment Test (SAT).

Students who hold other qualifications will
be required to submit their certificates and
transcripts to the Commission for University
Education for equation to KCSE.

The results are evaluated in conjunction with the
high school grade point average. There is no
time limitation for SAT/ACT scores.

International Applicants

International applicants are considered for
admission based on equivalent requirements but
must also demonstrate English proficiency. All
students for whom English is not a first language
are required to show English proficiency before

beginning an academic program.

English Language Proficiency
All international students must provide evidence
of English language proficiency.

Undergraduate applicants must have a score of
550 or higher (213 computer based, or a score
of 79 or higher in the Internet Based) on the
Test of English as a Foreign Language (TOEFL).
TOEFL scores must be current within the last
two years.

English Proficiency may also be determined
through the Cambridge Test of English
Proficiency. A grade of C or better is required.
Proficiency may also be based on International
English Language Testing System (IETLS).
A minimum score of 6 (competent user) is
required.

Students from countries where English is the
official language will be exempt from the USIU-
Africa English proficiency requirement unless
their academic performance at USIU-Africa
reveals the need for additional English language
study.

Academic performance at USIU-Africa may
reveal the necessity for further English language
study by a student. The University reserves
the right to make the final determination of a
student’s English proficiency level in all cases.

FINANCIAL GUARANTEE FOR

INTERNATIONAL APPLICANTS

Non-Kenyan applicants are required to apply
for a Kenyan Pupil’s Pass. The application form
for a Pupil's Pass may be obtained from the
Admissions Office or from our website at www.
usiu.ac.ke. The application for a Pupil’s Pass
requires evidence of financial support certifying

United States International University-Africa | www

that sufficient funds are available for study at the
University for at least one academic year; and,
barring unforeseen circumstances, adequate
funding will be available from the same or
equally dependable sources for subsequent
years for the full course of study. The evidence
of financial support must be current within one
year of the student’s start date at the University.
The Kenya Pupil’s Pass application fee is Ksh.
5,000.00. Although students from Tanzania,
Uganda, Rwanda and Burundi are required
to apply for the Kenyan Pupil's Pass, the
application fee has been waived by the Kenyan
government.

The University reserves the right to require
advance payment of funds for students
from selected countries where a past history
of processing student funds has been
unsatisfactory. Kenyan immigration law prohibits
the waiver of the evidence of financial support.

TRANSFER ADMISSION

Transfer evaluation will be based on higher
education work completed where grades of C
or better were earned. Applicants with less than

12 semester units completed will have their
secondary school record also evaluated. An
overall minimum of a 2.5 (on a 4.0 scale) grade
point average is recommended for applicants
who have earned 16 or more quarter transferable
units or 12 or more semester transferable
units from another accredited or recognized
institution. Records below 2.5 (on a 4.0 scale)
will be reviewed by the Academic Deans.

Official evaluation of undergraduate transfer
credit is under the authority of the dean or
designee of a school in consultation with the
Admissions Office.

All degree-seeking undergraduate applicants
must submit official high school records (showing
date of graduation) and college records. The
Academic & Student Affairs Division evaluates
students’ previous academic work completed at
the undergraduate level for possible credits to
be applied to their degree programs at USIU-
Africa. Allowable transfer credits are identified
and documented by both the Admissions Office
and the appropriate Dean’s Office. An official
transcript must be received before final transfer
work can be accepted. Course descriptions
may also be provided if requested.

Degree requirements are determined by
combining the transfer credits allowed and the
required academic work to be successfully
completed at USIU-Africa. Students can
request a copy of the transfer evaluation from
the Registrar’s Office.

TRANSFER CREDIT LIMITS

A maximum of 49% of credit earned may
be accepted for transfer from accredited
undergraduate institutions. The 51% of all
units toward a degree must be completed
at USIU-Africa to comply with residency
requirements. USIU-Africa reserves the right to
waive this requirement for USIU-Africa students
participating in the International Student
Exchange programs.

Once a student has matriculated at USIU-
Africa, all further transfer credits must have prior
approval of the Dean or designee.

NB: For the Bachelor of Pharmacy Program,
the National Policy on transfer of credit, as




/@\ HOME | « ACADEMICS | Admission Requirements

developed by the Pharmacy & Poisons Board,
shall apply.

BASIS FOR INSTITUTIONAL TRANSFER OF
CREDITS
Transfer credits may be accepted from
US institutions of higher education that are
accredited by one or more of the following
agencies:

e Middle States Association of Schools and
Colleges

e New England Association of Schools and
Colleges

e North Central Association of Schools and
Colleges

e North Western Association of Schools and
Colleges

e Southern Association of Schools and

Colleges
e Western Association of Schools and Colleges

International  students  from  government-
recognized institutions must submit original or
certified transcripts, translated into English,
showing courses completed, grades obtained,
and length of program. A syllabus or course
description in English covering each course
being considered for transfer credit should be
submitted with the transcript to the Admissions
Office.

Transcripts and syllabi documentation are
evaluated for the minimum C grade equivalency
requirement and subject matter content to
determine the number of transfer credits
allowable. During the transfer credit evaluation
process, academic work from other colleges
and universities is compared to USIU-Africa

courses within the appropriate degree program,
and transfer credits are awarded on the basis
of similar syllabi. College and university courses
completed elsewhere may be considered for
transfer credits as electives even though the
courses are not offered at USIU-Africa.

TRANSCRIPTS

All undergraduate applicants to USIU-Africa
must submit their high school results (official
transcripts or official test results).

Transcripts should include records of all work
taken and a date of graduation. In addition,
applicants  should have any college(s)
previously attended send official transcripts
directly to the USIU-Africa Admissions Office.
Student grade reports are not accepted in lieu
of a transcript. Mailed or hand delivered sealed
records that are addressed to the USIU- Africa
Admissions Office should bear the official seal
or certification and appropriate signature from
the issuing institution. Transcripts (records of
studies) issued in languages other than English
must be accompanied by a certified English
translation together with a copy of the record(s)
from which the translation was made.

Academic records from non-American system
institutions are evaluated according to the
guidelines published by NAFSA (National
Association of Foreign Student Advisors),
AACRAO (American Association of Collegiate
Registrars and Admissions Officers) and other
recognized organizations where research data is
helpful toward objectively reviewing application
documents from international applicants.
Documents submitted to the University in
support of a student’s application become the
property of the University, and the documents
cannot be returned or forwarded.
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Applicants to USIU-Africa must submit official
transcripts of credit from all previously attended
institutions. All grades earned at other accredited
institutions will be used to compute the grade
point average for admission purposes. The
computed transfer credit grade point average
from the other institution does not appear on the
USIU-Africa permanent record.

TRANSFER CREDITS

Undergraduate students transferring to USIU-
Africa from approved institutions may meet some
or all of the General Education requirements
by presenting credits earned in accredited
institutes with grades of C or better.

GRADES REQUIRED FOR TRANSFER
CREDIT

Transfer credit is accepted from accredited
institutions only if the grade received is C or
better. Credit may be accepted where a D grade
was received under one of two conditions:

e anext higher course in a sequence has been
completed at another institution with a C
grade or better (e.g., courses in mathematics,
language);

e orahigher course inasequenceis completed
at USIU-Africa with a C grade or better.

CORRESPONDENCE AND EXTENSION
COURSES

USIU-Africa does not offer correspondence
courses and does not accept credit for such
courses. Undergraduate university-level
extension courses completed at a regionally
accredited institution of higher education can
be accepted as transfer credits at USIU-Africa.
The extension course must be similar in content
to a regular course offered at the transferring
institution and at USIU-Africa. The student

must have received a grade of C or better in
the course. No more than 24 semester units of
extension credits may be applied toward the
undergraduate degree requirements at USIU-
Africa.

U.S. MILITARY COURSE CREDIT

The University is guided by the recommendations
of the ACE (American Council on Education)
Guide to the Evaluation of Educational
Experiences in the Armed Services regarding
credit for U.S. Military Service toward the
bachelor's degree. Transfer credit will be
assessed on a course-by-course basis. To
obtain credit for U.S. military service, the student
must have matriculated, be enrolled at the
University.

A maximum of 30 units of examination credit from
all sources will be accepted by the University.

APPLICANTS FOR RE-ADMISSION

Students who are not in continuous enrolment
must apply for re-admission through the
Admissions Office, unless they have obtained
an approved Leave of Absence. (See section
on Leave of Absence). Students must submit an
application and Ksh. 3000 or USD50 application
fee. Students who are re-admitted will be treated
as new students and their transcripts will be
evaluated by the dean or designee based on
current curriculum and admission requirements.

RETURNING USIU-AFRICA

GRADUATES

Students who complete a degree, credential, or
certificate program at USIU- Africa and wish to be
considered for another program must submit an
appropriate application to the Admissions Office
and a non-refundable application-processing
fee. All such applicants are expected to meet
all admission requirements for the new degree
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program.

An undergraduate applicant who has been
denied admission may appeal the decision by
writing to the Admission Office requesting a
review of the application. However, the appeal
will not be considered unless new academic
information or supporting documents are
submitted.

An application will automatically be rejected
without further recourse if any altered or forged
documents are submitted.

Conditionally admitted students must present
the required documents within the first semester
of study. Failure to do so will prohibit further
registration. Conditionally admitted students are
not eligible for financial aid..

Students who do not intend to earn a degree
at USIU-Africa may apply to be Special Status
Non-Degree students.

A student who is classified as Special Status
Non-Degree need not necessarily meet the
admission requirements for a degree program,
but may be requested to submit supporting
documentation.

From this admission status a student may apply
for full admission to the University through
the regular admission process. If the student
becomes a degree-seeking student, a maximum
of 12 semester units (undergraduate) earned
while in the Special Status Non-Degree category
may be applied toward a degree program.
Special Status Non-Degree students are not

eligible for financial aid. In cases where there
is limited class space, degree-seeking students
will have enrolment priority.

In all cases, meeting minimum admissions
requirements does not guarantee acceptance
into the undergraduate programs at USIU-
Africa.

Undergraduate students are required to sit
for their placement tests in English, Computer
Competency and Mathematics during their first
semester of study.

Students who fail to sit for these tests, or the
remedial courses thereafter will be placed
on academic hold and will subsequently be
unable to register for any other courses in their
programs.

An application will automatically be refused
without further recourse if any altered or forged
documents are submitted.

Graduate  admission  requirements  vary
depending on the degree sought. In addition
to the degree requirements for admission,
the following are University-wide graduate
admission requirements:

e Proof of graduation from secondary/high
school or signed attestation on the USIU-
Africa application form or its equivalent
(including month and year);

e Official transcripts of all college work
undertaken (degrees and dates awarded
must be posted);

e Submission of a personal narrative; and,

e Two letters of recommendation

United States International University-Africa | www.usiu.ac.ke
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e Any other requirements as may be requested
by the University

MEETING MINIMUM ADMISSIONS
Requirements do not guarantee acceptance
into USIU-Africa graduate programs.

TRANSFER CREDITS
No transfer of credits may be applied towards
graduate degree requirements.

ADMISSION STATUS

Appeal Process

A graduate applicant who has been refused
admission may appeal the decision, in writing,
to the academic dean or designee. The appeal,
however, will not be considered unless new
academic information or supporting documents
are submitted. The decision at this level is final.

Special Status/Non-Degree Master’s Applicants

Students who do not intend to earn a degree at
USIU-Africa may apply to be Special Status Non-

Degree students. A student who is classified
as Special Status Non-Degree need not
necessarily meet the admission requirements
for a degree program, but may be requested
to submit supporting documentation. From this
admission status, a student may apply for full
admission to the University through the regular
admission process. If the student becomes
a degree seeking student, a maximum of one
semester of work earned while in the Special
Status Non-Degree category may be applied
toward a degree program.

Special Status Non-Degree students are not
eligible for financial aid. In cases where there
is limited class space, degree-seeking students
will have enrolment priority.

Auditing Courses

Applicants who wish to take academic courses,
but not receive credit, may audit courses.
Students auditing courses are not required to
take exams and complete assignments. They

will not receive grades or credit. Students who
wish to audit classes must:

e complete the “Audit or Special Status Non-
Degree” Application for Admission.

e receive an acceptance notification from the
Admissions Office before attending classes,

e complete regular registration procedures,
pay audit fees and any additional fees.

Students who fail to maintain satisfactory
attendance will receive a no credit grade.

APPLICANTS FOR RE-ADMISSION

Students who are not in continuous enrolment
must apply for re-admission through the
Admissions Office, unless they have obtained an
approved Leave of Absence. See section on leave
of absence. Students must submit an application
and Ksh. 3,000 or USD50 application fee.

Students who are re-admitted will be treated
as new students and their transcripts will be

2 S "@”’%

evaluated by the dean or designee based on
current curriculum and admission requirements.

RETURNING USIU-AFRICA GRADUATES
Students who complete a degree or certificate
program at USIU-Africa and wish to be
considered for another program must submit an
appropriate application to the Admissions Office
and a non-refundable application- processing
fee. All such applicants are expected to meet
all admission requirements for the new degree
program.

CHANGE OF DEGREE PROGRAM

Graduate students who wish to change degree
programs must re-apply to the new area of study
and pay a Ksh. 3,150 or USD50 processing fee.
If accepted they must complete requirements
for the new degree program.

FORGED OR ALTERED DOCUMENTS

An application will automatically be rejected
without further recourse if any altered or forged
documents are submitted.
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Financial Aid

United States International University-Africa | www.usiu.ac.ke

The USIU-Africa Financial Aid Office s
designed to help a limited number of students
meet their educational tuition costs when their
own resources are not sufficient. Financial Aid
is available in the form of scholarships, grants
and work-study.

Scholarships — award based on student’s
academic achievement, background and other
criteria.

Work-study —employment that enables a student
to earn money towards a portion of tuition costs
during or between periods of enrolment.

Grants — aid that generally does not have to be
repaid.

Graduate Assistantships (Teaching, Research)

To be considered for financial aid, students must
complete the “Financial Application Form” and
have a critical need for financial aid. Supporting
documents are required.

All of the Financial Aid programs require that a
student is registered full time (9 — 12 units for
undergraduate and 6 — 9 units for graduate).
Some of the Financial Aid programs require
minimum incoming and/or cumulative GPAs.
Students must adhere to the Financial Aid
deadlines to be eligible for consideration.
USIU-Africa offers a number of grants and
scholarships.

NOTE: The completion of an application form for
financial assistance, does not guarantee that a
student will receive financial aid. Financial aid
is limited and its receipt is contingent upon the
availability of funds and the number of students
that apply for the same in a given semester. Every

applicant for financial aid must complete an
application form and in most cases, applicants
will go through an interview process conducted
by a financial aid committee to assess eligibility.

HIGHER EDUCATION LOANS BOARD
(HELB)

Kenyan students are also encouraged to apply
for a loan from the Higher Education Loans
Board (HELB).

Students can email them at: helb@helb.co.ke

Second and subsequent-time HELB loan
applicants may download forms from the HELB
website.

SCHOLARSHIP SEARCH ENGINES

Here are scholarship  search engines
we recommend to students in search of
financial assistance: www.edupass.
org www.internationalstudent.com WWW.
institueforbrandleadership.org For more
information on Financial aid, please contact the

Financial Aid Office on: (+254) 730 116 745/776
or by e-mail: finaid@usiu.ac ke

www.fastweb.com

www.finaid.org

www.collegeboard.org

www.collegenet.com
www.collegequest.com
www.college-scholarships.com www.iefa.org
www.internationalschorlarships.com
www.internationalstudentloan.com

www.iefc.com www.rotary.org
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Mastercard Foundation and USIU-Africa have
partnered in its global Scholars Program to
provide scholarships to academically talented
youth from Africa facing financial, gender,
displacement, or disability constraints.

The Mastercard Foundation Scholars Program at
USIU-Africa will provide full-cost scholarships to
young Africans who are first-time undergraduate
degree-seeking applicants. They have two
intakes: May (Summer) and September (Fall).

Website:https://www.usiu.ac.ke/mastercard-
foundation-scholars-program/

Email: mcfsp@usiu.ac.ke

Tel No: +254 730 116 218; +254 730 116 218
/500 /107 /148

United States International University-Africa | www.usiu.ac.ke
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Policies and Procedures

USIU-Africa encourages
prompt reporting of
complaints so that a rapid
response can be made and
appropriate action can be
taken.

Policy on Non-Discrimination

It is the policy of United States International
University - Africa to take all reasonable
measures to provide equal educational and
employment opportunities  without unlawful
discrimination based on race, religion, gender,
colour, ethnicity, national origin, marital status,
sexual orientation, age, medical condition,
disability, status as a disabled war veteran.

The DVC - Academic & Student Affairs, is
designated to coordinate the University’s
responsibilities under the laws of Kenya and to
ensure compliance with the University’s policy
against discrimination of students.

Student-Initiated Grievance

It is University policy that all persons should
enjoy freedom from unlawful discrimination of
any kind, including harassment or retaliation
for reporting a complaint. This policy applies
to prohibit discrimination between members of
the University community, including between
students and between employees and students.

USIU- Africa encourages prompt reporting of
complaints so that a rapid response can be
made and appropriate action can be taken.
Note that reporting a complaint need not be
limited to someone who was the target of the
discrimination.

The DVC - Academic & Student Affairs is
available to help students resolve problems
informally. The University ~ encourages
discussion between the parties directly involved
in a grievance, especially in the early stages
of a dispute before the respective parties have
assumed official or public positions which may
polarize the dispute and render a solution more
difficult. In any event, students have the right to
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file a formal written grievance — either initially or
if informal resolution is not possible.

Filing a Formal Grievance

Any student who feels that he or she has been
subjected to discrimination by the University
through any of its employees, entities, policies,
procedures, or programs may report the matter
in writing to:

Deputy Vice Chancellor, Academic and Student
Affairs

Tel: (+254) 730 116 280

Email: mmulinge@usiu.ac ke

The entire procedure is available from the
above officer and is published in the Student
Handbook.

Sexual Harassment Policy

Sexual harassment, a form of discrimination
on the basis of gender, is prohibited and is
set forth in the University's “Policy on Non-
Discrimination.” The term “sexual harassment”
means unwelcome sexual advances, requests
for sexual favors, and other verbal, visual,
or physical conduct of a sexual nature. This
behavior is unacceptable in the academic
environment and in other University-related
settings such as University-sponsored activities
or University-related social events. The entire
policy is published in the Student Handbook.

Disclosure or Release of Student
Information

US law allows current and former students
access to their education records. To protect
the privacy of students, the law sets certain
conditions on the disclosure of personal
information kept by the University.

Name, date of birth, field of study, attendance
dates, and degrees received, and other items
designated as Directory Information are public
information and may be disclosed without the
student’s prior consent. Students may request that
public information not be released by providing a
written statement to the Registrar’s Office.

e Non-Directory information may be released
without consent of the student to:

e USIU-Africa  officials  with
educational interest.

legitimate

e Other institutions in which the student seeks
to enroll.

e Persons or institutions providing financial aid
to the student.

e Accrediting agencies.

Copies of the complete student records policy
may be obtained from the Registrar’s Office.

Services for Individuals with Disabilities

The University will provide reasonable access
to facilities and services and to programs for
which the student is otherwise qualified without
unlawful discrimination based upon disability,
whether that be real, perceived, or in the past.
The University will accommodate individuals
who currently have a disabling condition, subject
to availability of the necessary infrastructure.

Students  with  disabilities should obtain
information on what is available from the
Student Affairs Office before admission. They
must provide documentation from a qualified
professional to establish their disability, along
with suggested reasonable and necessary
accommodations.  They  should  request
accommodations at the start of each semester.
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Students are encouraged to contact one of
the following compliance officers who will
coordinate USIU-Africa’s efforts to provide
needed services:

Senior Insurance Officer
Health Center

Tel: +254780640963
Email:mwanderi@usiu.ac.ke

Principal Counselor Counseling Center
Tel: +254 730 116 797

While the University will strive to accommodate
students with disabilities as fully as possible,
reasonable accommodations do not include
measures which fundamentally alter the
academic program or which place an undue
financial burden on the University.

Primo Star

United States International University-Africa | www.usiu.ac.ke
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Registrar’s Policies and Procedures

REGISTRATION

Students may not register for any courses
unless officially admitted to the University by
the USIU-Africa Admissions Office.

Students will not receive credit for any course in
which they are not officially registered. Except
in unusual circumstances, registration after the
second week of classes will not be permitted.
Students may not attend any class for which
they are not officially enrolled.

Registration must be completed by the student
or his/her legal agent.

Registration procedures must be completed in
order for students to be considered officially
enrolled.

International Students

Al international students must meet all
Government of Kenya requirements for the
purpose of acquiring a Kenya Student Pass.

After obtaining financial clearance to enroll for
classes, all international students must enroll
for a full course load - minimum of 9 units at
the undergraduate level and 6 units at the
graduate and doctoral levels - each semester
to be able to maintain their status and to retain
the pupil’s pass. Only students who are in their
final semester at the undergraduate level or are
taking project, thesis or dissertation courses at
the graduate level will be exempted from this
policy.

In case of a semester break, the student
must surrender their Kenya Student Pass to
the Government of Kenya's Directorate of
Immigration and Registration of Persons, and
spend such time off in his/her country of origin.

DATES

Registration dates are announced in the
Academic Calendar published each vyear.
Transfer and returning students are urged to
schedule an appointment with an academic
advisor to pre-register. New students are
expected to attend orientation for registration
procedures. The dates for orientation are
published in the official Academic Calendar. In
order to attend class, a student must be officially
registered for courses.

ENROLMENT STATUS

Full-time students are those students whose
semester academic load (coursework or other
required activity) is composed of at least 9 or
more units at the undergraduate level or six
or more units at the graduate level. (See also
section on student course loads).

Part-time students are those students whose
semester academic load is less than 9 units at
the undergraduate level or fewer than six units at
the graduate level.

DROPPING AND ADDING COURSES
Dates for adding and dropping courses are
published in the official Academic Calendar.

If a student stops attending a course without
going through the official drop procedure, a
grade of F will be entered on the student’s
permanent record.

There is an administrative withdrawal fee of Ksh.
525 for each course dropped or added.

Students who wish to drop all courses in which
they originally enrolled for a semester must
follow the withdrawal procedures described
below.
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WITHDRAWAL FROM ALL CLASSES
Students withdrawing from all courses after
the last day to withdraw, must schedule an
appointment and obtain a Drop and Add Form
from their Academic Advisors, complete the
form and the Advisors will return the Drop and
Add Form to the Registrar's Office. A grade
of WU for each course will be entered on the
student’s permanent record.

WITHDRAWAL FROM THE UNIVERSITY
Students withdrawing from the University must
complete the Final Clearance Form obtained
from the Registrar’s Office.

CANCELLATION OF REGISTRATION

The University reserves the right to cancel the
registration of any student who does not comply
with USIU-Africa rules, regulations or policies.

CANCELLATION OF A COURSE

The University makes every reasonable effort
to offer courses as announced. However, the
University reserves the right to modify the class
schedule or to cancel courses if necessary.

WAIVERS AND SUBSTITUTIONS

If a course requirement is waived, another
course must be substituted. A course waiver
does not reduce the unit requirements for
the degree program. Applications for course
substitutions and waivers must be processed
using the appropriate substitution/waiver form
that is initiated by the student with the academic
advisor and approved by the Dean or Principal
Academic Advisor of the school involved.
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Financial Policies and Procedures

Tuition and Fees

Approved Tuition Fee and Commensurate charges are
published in the University’'s Fee Schedule and are subject
to annual review. The fees and charges are applied based
on course registration, Major and the student’s nationality.
Pre-registration is only available to students with zero
balances, those on financial aid and deferred payment
plans. Holds will be administered to all students whose fees
is owing at the time of pre-registration.

Fees Payment

All fees are due for payment on or before the first day of
every semester. Incoming students must pay fees before
course registration. Any amounts paid into the University’s
bank account will be deemed as payment towards tuition
fees unless otherwise specified.

The University reserves the right to withhold a grade report,
academic transcript, and diploma from any student who has
outstanding financial obligations, either to the University or
to student’s organizations. Registration may be withdrawn
for non-payment of fees.

Students who plan to participate in the Commencement
Ceremony must have paid their fees in full including the
graduation fee and the gown deposit charges.

Kenya Shillings (KES) and US Dollars (USD) are the
acceptable currencies. The US Dollar to Kenya Shilling
exchange rate for international students will be set using
the monthly rate average of the buy and sell rates for the
month before pre-registration of the next semester and
remain fixed per semester. For East African students, the
rate will vary with the date the transaction takes place.

Financial Clearance

Financial clearance to access Library and Library Services,
will be upon full payment of fees or payment of instalments
for students on the approved Deferred Payment Plan. The
semester’'s Fees should be paid in full before the end of
each semester. Students with Fee balances will be allowed

Payment Information

Bank: Commercial Bank of Africa

Branch: Upper Hill

Address: P.O. BOX 30437-00100

Swift code: CBAFKENX

Intermediary Bank: JP Morgan Chase Bank, New York
SWIFT Code: CHASUS33

Routing Number: 021000021

KES Account Number: 6438840014

US Dollar Account Number: 6462210014

Account Name: United States International University - Africa

Bank: Co-Operative Bank of Kenya

Branch: CO-OP House, Haile Selassie Avenue,

KES Account Number: 01120002134100

Account Name: United States International University - Africa

Bank: Standard Chartered Bank Kenya

Branch: Kenyatta Avenue

KES Account Number: 0104023439700

Account Name: United States International University - Africa

Bank: Kenya Commercial Bank

Branch: Thika Road Mall

Bank Code: 01

Branch Code: 308

Bank Swift Code: KCBLKENX

KES Account Number: 1179516710

Account Name: United States International University - Africa

Bank: Absa Bank Kenya PLC

Branch: Westlands

Kes. Account Number: 2037727558

Account name: United States International University

United States International University-Africa | www.usiu.ac.ke

Online Card Payment

e To make the online card payment:

e | ogin to the CX Student Portal https://cx.usiu.ac.ke

e Click on the Student Tab and go to My Account Info

e Click on Balances and then go to Make a Payment

e Input the semester you intend to make payment for and
the amount you wish to pay

e Click on Submit then press Continue to finalize on the
online payment procedure

Mobile Money Payments (MPESA)

e On Safaricom Menu select Lipa na Mpesa then Paybill

e Enter USIU-Africa Business number — 516900

e Enter Account number: Student ID — (hyphen) then purpose
code. (FOR EXAMPLE 654XXX-TUIT)

e Enter the Amount you wish to pay

e Enter your PIN and click send.

Visit https://www.usiu.ac.ke/300/m-pesa-payments/ for listing
of the Purpose code.

Note: Always include the student’s full names and USIU-Africa
ID number when making payments. All cash deposits made
at the bank shall be receipted into the student accounts on the
next working day.
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to sit for their examinations: they will however
be placed on financial hold to restrict them from
accessing their grades and registering for the
following semester.

Room & Board

A room key deposit of Kes. 4,778 (refundable
on leaving the hostel) and room reservation
charges of Kes. 14,000 are payable before the
semester begins.

University’s hostel residents and non - Kenyan
citizens are charged for a comprehensive
medical insurance cover, unless the student
already has an existing cover acceptable
in Kenya (subject to authentication by the
Insurance Office every semester).

Institutional Charge Waiver/ Refund Policy
Dropping a Course If a course is officially
recorded by the registrar as being dropped, the
charge waiver schedule is as follows:

v 100% charge waiver if officially recorded
before the first day of the semester.

v 90% charge waiver if officially recorded
within seven calendar days of the first day of
the semester.

v 75% charge waiver if officially recorded
within 14 calendar days of the first day of the
semester.

v If recorded after 14 calendar days of the
first day of the semester the course will be
charged full fee.

Add/Drop Fee is KES 500 per course charged from
the first day of the second week of the semester.

Late registration fee is a fixed charge which
begins the second day of the second week of
the semester.

Procedure for Withdrawing/Requesting a
charge Waiver

A student must complete the following steps in
order to receive a fee credit:

e The student should contact the University’s
registrar to officially withdraw the course(s).

e The student Must fill an Add/Drop Form which
must be approved/signed by the academic
dean.

e The student will present his case/give details
to the academic dean as to why the student
is withdrawing for the course(s)

e Guided by the University’s policies, the dean
will advise finance on the fee waiver/reversal
giving detailed reason as to why the Drop
charges should not apply.

e The approved Add/Drop form must be
submitted to the registrar's office for
processing and copy forwarded to finance
for reversal of the Tuition Charges

Charges to be Waived/Reversed include:
e Tuition Fee (As per policy)

e Library Fee

e Student Activity Fee

e Lab Related charges

e Student Medical Insurance (non- refundable
after the second week of the semester)

Charges Not Reversible/ waived include:
e Add/Drop Fee
e Late Registration Fee

e Interest Charge (as per policy)
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e Tuition Fee (as per policy)

e Charges related to Course material for
various classes

Instalment Payments

The Deferred PaymentPlanis available to Kenyan
students. Access to the Plan for international
students is at the discretion of the University.
Continuing students and freshmen are allowed
a maximum of 3 and 2 equal installments
respectively. Freshmen on Deferred Payment
Plan will be allowed to register for classes after
payment of 50% of fees, and will get financial
clearance after registration and approval
of the instalment plan by the Credit Control
Office. The second 50% instalment plus any
interest charged will be due the 7th day of the
second month of the semester.
Financial clearance for continuing students
is conditional upon payment of the st
instalment, registration and approval of
Deferred Payment Plan by the Credit Control
Office. The 2nd and the 3rd instalments
are due for payment on the 7th day of the
second and the third months of the semester
respectively. Students who do not adhere to
the payment plan dates and regulations will be
deemed as defaulters and may be denied future
payment plan applications, and denied access
to university’s facilities and sitting for final exam.

Application for the payment plan should be
submitted by the 2nd week of every semester
through  https://www.usiu.ac.ke/w fer-

payment/

Interest Charge

Fees not paid on or before the first day of
the semester are considered outstanding
and attract an interest of 1.5% per month.

Interest on outstanding debt is charged each
month for a maximum of 10 months, after which it
is stopped until the student resumes payments.

Tuition Refund

Students should ensure that they have
completed their final clearance before the
refund form is filled and submitted to the finance
office. Refund will only be done to students who
have graduated or have left the university.

Students should claim their refunds immediately
after doing their final clearance. Excess/
Overpaid fees, Caution fee and gown deposit
fee will be submitted to Unclaimed Financial
Asset Authority (UFAA) if they are not claimed
by the students 2 (two) years after graduation/
leaving the university.

Student refund must be applied through https://
www.usiu.ac.ke/w ition-refun and
shall be process monthly.

Debt Collection

Students are required to clear their fee balance
in good time. Any student debtors over
one year will be forwarded to external debt
collectors for recovery at the student’s cost.
The University reserves the right to blacklist
students with a Credit Reference Bureau for
non-payment of fees and charges.

Returned Check Charges

A 10% charge (up to a maximum of Kes.
5,000.00) will be assessed for returned/Unpaid
Checks. Personal checks will not be accepted
from Students with history of bad/returned
checks.



https://www.usiu.ac.ke/webapp/defer-payment/
https://www.usiu.ac.ke/webapp/defer-payment/
https://www.usiu.ac.ke/webapp/tuition-refund/
https://www.usiu.ac.ke/webapp/tuition-refund/
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Academic Information

The Catalog takes effect on the first day of class of the Fall
semester of the academic year for which it is published.

University Catalog

Students are responsible for becoming familiar
with the information presented in this Catalog
and for knowing and observing all policies,
procedures and deadlines related to their
participation in the University community.

Regulations will not be waived nor exceptions
granted based on a student’s ignorance of
USIU-Africa policies or procedures.

Not all courses listed in this Catalog are available
each semester.

Catalog Controlling Graduation

Students must satisfy degree and course
requirements as outlined in the Catalog in effect
at the time of first enrolling at the University
as degree candidates, provided they do not
interrupt their studies.

Once students interrupt their programs (i.e.,
without an approved leave of absence for two
or more semesters), it will be necessary to
satisfy the degree requirements as outlined in
the USIU-Africa Catalog in effect at the time they
re-enter as degree candidates.

Catalogs take effect on the first day of class of
the Fall semester of the academic year for which
they are published.

Academic Calendar

The academic year is divided into three
semesters: each 14 weeks in duration (Fall,
Spring and Summer). The academic year
begins with the Fall semester. Academic credit
is given in Semester Units.

Course Numbering

Undergraduate lower division courses are
numbered 1000-2999. Students are expected to
complete all their 1000 and 2000 level courses
in their freshmen and sophomore years. Upper
division courses are available to those students
with junior standing and are numbered 3000-
4999. Certain courses may also have individual
prerequisites.

Graduate courses are numbered 5000 and
above, whereas Doctoral courses are numbered
7000 and above.

NB: The course codes for B.Pharmacy courses
are however unique to the program.

Leave of Absence

If students anticipate being absent from the
University for a semester or more, a Leave
of Absence form must be obtained from the
Registrar’'s Office. Graduate students enrolled
in their thesis, project or dissertation must
obtain approval from their Academic Dean or
designate. Financial Aid recipients must also
obtain approval from the Financial Aid Office
and International Students must also secure
the approval from the Pupil’s Pass Coordinator.
Thereafter, the completed Leave of Absence
Form must be returned to the Registrar’s Office.
A leave of absence may be approved for a total
of one academic year.

Students who receive an approved leave of
absence may return to the University after
the expiration of the leave under the following
condition: the degree requirements appearing in
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the Catalog of the date of original matriculation
remain in effect. A leave of absence does not
change the time limits for degree completion.

Students who are absent from the University
and who have not received an approved leave
of absence, must reapply for admission, and,
if readmitted, must enter a program offered at
the time of readmission (i.e., may not enter the
program in which they were previously enrolled
if it is no longer offered).

Students who register but do not attend class by
the end of the 3rd week will be no show cases
(have their registration cancelled) and considered
to be away without approved leave of absence.

Academic Standing

A student's academic standing is considered
unsatisfactory if the cumulative grade point
average falls below the GPA required by the
degree program or below 2.0 at the undergraduate
level and 3.0 at graduate and doctoral level.
The academic standing of transfer students is
determined by the grade point average of work
completed at USIU-Africa.

Academic Warning/ Probation/ Dismissal

Students are automatically placed on poor
academic standing at the end of any semester
in which their cumulative grade point average
changes from satisfactory to unsatisfactory (i.e.
below 2.0 at the undergraduate level and below
3.0 at graduate and doctoral level). The first
semester in which the cumulative grade point
average (GPA) is unsatisfactory, the student
is placed on “academic warning”, the second
consecutive semester in which the grade
point average is unsatisfactory, the student is
placed on “academic probation” and the third
consecutive semester in which the grade point

average is unsatisfactory, the student is placed
on “academic dismissal” and may appeal for
reinstatement through their academic Dean.

Students who are academically dismissed may
appeal their cases to the dean or designee if
there are extenuating circumstances. Students
who are dismissed a second time need not
appeal.

Appeals for reinstatement are governed strictly
by the following conditions:

A.The reinstated student will be placed on
academic warning, and the student must
obtain the cumulative grade point average
established by the University within the next
two semesters of enrolment. If the student
does not attain the required GPA in the
time allowed, academic dismissal from the
University will be automatic.

B.The student automatically will be returned to
a regular status when his or her cumulative
grade point average reaches 2.0 at the
undergraduate level and reaches 3.0 at
graduate level.

Transcripts Permanent Record

Only information of an academic nature is
entered into the Student Academic Record
(transcript). Specifically, no statement regarding
disciplinary action is entered. Disciplinary action
and the disciplinary records fall within the
purview of the Student Affairs Office.

The transcript bears the following entries
regarding the completion of degree requirements
and the awarding of degrees: degree awarded;
area of concentration or major (as applicable);
and date of completion, i.e., the last day of the
last semester registered or the date on which
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all requirements for the degree were completed
(whichever is the later date).

Official Records

Official transcripts are issued by the Registrar’s
Office. Transcripts are issued only at the written
request of the student. Exceptions to this rule
are covered under the heading “Disclosure or
Release of Student Information.” Requests for
transcripts may be submitted either in person,
or by mail. A Ksh. 525.00 fee is charged for
each official transcript and a Ksh. 263.00 fee is
charged for each unofficial transcript.

Official transcripts bear the institutional seal and
the signature of the University Registrar.

Transcripts may be withheld if the student has
an unresolved obligation to the University.

Marking System and Symbols Used on

Transcripts

A Superior. The student has demonstrated
a quality of work and accomplishment far
beyond the formal requirements and shows
originality of thought and mastery of material.
A+ grades are not recognized as a valid
grade in grade point average calculations.

B Above Average. The student’s achievement
exceeds the usual accomplishment, showing
a clear indication of initiative and grasp of the
subject.

C Average. The student has met the formal
requirements and has  demonstrated
good comprehension of the subject and
reasonable ability to handle ideas.

D Below Average. The student’s
accomplishment (while still passing) leaves
much to be desired. Minimum requirements
have been met but without distinction.

90% -100% Grade A
87%-89% Grade A-
84%-86% Grade B+
80%-83% Grade B
77%-79% Grade B-
74%-76% Grade C+
70%-73% Grade C
67%-69% Grade C-
64%-66% Grade D+
62%-63% Grade D
60%-61% Grade D-
0%-59% Grade F

F Failure. The student has not met the minimum
requirements.

CR Credit. Used upon completion of thesis,
dissertation, project, internship, community
service and other specified courses.

NC No Credit. The student has not achieved the
minimum expectations of scholarship or credit in
terms of the course objectives. The NC is not to
be used where a grade of F is justified. It is not
used in computing grade point averages.
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4.0 quality points
3.7 quality points
3.3 quality points
3.0 quality points
2.7 quality points
2.3 quality points
2.0 quality points
1.7 quality points
1.3 quality points
1.0 quality points
0.7 quality points

0.0 quality points

| Incomplete. Given only in extenuating
circumstances. Work must be completed by the
end of the succeeding semester.

IS In Session. No continuous enrolment required.

IP In Progress. To be used for certain theses,
projects, practicals and internships.

AU Audit. Does not yield credit.

Enrolment for audit is limited to original
registration for the semester or to properly

approved changes within the first week.
Registration and payment of fees are required
for audit courses.

W Withdrawal. Grade given to those who drop
classes after the scheduled drop period.

WU University withdrawal indicates withdrawal
from all classes.

NR No Report. Indication (to be used only by the
Registrar) that as of the deadline for submitting
grades, none had been received. See “Grade
Reporting” section.

Quality Points and Grade- Point Average
(GPA)

For each unit in which the student is enrolled, he
or she will receive quality points as follows:

A student’s grade point average is obtained by
dividing the total number of points earned by
the total number of units undertaken, excluding
courses in which the grades CR, I, IS, IP, NC,
NR, W, and, AU. Transfer units are not counted
in calculating the GPA on the USIU-Africa
transcript. All credits counted toward a degree
are used in calculating the cumulative GPA.

Grade Reporting

Instructors report a grade for credit when
all requirements for the course have been
completed. The Registrar’s Office must receive
grades from instructors no later than 14 calendar
days from the end of the term. If grades are not
received on time by the registrar, an NR (No
Report) will be entered on the student’s grade
report. Students who receive NR for their grade
should contact their instructor.

After a grade has been reported to the registrar,
the grade will not be changed unless a written
grade change and an acceptable reason for
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the change are submitted to the registrar by the
instructor with prior approval of the departmental
Chair or designee.

Students may receive an incomplete grade
for a course when illness, family tragedy, or
similar difficulty makes it impossible for them to
complete course requirements on time. Students
must arrange for an incomplete grade with their
instructor and department chair. Students do
not re-register to finish incomplete coursework;
however, they are required to finish incomplete
coursework no later than the end of the following
semester (summer included). Normally the
course must be completed with the instructor
who assigned the incomplete grade. Incomplete
grades, which are not received by the end of
the following semester, will be converted
automatically to an F grade for graded courses
and to an NC for credit/no credit courses.
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Students have the right to ask an instructor for
an explanation of any grade received. Grade
appeals are used in instances where students
perceive that a final grade is unfair, arbitrary,
or capricious. Appeals must be filed within six
weeks of the date the grade was posted.

Students are encouraged to talk to their
instructors before beginning the grade appeals
process to attempt to resolve the matter
informally. Information about the grade appeals
process is available in the Departmental Chairs’
offices.

Students may repeat courses in order to improve
their academic record. All grades earned
at USIU-Africa will remain on the student’s
transcript and the highest grade earned will be
used to compute the grade point average.
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The record for any repeated course will show
the original grade accompanied by a notation,
signifying that the repeated course is shown
elsewhere on the transcript. In all instances, the
same structured class must be completed.

Repeated courses may not be taken by
Independent Study or be taken on a Credit/ No
Credit basis.

Courses failed must be repeated at USIU-Africa.
If a transferred course is repeated at USIU-
Africa, only the USIU-Africa grade appears on
the transcript.

It is the student’s responsibility to notify the
Registrar’s Office that the repeated course has
been completed.

At the undergraduate level, a maximum of four
courses may be repeated to replace a prior
grade. Any other repeats after that will not
replace a previous grade.

No course may be taken more than twice
(the original registration and one subsequent
registration) without approval from the academic
dean.

At the graduate level, a maximum of two courses
may be repeated to replace a prior grade.
Any other repeats after that will not replace
a previous grade. No course may be taken
more than twice (the original registration and
subsequent registration) without approval from
the academic dean.

USIU-Africa  shall closely monitor class
attendance through consistent roll call during
class time. All instructors shall take attendance
for all classes and the components of the
instruction taught through the Blackboard
platform shall be monitored electronically. Each
student is responsible for all academic work
missed during absences. To get a grade in a
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course, a student must attend at least 75% of the
classes in that course.

At both the undergraduate and graduate levels
the maximum allowable absences is seven (7)
for twice a week classes, and three point five
(3.5) for once a week classes. This translates
to missing 25% of class contact hours. Any
absences in excess of these limits, whether
excused or unexcused, will automatically lead to
an F grade.

No Show

Students who register but do not attend class by
the end of the third week will be considered No
Shows and their registration will be cancelled.

Academic Residency Requirements
Undergraduate students must be in attendance
at the University for at least the last six
semesters preceding graduation. The last 51%
of the units applicable toward the degree must
be earned while attending the University and
may not be fulfilled by examination. However,
in some circumstances exchange students may
be exempted from this requirement. Master's
degree students must complete all units of their
degree requirements at the University. Transfer
credits are not awarded to Master's students.
Students should consult their academic advisor
for details. Doctoral degree students must
complete all units of their degree requirements at
the University. Transfer credits are not awarded
to Doctorate students. Students should consult
their Academic Advisors for details.

Exceptions to Academic Regulations

A request for an exception to a published
University academic policy or a request for any
special academic privilege must be made in
writing initiated through an academic advisor.

All documentary evidence in support of each
application for academic exception or academic
privilege should be submitted with the written
request. Each case will be decided on its own
merits. All exceptions, waivers, and special
privileges are subject to review by the dean for
a final decision.

Transfer Students

The University shall admit prospective students
from institutions approved by the Kenyan
Commission for University Education.

Academic Code of Conduct and Ethics

The University is committed to principles of
scholastic honesty. Its members are expected to
abide by ethical standards both in their conduct
and in their exercise of responsibility towards
other members of the community.

This Code of Conduct and Ethics is established
to lend greater definition and meaning to the
principles of scholastic honesty and to outline
standards which will guide the actions of the
academic community. Any student who violates
the Code of Conduct and Ethics will be subject
to sanctions up to and including dismissal f rom
the University. A student accused of a violation
is guaranteed an impartial hearing and the right
to an appeal. Procedures and guidelines for the
hearings and the appeals are described in this
section.

Students

As it is with other members of the academic
community, each student’'s conduct is expected
to be in accordance with the standards of the
University. Students bear the responsibility not
only for their own academic integrity, but also
for bringing instances of suspected violations of
the Academic Code of Conduct to the attention

United States International University-Africa | www.usiu.a

of the proper authorities. Any evidence that
the student has failed to report instances of
suspected misconduct will lead to sanctions.

Faculty and Administration

Faculty and administration are obligated to the
University and to the students they teach and
serve to uphold ethical standards. They must
deal fully and fairly with instances of academic
misconduct. Any evidence that a faculty
member has intentionally acted in a manner not
consistent with this policy (including failures to
report instances of suspected misconduct) will
be subject to a referral to the faculty member’s
Dean for appropriate action.

Students’ Academic Grievance Process
Student(s) may have complaints and grievances
relating to course quality / standards, course
materials, an instructor’s teaching approach. A
student who feels aggrieved by an instructor or
has serious concerns about the manner in which
a course is being conducted is encouraged to
first raise the issues or grievances verbally with
the instructor within five (5) days of the incident.
If this is not possible or if a satisfactory solution
is not reached, the student(s) shall consult,
in writing, with the respective Departmental
Chair, school Dean and thereafter the DVC,
Academic Affairs. Should the instructor be the
Departmental Chair or the Dean, the student
should report to the next level of office.

The Departmental Chair or Dean/ designee
takes immediate action in response to the
complaint, and may impose appropriate action
on interim basis when there is reasonable cause
to believe that such action is needed to meet
the students’ learning outcomes, for the welfare
of the student(s) or to avoid disruption of the
academic process.

After investigation, the Departmental Chair or
Dean communicates his/ her decision in writing
to the affected student(s) and instructor within
five (5) working days.

Appeal Process

Either partyhasarighttoappeal the Departmental
Chair's decision to the School Dean. Where
the decision emanates from the office of the
school Dean either party can appeal to the DVC
Academic and Student Affairs within 10 working
days. However, this procedure provides for
internal resolution of complaints and is not a
legal forum. Consequently, representation of
parties by legal counsel is not permitted. The
DVC - ASA will appoint an appeals board to
hear the appeal. An appeals board shall consist
of one faculty member, the Departmental Chair
of the respective Department, representative of
Faculty Council, representative of Student Affairs
Council and representative of Human Resource.
The DVC - ASA will appoint one member of the
appeals board to chair the hearing and ensure
that proper procedures are followed.

The appeals board shall submit a report of its
findings to the DVC- ASA within five (5) working
days of the end of the deliberations. The DVC -
ASA shall communicate in writing to the affected
student(s) and instructor of his/her determination
within two (2) working days. The decision of the
DVC - ASA and sanctions (if any) imposed is final.

The record of the final determination of the
grievance will be maintained in the office of the
DVC - ASA for a period of five (5) years unless
new circumstances dictate that the record
should be kept for a longer period.

Acts of Misconduct
The Code of Conduct prohibits certain acts
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of misconduct by students enrolled at the
University. Other University policies and
procedures may also apply. Depending on the
circumstances, the following acts of misconduct
described below may be considered as either a
violation or an infraction.

Violations
The following acts are examples of violations.

CHEATING IN EXAMS: This refers to the use
of any prohibited materials during exam and
collusion with other persons within or without the
exam room.

EXAMINATION BEHAVIOUR: Any intentional
giving or use of external assistance during an
examination without the express permission of
the faculty member giving the examination.

FABRICATION: Any falsification or invention of
data, citation or other authority in an academic
exercise.

PLAGIARISM: Any passing off of another’s
ideas, words, or work as one’'s own. The
following are some examples:

e Submitting someone else’s work as your own.

e Copying or paraphrasing chunks of text
from sources with obvious disregard of
conventional citation procedures.

e Failing to indicate the sources of some ideas
or data.

e Cyber plagiarism.

UNAUTHORIZED COLLABORATION:

The engagement of unauthorized support of
others within or without the University in the
preparation of assignments, projects, theses
and dissertations.

THEFT OF RESOURCE MATERIALS:
Any unauthorized taking of resource materials
such as course materials, library materials,
computer software, media equipment.

PREVIOUSLY SUBMITTED WORK:
Presenting work prepared for and submitted to
another course.

UNAUTHORIZED ACCESS: Any unauthorized
access to any person’s files or computer
account or unauthorized access into the system,
generally.

UNAUTHORIZED RESEARCH: Failure to
obtain approval of the Institutional Review Board
for research involving human subjects.

ALTERATION OR MISUSE OF UNIVERSITY
DOCUMENTS: Any alteration or misuse of
University documents or records, including acts
of forgery and/or furnishing false information
whether in hard copy or soft copy.

DISRUPTION OF ACADEMIC ACTIVITY:
Disruptive  behavior, willful  disobedience,
profanity or vulgarity, or the abuse of University
personnel which continues after a warning has
been given.”

ACTS OR THREATS OF PHYSICAL HARM:
Any act or threat of physical abuse, assault, and/
or battery upon any member of the University
community, including faculty, students and
staff.”

ACTS OR THREATS OF DAMAGE TO
PROPERTY: Acts or threats of abuse, misuse,
damage, or destruction of property belonging to
or located on University controlled property or
facilities.*
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VIOLATIONS DEFINED BY FACULTY
MEMBER: Any other intentional violation of
rules or policies established by a course faculty
member/academic supervisor. Assisting Other
Students in Acts of Misconduct.

Infractions

The following acts are examples of infractions.
Students found to have committed these acts are
subject to sanctions described, as applicable,
to infractions in the Sanctions section.

1. Any unintentional act that, if it were intentional,
would be a serious violation.

2. Any violation of the rules or policies
established for a course or academic
exercise which has not been effectively
communicated to the student, or which in the
judgment of the faculty member/academic
supervisor has not been determined to
constitute a serious violation.

Note: Repeated infractions may be considered
for treatment as serious violations.”

*

Under certain exceptional circumstances
involving serious violations listed above which
pose a threat to the health and safety of the

University community, disciplinary procedures
administered by the DVC for Academic and
Student Affairs may replace the procedures
outlined below when referred by the
Departmental Chair or the Dean. In the case of
a violent act, the faculty member immediately
contacts University Security.

Procedures

The following procedures apply to suspected
instances and allegations of academic
misconduct. Pending resolution of the matter
and any permitted appeal regarding the matter,

the student's status as a student remains
unaltered except in cases where there are
reasons relating to the physical or emotional
welfare of the student or of others, or reasons
involving the safety of persons or property.

Violation Determination Phase

1. INVESTIGATION: When a faculty member/
academic supervisor direc tly obser ves
or other wise determines (based on other
evidence) that an act of misconduct may
have been committed by a student, it is
the responsibility of that faculty member/
academic supervisor to undertake as
thorough and reasonable an investigation as
possible under the circumstances and in any
case within 10 working days of the discovery
of the misconduct.

2. COMMUNICATION WITH THE STUDENT OF
POTENTIAL VIOLATION: If this investigation
suggests to the faculty member/ academic
supervisor that there may have been
misconduct, the faculty member/academic
supervisor must promptly (and no later than
three (3) working days after conclusion
of the investigations) contact the student
suspected of the misconduct in order to
provide an opportunity for the student to
discuss the matter directly with the faculty
member/ academic supervisor. The faculty
member/ academic supervisor may call
upon the Departmental Chair to be involved
in a discussion with the student. Following
this contact between the faculty member/
academic supervisor and the student, the
faculty member/

academic supervisor must determine, within
three (8) working days of the contact with the
student, whether no action of misconduct
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has occurred, an infraction has occurred, or
a serious violation has occurred.

3. REPORT TO THE DEPARTMENTAL CHAIR:
In all cases in which an act of misconduct
has been determined by the faculty member/
academic supervisor to have occurred, the
faculty member/ academic supervisor shall
report this determination to the Departmental
Chair in a timely manner (within 3 working
days of the contact with the student) so
that the Departmental Chair may determine
appropriate action under the terms of this
policy.

The faculty member/academic supervisor must
include in the report to the Departmental Chair
the following:

description of suspected misconduct ( including
the date, time, and circumstances).

e A summary of the investigation conducted.
e The finding and evidentiary support.

e Asummary of the faculty member’'s/academic
supervisor's communication with the student.

e A recommendation as to whether the act
of misconduct should be considered as an
infraction or a serious violation.

e And a recommendation as to the sanction to
be imposed.

e Pending a final determination, the faculty
member gives a grade of Incomplete if the
semester ends before the matter is resolved.

4. DETERMINATION  BY  DEPARTMENTAL
CHAIR: After making a review and
recommendation, the Departmental Chair

shall notify the student in writing (personal
delivery or delivery requiring a signature)
within 5 working days from receipt of the
report whether the circumstances warrant
the imposition of a sanction or that a
sanction is determined to be unnecessary or
inappropriate.

If a sanction is determined by the Departmental
Chair to be necessary and appropriate under
the circumstances, the notice to the student
must include:

e Specific allegations of misconduct,
e The sanction proposed to be imposed,

e A copy of the report by the faculty member/
academic supervisor, and

e Recommendation of the Departmental Chair.
The student must be informed that he or
she has 10 working days from receipt of the
notice:

1. to respond in writing to the allegations and
report, or

2. to request in writing for meeting with the
Departmental Chair.

After considering the material and information
presented by the student or, after the lapse of
10 working days without a student response,
the Departmental Chair shall make a final
determination as to whether an act of misconduct
has occurred, and if so, whether that act of
misconduct is considered an infraction or a
serious violation and the sanction. The student
will be reminded of the right to appeal.

The Departmental Chair's decision is final
unless it is appealed as provided below, except
in the case of an expulsion. In the case of an
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expulsion, the case is automatically referred
to the Deputy Vice Chancellor for Academic
and Student Affairs (DVC-ASA) for mediation,
appeal, or both.

Appeals Phase

All requests for appeals must be made in writing
to the Dean within 10 working days of receipt
of the final determination of the Departmental
Chair. Similarly, all requests for appeals against
a decision made by the Dean must be made in
writing to the DVCASA within 10 working days
of receipt of the final determination of the Dean.

Mediation

A student wishing to appeal the determination
of the Departmental Chair may request a
mediation session with the Departmental Chair,
faculty member or academic supervisor. In
the same vein, a student wishing to appeal
the determination of the Dean may request a
mediation session with the DVCASA and the
Dean, faculty member or academic supervisor.
The student may bring a friend or family member
to the mediation session. If the session does not
result in a resolution acceptable to all parties,
the DVC Academic and Student Affairs shall,
upon request from the student, appoint an
appeal board to hear the appeal within ten (10)
working days.

Appeal Board

The appeal board shall be appointed by
DVC Academic and Student Affairs and shall
be composed of two faculty members, an
administrator, and two students. The DVC
Academic and Student Affairs will choose one
member of the board to act as chair. The chair
of the appeal board shall be responsible for
assuring compliance with the terms of this policy
during the course of the appeals process. The

appeal board will establish the time and place of
the hearing and will be responsible for notifying
the student about all aspects of the appeal
process.

No person who has a conflict of interest may
participate as a member of the appeal board.
Any individual who discovers a conflict of
interest must withdraw immediately. Upon
withdrawal, the DVC Academic and Student
Affairs shall appoint a substitute board member.

The appeal board is advisory to the DVC
Academic and Student Affairs and recommends
actions on an appeal.

Appeal Process

The appeal board will review the entire record
of the case preliminarily, including the report
prepared by the faculty member/academic
supervisor, Departmental Chair, Dean, and
any response prepared by the student. If
necessary, the appeal board may request that
the faculty member/ academic supervisor and
the student provide clarification with respect to
the record of the case. Following its preliminary
review, the appeal board shall determine how
the procedures specified below will be utilized
during their review of the case. The student
shall be afforded the right to ask questions of
the faculty member/ academic super visor and
other witnesses in the presence of the appeal
board.

The appeal board shall:

A. Schedule the date and time for the hearing
and provide written notice to the student (in
person or via delivery requiring a signature)
of the hearing procedures and the time and
date of the hearing.
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. Hold a hearing and determine whether the
alleged misconduct occurred. The hearing
and deliberations will be closed to the public.

. Be entitled to ask questions of the student,
the faculty member/ academic supervisor,
and any other witness during the hearing.

.In the event a finding of misconduct is
reached, affirmthe sanction recommended by
the Dean or recommend a different sanction
to be imposed under the circumstances.

. Submit a written report of its finding to the
DVCAA, the Dean, the faculty member or
academic supervisor, and the student within
five business days following the conclusion
of its deliberations.

Sanctions

The University shall suspend any student found
guilty of academic misconduct for up to one
academic year. Any repeat of the same shall
lead to expulsion.

Educational Records

The record of the final determination in all cases
will be maintained in the educational record of
the student in the office of the DVC-ASA for a
period of five years. A request for removal of
transcript notation of “Academic Misconduct
Dismissal” may be submitted by the student to
the office of the DVC-ASA after three (3) years.
The decision of the DVC-ASA with respect to
such removal shall be final.
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Undergraduate Academic Policies

CLASS LEVELS

Class levels for all undergraduates (except
for B. Pharmacy, B.Sc. Applied Computer
Technology, B. Sc. Epidemiology &
Biostatistics and B.Sc. Information Systems
& Technology) are as follows:

Freshmen: students who are entering a
bachelor’'s degree program after completion of
secondary school (or its equivalent) or students
who are entering the University with fewer than
30 semester units of college credit.

Sophomores: students with at least 30
semester units of college credit but fewer than
60 semester units of college credit.

Juniors: students with 60 semester units of
college credit but fewer than 90 semester units
of college credit.

Seniors: students with 90 or more semester
units of college credit. A minimum of 120 units
of college credit are required to graduate.

Class levels for Bachelor of
undergraduates are as follows:

Pharmacy

Freshmen: students who are entering the B.
Pharmacy degree program after completion of
secondary school (or its equivalent) or students
who are entering the University with fewer than
84 semester units of college credit.

Sophomores: students with at least 84
semester units of college credit but fewer than
171 semester units of college credit.

Juniors: students with at least 171 semester
units of college credit but fewer than 257
semester units of college credit.

Seniors: students with 257 or more semester
units of college credit. A minimum of 345.5 units
of college credit are required to graduate.

Class levels for Bachelor of Science in
Applied Computer Technology and Bachelor
of Science in Information Systems &
Technology undergraduates are as follows:

Freshmen: students who are entering the SST
degree programs after completion of secondary
school (or its equivalent) or students who are
entering the University with fewer than 37
semester units of college credit.

Sophomores: students with at least 37
semester units of college credit but fewer than
75 semester units of college credit.

Juniors: students with at least 75 semester units
of college credit but fewer than 112 semester
units of college credit.

Seniors: students with 112 or more semester
units of college credit. A minimum of 150 units
of college credit are required to graduate.

Class levels for Bachelor of Science in
Epidemiology & Biostatistics undergraduates
are as follows:

Freshmen: students who are entering the B.Sc.
Epidemiology & Biostatistics degree program
after completion of secondary school (or its
equivalent) or students who are entering the
University with fewer than 47 semester units of
college credit.

Sophomores: students with at least 47
semester units of college credit but fewer than
96 semester units of college credit.
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Juniors: students with at least 96 semester units
of college credit but fewer than 144 semester
units of college credit.

Seniors: students with 144 or more semester
units of college credit. A minimum of 194 units
of college credit are required to graduate.

STUDENT COURSE LOAD

The minimum course load for an undergraduate
to be considered full-time is 9 units. However,
at the undergraduate level (except for the
Bachelor of Pharmacy program), the normal
full-time course load during a regular academic
semester is 12 units. Students who attempt
less than the normal load risk a delay in the
completion of their degree requirements.

Students with a 3.0 cumulative (undergraduate)
grade point average and above may take a
course load of 15 units to accelerate their
studies. However, except for the Bachelor of
Pharmacy program, any course load in excess
of 15 units must be approved by the appropriate
academic dean or designee. In addition, a
3.4 (undergraduate) cumulative grade point
average will be required before a student will be
permitted to enroll for units of credit exceeding
15.

CREDIT/NO CREDIT GRADING

Classes listed in the University Catalog normally
indicate which courses are offered only for
credit rather than grade.

Under special circumstances, students may
register to take other classes for a Credit/No
Credit grade. A permission form (available
from academic advisors in the School) must be
signed by the dean. This form must be filed with
the Office of the Registrar no later than the end
of the first week of instruction.

Generally, classes required in general education
or the major will not be approved for Credit/No
Credit. This option was designed to encourage
students to pursue educational experiences
outside of their major by reducing the pressure
of grades. The level of proficiency required
of a Credit grade must reflect that a student
has attained a grade of C or higher for an
undergraduate course. Credit/No Credit grades
will not be included in computing grade point
averages and will not be changed to a regular
grade after the course has been completed.

Credit/No Credit cannot be used to repeat a
course.

DEAN’S LIST
The names of full time (9 units minimum excluding
credit/No credit courses) undergraduate

students whose semester GPA’s are 3.5 or over
will be included on the Dean’s List.

Honors

Graduating seniors who achieve the requisite
cumulative grade point average during their
undergraduate career will be entitled to graduate
with honors, and the honors certification will be
designated on their diplomas. The following
honors categories are recognized by the
University:

e Cum Laude 3.50-3.69 GPA,
e Magna Cum Laude 3.70-3.89 GPA; and
e Summa Cum Laude 3.90-4.00 GPA.

The cumulative grade point average is computed
considering all coursework attempted at USIU-
Africa except those completed through credit-
by examination (e.g., CLEP). To be eligible for
Cum Laude or Magna Cum Laude recognition
a student must have completed at least 60 units
at USIU- Africa. To be eligible for the distinction
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of Summa Cum Laude, a student must have
completed at least 74 units at USIU-Africa.

GRADUATION

Application for Graduation

All undergraduate students must make a formal
application for graduation by the deadline date
listed in the Academic Calendar. Degrees
are conferred once a year. Applications for
graduation may be obtained from the Office of
the Registrar. A nonrefundable graduation fee
must be paid to Finance Office by all degree
candidates at the time of application.

Degree Completion

Only the University Registrar is authorized to
issue confirmation documentation attesting to
matters pertaining to a student’s academic work
at the University. All degrees will be posted to the
permanent record at the end of the semester in
which the degree requirements are completed.
Requirements are considered complete when
relevant documents are received in the Office
of the Registrar and, in the case of projects and
thesis, the date filed in the library.

Undergraduate Degree Requirements
University policies regarding degree completion
are as follows.

A. Students must complete all courses and
credit unit requirements with satisfactory
grades and the grades must be certified by
an instructor upon submission to the Office
of the Registrar. The bachelor's degree
requires a minimum 2.0 overall GPA and a
minimum 2.0 GPA in the major area of study.

B. Students must file a completed Application for
Graduation with the Registrar no later than the
deadline specified in the Academic Calendar
to participate in the commencement.

All requirements for the
bachelor's degree must

be completed within six
calendar years from the
date on which the student
begins undergraduate work
at USIU-Africa
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C. Undergraduate  students  must  have
completed all degree requirements. |If
degree requirements are not completed on
time, a graduation application for the next
awarding of degrees must be filed and a new
graduation fee paid to the Finance Office.

D. In order to receive diplomas, students must
clear their accounts with the Finance Office.

MAJORS AND SPECIALIZATIONS

Students must formally declare their major area
of study before beginning their junior year of
coursework at USIU-Africa. Forms for this purpose
are available from the Office of the Registrar.

DOUBLE MAJOR

Students may pursue two majors by completing
the total requirement for one degree plus
the prerequisite and major requirements of a
second (if open electives are part of the “first”
major, they may be used for courses in the
“second” major, if applicable). Only one major
may be designated on the diploma, and the
official transcript will be the only documentation
confirming the double major.

If students who are pursuing double majors
pursue one major which leads to a Bachelor of
Arts degree and a second major which leads
to a Bachelor of Science degree and they fulfill
both degree requirements, they may elect to
receive either the Bachelor of Arts degree or the
Bachelor of Science degree.

DOUBLE MINOR

Students may pursue two minors by completing
the requirements for each minor. If the same
course(s) are required for both minors, students
must substitute the course(s). No course may
be double counted. All substitutions must be
approved by the dean or designee.

CHANGE OF MAJOR

Al undergraduate students are eligible to
change their major. Those who opt to do so
will be allowed to carry forth their grades for
General Education plus those for any completed
elective courses that may apply to the new
major. All other courses completed as partial
requirements for the old major will be turned
into AUDIT courses. This means that they will
cease to be factored into the calculation of the
student’s cumulative GPA for the new major.

TIME LIMITS

All requirements for the bachelor's degree must
be completed within six calendar years from the
date on which the student begins undergraduate
work at USIU-Africa. If six years elapse from the
time of initial enrolment, the student must meet the
requirements of a Catalog dated no earlier than six
years prior to the anticipated date of graduation.

POLICY FOR OBTAINING A SECOND
DEGREE

Second Undergraduate Degree

Students who already hold an undergraduate
degree from USIU- Africa who wish to earn a
second undergraduate degree must complete:

e ENG 1106 and ENG 2206 (Composition | and
1), if equivalent was not completed as part of
the first bachelor’s degree;

e All major and prere quisite requirements of
the degree sought; and

e A minimum of 30 units in residence at USIU-
Africa after admission to the second-degree
program.

e FEach School will determine its own
requirements, if any exist, beyond the
minimum of 30 units in residence.

United States International University-Africa | w

POLICY ON AWARDING OF POSTHUMOUS
DEGREES

USIU- Africa will award degrees posthumously
in the following circumstances and conditions:

Conditions:

e The student must have been in good
academic, disciplinary and financial standing
with the university.

Circumstances:

A. When a student death occurs after ALL
requirements for the awarding of the degree
have been completed.

B. When a student death occurs in the final
semester of the senior year (109 — 120 units
completed) upon the recommendation of the
DVCASA and / or the Academic Dean.

C. When, in the final year of attendance, a student
death occurs when less than 24 units of
coursework remain to be completed, i.e. when a
student has completed between 96 -108 Units.

Procedure:

A. Upon the knowledge that a student has
passed on, the DVC-ASA and / or the
Academic Deans will be notified if death
occurs in the final semester of the senior
year( 109- 120 units completed) seeking
permission for the award of the degree.

B. Or when less than 24 units of coursework
remain to be completed i.e. when a student
has completed between 96-108 units
seeking permission for the award a certificate
recognizing significant progress toward the
attainment of a degree.

C. Upon approval the family of the deceased
will be notified of the impending award. This
is to ensure that they are in agreement.

D. The degree shall be awarded at the next
scheduled graduation ceremony.

E. The degree / certificate shall have the
notation “Awarded Posthumously”.

If students who are pursuing
double majors pursue one
major which leads to a
Bachelor of Arts degree and
a second major which leads
to a Bachelor of Science
degree and they fulfill both
degree requirements, they
may elect to receive either
the Bachelor of Arts degree
or the Bachelor of Science
degree.
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Graduate Academic Policies

GRADUATE STUDENTS

Definition: Students who have completed a
baccalaureate degree (or its equivalent) and
who have been admitted by the University to
work toward a graduate degree.

STUDENT COURSE LOAD

The minimum course load for a graduate
student to be considered full-time is 6 Units
However, at the graduate level, the normal load
during a regular academic semester is 9 Units.
The thesis and project for graduate students
is considered a full-time course load for one
year. For Psychology Graduate students the
practicum will be considered full- time for two
semesters. Acceleration and/or a course load
in excess of the normal load must be approved
by the appropriate Departmental Chair. Except
for unusual circumstances, a 3.5 (graduate)
cumulative grade point average will be required
before a student will be permitted to enroll for
units of credit which exceed the normal load. A
maximum of 12 units are allowed for a graduate
student in any one semester.

CREDIT/NO CREDIT GRADING

Classes listed in the University Catalog normally
indicate which courses are offered only for
credit rather than grade.

Under special circumstances, students may
register to take other classes for a Credit/No
Credit grade. A permission form (available
from academic advisors in the Schools) must
be signed by the Academic Dean of the
respective school. This form must be filed with
the Registrar’s Office no later than the end of the
first week of instruction.

Generally, classes required by the program
will not be approved for Credit/No Credit. The
level of proficiency required of a Credit grade
must reflect that a student has attained a grade
of B or higher for a graduate course. Credit/No
Credit grades will not be included in computing
grade point averages and will not be changed
to a regular grade after the course has been
completed.

Credit /No Credit grading cannot be used to
repeat a course.

ACADEMIC STANDING

A student’'s academic standing is considered
unsatisfactory if the cumulative grade point
average falls below the GPA required by the
degree program or below 3.0 in graduate
programs. The academic standing of transfer
students is determined by the grade point
average of work completed at USIU-Africa.

ACADEMIC WARNING/ DISMISSAL

Students are automatically placed on Academic
Warning at the end of any semester in which
their grade point averages change from
satisfactory to unsatisfactory (i.e. below 3.0 for
all graduate programs). Students will be placed
on academic probation at the end of the second
successive semester in which their cumulative
grade point averages remain unsatisfactor vy.
Students will be dismissed from the University at
the end of the third successive semester in which
their cumulative grade point averages remain
unsatisfactory. Students who are academically
dismissed may appeal their cases to the
Departmental Chair if there are extenuating
circumstances. A final appeal may be submitted
in writing to the DVC Academic and Student
Affairs who may establish a committee to review
such appeals. The decision at this level is final.
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Appeals for reins tatement are governed strictly
by the following conditions:

e The reinstated student will be placed on
academic warning, and the student must
obtain the cumulative grade point average
established by the University within the next
two semesters of enrolment. If the student
does not attain the required GPA in the
time allowed, academic dismissal from the
University will be automatic.

e The student automatically will be returned to
a regular status when his or her cumulative
grade point average reaches 3.0 in any
graduate program.

Graduation

Application for Graduation

e All graduate students must make a formal
application for graduation by the deadline
date listed in the Academic Calendar.
Degrees are conferred once a year.

e Applications for graduation may be obtained
from the Registrar’s Office. A nonrefundable
graduation fee must be paid to Finance
Office by all degree candidates at the time of
application.

Degree Completion

Only the University Registrar is authorized to
issue confirmation documentation attesting to
matters pertaining to a student’s academic work
at the University. All degrees will be posted to
the permanent record at the end of the term in
which the degree requirements are completed.
Re quire me nts are cons idere d complete
when relevant documents are received in the
Registrar’s Office and, in the case of projects
and theses, the date filed in the library.

Graduate Degree Requirements
University policies regarding degree completion
are as follows:

A. Students must complete all courses and
credit unit requirements with satisfactory
grades, and the grades must be certified
by an instructor upon submission to the
registrar.

All degrees at the graduate level require a
minimum GPA of 3.0.

B. Graduate students must submit a project
or thesis as required which is accepted
and approved by the student’s supervisor,
Departmental Chair and Dean of Graduate
Studies.

C. Students must file their thesis by the dates
established each year for Commencement.
Proof and approval of a timely filing must
have been submitted to the Registrar. Failure
to meet this deadline will require the diploma
to be awarded the following year. The date of
degree completion will be the date on which
a project or thesis is filed in the library if all
other degree requirements have been met.

D. Students must file a completed Application
for Graduation with the registrar no later
than the deadline specified in the academic
calendar. If degree requirements are not
completed on time, a graduation application
for the next year must be filed and a new
graduation fee paid to the Finance Office.

E. Before the award of the graduate degree, a
candidate shall show proof of acceptance
for publication of at least two (2) papers in a
refereed journal.

F. In order to receive diplomas, students must
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The student must have
been in good academic,
disciplinary and financial
standing with the university.

complete the Final Clearance Form.

SECOND GRADUATE DEGREE

If a student already holds a Graduate degree
from USIU-Africa, the basic guidelines for
earning a second Graduate degree are as
follows.

e A minimum of 10 additional graduate level
courses (30 units) must be completed at
USIU-Africa.

e Each School will determine its own
requirements, if any exist, beyond the
minimum of 10 additional courses (30 units).

For all degrees, course recommendations will

be made on an individual basis in consultation
with the dean or designee.

THESIS/PROJECT POLICY
(Continuous Enrolment)

Once enrolment in the dissertation, thesis or
project course sequence has begun, a student
must register each semester until the project or
thesis is completed (including summer) unless a
leave of absence has been approved.

TIME LIMITS FOR DEGREE COMPLETION
The maximum amount of time for completing
a Graduate degree is four years. An approved
leave of absence does not change the time
limits.

If the degree is not obtained within the time
allotted, then a student may appeal for an
extension to a committee composed of the
Departmental Chair and the project or thesis
supervisor. Extension will be granted only under
the most compelling circumstances.
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If an extension is not granted and students wish to
continue in the program, they must reapply and, if
accepted, will be treated as newstudents and their
transcripts will be evaluated by their Departmental
Chair based on current curriculum requirements.

POLICY ON AWARDING OF POSTHUMOUS
DEGREES

USIU- Africa will award degrees posthumously
in the following circumstances and conditions:

Conditions:

The student must have been in good academic,
disciplinary and financial standing with the
university.

Circumstances:

A. When a student death occurs after ALL
requirements for the awarding of the degree
have been completed.

B. When a student death occurs in the final
semester when all but six units are completed

and upon the recommendation of the DVCAA
and / or the Academic Deans.

Procedure:

e Upon the knowledge that a student has
passed on, the DVCAA and / or the Academic
Deans will be notified if the death occurs in
the final semester (when only 6 units remain
to be completed), seeking permission for the
award of the degree.

e Upon approval, the family of the deceased
will be notified of the impending award. This
is to ensure that they are in agreement.

* The degree shall be awarded at the next
scheduled graduation ceremony.

e The degree / certificate shall have the

notation “Awarded Posthumously”
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Doctoral Academic Policies

STUDENT COURSE LOAD
The course load for a doctoral student to be
considered full-time is 9 units per semester.

ACADEMIC STANDING

A student’s academic standing is considered
unsatisfactory if the cumulative grade point
average falls below the GPA of 3.0

ACADEMIC WARNING/ DISMISSAL

Students are automatically placed on Academic
Warning at the end of any semester in which
their grade point averages change from
satisfactory to unsatisfactory (i.e. below 3.0
for all Doctoral programs). Students will be
placed on academic probation at the end of
the second successive semester in which
their cumulative grade point averages remain
unsatisfactory. Students will be dismissed from
the University at the end of the third successive
semester in which their cumulative grade point
averages remain unsatisfactory. Students who
are academically dismissed may appeal their
cases to the Departmental Chair if there are
extenuating circumstances.

A final appeal may be submitted in writing to
the DVC Academic Affairs who may establish a
committee to review such appeals. The decision
at this level will be final.

Appeals for reinstatement are governed strictly
by the following conditions:

e The reinstated student will be placed on
academic warning, and the student must
obtain the cumulative grade point average
established by the University within the next
two semesters of enrolment. If the student
does not attain the required GPA in the
time allowed, academic dismissal from the
University will be automatic.

[
e The student automatically will be returned to
a regular status when his or her cumulative

grade point average reaches 3.0 in any
doctoral program.

GRADUATION
Application for Graduation

e All doctoral students must make a formal
application for graduation by the deadline
date listed in the Academic Calendar.
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decisions that have implications on our ability to be succ

different situations.

confusing, contradictory, conflicting information from traditional media
and social media. People need to evaluate the information-their source,
their context and their agreement and disagreement wi
order to know what to think and how to behave regarc

Lack of critical thinking can lead to bad individual ghq
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e Degrees are conferred once a year.

e Applications for graduation may be obtained
from the Registrar’s Office. A non - refundable
graduation fee must be paid to the Finance
Office by all degree candidates at the time of
application.

DEGREE COMPLETION
Only the University Registrar is authorized to
issue confirmation documentation attesting to

New knowledge is continuously being constructed and the

e another in

gages. b

matters pertaining to a student’s academic work
at the University. All degrees will be posted to
the permanent record at the end of the term in
which the degree requirements are completed.
Require ments are considered complete
when relevant documents are received in the
Registrar's Office and, in the case of projects
and theses, the date filed in the library.
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TIME LIMITS FOR DEGREE COMPLETION

The maximum amount of time for completing a
Doctoral degree is six years. An approved leave ']
of absence does not change the time limits.

If the degree is not obtained within the time
allotted, then a student may appeal for an
extension to a committee composed of the
Departmental Chair and the project or thesis
supervisor. Extension will be granted only under
the most compelling circumstances.

If an extension is not granted and students wish
to continue in the program, they must reapply
and, if accepted, will be treated as new students
and their transcripts will be evaluated by their
Academic Dean or designee based on current
curriculum requirements.

POLICY ON AWARDING OF POSTHUMOUS
DOCTORAL DEGREES

USIU- Africa will award degrees posthumously
in the following circumstances and conditions:

Conditions:

The student must have been in good academic,
disciplinary and financial standing with the
university.

Circumstances:

e When a student death occurs after ALL
requirements for the awarding of the degree
have been completed.

Procedure:

i. Upon the knowledge that a student has
passed on, the DVC - ASA and / or the
Academic Deans will be notified.

ii. Upon approval the family of the deceased
will be notified of the impending award. This
is to ensure that they are in agreement.

iii. The degree shall be awarded at the next
scheduled graduation ceremony.

iv. The degree / certificate shall have the
notation “Awarded Posthumously”.
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Doctor of Business Administration

DEGREE REQUIREMENTS
University policies regarding degree completion
are as follows:

A. Students must complete all courses and
credit unit requirements with satisfactory
grades, and the grades must be certified
by an instructor upon submission to the
registrar. All degrees at the graduate level
require a minimum GPA of 3.0

B. Doctoral degree students must submit a
thesis as required, which is accepted and
approved by the student’s supervisor,
Departmental Chair and Dean of Graduate
Studies.

Doctor of Philosophy

C. Students must file their thesis by the dates
established each year for Commencement.
Proof and approval of a timely filing must
have been submitted to the Registrar. Failure
to meet this deadline will require the diploma
to be awarded the following year. The date of
degree completion will be the date on which
a project or thesis is filed in the library if all
other degree requirements have been met.

D. Students must file a completed Application
for Graduation with the registrar no later
than the deadline specified in the academic
calendar. If degree requirements are not
completed on time, a graduation application

for the next year must be filed and a new
graduation fee paid to the Finance Office.

E. In order to receive diplomas, students must
complete the Final Clearance Form.

F. DBA degree shall not be classified into
various categories on the basis of GPA

THESIS/DISSERTATION POLICY

Once enrolment in the dissertation course
sequence has begun, a student must register
each semester until thesis is completed
(including summer) unless a leave of absence
has been approved.

in International Relations

DEGREE REQUIREMENTS

Coursework

e Students will devote their first two years
to coursework (three years for part-time
students). This will involve a successful
completion of the taught courses and 2
seminars in which they are required to
achieve a minimum grade of 80% (B grade)
in each of their assessed works.

e Most courses will be examined in a classroom
setup with the exception of more practical/
seminar courses, such as PhD Research
Seminar and Ph.D. Project Development &
Fieldwork.

e A successful completion of the course work
will be followed by a comprehensive written
and oral examination as a prerequisite for
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progres s ing to doctoral research work. The
pass mark of 80% (B grade) will apply to the
comprehensive examination.

THESIS/DISSERTATION POLICY

Once enrolment in the dissertation course
sequence has begun, a student must register
each semester until the dissertation is completed
(including summer) unless a leave of absence
has been approved.
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Doctor of Psychology (PsyD.), Clinical Psychology

Degree Requirements

Personal Therapy

Students are required to complete a minimum of
50 hours of personal therapy.

NOTE: In compliance with APA ethics code, a
student’s personal therapy is not permitted with
USIU-Africa Psychology faculty.

Clinical Practicum Course
Doctoral Practicum requirements include 600
hours of training over 3 consecutive semesters.

At least 25 of the required 50 hours of personal
therapy must be completed before registration
for PSY 7721.

Advancement to Candidacy for the Doctoral
Degree

Passing both awritten and anoralcomprehensive
exam is required before the student can be
advanced to candidacy for the Doctoral degree.
Upon successful completion of both exams, the
student will be notified to register for PSY 7731,
Dissertation .

Dissertation Chair and Committee

The student will identify a Dissertation
Chairperson and committee members upon
advancement to candidacy for the Doctoral
degree, and after registration for PSY 7731
Dissertation I.

Doctoral Dissertation
Three dissertation courses are required during
three sequential semesters.

Students will concurrently work with their
Dissertation Chairperson and Dissertation
Committee, while engaged in the dissertation
course work with faculty.

Students requiring an additional semester (s) to
complete the dissertation may apply for approval
with the student’s Dissertation Chairperson.

Note: Students must continue to register for
PSY 7734 Dissertation In Progress, for each
semester until the final dissertation is completed
and signed by the Dissertation Chairperson.

Doctor of Philosophy in Information Systems & Technology

Doctoral Internship

Internship requirements include 1500 hours
training, over 3 semesters at 500 hours per
semester.

The completion of 50 hours of personal therapy
must be completed before registration for PSY
7741.

Students requiring an additional semester(s) to
complete 1500 hours of internship training may
apply for approval with the Clinical Training
Coordinator and will register for continuation of
PSY 7743 until 1500 hours are completed.

PhD (IST) Degree Requirements

The Ph.D. (IST) is a three-year program which
requires students to complete 72 credit units
comprising 42 core units of coursework, a
comprehensive examination and 30 units of
Ph.D. thesis. This will be carried out in four
semesters of course work and four semesters
of research work. Students will be required to
register and sit for comprehensive examination,
during the fifth semester, after completing the
course work and before embarking on their
thesis research. Each core course (3 units) will
be offered for 3hrs 20 minutes per week for 14
weeks per semester. The candidates admitted
to the program will be governed by the following
rules and requirements:

i) All candidates admitted to the program are
required to pass the coursework prescribed
within a minimum period of four semesters
from the date of admission. Initial admission
is provisional and subject to candidate
passing the coursework.

i) In case a student is unable to pass the
coursework within four semesters (which
may be extended for a maximum of four
semesters in exceptional cases), his/her
admission stands automatically cancelled.

iii) Passing the coursework means passing each
of the papers with a minimum of 80% and a
cumulative GPA of a minimum of 3.0 on a 4.0
scale.

United States International University-Africa | w

iv) Students must publish 2 papers in peer
refereed journals to graduate.

v) Students have a maximum of nine (9) years to
complete the program.

Thesis Research Project

The PhD (IST) thesis shall be delivered in 4
semesters. The first semester shall involve
the writing and defense of a proposal.. After
successful proposal defense the student shall
be allowed to embark on research work. The PhD
thesis shall be presented in a pre-submission
presentation and a final public defense. Upon
the student’s successful completion of the oral
examination, the thesis shall be evaluated by
three examiners; two internal examiners and one

external examiner. External Examiners should
be of recognized eminence in the subject
matter of the thesis. The supervisor cannot be
an internal examiner.
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General Education

Mission Statement

The mission of General Education at USIU-Africa is to equip students with a broad
base of knowledge, skills and attitudes that lay a solid foundation for successful
progress in their programs and professional development in a global perspective.

\

The general education program, which  Learning Outcomes

comprises about 33 percent of undergraduate 1. GATHER, interpret and evaluate information
coursework, is a significant component of the through the skills of inquiry to formulate valid
baccalaureate program at USIU-Africa. conclusions.

It intersects with the University’s overall mission . APPLY scientific research methods to collect,
in providing students with grounding in higher analyze and evaluate data in problem solving

order thinking, literacy, and development : .
of global understanding and a multicultural 'gﬁmgﬂUNlCATE effectively in both speech and

perspective.

Dr. Margaret Munyae . INTEGRATE multicultural and global
As-sociate Dean Gene,ral Education perspectives in addressing issues in their field
Phone: (+254) 730 646 of knowledge

E-mail: mmunyae@usiu.ac.ke . DEMONSTRATE/EXPRESS commitment to

Dr. Joyce W. Ndegwa, social and environmental issues

Chair, Department of General Education . ARTICULATE and uphold civic and ethical

Signature Courses values in their social and professional
Phone: (+254) 730 116 337 engagements.
E-mail: jwndegwa@usiu.ac.ke
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GENERAL EDUCATION REQUIREMENTS
(39 UNITS)

The GE program comprises 39 units divided
into 27 core and 12 electives. It has three
main components, namely; Signature Courses,
Language Studies, and Disciplinary Electives

Courses are three units unless otherwise
indicated. Each undergraduate student is
required to complete a total of 39 units of
general education. All courses taken must be
applied towards fulfilling the requirements of
one of the following areas: general education,
the major, the minor, or electives. A course used
to satisfy a requirement in one area may not be
used to satisfy a requirement in another area.

SIGNATURE COURSES (12 UNITS)

These comprise SStrategies for University
Success (SUS 1010), General Research
Methods (GRM 2000), Community Service (CMS
3700) and Senior Year Experience ( (SEN 4800).
Whereas the Strategies for University Success
course assists students to make the necessary
transition from high school and/or the work
environment to the university environment,
Community Service or the Project requirement
provides students with opportunities to serve
others and to develop a heightened sense of
responsibility to the larger community.

Strategies for University Success (3 Units)
Strategies for University Success (SUS 1010) is
taught as a combined lecture and small seminar
course.

Transfer students with less than 36 credits may
be required to take the course. The Strategies
for University Success course may not be used
for an elective and is open only to first year
students.

Research Methods (3 Units)

Introduction to Research Methods (GRM 2000)
introduces students to the basic concepts and
principles of social research. It also familiarizes
the student with the ethics governing research.
It is taught mainly in a lecture format.

Community Service (3 Units)

CMS 3700: Community Service or Community
Project constitutes three in class lecture/
seminar sessions of Three(3) hours and twenty
(20) minutes as well as a mandatory minimum
of ninety(90) hours of service in an approved
organisation for hands on students and a
minimum of 10 hours of hands on service and
a completed and officially handed over project
in an approved needy organisation for project
students. It is recommended that the course
be taken in the sophomore or junior years of a
student’s studies at USIU-Africa.

The Senior Experience (3 Units)

SEN 4800: The Integrated Senior Seminar is
meant to serve as a “capstone” for the student’s
college career and requires that the student
demonstrate competence and skills in the
intellectual enterprise. The course focuses on
the interdisciplinary nature of knowledge and
preparation for a career whilst the General
research Methods course introduces students
to basics in the field of academic research.

LANGUAGE STUDIES (12 UNITS)

These include Arabic, English, Chinese, French,
Japanese, Spanish and Swahili courses. Such
courses enhance the student’s exposure to a
multicultural and global world.

English (6 Units)

ENG 1106: Composition |
ENG 2206: Composition Il

Foreign Language (6 Units)
Foreign Language |
Foreign Language I

Students must have credit for a foreign language

or must take up a two-course foreign language

sequence of one language. USIU-Africa offers
courses in Arabic, Chinese, French, Japanese,

Spanish, and Swahili.

Students at USIU-Africa may meet the foreign

language requirement in one of the following

ways:

6. Successful completion of a two- course
consecutive sequence of one language at
USIU;

7. Transfer credit from another college or
university for an academic year of study in
one foreign language other than English or
the student’s primary language(s);

8. Transfer credit by way of the Inter- segmental
General Education Transfer Curriculum
(IGETC); or

9. Successful completion of a CLEP test in a
language other than the student’s primary
language(s). Currently, CLEP tests are
offered in French, German, and Spanish. No
other testing options are currently offered.

DISCIPLINARY GENERAL EDUCATION
ELECTIVES (School-Based Electives) (9
UNITS)

The GE Electives are drawn from a variety

of disciplinary fields in the sciences to
deepen and broaden the development of an
international and global perspective.

MTH 1109: College Algebra

IST 1010: Introduction to Information Systems

School Based GE Electives (9 Units)
Students are required to pick 3 electives (9
Units) from the other schools.

At least one of the courses should be an upper
level course.

Lower Level courses are coded 1000- 2999
while upper level courses are coded 3000 - 4999

CHANDARIA SCHOOL OF

BUSINESS SCHOOL BASED

ELECTIVES

School of Humanities and Social Sciences

Electives

Lower Level Electives

CJS 1101 Introduction to Criminal
Justice Studies

COM 1500 Intercultural
Communication

GNS 2000 Introduction to Gender
Studies

GNS 2001 Communication & Gender

IRL 2000 Foundations of IR LIT 1106
African Fiction

LIT 2220 Literature & Culture

PHL 1104 Introduction to
Philosophy

POL 2201 Introduction to Political
Science

PSY 1101 Introduction to
Psychology

PSY 2125 Human Sexuality

SOC 2201 Introduction to Sociology

Upper Level Electives

FAR 3000 Music of the World
FAR 3001 Visual Arts of the World
GEO 3000 Geography and the

Environment
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HIS 3015 20th Century Eastern Africa

HIS 3021 History of Modern Asian
Civilization

HIS 3025 History of Kenya

IRL 3015 Introduction to Peace &
Conflict Studies

LIT 3330 Literature for Children &
Adolescents

LIT 3340 Myths, Rituals &
Archetypes

LIT 3351 Masterpieces of World
Literature

LIT 4785 African Authors Seminar

LIT 4815 Oral Literature

PHL 3309 Major Figures in
Philosophy

PHL 3310 Ethics and Value Theory

PSY 3135 Psychology of
Communication

PSY 3150 Courtship & Marriage

SOC 3301 Social Problems

SOC 3305 Deviant Behavior

SOC 3310 Family & Kinship in a
Multicultural Context

SOC 3500 Social Conflict &

Resolution

Bachelor of Global Leadership and
Governance

School-Based General Education Electives
9 units

Choose three courses — one from each level
series — from the choices given below:-

PSY1101
CJsS1101

IRL3015
SOC3301

ENV4000
ENV4200

Introduction to Psychology
Introduction to Criminal
Justice

Introduction to Peace &
Conflict Studies

Social Problems
Environmental Economics
Environmental Law

School of Science and Technology Electives
Lower Level Electives

MTH2210

Introduction to Applied
Statistics

Upper Level Electives

ENV 3200
ENV 3288
ENV 3300

ENV 3500
ENV 4000
ENV 4200
IST3005:

IST3015:
JRN 3015
NSC 3304

Water Use & Management
Field Studies

Energy Use and
Management

Regional Environment
Environmental Economics
Environmental Law
Application of Social Media
for Business

Business Data Analytics
Media Management
Biology and the
Environment

School of Humanities and Social Sciences -
Lower Level Electives
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COM 1500 Intercultural
Communication

GNS 2000 Introduction to Gender
Studies

Chandaria School of Business - Lower Level

Electives

BUS 1010 Introduction to Business
Organisations

ECO 1010 Principles of
Microeconomics

ENT1010 Introduction to
Entrepreneurship

HRT 1010 Introduction to

Hospitality & Tourism
Management

School of Humanities and Social Sciences -
Upper Level Electives

GEO 3000 Geography and the
Environment (Option for
BFPD and BAA students)

IRL 3015 Introduction to Peace &
Conflict Studies

LIT 4785 African Authors Seminar

LIT 4815 Oral Literature (Option for
APT and IST students)

PHL 3310 Ethics and Value Theory

PSY 3135 Psychology of
Communication

SOC 3301 Social Problems SOC 3305

Deviant Behavior

Chandaria School of Business Electives -

Upper Level Electives

MGT 3010 Overview of Management
Practice
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MKT 3010 Principles of Marketing

SCHOOL OF HUMANITIES &
SOCIAL SCIENCES

Chandaria School of Business List of
Electives

Lower Level

BUS 1010 Introduction to Business

ECO1010 Principles of
Microeconomics

ENT1010 Introduction to
Entrepreneurship

HRT1010 Introduction to
Hospitality & Tourism
Management

Upper Level

MGT 3010 Overview of Management
Practice

MKT 3010 Principles of Marketing

School of Science & Technology & School of
Pharmacy List of Electives

Lower Level

ENV 2000 Introduction to
Environmental Sciences

ENV 2001 Sustainable Resource
Management

JRN 1109 Introduction to Mass
Communication

JRN 2103 Fundamentals of
Photography

MTH 2210 Introduction to Applied
Statistics

MTH 2010 Probability and Statistics

NSC 2215 Introduction to Physical
Mechanics

NSC 2205 Human Physiology

NSC 2212 Life, Environment & Society

NSC 2216 Introduction to Earth
Sciences

Upper Level

ENV 3200 Water Use & Management

ENV 3288 Field Studies

ENV 3300 Energy Use and
Management

ENV 3500 Regional Environment

ENV 4000 Environmental Economics

ENV 4200 Environmental Law

JRN 3015 Media Management

NSC 3304 Biology and the Environment

SCHOOL OF PHARMACY &
HEALTH SCIENCES

School of Humanities and Social Sciences -
Lower Level Electives

SOC 2201 Introduction to Sociology
Chandaria School of Business Lower Level

Electives

ENT 1010 Introduction to
Entrepreneurship (For
Pharmacy students)

BUS 1010 Introduction to Business
Administration (For
Epidemiology and
Biostatistics students)

MGT 3010 Overview of Management
Practice (For Epidemiology
and Biostatistics students)

BUS 4090 Strategic Management

(For Pharmacy students)

SCHOOL OF SCIENCE &
TECHNOLOGY

School of Humanities and Social Sciences -
Lower Level Electives
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PSY 1101 Introduction to Psychology
(Option for IST and
APT students)

PHL 1104 Introduction to Philosophy
(Option for IST and
APT students)

SOC 2201 Introduction to Sociology
(Option for IST and APT
students)

Chandaria School of Business - Lower Level

Electives

BUS 1010 Introduction to Business
Organisations

ECO 1010 Principles of
Microeconomics

ENT1010 Introduction to
Entrepreneurship

HRT 1010 Introduction to Hospitality &

Tourism Management

School of Humanities and Social Sciences -
Upper Level Electives

GEO 3000 Geography and the
Environment

PSY 3135 Psychology of
Communication (Option for
all SST students)

SOC 3301 Social Problems

PHL 3310 Ethics and Value Theory

SOC 3500 Social Conflict &
Resolution

LIT4815 Oral Literature

Chandaria School of Business Electives -
Upper Level Electives

MGT 4030 Cross Cultural Management
BUS 4090 Strategic Management

Environmental Studies
Choose five courses, one lower- division and

four upper-divisions:

Course descriptions available under the School
of Science and Technology

ENV 2001 Sustainable Resource
Management

ENV 3200 Water Use and Management

ENV 3288 Field studies

ENV 3300 Energy Use and
Management

ENV 4000 Environmental Economics

ENV 4200 Environmental Law

REQUIREMENTS FOR INFORMATION

LITERACY INTENSIVE (ILI) COURSES

Gaining skills in information literacy helps students
become engaged in using a wide variety of
information sources to expand their knowledge,
ask informed questions, and sharpen their critical
thinking and thus increases the opportunities for
student self- directed learning. A course that is
designed as Information Literacy Intensive (ILI)
should engage students in the acquisition of
knowledge, information seeking skills, attitude
to exploit information, and competencies for
academic pursuits and lifelong learning. Such
course should display the following characteristics:

1. Provide opportunity for every student to
identify their information needs, formulate
successful search strategies and assess
search results for quality and relevance.

2. Prepare tasks for students to critically
evaluate information sources for reliability,
validity, authority, and timeliness before
making judgements.

3. Assign students work which will engage
them in  conducting researc , organizing
and synthesizing information from multiple
sources.




73} HOME | & ACADEMICS | General Education

. Accord students opportunity to share their
research through presentations and social
platforms as appropriate.

5. Provide opportunity for  students to
demonstrate an understanding of intellectual
property, copyright and fair use of information.

REQUIREMENTS FOR ORAL INTENSIVE (Ol)
COURSES

An Oral Communication Intensive (Ol) course
incorporates speaking and listening as part of
learning in any discipline specific course. Its
main goal is improve student’s effectiveness
as speakers and listeners. Such a course
offers explicit instructions in effective oral
communication throughout its instructional
features ( readings, lectures, class discussions
etc).

An Oral Communication Intensive course should
provide multiple opportunities for students to
practice their oral presentation skills and display
and display the following characteristics:

1. There will be instruction in and evaluation of
Oral Communication Intensive assignments
as they relate to the discipline in which the
course is taught.

2. Every student in the class should make at
least two oral presentations as part of the
assessed and graded assignments, and at
least one of these should be an individual
presentation.

3. At the start of the class learners should be
made familiar with the standard rubric for
assessing these presentations.

4. Part of the instructional modes should

engage students in peer assessment of each
other’s work.

5. Presentation  assignments  should  be
discipline specific and cover a variety of
modes: aural, oral, tactile, kinetic, visual and
written.

6. There will be opportunities for feedback and
revision throughout the course session.

7. The presentations to be graded on a 50% for
presentation skills and 50% content.

REQUIREMENTS FOR WRITING INTENSIVE
(WI) COURSES

Courses designated as writing Intensive expand
students’ knowledge by examining complex
issues and they are to advance students’
abilities to reason logically and to write clearly
in prose.

A writing Intensive course (WI) should display
the following characteristics:

1. At least 5,000 words;

2. Atleast four different pieces of writing, one of
which must be in class;

3. Writing that demonstrates higher order
thinking through collecting, analyzing, and
evaluating data;

4. A variety of writing assignments, such as
expository essays and research;

5. Writing evaluation based on 50 percent on
content and 50 percent on form.

6. Timely feedback on written assignments.

7. Help students to reason logically, and write
clearly and continuously in prose.

United States International University-Africa |
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Course Descriptions

CMS: Community Service

CMS 3700 Community Service or Community
Service project

Requires a minimum of 90 hours of service. Helps
fulfill the USIU-Africa mission for community
service. While students must do this course off
campus, there are three mandatory induction
class sessions that are taken on campus.
Community Ser vice learning will prepare
students to become active civic participants
in today’s society. It can lead to reduction
in negative stereotyping and an increasing
tolerance for diversity. Student must complete
his/her course work at end of each session.

(Grading is credit/no credit.) Credit: 3 Units

GRM: General Research

GRM 2000 Basic Concepts and Principles of
Social Research

This course introduces students to basic
concepts and principles of social research.
It teaches them the meaning, purpose and
characteristics of social research; the major
ethical issues governing social research; the
research process, including the identification
of a research problem, literature search and
review, study population and sample selection,
and the methods of data collection. (ILI, WI)

Prerequisite: ENG 1106 & SUS 1010 Credits: 3
Units

United States International University-Africa | w

SEN: Senior Experience

SEN 4800 Integrated Senior Seminar

This is a capstone course that helps students
reflect on the meaning of their four years at USIU-
AFRICA as they prepare to move on to graduate
school, f ind jobs, get married, establish their
businesses, serve in civic responsibilities,
to name but a few. It is organized as a
seminar where students analyze case studies,
research on relevant topics to enhance their
post-university lives so they can integrate
appropriately into society. Using critical-thinking
based approaches to self-understanding, the
course clarifies the expectations of the student
pertaining to ethical issues that confront citizens
on a daily basis. Students assess the extent to
which they have fulfilled the mission and vision
of the university as well as the specific mission
outcomes from their specific schools. (WI, Ol)

Credit: 3 Units

SUS: Strategies for University Success
SUS1010 Strategies for University Success
This course is for new students with no previous
college or university experience and transfer
students with 36 credits or more. It does not
count as an elective. It helps students gain a
clearer understanding of the USIU- AFRICA
culture, mission and vision of the university and
clarifies expectations regarding the appropriate
approaches to accomplishing a university
degree. It communicates the high academic
expectations and help students recognize
and take advantage of the various campus
resources that enhance their academic lives. It
is an orientation seminar that involves critical-
thinking- based approaches to learning and
self- understanding. (ILI, OI)

Credit: 3 Units
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Chandaria School of Business

In line with the university’s mission, the mission of Chandaria School of Business is to provide a range of
knowledge, skills, attitudes and problem-solving abilities to enable students to respond to the need for successful
management and leadership of profit and not-for-profit organisations in a dynamic environment. Programs provide
the following outcomes for traditional and non-traditional, domestic and international students.

Phone: (+254) 730 116 414
E-mail: csb@usiu.ac.ke

Dr. Timothy Oketch

Dean, Chandaria School of Business
Phone: (+254) 730116168

E-mail: tokech@usiu.ac.ke

Dr. Kefah Njenga,

Chair, Department of Business
Administration

Phone: (+254) 730116139
E-mail: knjenga@usiu.ac.ke

Chandaria School of
Business is committed to
excellence in formulation
and delivery of high

quality programs at both
undergraduate and
graduate levels in a dynamic
and challenging business
environment.
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Learning Outcomes

Global-oriented: Demonstrate awareness,
knowledge and appreciation of global business
practices.

Multidisciplinary: Demonstrate  knowledge
about the different functions of business
and show an appreciation and integration of
functional business areas.

Change-oriented: make use of adaptive and
innovative skills.

Experiential: Develop practical  working
experience through participation and
contribution to community and societal causes.

Initiative and problem solving abilities:
Collect and analyze data to provide business
solutions.

Team player: Demonstrate understanding of
diversity and work harmoniously with individuals
and groups in organisations.

Effective communication: Develop
competencies in oral and written communication
skills and use of technology.

Preparedness for career: Develop mastery of
knowledge, skills and values relevant to careers
in their selected disciplines.

Transformational leadership: Demonstrate
effective, efficient and ethical leadership.

The Chandaria School of Business is committed
to excellence in the formulation and delivery of
programs in a climate that includes:

e Challenging academic requirements for
students;

e An interdisciplinary faculty with a holistic
perspective  who  provide excellence
in  teaching, curriculum development,
scholarship, and service to the University
and to the global community;

e A support staff that is dedicated to the
creation of a conducive learning environment
for students and faculty; and

e A mutually supportive faculty -student
community.
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UNDERGRADUATE PROGRAMS

Undergraduate programs provide a liberal
and intercultural education; understanding of
business, management, information systems
and technology, hospitality, or tourism
disciplines; proficiency in selected disciplines;
understanding of the overall dynamics of
organisations; skill in critical thinking; and
competence in interpersonal, oral, written,
quantitative, and computer  skills.  The
undergraduate programs prepare students for
advanced study and entry level professional
positions.

GRADUATE PROGRAMS

Graduate programs provide advanced skills in
selected business and management disciplines,
including practical experience in the application
of those skills in the context of the overall
dynamics of organisations; change manager
and change agent skills; skill in working as a
member of a multicultural team; and ability to
collect, analyze and critically evaluate data as
well as other information to arrive at reasoned
conclusions. They also provide an ability to
evaluate the environments of organisations and
develop responsive strategies for organisations;
and advanced competence in interpersonal,
oral, written, quantitative, and technology
management skills. The Master's programs

prepare students for positions in management
or consulting, and entry into doctoral programs.
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Course Descriptions

DEPARTMENT OF BUSINESS
ADMINISTRATION

Undergraduate

e Accounting (B.Sc.)

Finance (B.Sc.)

Hotel and Restaurant Management (B.Sc.)
International Business Administration (B.Sc.)
Bachelor of Global Leadership and
Governance

These undergraduate programs offer
concentrations in:

Accounting

Economics

Entrepreneurship

Finance

Hotel Management

Hospitality Planning and Development
Investment Management

Management

Marketing

Real Estate Finance

Leadership and Governance in Government
and Public Benefit Organisations

e Corporate Leadership and Governance

Graduate
e Master of Business Administration (MBA)

e Management and Organisational
Development

e QOnline Master of Business Administration
(Online MBA)

The MBA program offers concentrations in:
Global Business Management

Health Leadership & Management

Finance

Human Resource Management

Marketing

Strategic Management

Global Social Sustainable Enterprise (GSSE)

Doctoral
e Doctor of Business Administration (DBA)

The DBA program offers concentrations in:
e Finance

e Strategic Management

e | eadership and Organisational Change

Certificates
e Goldman Sachs 10,000 Women Certificate
Program

Diploma
e Executive Diploma in Industrial Relations
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Undergraduate Programs

The minimum units required for an Undergraduate degree is 120 Units. All courses are three units unless otherwise indicated.

Bachelor of Science in Accounting

The mission of BSc Accounting program is to impart a range of knowledge, skills, problem-solving abilities
and develop attitudes to enable students apply information technology in preparation, analysis, evaluation,
interpretation and communication of accounting and financial data effectively in profit and not-for- profit

organisations within a dynamic environment.

Program Learning Outcomes

In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; and service to the community,
whose foundation is laid by the General
Education Program (see section on General
Education), the following are the Accounting
program’s specific learning outcomes:

1. Design, record and use accounting
information systems and applications in
business transaction cycles;

2. Prepare, analyze and interpret financial
statements;

3. Ildentify, measure and communicate
accounting information to management for
decision making;

4. Apply International auditing guidelines to
verify accounting information;

5. Practice and uphold ethical behavior in the
workplace;

6. Contribute positively to the community
through service.

Degree Requirements 120 units
General Education 39 Units

Major 66 Units

Lower Division Courses (18 Units)

ACT 1010 Principles of Accounting |

ACT 2010 Principles of Accounting Il

BUS 1010 Introduction to Business
Organisations

BUS 2020 Business Communications

ECO 1010 Principles of Micro

Economics
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ECO1020 Principles of Macro

Economics

Upper Division Courses (42 Units)

ACT 3010 Accounting Information
Systems

ACT 4010 Managerial Accounting

ACT 4020 Financial Accounting |

ACT 4030 Financial Accounting 2

ACT 4040 Cost Accounting

ACT 4050 International Accounting

ACT 4060 Taxation |

ACT 4070 Auditing |

BUS 3010 Business Law

BUS 3030 Business Statistics

BUS 4030 Quantitative Methods

FIN 3010 Principles of Finance

MGT 3010 Overview of Management

Practice

ACT 4910
ACT 4950

Electives (6 Units)
Students to select two courses:

Accounting Internship  or
Accounting Project

BUS 4000 Corporate Law
ACT 4120 Auditing & investigations
ACT 4130 Forensic Accounting

Concentration (15 Units)
Accounting Majors must select Finance as their
concentration
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Bachelor of Global Leadership and Governance

The goal of the Bachelor of Global Leadership and Governance program is to equip students with appropriate
knowledge, skills, attitudes, and values essential for functioning successfully and responsibly in public, private
and not for profit organizations.

Programme Learning Outcomes

Upon successful completion of the Bachelor
of Global Leadership and Governance
programme, the students will be able to:

1. Formulate, implement and evaluate
institutional  policies, leadership, and
governance structures

2. Employ financial management principles in
decision making

3. Develop business and social
entrepreneurship systems

4. Apply theories in public and private
sector administration and relate these to
contemporary global leadership trends

5. Generate solutions for global leadership and
governance challenges facing institutions

6. Utilize ethical and legal principles with regard
to service delivery

Further, the programme has two specialization
areas: Leadership and Governance in
Government & Public Benefit Organizations and
Corporate Leadership and Governance. The
two specialization learning outcomes are as
provided below.

Leadership and Governance in Government

& Public Benefit Organizations

1. Generate solutions for leadership and
governance challenges facing institutions

2. Evaluate financial policies in line with
requirements of devolution and public
finance management systems

3. Apply theories in politics for government
& PBO administration and relate these to
contemporary trends

4. Relate contemporary theories of leadership,
democracy and change management to
institutional performance

5. Develop plans for lobbying and advocacy

Corporate Leadership and Governance
1. Evaluate financial policies in line with
requirements of financial rules

2. Appraise company governance policies in
line with requirements of company law

3. Apply theories in corporate governance
to leadership and governance challenges
facing institutions and relate these to
contemporary trends

4. Develop plans for risk management
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5. Employ quality management principles to
institutional performance management

DEGREE REQUIREMENTS 120 UNITS

GENERAL EDUCATION REQUIREMENTS

39 UNITS

PROGRAMME CORE COURSES

Students will take all the Core courses and two
electives in the major

Lower Division Courses 24 Units

ACT 1010 Principles of Accounting |

ECO 1015 Introduction to Economics

GLG 1010 Introduction to Leadership
and Governance

BUS 1010 Introduction to Business
Organizations

GLG 2000 Marketing for Business
Leaders

GLG 2010 Psychology of Leadership

BUS 2020 Business Communications

GLG 2080 Human Rights and Labour
Relations

Upper Division Courses 36 Units

BUS 3010 Business Law

FIN 3010 Principles of Finance

GLG 3010 Leadership and
Organization Behaviour

MGT 3010 Principles of Management

GLG 3020
GLG 4020

GLG 4030

MGT 4030
MGT 4040

GLG 4090

BUS 4090
GLG 4910

Or GLG 4950

Policy Formulation & Analysis
Sustainable Social
Entrepreneurship
Communication and Conflict
Management

Cross Cultural Management
Human Resources
Management

Global Leadership and
Management of Change
Strategic Management
Global Leadership and
Governance Internship
Global Leadership and
Governance Project

Electives Courses in the Major (Chose Two)

6 Units

BUS 4005
BUS 4015
ENT 4020

FIN 4030

Project Management
Supply Chain Management
Management of
Entrepreneurial Ventures
Investments

CONCENTRATION 15 UNITS

Global Leadership and Governance students
MUST select either Leadership and Governance
in Government and Public Benefit Organizations
OR Corporate Leadership and Governance as
their concentration.
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Bachelor of Science in Finance

The mission of the Bachelor of Science in Finance program is to provide a range of knowledge, skills and abilities
in business and investment management, finance, economics, and Real Estate financing with an emphasis on
practical applications, case studies, simulations and research.

Program Learning Outcomes:

In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; and service to the community,
whose foundation is laid by the General
Education Program (see section on General
Education), the following are the program-
specific Learning Outcomes:

1. Value and evaluate financial assets
for investments

2. Formulate, evaluate and apply portfolio
management strategies.

3. Conduct fundamental and technical analysis
on financial securities

4. Assess current trends in financial products,
financial markets and institutions for decision
making

5. Apply public finance concepts in optimizing
decisions in the public sector

6. Apply ethical and legal guidelines in the
private and public sectorst

Degree Requirements 120 Units
e General Education 39 Units.
e Major 66 units

Lower Division Courses 18 Units

ACT 1010 Principles of Accounting |

ACT 2010 Principles of Accounting Il

BUS 1010 Introduction to Business
Organisations

BUS 2020 Business Communications

ECO 1010 Principles of Micro
Economics

ECO 1020 Principles of Macro
Economics

Upper Division Courses 48 Units

BUS 3010 Business Law

FIN 3010 Principles of Finance

MGT 3010 Overview of Management
Practices

ACT4060 Taxation |

ACT4110 Taxation Il

BUS4020 Business Mathematics and
Statistics

BUS4030 Quantitative Methods

BUS4070 Business Values & Ethics

BUS4090 Strategic Management
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FIN4010 International Managerial
Finance

FIN4020 Corporate Finance

FIN4030 Investments

FIN4040 Money and Capital Markets

FIN4050 Financial Information
Systems

FIN4060 Financial Management in
the Public Sector

FIN4950 Finance Project
or

FIN4910 Finance Internship

Concentration 15 Units
Students should select any one concentration
offered under their Degree Major.

Investment Management

FIN4110 Portfolio and Derivatives Management
FIN4120 Pensions and Insurance FIN4130
Financial Analysis and Reporting

FIN4140 Emerging Issues in Finance

FIN4150 Financial Modelling

Real Estate Finance

FIN4210
FIN4220
FIN4230

FIN4240
FIN4250

Economics
EC0O4010

EC0O4020
EC0O4030

EC0O4040
EC0O4050

Real Estate Portfolio
Management

Real Estate Investment
Analysis

Real Estate Economics
Property Law

Real Estate Management
and Consultancy

Intermediate
Microeconomics
Intermediate
Macroeconomics
Economic Development
Public Finance

Health Finance and
Economics
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Bachelor of Science in Hotel and Restaurant Management

The mission of the Bachelor of Science in Hotel and Restaurant Management (HRM) program is to impart a range
of attitudes, skills, knowledge and problem-solving abilities in Hotel and Restaurant Management, - Hospitality
Planning and Development; with an emphasis on practical applications, case studies, simulation and research.

Program Learning Outcomes:

In addition to the university wide outcomes

of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; and ser vice to the community,
whose foundation is laid by the General
Education Program (see section on General
Education), the following are the HRM program-
specific Learning Outcomes:

1. Make use of information and communication
technology in hospitality operations.

2. Implement appropriate procedures for the
delivery of hospitality services.

3. Apply basic research methods in hotel and
restaurant management.

4. Explain the environmental, socio- cultural
and global diversity of the modern
hospitality industry.

5. Develop new hotel and restaurant products
and services.

Degree Requirements 120 units

General Education 39 units
Major 66 units

Lower Division Courses 24 Units

ACT 1010 Principles of Accounting |

BUS 2010 Business Mathematics

BUS 2020 Business Communications

ECO 1010 Principles of Micro
Economics

ECO 1020 Principles of Macro
Economics

HRM 1020 Kitchen Organisation and
Food Knowledge

HRT 1010 Introduction to Hospitality
and Tourism Management

HRT 2010 Food Production

Upper Division Courses 36 Units

BUS 3010 Business Law

BUS 4070 Business Values and Ethics

BUS 4090 Strategic Management

HRM 3010 Food and Beverage Cost
Control

HRM 3020 Catering Management

HRM 3050 Hotel and Restaurant

Managerial Accounting and
Finance
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HRM 4015 Food and Beverage
Management

MGT 4030 Cross-Cultural Management

MGT 4040 Human Resources
Management

MKT 3010 Principles of Marketing

MKT 4050 Services Marketing

HRT 4900 Hotel and Restaurant Project
or

HRT 4910 Hotel and Restaurant
Internship

Electives (6 Units)
Students to select two courses:

BUS 4080 Business Process
Management

HRM 3045 Advanced Food Production

HRM 3035 Beverage and Bar Service

Management

Concentration 15 Units

Hotel and Restaurant Management majors
MUST take Hotel Management concentration
and may choose to add Hospitality

Planning and Development as their second
concentration.
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Bachelor of Science in International Business Administration

The mission of the Bachelor of Science in International Business Administration (IBA) program is to provide a range
of knowledge, skills and abilities in international business operations, international economics and trade, international
finance, marketing and entrepreneurship with an emphasis on practical applications, case studies, and research.

Program Learning Outcomes:

In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; and service to the community,
whose foundation is laid by the General
Education Program (see section on General
Education), the following are the IBA program-
specific Learning Outcomes:

1. Analyze and utilize business data in making
decisions in international business

2. Develop viable international business plans

3. Apply marketing principles in designing
strategies for international business

4. Prepare and interpret financial statements for
international business

5. Demonstrate leadership skills and
ethical behavior in international business
environments

6. Interpretenvironmental factorsin international
business operations.

Degree Requirements 120 units
General Education 39 units
Major 66 units

Lower Division Courses 24 Units

ACT 1010 Principles of Accounting |

ACT 2010 Principles of Accounting Il

BUS 1010 Introduction to Business
Organisations

BUS 2010 Business Mathematics

BUS 2020 Business Communications

ECO 1010 Principles of Micro
Economics

ECO 1020 Principles of Macro
Economics

IST 2040 Information Systems and
Applications

Upper Division Courses 36 Units

BUS 3010 Business Law

BUS 3020 Production and Operations
Management

BUS 3030 Business Statistics

BUS 4070 Business Values and Ethics

BUS 4090 Strategic Management

FIN 3010 Principles of Finance

IBA 4010 International Business

Operations

United States International University-Africa | www.usiu.ac.ke

IBA 4020 International Economics and
Trade

MGT 3010 Overview of Management
Practice

MGT 4030 Cross-Cultural Management

MKT 3010 Principles of Marketing

IBA 4950 International Business
Project or

IBA 4910 International Business
Internship

Electives (6 Units)

Students to select two courses:

BUS 4000 Corporate Law

BUS 4005 Project Management

BUS 4080 Business Process
Management

BUS 4015 Supply Chain Management

Concentration 15 Units

Students should select any one concentration
offered under their Degree Major:

e Accounting

Finance

Management

Marketing

o
L]
o
e Entrepreneurship
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Undergraduate Concentration Courses

The following concentrations are available to
students who are seeking an undergraduate
degree in the Chandaria School of Business.

Accounting

ACT 3010 Accounting Information
Systems

ACT 4010 Managerial Accounting
ACT 4020 Financial Accounting |
ACT 4030 Financial Accounting Il
ACT 4040 Cost Accounting or
ACT 4050 International Accounting

Corporate Leadership and Governance

BUS 4000 Corporate Law

FIN 4020 Corporate Finance
GLG 4040 Board Leadership and
Governance

GLG 4045 Risk Management
MGT 4050 Total Quality Management
Economics

ECO 4010 Intermediate
Microeconomics

ECO 4020 Intermediate
Macroeconomics

ECO 4030 Economic Development
ECO 4040 Public Finance

ECO 4050 Health Finance and
Economics

Entrepreneurship

ENT 4005 Entrepreneurial Behavior &

Ethics

ENT 4020 Management of

Entrepreneurial Ventures

ENT 4040 Electronic Commerce

ENT 4050 International Dimensions of
Entrepreneurship

ENT 4060 Small Business Consulting

United States International University-Africa | www

Finance
FIN 4010

FIN 4020
FIN 4030
FIN 4040
FIN 4050

International Managerial
Finance

Corporate Finance
Investments

Money and Capital Markets
Financial Information
Systems

Hospitality Planning and Development

BUS 4010

HRM 3030

HRM 3025

HRM 3015
HRM 4010

Small Business
Entrepreneurship
Environmental Management
for Hotels

Physical Plant Development
and Maintenance

Hotel and Catering Law
Restaurant Development
and Operations

Hotel Management

BUS 4010

HRT 3040
HRM 4020
HRM 4025
HRM 4030

Small Business
Entrepreneurship

Hygiene & Nutrition

Front Office Management
Hotel Information Systems
Housekeeping and Laundry
Management

Investment Management

FIN 4110

FIN 4120
FIN 4130

FIN 4140
FIN 4150

Portfolio and Derivatives
Management

Pensions and Insurance
Financial Analysis and
Reporting

Emerging Issues in Finance
Financial Modelling

Leadership and Governance in Government
& Public Benefit Organizations

FIN 4015 Public Finance and

Budgeting

GLG 4015 Constitutional and

Administrative Law

GLG 4075 Politics and Administration

GLG 4080 Global Leadership and

Democracy

GLG 4085 Advocacy and Lobbying

Management

ENT 4020 Management of
Entrepreneurial Ventures

MGT 4010 Dimensions of Leadership
and Management

MGT 4020 Organisations and
Organisational Behavior

MGT 4040 Human Resource
Management

MGT 4050 Total Quality Management

Marketing

MKT 3020 Marketing Information
Systems

MKT 4010 International Marketing

MKT 4020 Marketing Research

MKT 4030 Marketing Communications
and Buyer Behavior

MKT 4050 Services Marketing

Real Estate Finance

FIN 4210 Real Estate Portfolio
Management

FIN 4220 Real Estate Investment
Analysis

FIN 4230 Real Estate Economics

FIN 4240 Property Law

FIN 4250 Real Estate Management

and Consultancy
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Graduate Programs

Admission Criteria for Graduate Programs
While applicants are selected for entrance to
USIU-Africa’s graduate programs on the basis
of their composite applications, the following
items are integral components of the admissions
decision.

A baccalaureate degree is required from an
institution that is regionally accredited in the U. S.
or the international equivalent, or the equivalent
academic requirements as determined by the
Dean of the Chandaria School of Business.

All international applicants, in addition, must
present a minimum score of 550 (213 computer
based) on the Test of English as a Foreign
Language (TOEFL) or pass USIU-Africa’s
English Proficiency Test.

Please refer to the admissions section of this
Catalog for general policies and enrolment
limitations regarding conditional status, transfer
credits and GPA maintenance standards.

United States International University-Africa | www.usiu.ac.ke
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Master of Business Administration (IBA)

The mission of the MBA program is to provide a range of knowledge, skills and abilities in Strategic Management,
Human Resource Management, Finance, IT, Marketing and Global Social Sustainable Enterprise with an emphasis
on practical applications, case studies, simulations and research.

Program Learning Outcomes:

In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; and service to the community, the
following are the program’s specific learning
outcomes:

1. Analyze and utilize business data in making
decisions in international business

2. Develop v iable inter national business plans

3. Apply marketing principles in designing
strategies for international business

4. Prepare and interpret financial statements for
international business

5. Demonstrate leadership skills and
ethical behavior in international business
environments

6. Interpretenvironmental factorsin international
business operations.

Prerequisites: Master of Business
Administration (MBA)

A student’'s academic transcripts and work
experience will be evaluated and, if any
Prerequisites:are lacking, appropriate survey
courses must be taken. Each student will be
required to take a computer competency test to
determine eligibility for BUS 5110 credit transfer.
All survey courses are 1.5 units each. The survey
courses are as follows:

BUS 5010 Survey of Accounting

BUS 5020 Survey of Finance

BUS 5030 Survey of Marketing

BUS 5040 Survey of Production/
Operations Management

BUS 5050 Survey of Economics

BUS 5060 Survey of the Legal
Environment of Business

BUS 5070 Survey of Management
Practice

BUS 5080 Survey of Information
Systems

BUS 5090 Survey of Business Statistics

BUS 5100 Business Communications

BUS 5110 Computer Application Skills

United States International University-Africa | www.usiu.ac.ke

Degree Requirements 42 units
Core Courses 24 Units

ACT 6010 Managerial Accounting

BUS 6020 Strategic Management

BUS 6035 Leadership and Ethics

BUS 6220 Business Research Methods
BUS 6225 Business Statistics

ECO 6010 Managerial Economics

FIN 6000 Managerial Finance

MKT 6000 Managerial Marketing

Concentration 18 Units

The following concentrations are available to
students who are seeking an MBA degree in the
Chandaria School of Business. Students seeking
double concentration are required to meet the
project requirement for each concentration.
For more information on double concentration
enquire from the Assistant to the Dean.

Finance

FIN 6800 Seminar in Finance

FIN 6010 Investments

FIN 6030 International Financial
Markets

FIN 6040 Information Systems
Applications in Finance

FIN 6850A Finance Project |

FIN 6850B Finance Project Il

Global Business Management

GMB 6020 Management of Global
Entrepreneurial Ventures

GMB 6040 International Financial
Markets

GMB 6055 International Business and
Trade

GMB 6010 Global Strategic
Management

GMB 6850A Global Business
Management Project |

GMB 6850B Global Business

Management Project Il

Global Social & Sustainable Enterprise

GSE 6010 Global Social Sustainable
Entrepreneurship

GSE 6030 Development of Social
Sustainable Enterprises

GSE 6040 Sustainable Enterprise
Funding and Evaluation

GSE 6850A Project |

GSE6850B Project Il

GSE 6890 Project Practicum
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MBH 6010

MBH 6020

MBH 6040

MBH 6070

MBH 6850A
MBH 6850B

Health Leadership and Management

Organisation Theory in the
Health Sector

Project Management and
Fundraising

Health Management
Information Systems
Strategic Human Resource
Management

Health Management Project |
Health Management Project |l

Human Resource Management

BUS 6050
MGT 6010

MGT 6020

MGT 6030

MGT 6850A

MGT 68508

Total Quality Management
Human Resource
Management

Human Resource
Development

Labour Relations
Management

Human Resource
Management Project |
Human Resource
Management Project Il

Marketing
MKT 6010

MKT 6020
MKT 6040
MKT 6050

MKT 6850A
MKT 6850B

Marketing Communications
Strategy

Marketing Research
Global Marketing Strategy
Information Systems
Applications in Marketing
Marketing Project |
Marketing Project Il

Strategic Management

BUS 6120

BUS 6140

BUS 6150

BUS 6850A

BUS 6850B

Strategic Responses to
Turbulent Environments
Management of
Technological Innovations
Contributors to Strategic
Management Transnational
Strategic Management
Strategic Management
Project |

Strategic Management
Project Il

United States International University-Africa | www.usiu.ac.ke
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Online Master of Business Administration (MBA)

The mission of the Online MBA program is to provide a range of knowledge, skills and abilities in IT security,
software development, business systems management and mobile technology.

Program Learning Outcomes DEGREE REQUIREMENTS 45 UNITS
Upon successful completion of the MBA program, the MBA 6000 Organizational Behavior
students will be able to: MBA 6010 Managerial Marketing
) ) L . MBA 6020 Strategic Human Resource
1. Analyse and interpret financial information for M t
decision making anagemen .
MBA 6030 Legal Environment of Business
2. Formulate, implement and evaluate firm strategies MBA 6040 Managerial Finance
) ) ) ) MBA 6050 Leadership and Ethics
3. Demonstrate leadership and ethical behaviour in a MBA 6060 Managerial Accounting
diverse environment MBA 6070 Managerial Economics
4. Conduct research in the field of specialization MBA 6080 Strategic Management
MBA 6090 Management Information Systems
5. Employ global practices in business management. MBA 6100 Operations Management
MBA 6110 Business Statistics
MBA 6120 Business Research Methods
MBA 6130 Research Project 1
MBA 6131 Research Project 2

United States International University-Africa | www.usiu.ac.ke
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Master of Science in Management & Organisational Development

The mission of the Master of Science in Management & Organisational Development program is to prepare
graduates in the art and science of managing and leading organisational change in a dynamic environment.

The program provides a range of knowledge, skills, attitudes and problem-solving abilities to enable graduates
respond to the need for successful management and leadership of profit and not for profit organisations (NGOs).

Learning Outcomes 7. Develop research project proposals, collect | MOD 6070 Organisation Development
In addition to the university wide outcomes data, and prepare project reports and Consulting
of: higher order thinking; oral and written MOD 6075 Conflict Management

Admission Criteria

Applicants  should be holders of an mgg 2228
Undergraduate degree (minimum GPA 2.5) in
any field of specialization from a recognized MOD 6225
university but with at least three years’ work
experience as middle or senior level managers MOD 6850A
1. Prepare and interpret accounting and | in NGOs, public and private educational, health,

competence; scientific and technological
literacy; global understanding and multicultural
perspectives; and service to the community,
the following are the MOD program’s specific
learning outcomes:

Business Analysis
Organisation Development
Research Methods
Organisation Development
Research Statistics
Organisation Development

. . ) . . ; ) N Project |
gnahqal data for optimal managerial | religious, financial and government institutions. MOD 68508 Organisation Development
ecisions Degree Requirements 42 Units Project I
2. Analyze  organisational behavior and | MOD 6000 Managerial Accounting for
recommend  appropriate  organisational Non Accountants
development interventions MOD 6010 Organisational Theory &

Behaviour
Strategic Management in
Profit and Non-

3. Develop transformational leadership, ethics MOD 6020
and change management skills.

4. Formulate, analyze and evaluate strategic Profit Organisations
management and  business  analysis | MOD 6035 Organisational Leadership
decisions and plans and Ethics

) ) o MOD 6040 Strategic Human Resource

5. Design and evaluate effective HR decisions Management
and plans MOD 6045 Organisational Development

6. Prepare grant proposals for fundraising Economics
and demonstrate ability to manage project | MOD 6050 Project Management and
resources Fund Raising

United States International University-Africa | www.usiu.ac.ke
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Chandaria School of Business

Master of Business Administration Global Business Management

Program Description

The world needs broad-minded leaders
to seize opportunities and lead change in
times of escalating complexity. The MBA
(Global  Business Management) program
is a rigorous one year course of study that
focuses on globalization, entrepreneurship
and applicability. It has been designed for
ambitious, dynamic executives willing to learn
from and with their peers, and receive an MBA
education that will propel them to the next level
in their professional and academic careers.

The small class sizes that our MBA program is
famous for, provide students with the intellectual
activity that foster collaboration and discussion
around current global strategic management
thinking, and lead to strong professional
networks that contribute not only to personal
development, but also to the future of their own
organizations.

Program Timings

DAYTIME OPTION (September Intake)

e 9.00am - 6.00pm (7 sessions of 2 weeks
each spread throughout the year)

EVENING OPTION (May Intake)

e 5.40pm - 9.00p.m (Monday-Thursday)

e 1 year program divided into 3 semesters of 4
weeks each

Program Delivery

e World class faculty from USIU-Africa, and
qualified, experienced corporate executives

e 30 students per year in a class at USIU-Africa
(Day or Evening Option)

e 1 week Global Study Tour of key business/
health centers around the world chosen
annually for their relevance to current global
business issues

Student experience

The MBA (Global Business Management)
program at USIU-Africa, Chandaria School of
Business is intense and challenging. Through
coursework, interactions with academic experts
and leading practitioners, and a network of
classmates and alumni in your field, you will
build a foundation for genuine success. Students
bond during intensive course sessions forming
relationships that continue long after graduation.

Alumni
Our tight-knit alumni community both molds and
inspires participants for further success. The
resources available within the community are
extremely useful for personal and professional
growth.

Dual Accreditation

This degree program is approved by the
Commission for University Education and
the WASC Senior College and University
Commission, ensuring the highest standards
have been met in Kenya and the United States.

Target

Senior or high potential executives at a global
organization or in a company organization
planning to expand into global markets.

Admission Requirements

e Undergraduate degree from an accredited
university.

e Minimum GPA 2.5 on a scale of 4 or Upper
Second Class Honors

e Have a minimum of two years of relevant
managerial experience

United States International University-Africa | www.usiu.a

Applications

Application forms are available from the

admissions office or can be downloaded from

our website. (www.usiu.ac.ke/mba/gbm).

Completed forms must be submitted with the

following:

e C(Certified copies of academic and
professional certificates

e (Copies of national identity card or passport

e Two passport-size photographs

e Payment of a KES 3000 application
processing fee

Degree Requirements 45 units
CORE COURSES 24 units
ACT6010 Managerial Accounting

BUS6020 Strategic Management
BUS6035 Leadership and Ethics
BUS6220 Business Research Methods
BUS6225 Business Statistics
ECO6010 Managerial Economics
FING0OO Managerial Finance
MKT6000 Managerial Marketing

CONCENTRATION COURSES 21 units

GMB6010

GMB6020

GMB6040

GMB6055

GMBG850A

GMB6850B

GMB6230

Global Strategic
Management
Management of Global
Entrepreneurial Ventures
International Financial
Markets

International Business and
Trade

Global Business
Management Project |
Global Business
Management Project Il
Global Study Tour
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Master of Business Administration - Health Leadership & Management

Program Description

The MBA (Health Leadership and Management)
program is developed for managers who need
professional development and progression
in the light of dynamic organizations in the
Health Services Industry. The concentration
will specifically equip graduates with a range of
competencies, knowledge, skills, attitudes and
problem-solving abilities to enable graduates
respond to the need for successful management
and leadership of health systems. This is
expected to improve leadership of organizations
in the health care industry and consequently
bring about improved health outcomes in Africa.

It also provides an opportunity for participants
to upgrade their management and leadership
skills without necessarily travelling outside
Kenya to pursue such studies.

Program Timings
® 9.00am - 6.00pm (Monday - Saturday)

e 1 Year program divided into 7 sessions of 2
weeks each spread throughout the year.

Program Delivery
e World class faculty from USIU-Africa, and
qualified, experienced corporate executives

e 30 students per year in a class at USIU-Africa
(Day or Evening Option)

e 1 week Global Study Tour of key health centers
around the world chosen annually for their
relevance to current global business issues

e Daytime Option: 9.00am —6.00pm ( 7 sessions
of 2 weeks each spread throughout the year)

e Evening Option: 5.40pm — 9.00pm (Monday -
Thursday)

Student experience

The MBA (Health Leadership & Management)
program at the Chandaria School of Business is
intense and challenging. Through coursework,
interactions with academic experts and leading
practitioners, and a network of classmates and
alumni in your field, you will build a foundation
for genuine success. Students bond during
intensive course sessions forming relationships
that continue long after graduation.

Alumni
Our tight-knit alumni community both molds and
inspires participants for further success. The
resources available within the community are
extremely useful for personal and professional
growth.

Dual Accreditation

This degree program is approved by the
Commission for University Education and
the WASC Senior College and University
Commission, ensuring the highest standards
have been met in Kenya and the United States.

Target

Professionals with at least 2 years’ working
experience in the health sector.

Admission Requirements
e Undergraduate degree from an accredited
university.

e Minimum GPA 2.5 on a scale of 4 or Upper
Second Class Honors

e Have a minimum of two years of relevant
managerial experience

United States International University-Africa | www.usiu.a

Applications

Application forms are available from the
admissions office or can be downloaded from
our website. (www.usiu.ac.ke/mba/him).

Completed forms must be submitted with the
following:

e Certified copies of academic and professional
certificates

e Copies of national identity card or passport
e Two passport-size photographs

e Payment of a KES 3000 application processing
fee

Degree Requirements 45 Units

CORE COURSES 24 units

ACT6010 Managerial Accounting

BUS6020 Strategic Management

BUS6035 Leadership and Ethics

BUS6220 Business Research Methods
3 units

BUS6225 Business Statistics

EC0O6010 Managerial Economics

FIN600O Managerial Finance

MKT6000 Managerial Marketing

CONCENTRATION COURSES 21 units

MBHG010

MBHG6020

MBHG6040

MBHG070

MBHG850A

MBHG6850B
GMB6230

Organization Theory in the
Health Sector

Project Management and
Fundraising

Health Management
Information Systems
Strategic Human Resource
Management

Health Management Project |

Health Management Project Il
Global Study Tour
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Doctor of Business Administration (DBA)

The mission of the Doctor of Business Administration (DBA) is to provide an opportunity for experienced business
professionals to refine and extend their business knowledge and skills at an advanced level.

Program Learning Outcomes:

In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific  and technological
literacy; global understanding and multicultural
perspectives; and service to the community,
the following are the Doctor of Business
Administration program’s specific learning
outcomes:

1. Apply effective leadership in a dynamic
business environment

2. Apply emerging business theories
and practice in providing solutions to
interdisciplinar y business problems

3. Integrate financial information for business
making

4. Formulate and implement strategic solutions
in a turbulent business environment

5. Design, conduct and disseminate applied
research that contributes to business
knowledge and solutions.

Admission Requirements

Applicants to the Doctor of Business Adminis
tration (DBA) program should demonstrate
commitment to completing a rigorous program
of study and should meet the following
qualifications:

i. Bachelor's degree from an accredited
university (Minimum Upper Second Class or
GPA 2.5 on a scale of 4)

ii. Master's degree in a business discipline f rom
a recognized tertiary institution /University
with a graduating GPA 2.5 on a scale of 4)

Have a minimum of three years relevant
business or administrative management
or academic experience and currently be
working in a business or public /private
sector organisation or have access to one
so that the practical requirements of the
program can be met.

iv. Applicants must have undertaken a research
projec tor thesis in their graduate studies as a
demonstration of their capacity to undertake
postgraduate work at an advanced level.

v. One thous and (1000) word concept paper
on the proposed dissertation topic in the
student’s area of specialization.

United States International University-Africa | www.usiu.ac.ke

Degree Requirements 81 Units

Core Courses 30 units

The following core courses shall be offered in
the DBA program

DBA 7000 Business Research Statistics

DBA 7010 Human Resource
Management

DBA 7020 Entrepreneurship

DBA 7030 Accounting and Financial
Management

DBA 7040 Strategic Management

DBA 7050 Leadership

DBA 7060 Business Research Methods

DBA 7070 DBA Comprehensive
Examination

Specialization Courses 6 Units
The following specialization courses are offered
in the DBA program:

Finance
FIN 7000 Corporate Finance
FIN 7010 Seminar in Finance

Strategic Management

MGT 7000 Global Strategic
Management

MGT 7010 Seminar in Strategic
Management

Leadership and Organisational Change

LED 7000 Strategic Leadership and
Change Management
LED 7010 Seminar in Leadership and

Change Management

Dissertation 45 units

Before the award of the doctoral degree, a
candidate shall show proof of acceptance for
publication of at least two (2) papers in refereed
journals.
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Course Descriptions

ACT: Accounting

ACT 1010 Principles of Accounting |

Study of the objectives of fundamental concepts
of accounting; analyzing and recording financial
transactions; preparation of income statements,
the balance sheet and interpretation of financial
income statements; analysis of assets, liabilities
and equity; partnerships and corporations;
cash flow analysis; and introduction to software
applications in accounting.

Prerequisite: IST 0999 and MTH 1109

Credit: 3 Units

ACT 2010 Principles of Accounting Il

This course provides an over view of accounting
as an effective aid to management in the
control of resources, interpretation of financial
statements, cost volume analysis, product cost
systems, budgets and variance analysis.
Prerequisite: ACT 1010

Credit: 3 Units

ACT 3010 Accounting Information Systems
Fundamental accounting principles in a
computerized environment; Application  of
accounting packages to the accounting cycle
and management reports; Contemporary issues
and ethical prac tices in accounting information
systems.

Prerequisite: ACT 2010

Credit: 3 Units

ACT 4010 Managerial Accounting

An extensive analysis of management decision
making based on accounting concepts; the use
of accounting statements and reports in policy
making and control; ethical considerations and
emerging trends of management accounting.
Prerequisite: ACT 2010

Credit: 3 Units

ACT 4020 Financial Accounting 1

An over view of the theoretical foundations of
financial reporting; Standard setting proces s
and conceptual framework, valuation of assets
and current liabilities.

Prerequisite: ACT 2010

Credit: 3 Units

ACT 4030 Financial Accounting 2

Accounting principles and reporting
requirements  for  liabilities, long-  term
investments and stockholders’ equity are

studied. Other topics included are accounting
for pensions, leases, accounting changes, and
the statement of cash flows. (OI)

Prerequisite: ACT 4020

Credit: 3 Units

ACT 4040 Cost Accounting

The course is designed to provide in-depth
coverage of cost accounting concepts,
objectives, and accumulation and reporting
procedures. Topics covered include material,
labor and overhead costs in job order and
process cost accumulation systems and other
emerging cost accounting topics.

Prerequisite: ACT 2010

Credit: 3 Units

United States International University-Africa | www.usiu.ac.ke

ACT 4050 International Accounting

Study of international dimensions of accounting
and use of accounting information for decision
making in multinational environment; Accounting
and managerial issues of multinational
corporations such as currenc y translation,
financial reporting and disclosure, international
taxation, transfer pricing, and current issues and
developments.

Prerequisite: ACT 2010

Credit: 3 Units

ACT 4060 Taxation

An overview of the application of the principles,
laws and practices of taxation of individuals,
partnerships and corporations.

Prerequisite: ACT 2010

Credit: 3 Units

ACT 4070 Auditing

A study of auditing principles, concepts and
practices as it applies mainly to business and
investors. A working knowledge of auditing
procedures and techniques, standards, ethics
and legal environment, statistical audit tools as
well as audit reports. (Ol, ILI, WI)

Prerequisite: ACT 2010 and BUS 3010

Credit: 3 Units

ACT 4110 Taxation Il

The course is designed to ensure that the
students can prepare tax returns, evaluate
the tax implications of business decisions,
and analyze the impact of government fiscal
measures on industry and the economy.
Prerequisite: ACT 4030

Credit: 3 Units

ACT 4120 Auditing and Investigations

The course provides the students with practical
skills required to audit public and private
institutions and to carry out audit investigations
in computerized and non -computerized
environments.

Prerequisite: ACT 4070

Credit: 3 Units

ACT 4130 Forensic Accounting

The primary objective of this course is to provide
students an opportunity to gain experience
in investigative (forensic) accounting. Topics
include  background, legal  framework,
prevention, risk assessment, financial fraud
schemes, investigation and specialized issues.
Prerequisite: ACT 4120

Credit: 3 Units

ACT 4910 Accounting Internship

This programis in accord with the overall mission
of USIU-Africa to provide an environment of
growth, knowledge and work experience for its
students. This entails preparedness for career
through mastery of a field of knowledge and
its multicultural and multinational application.
Such mastery is accomplished through both
formal study and various experiential forms of
learning such as the internship and fieldwork. It
provides practical and hands on experience in
the student’s area of study. A range of 200-400
hours required depending on the organisation.
Prerequisite: Students must be seniors

Credit: 3 Units
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ACT 1010 Principles of Accounting |

Study of the objectives of fundamental concepts
of accounting; analyzing and recording financial
transactions; preparation of income statements,
the balance sheet and interpretation of financial
income statements; analysis of assets, liabilities
and equity; partnerships and corporations;
cash flow analysis; and introduction to software
applications in accounting.

Prerequisite: IST 0999 and MTH 1109

Credit: 3 Units

ACT 2010 Principles of Accounting Il

This course provides an over view of accounting
as an effective aid to management in the
control of resources, interpretation of financial
statements, cost volume analysis, product cost
systems, budgets and variance analysis.
Prerequisite: ACT 1010

Credit: 3 Units

ACT 3010 Accounting Information Systems
Fundamental accounting principles in a
computerized environment;  Application  of
accounting packages to the accounting cycle
and management reports; Contemporary issues
and ethical prac tices in accounting information
systems.

Prerequisite: ACT 2010

Credit: 3 Units

ACT 4010 Managerial Accounting

An extensive analysis of management decision
making based on accounting concepts; the use
of accounting statements and reports in policy
making and control; ethical considerations and
emerging trends of management accounting.
Prerequisite: ACT 2010

Credit: 3 Units

100 United States International University-Africa | www.usiu.ac.ke
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BUS: Business

BUS 1010 Introduction to Business
Organisations

An overview of the interrelationships among the
functions of the business firm and between the
firm and its environment; topics include a study
of managerial functions, marketing concepts,
produc tion systems, leadership practices and
business ethics.

Credit: 3 Units

BUS 2000 Foundations of Business Edge
This unit introduces students to the concept of
business and to various interpersonal, group
work and organisational skills essential for
university and employment success. Integrating
theory with applied activities, students will
develop skills in self-advocacy, personal
management and information management
Prerequisite: None

Credit: 3 Units

BUS 2010 Business Mathematics
Fundamental mathematical operations in
banking and borrowing; financial ratio analysis;
payrolls; retail; insurance; and elementary
statistics.

Prerequisite: MTH 1109

Credit: 3 Units

BUS 2020 Business Communications

This course is designed to introduce students to
the fundamental principles of effective business
communication in a global environment. It
will emphasize written communications such
as standard and persuasive business letters,
memorandums, and informational as well as
analyticalreports, alongwith proposals, resumes,
and other employment- related documents.
The course addresses the skills necessary for
developing, planning, organizing, outlining,
and editing various business documents. The

problem-solving approach is used to focus on
proper grammar, punctuation, vocabulary, and
tone as well as the use of computer technology
and software in the development of effective
oral and written business communication skills.
Prerequisite: BUS 1010

Credit: 3 Units

BUS 3010 Business Law

Study of the legal environment in which profit
and  not-for-profit  organisations  operate;
Includes study of courts and procedure, criminal
law, torts, contracts, and formations, operation
and termination of corporations, agency and
partnership relationships. (Ol)

Prerequisite: BUS 1010

BUS 3020 Production and Operations
Management

An introductory analysis of productive systems,
operations planning, and control; Topics include
forecasting, inventories, scheduling, quality
assurance, and productivity.

Prerequisite: BUS 2010

BUS 3030 Business Statistics

A further study in statistical methods and
its application in the field of business and
economics. Regression, time series analysis,
index numbers, association of attributes,
probability, theoretical distributions, sampling
hypothesis tests and confidence levels.
Prerequisite: MTH 2210

Credit: 3 Units

BUS 4000 Corporate Law

An examination of the law governing formation,
composition, operations and  dissolution
of companies: Topics include Nature and
classification of companies, Registration
of a company, Share capital, Debt capital,
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Membership of a company, Meetings, Direc
tor s, Auditor s, Company accounts, audit and
inspection, Corporate insolvency and winding
up.

Prerequisite: BUS3010

Credit: 3 Units

BUS 4005 Project Management

The course provides overview of project
management, proposal writing and fundraising
strategies in profit and non-profit organisations.
The course focuses on the essential elements
of project management and project life cycle
including:  project identification, planning,
implementation and evaluation.

Prerequisite: MGT3010

Credit: 3 Units

BUS 4010 Small Business Entrepreneurship
Investigation into entrepreneurial behavior, the
role of entrepreneur in society: the conditions
necessary for it to evolve; the development of a
venture whether in terms of start up, acquisition,
or expansion of an existing business. The theory
and practice of small business management.
Prerequisite: MKT3010, FIN3010 and MGT3010
Credit: 3 Units

BUS 4015 Supply Chain Management

This course is designed to expose the learner
to the phases of supply management namely;
generation of requirements, sourcing, pricing,
and make, do, or buy, and post award activities
including evaluation procedures. It also explores
the supply chain management systems, linkages
between supply chain management and other
major functions of the firm such as marketing,
finance-accounting, operations (with emphasis
on quality- material control, engineering, and
production-inventory control), logistics, and
research and development. Value for money
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principles, procurement in the public sector,
and relationship management in supply chain
activities are also addressed.

Prerequisite: BUS3020

Credit: 3 Units

BUS 4020 Business Mathematics and
Statistics

This course aims at equipping students with an
elementary statistical base in solving decision-
making problems especially those which involve
numerical data. It also provides students with
basic skills and knowledge in the fundamental
business mathematics calculations that include
the operation in banking: borrowing, financial
analysis, payrolls, retail, insurance, interest,
discount, depreciation and elementary statistics.
Pre-requisite MTH 2210

Credit: 3 Units

BUS 4030 Quantitative Methods

Study of the mathematical techniques/ methods
used to solve business problems. Include
meaning and scope, Linear programming-
Graphic, simplex and duality, Transportation,
Assignment, Replacement, Queuing, Decision
theory, Inventory management, Sequencing,
PERT, Game theory, Investment Decision
Analysis and Simulation.

Prerequisite: BUS 3030

Credit: 3 Units

BUS 4070 Business Values and Ethics
Introduction to the basic categories and
framework of philosophical ethics; examination
of selected corporate policy statements on social
and ethical responsibility with consideration
of how to develop and implement such policy
statements; consideration of ethical issues in
selected professions. (Ol)

Prerequisite: BUS 1010 MGT 3010

Credit: 3 Units

BUS 4080 Business Process Management
The course introduces a process- oriented view
of the flows of materials, information, products
and services through and across organisational
functions. All organisations must carefully
analyse and document their business processes
and must continuously assess the efficiency and
effectiveness of these processes to minimize
cost and maximize value creation. The course
helps students identify information-bearing
events, assess and improve process efficiency,
learn to model and analyse business processes,
and understand the interactions between human
behavior and process design. Hands-on, case-
based assignments allow students to practice
some of the principles addressed.

Prerequisite: MGT3010

Credit: 3 Units

BUS 4090 Strategic Management

This is a course that provides an overview of the
economic, cultural, psychological, sociological,
technological and political aspects of the
business environments confronting environment
serving organisations (ESOs); the concept
of environmental turbulence; the nature of
strategic and operating work; the formulation
of a corporate mission, goals and objectives;
and strategies for firms operating at different
levels of environmental turbulence. The course
facilitates the development of skills in problem
analysis and decision-making in corporate
strategy and business policy. BUS 4090 is
the integrating course for the undergraduate
program that concentrates on the application
of concepts through case studies and decision
simulation exercises. (ILI, WI) Prerequisite: MGT
3010; Senior Standing

Credit: 3 Units
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BUS 5010 Survey of Accounting

An overview of the fundamental concepts of
accounting, recording and analysis economic
activities for business through the use of
dual entry accounting system and financial
statements for service and merchandising
concerns.

Credit: 1.5 Units

BUS 5020 Survey of Finance

A survey of financial ratios, analysis, managing
current assets and liabilities, the firm’s liquidity
posture, the cost of long-term capital and the
required rate of return on long-term assets, and
estimating cash flows on investment proposals.
Prerequisite: BUS 5010

Credit: 1.5 Units

BUS 5030 Survey of Marketing

A survey of the marketing function in the business
enterprise, market segmentation and target
marketing, and the key elements in marketing:
product, place, price, and promotion.

Credit: 1.5 Units

BUS 5040 Survey of Production/ Operations
Management

Theory, concepts, and decision analysis
related to effective control of products and
operative systems. Topics include productivity
forecasting, scheduling, inventory organisation,
and quality control.

Credit: 1.5 Units

BUS 5050 Survey of Economics

Introduction to economic methodology. Explores
theories of market dynamics and various
market structures to explain the behaviors of
households and firms.

Credit: 1.5 Units

BUS 5060 Survey of the Legal Environment
of Business

Consideration of factors causing change in
the business environment; analysis of selected
issues in the interface between business, the
law, and other social institutions.

Credit: 1.5 Units

BUS 5070 Survey of Management Practice
This course is designed to introduce the
student to management theory. The course
examines historical perspectives and current
trends in ma nage me nt; f un ction s of
management, strategic management and
organisational behavior. Also discusses ethical
and multicultural issues. As an over view course,
relationships among the various elements of
management will be stressed. Emphasis will
be placed on contemporary management in an
international context.

Credit: 1.5 Units

BUS 5080 Survey of Information Systems

A survey of data processing systems,
management information systems, decision
support systems, executive information systems,
expert systems and distributed systems
planning, hardware and software, management,
maintenance, security, and evaluation.

Credit: 1.5 Units

BUS 5090 Survey of Business Statistics
Overview of descriptive ad inferential statistics,
using Excel software, as they apply to business
environments. Review of probability, correlation
analysis, hypothesis testing, regression analysis
and forecasting.

Prerequisite: BUS 5080

Credit: 1.5 Units
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BUS 5100 Business Communications
Introduces fundamental research, writing
and speaking skills necessary for effectively
communicating orally and in writing at the
graduate level.

Credit: 1.5 Units

BUS 5110 Computer Application Skills

An overview of the basic components of
processing systems (environment, software,
hardware, people, behavior, tasks and
connectivity), application programs such as
word-processing, spreadsheets, databases,
and graphics, and an operating system.

Credit: 1.5 Units

BUS 6020 Introduction to Strategic
Management

An introductory course that provides an over
v iew of the economic, cultural, psychological,
sociological, technological, and political
aspects of the global environments confronting
environment serving organisations; the concept
of environmental turbulence; the nature of
strategic and operational work formulation of
mission, goals, objectives, strategy; environment
serving organisation strategic aggressiveness
and capability at different turbulence levels; and
strategic diagnosis.

Prerequisite: BUS 5070

Credit: 3 Units

BUS 6050 Total Quality Management
An overview of the quantitative and qualitative

theory, methodologies, and strategies for
introducing and sustaining total quality
management (TQm) philosophy; and

development of a TQM strategy for an existing
organisation.

Prerequisite: BUS 5070

Credit: 3 Units

BUS 6120 Strategic Response to Turbulent
Environments

A study of strategy formulation for environment
serving organisations (ESOs) that are serving
discontinuous  transnational  environments.
Included are: strategy formulation in
discontinuous tr ansnational environments;
competitive posture analysis; integration of
societal and technology strategies for a total
environment serving organisation strategy; and
strategic portfolio optimization.

Prerequisite: BUS 6020

Credit: 3 Units

BUS 6140 Management of Technological
Innovations

A study of the management of technological
innovation as a key factor in the strategy of
environment serving organisations. Included
are: the nature of technology and innovation;
the technological environment; technology
strategies; technology substitution; technology
transfer; societal responsibility and technology;
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the role of general management in technology
management; the interface between technology
and business strategies; environment serving

organisation
innovation;
projects.
Prerequisite: BUS 6020
Credit: 3 Units

BUS 6150 Contributors to Strategic
Management

This course/seminar is a study of the major
strategic management contributors to the theory
and practice of strategic management. The
course involves examination of the role major
contributors play in informing and guiding the
practice of strategic management. Emphasis is
on gaining an in-depth, critical understanding
and appreciation of the influence each
particular orientation’s metaphors and theories
have had on our cumulative understanding and
knowledge about strategic management. This
seminar is historical in scope, however current

capability for  technological
and management of innovation

theoretical strategic management trends are
also considered. This is a capstone course and
relates to other strategic management modules
to strategic management taught at USIU- Africa.
Prerequisites: BUS 6120

Credit: 3 Units

BUS 6220 Business Research Methods

The course is designed to review research
methodology associated with various types
of projects and statistical analysis. Examines
research planning and implementation process
including identification of research problem and
formulation of research questions, literature
review, data collection and data analysis
methods, and dissemination of research
findings. Also included is an emphasis on the
use of appropriate statistical package to analyze
descriptive and inferential statistics. The major
objective is to develop a project proposal on a
relevant business topic.

Prerequisite: BUS6225

Credit: 3 Units
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BUS 6225 Business statistics:

This course has three objectives: to bridge the
gap between the MBA core and more advanced
statistical methods courses, to cover applied
aspects of the multiple regression model, and
to learn effective communication of statistical
analysis. Emphasis will be on applying this
material in managerial settings, rather than the
underlying mathematics, so all techniques will
be illustrated with applications.

Prerequisite: BUS5090

Credit: 3 Units

BUS6235 Leadership and Ethics

The course provides an in-depth study and
analysis of corporate governance. The course
focuses on the key aspects involved in
steering organisations forward in dynamic/
turbulent environments including transformation
leadership, strategic leadership, culture, values
and ethics; and strategic management of
change. The course focuses on individuals as
leaders, team leadership and organisational
leadership and also on the management of
Boards, ethical orientation in management, and
culture.

Prerequisite: BUS5070

Credit: 3 Units

104

BUS 6850 A Strategic Management Project |
The aim of this cour se is the development of
a cogent project proposal, pilot study and field
work (data collection) under supervision Project
proposals may include library or empirical
research or analysis and written report on
the management aspects of an appropriate
business organisation (private, not-for -profit or
government organisation)

Prerequisite BUS 6220

Credit: 3 units

(Grading - Credit/No credit)

BUS 6850 B Strategic Management Project Il
This course focuses on data analysis, report
writing and submission of approved projec t
repor t under supervision. Final projects may
include library or empirical research or analysis
and written report on the management aspects
of an appropriate business organisation (private,
not-for-profit or government organisation)
Prerequisite BUS 6850 A

Credit: 3 units

(Grading: Letter Grade)
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DBA: Doctor of Business Administration

DBA 7000 Business Research Statistics

This course is designed to provide basic
concepts and methods of statistical analysis
for processes and products. Its major focus is
on probability analysis, correlation analysis,
regression analysis, analysis of variance
(ANOVA), Chi square analysis, t tests, and
hypothesis testing. Special emphasis will be
placed on the understanding of statistical
techniques in business context, the use of
statistical software (SPSS) to run descriptive
and inferential statistical analyses, and the
correct interpretation of the results from such
runs. Practical labs sessions will be held in
conjunction with lectures to provide hand on
experience with various software packages
including SPSS and Excel.

Credit: 3 units

DBA 7010 Human Resource Management
This course examines contemporary human
resource philosophies, policies and practices
that focus on unique areas of human capital
management in a variety of organisational
settings. It focuses on decision-making
processes in the development and maintenance
of various program elements in human resource
management. Critical HRM elements addressed
include human resource planning, recruitment
and selection, appraisal and performance
management, training and development,
compensation and incentives, governance,
separation, and human resource information
systems.

Credit: 3 units

DBA 7020 Entrepreneurship

This course examines the concept and
value of entrepreneurship in a wider context
including theoretical models of entrepreneurial
behavior and their application in various

organisational contexts. It seeks to develop
a critical understanding o f key concepts,
processes, and issues in entrepreneurship
including creativity and innovation, corporate
entrepreneurship,  social  entrepreneurship,
entrepreneurial environment and opportunities,
ethics and social responsibility, growth and
succession in entrepreneurial ventures. Special
emphasis is placed on the identification
of viable business opportunities and the
development of a comprehensive business plan
for entrepreneurial venture startup or expansion.
Credit: 3 units

DBA 7030 Accounting and Financial
Management

This course introduces the concepts and
applications of accounting and financial
management. It aims to provide an
understanding of the practical use of accounting
and financial information for decision making
and the achievement of business goals.
Students are exposed to a variety of topics
including introduction to accounting and
financial management concepts; measuring
and reporting financial position, financial
performance and cash flows; impact of
technology, control issues, and behavioral
aspects of the AIS process; specification of
corporate objectives, evaluation of investment
projects, working capital management,
alternative sources of finance, risk, the operation
of capital markets, the financing decision, the
dividend decision, and the cost of capital.
Credit: 3 units

DBA 7040 Strategic Management

This course focuses on critical issues that
add complexity to the management of
organisations both in the public, private and
social/ community sectors. It examines critical
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issues such as social reforms, economic and
financial reforms, globalization, international
politics, the new world order and new
technology among others, all adding to the
complexity of managing organisations in
today’s highly turbulent business environment.
T he cour s e involves in - de pth examination
of contemporary strategic and management
philosophies, theories, policies and practices
that focus on critical aspects of the discipline of
strategic management. Contemporary theories
of excellence in management, key concepts/
paradigms, skills and knowledge presented and
discussed focus on the creation of sustainable
competitive advantage through examination of
environmental factors that define management
actions/responses and orientation in highly
dynamic business environments.

Credit: 3 units

DBA 7050: Leadership

This course examines the role and importance
of effective leadership in organisations.
It offers a critical review of the evolving
theories of leadership and paradigm shift in
leadership research perspectives including
traits, behavioral, contingency and integrative
approaches such as charismatic and
transformational leadership models. Major
emphasis is placed on leadership aspects that
affect organisational performance and success
such as sources of power and influencing
strategies, leadership and ethics, leadership
styles and approaches, leadership motivation
and effective communication. The course
provides hands on applications on critical
leadership decisions through case studies and
projects of practical nature.

Credit: 3 units

DBA 7060: Business Research Methods

This course introduces students to the
foundations of research design for business and
management research. The course examines
the critical elements of the research process
including selection of research topic and
research questions, literature review, qualitative
and quantitative research designs and
methodologies, report writing and disseminating
research findings. Quantitative designs covered
include experimental and quasi-experimental,
survey, causal- comparative, evaluation, and
action research; qualitative designs covered
include case study, ethnography and grounded
theory. Also included are advanced statistical
techniques for analyzing quantitative data and
testing hypothesis such as Chi- square, two way
analysis of variance and covariance, multivariate
analysis techniques, and econometric analysis.
Special emphasis will be placed on the
preparation of a draft proposal for the DBA
dissertation

Credit: 3 units

DBA 7070 Comprehensive Examination

The objective of the comprehensive examination
in the DBA program is to provide students with
the opportunity to demonstrate depth and
breadth of knowledge in business management.
During the comprehensive exam, the student
will also be expected to demonstrate that
they have sufficient knowledge to begin their
dissertation. Contemporary topics in business
management are examined in a 3-hour closed
book examination.

Credit: 9 Units
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Dissertation

FIN 7030/ LED7030/ MGT7030

The dissertation will be the unifying capstone of
every doctoral student’s learning experience.
It addresses a real-world problem, bring
new information to light, and make an original
contribution to the field of study. The objec
tive of the dissertation stage is to demonstrate
that the student has synthesized the knowledge
gained during the pre- dissertation stage and is
able to apply this knowledge to the resolution of
a substantial problem.

Credit: 45 units

ECO: Economics

ECO 1010 Principles of Microeconomics
Introduction to theories regarding the decision
making of firms and households in market
transactions.

Credit: 3 Units

ECO 1015: Introduction to Economics

The course provides the students with a good
grounding of economic principles and practices
for effective operations of entities in a given
environment.

Credit: 3 Units

ECO 1020 Principles of Macroeconomics
Introduction to theories regarding consumption,
investment, money and banking and government
activities

Prerequisite: ECO 1010

Credit: 3 Units

ECO 4010 Intermediate Microeconomics

The purpose of this course is to equip students
with skills and knowledge that enable them
analyse consumer behaviour, behaviour of firms
and markets. It explores how individuals and
firms respond to changes in the opportunities
and constraints that they face and how they
interact in markets. It also enables them to
apply basic tools that are used in many fields
of economics, including household economics,
laboreconomics, production theory, international
economics, natural resource economics, public
finance, and capital markets.

Pre-requisite ECO 1010

Credit: 3 Units
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ECO 4020 Intermediate Macroeconomics
This course equips the learners with skills and
knowledge that enable them analyze the macro-
economic environment in which individuals and
firms exist. It enhances their understanding of
the interaction of economic agents in the overall
economy.

Pre-requisite ECO 1020

Credit: 3 Units

ECO 4030 Economic Development

This course equips learners with knowledge and
skills on economic growth and development,
analyses welfare and critically shows the
development status of nations. It also discusses
the vicious cycle of poverty.

Pre-requisite ECO 1010 and ECO 1020

Credit: 3 Units

ECO 4040 Public Finance

This course introduces students to the theory of
public finance. It develops the knowledge learn
in FIN 4060 by applying critical and analytical
aspects of taxation, redistribution and capital
budgeting. The course also discusses the
economics of foreign aid.

Prerequisite: FIN 4060

Credit: 3 Units

ECO 4050 Health Finance and Economics
This course introduces students to the basics
of health financing and economics. The course
explores health as a public good and reviews
the options available in health financing. Lastly
the course evaluates the economic efficiency of
health provision in both the private and public
sectors.

Pre-requisite ECO 1010 and ECO 1020

Credit: 3 Units

ECO 6010 Managerial Economics

Review of microeconomics and theories
surrounding managerial decision-making as
well as applications involving cost and risk
analysis and forecasting.

Prerequisite: BUS 5050

Credit: 3 Units
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ENT: Entrepreneurship

ENT 1010 Introduction to Entrepreneurship
This course offers a framework for understanding
the entrepreneurial process and exposes
students to how to find business ideas, how to
evaluate their potential, challenges, problems,
identifying what it takes to get a new venture off
the ground and issues faced by entrepreneurs
who start new businesses. Students will also
learn about themselves, their decisions, and
their goals to determine how entrepreneurship
can play a role in their lives. Case study is
the principal teaching methods will involve
lectures, business cases, case study and guest
speakers. Students will also be introduced to
entrepreneurship from an economic perspective
and the concepts of environmentally sustainable
practices and social entrepreneurship.
Prerequisite: None

Credit: 3 Units

ENT 4005 Entrepreneurial Behavior and
Ethics

The cour se sur veys theoretic al perspectives
and ethics that underpin the practice of
entrepreneurship. Examines entrepreneurial
behavior theories and approaches including
psychological, sociological and economic
perspectives; key dimensions of entrepreneurial
behavior including e ntre pre neur ia | ¢ har
ac ter is t i ¢ s and motivation, entrepreneurial
organisation, entrepreneurial process and
environment. The course also examines
ethical behavior and code of ethics and
social responsibility as major requirements for
entrepreneurship practice.

Prerequisite: BUS 1010 and MGT 3010

Credit: 3 Units

ENT 4020 Management of Entrepreneurial
Ventures

Examines the nature of entrepreneurial ventures
and how to manage them effectively for greater
success; entre preneurship environment and
business  opportunities; entrepreneurship
strategies and legal forms of business
ownership; special needs of entrepreneurial
ventures in the approach to start-up and
management in terms of marketing, production,
human res ource management, financial
management and total quality management.
Also examines methods for measuring financial
performance and financing options for start-up
and expansion of entrepreneurial ventures. The
course emphasizes business plan preparation
as a requirement for start-up and effective
management of entrepreneurial venture.
Prerequisite: MGT 3010, MKT 3010, FIN 3010
Credit: 3 Units

ENT 4040 Electronic Commerce

This course explores ways that entrepreneurial
organisations can take advantage of the
growing capabilities of the Inter net and elec
tronic commerce to increase the horizons for
entrepreneurial ventures. It discusses the use
and application of Internet and Intranet in
the management of entrepreneurial ventures
in functions such as marketing, retailing,
operations and finance. Students learn how
to develop effective on-line presentations for
ventures of differing types. Legal requirements
and ethical issues affecting on-line business are
also discussed.

Perquisite: IST2040 and ENT 4020

Credit: 3 Units
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ENT 4050 International Dimension of
Entrepreneurship

Examines the role and effects of the growing
number of entrepreneurial ventures that exist
worldwide including international business
environment and opportunities; forms and
types of international ventures; major issues
affecting international trade; methods of starting
and managing entrepreneurial ventures in the
domestic market with international marketing
capabilities; strategies for developing strategic
alliances and collaborations to facilitate start-
up and growth of international entrepreneurial
ventures. Also examines regulations,
documentation and payment methods for
import/export entrepreneurial ventures. The
course emphasizes business plan preparation
as a requirement for start-up and effective
management of entrepreneurial ventures in the
international dimension.

Prerequisite: ENT 4020

Credit: 3 Units

ENT 4060 Small Business Consulting
Prepares s tudents to ser ve as consultants to a
wide variety of problems facing Micro and Small
Enter pr i s es (MSE s) in today 's competitive
business environment. Examines the role and
importance of consulting; the characteristics
of a good business consultant; the consulting
process including entry, diagnosis, action
planning, implementation and termination.
Discusses management of change and the
role of effective communication in developing
and maintaining effective client-consultant
relationship. The course also addresses the
process and requirements for starting and
managing a Small Business Consulting Firm.
Prerequisite: ENT 4020

Credit: 3 Units

ENT 6010 Entrepreneurial Behavior

The course examines entrepreneurial behavior
theories and approaches including economic,
psychological and sociological perspec tives.
Discusses major dimensions of entrepreneurial
behavior including entrepreneurial
characteristics and motivation, organisation,
process and entrepreneurial environment;
examines social responsibility and business
ethics as key factors influencing entrepreneurial
behavior. Also discusses entrepreneurship as a
key strategy in a dynamic and highly competitive
corporate environment.

Prerequisite: BUS 5070

Credit: 3 Units
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FIN: Finance

FIN 3010 Principles of Finance

The application of financial principles to
problems involving the acquisition and
management of funds by private and public
organisations. (ILI)

Prerequisite: ACT 2010 and BUS 1010

Credit: 3 Units

FIN 4010 International Managerial Finance
The course critically examines the global
financial landscape and more specifically the
money markets. The spot, the forward, the
currency futures, the options, the inter-bank and
the Euro currency — markets are fully explored.
The hedging techniques are examined so as to
place the student at advantaged position in the
economic and transaction exposure.
Prerequisite: FIN 4040

Credit: 3 Units

FIN 4015: Public Finance and Budgeting

This course introduces students to the theory of
public finance. It develops the knowledge learn
in in public budgeting by applying critical and
analytical aspects of taxation, redistribution and
public budgeting. The course also discusses the
economics of foreign aid.

Prerequisite: ACT 4060

Credit: 3 Units

FIN 4020 Corporate Finance

The management of funds in corporations;
analysis of capital budgeting; risk and basic
risk models; cost of capital and optimal capital
budgeting; project cash flow analysis; capital
structure decisions; dividend policy; financial
derivatives; hybrid financing; financial distress;
restructuring and liquidation.

Prerequisite: FIN 3010

Credit: 3 Units
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FIN 4030 Investments

The course is designed to facilitate evaluation
of various alternative inves tment ve hicles
including investments in Bonds, Shares, Real
Estate, Derivative instruments, Mutual Funds,
Gold and other Commodities, Collectibles, and
Portfolio construction and management.
Prerequisite: FIN 4040

Credit: 3 Units

FIN 4040 Money and Capital Markets

The course surveys issues related to financial
intermediaries, with an emphasis on Depository
institutions, Non depository institutions and
Securities markets. It addresses Asset/ Liability
Management, Credit Risk Management and
maintenance of adequate capital.

Prerequisite: FIN 3010

Credit: 3 Units

FIN 4050 Financial Information Systems

The course is designed to train students in
performing financial tasks using information
technology. The course covers computer
applications in various corporate finance areas.
It provides basic skills for developing corporate
finance models such as financial planning,
funds, forecasting and, project evaluation using
computer software.

Prerequisite: IST1010 and FIN 4030

Credit: 3 Units

FIN 4060 Financial Management in the Public
Sector

The course is designed to equip the students
with an understanding of financial management
aspects of central and local government,
and sources, costs and utilization of funds.
Prerequisite: FIN 3010

Credit: 3 Units
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FIN 4110 Portfolio And Derivatives
Management

The major purpose of this course is to equip
learners with knowledge in portfolio
management and in particular: basic portfolio
construction skills to facilitate the formation of
an efficient and effective investment portfolio
in creating and enhancing investor’s wealth.
Further the skills learned in the course will
enable the learner to evaluate investment por
tfolios over time taking into consideration the
returns and risks inherent in the portfolio and
the market. The course aims at developing the
student’s ability to determine the returns and
risks in the individual investment instruments
and the ability to combine these individual
assets into productive portfolio that will bring
maximum benefits to the investor.

Pre-requisite: FIN 4030

Credit: 3 Units

FIN 4120 Pensions And Insurance

This course intends to provide a detailed
understanding of the main principles of
insurance as a risk management technique
and pensions as an old-age safety net. It
explains the economics behind the concept
of insurance. Also discusses the insurance
products and contracts in depth. Course also
focuses on the role of pensions in life cycle
financial planning in addition to pension rules
and regulations. Different pension types and
the main methods used to calculate pension
liabilities are discussed. A discussion of how
the macro-economic and demographic shocks
affect insurance and pensions is also discussed
Pre-requisite: FIN 4040

Credit: 3 Units

FIN 4130 Financial Analysis And Reporting
This course provides a broad framework on
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analytical tools and procedures used to
evaluate firm busines s operations. The course
introduces and analyzestherelationship between
business activities (operating, financing and
investing) and financial statements, from both
views of internal and external users of financial
information. It concentrates on understanding
published financial statements, analysis of
mergers and acquisitions, mortgages and
bonds, and leases.

Pre-requisite: FIN 4010 and FIN 4020

Credit: 3 Units

FIN 4140 Emerging Issues In Finance

This course is meant to equip students with
knowledge on development and advancements
in the financial world. Although certain topics
are recommended, the instructors are allowed
to pick on topical issues in finance and focus
on them.

Pre-requisite: FIN 4050

FIN 4150 Financial Modelling

This course aims to equip students with skills that
enable them to develop quantitative financial
models and use the solutions generated to
make better decisions. The course requires
students to apply financial tools in modelling
and apply them to real world cases. The course
further enhances financial information skills as
the financial models are developed by the use
of spreadsheets.

Prerequisite: FIN4050 and FIN4110

Credit: 3 Units

FIN 4210 Real Estate Portfolio Management

This course exposes students to the concepts,
tools and strategies used in the management of
portfolios of real estate investments. Students
are exposed to the reasons why investors
should evaluate potential real estate investment
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deals in relation to their overall portfolio goals.
Pre-requisite: FIN 4030
Credit: 3 Units

FIN 4220 Real Estate Investment Analysis
The purpose of the course is to impart knowledge
to the learners on the options available in the
financing of real estate ranging from owners
capital, debt and collective investments. The
course emphasizes on the analytical evaluation
of the financial options. A discussion of the
role of taxation in real estate financing is also
included

Pre-requisite: FIN 4050

Credit: 3 Units

FIN 4230 Real Estate Economics

The course equips learners with skills to
evaluate the problems related to land use, the
theory and analysis of land rent, land evaluation,
efficiency of land as a factor of production and
the economic policies on land

Pre-requisite: ECO 1020

Credit: 3 Units

FIN 4240 Property Law

This course provides an understanding of
laws relating to ownership and use of property
including contracts found in the property
industry (leasing, transfer and valuation), land
ownership and financing. Students are exposed
to the realistic scenarios found in the property
industry through use of established case law.
Pre-requisite: BUS 3010

Credit: 3 Units

FIN 4250 Real
Consultancy

This course prepares students to manage
real estate proper ty. It focuses on the unique
management approaches used by commercial

Estate Management And
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and residential managers. The course further
imparts skills for in-depth decision making
processes enabling the students undertake
consultancy assignments for clients.
Pre-requisite: FIN 4020 and BUS 4090

Credit: 3 Units

FIN 6000 Managerial Finance
Study of basic principles, theories and tools
required by managers to effectively conduct

managerial duties. It deals with financial,
dividend decisions and working capital
management.

Prerequisite: BUS 5010 and BUS 5020
Credit: 3 Units

FIN 6010 Investments

Study of stocks, bonds, mutual funds, treasury
and other government bonds, gold and other
commodities, real estate and collectibles.
Prerequisite: FIN 6000

Credit: 3 Units

FIN 6030 International Financial Markets
Examination of the implications of the
globalization of financial markets, financial
instruments  composition of world bond and
equity markets, foreign exchange markets,
interest rate and currency swaps, global interest
rates links, and cross currency and cross border
arbitrages.

Prerequisite: FIN 6000

Credit: 3 Units

FIN 6040 Information Systems Applications
in Finance
This course trains s tudents to manage computer

technology used in corporate financial,
investment and banking areas. Students
will  build knowledge of the leading-edge

applications of technology in financial service

firms, such as electronic trading systems, ATMS
and security valuation software packages.
Prerequisite: FIN 6000

Credit: 3 Units

FIN 6800 Seminar in Finance
Seminar on special topics in finance
Prerequisite: FIN 6000

Credit: 3 Units

FIN 6850 A Finance Project |

The aim of this cour se is the development of
a cogent project proposal, pilot study and field
work (data collection) under supervision. Project
proposals may include librar y or empirical
research or analysis and written report on the
financial aspects of an appropriate business
organisation (private, not for profit organisation
or government organisation)

Prerequisite BUS 6220

Credit: 3 units

(Grading - Credit/No credit)

FIN 6850 B Finance Project Il

This course focuses on data analysis, report
writing and submission of approved project
report under supervision. Projects may include
library or empirical research or analysis and
written report on financial aspects of an

appropriate business organisation (private,
not for profit organisation or government
organisation)

Prerequisite FIN 6850 A

Credit: 3 units
(Grading: Letter Grade)

FIN 7000 Corporate Finance
T he cour s e of fer s a r igorous theoretical and
practical treatment of the major subject areas
in corporate finance: unanimity, agency theory,
management compensation, capital structure,
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dividends, application of Option Pricing
Theory to the pricing of corporate liabilities,
common stock, corporate bonds, mergers
and acquisitions, leasing, capital budgeting,
international corporate finance and some of the
most recent advances in corporate finance.
Credit: 3 units

FIN 7010 Seminar in Finance

This seminar examines topics of current interest
among researchers and practitioners in the field
of Finance to reflect trends and developments

in the discipline. It is centered around readings
from recent articles and recently- published
books on the selected topics. The current
academic research will be covered in the areas
of portfolio theory, equilibrium and arbitrage-
based pricing models including CAPM, APT
and option pricing models, efficient market
hypotheses, corporate hedging, mergers
and acquisitions, and financial markets and
Institutions development.

Credit: 3 units
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GLG: GLOBAL LEADERSHIP AND GOVERNANCE

GLG 1010: INTRODUCTION TO LEADERSHIP
AND GOVERNANCE

The major purpose of this course is to equip the
students with skills, knowledge, and attitudes
necessary for effective ethical leadership and
embrace elements of good governance in
leadership decisions. It is expected that the
students will be equipped with the knowledge
to be able to compare and contrast traditional
and contemporary leadership theories while
emphasizing on ethical considerations under
each theory and establish how to deal with
ethical dilemmas while embracing good
governance. The course will also familiarize
learners with the legal provisions on ethics and
integrity applicable to leaders both in public and
private spheres.

Credit: 3 Units

ECO 1015: INTRODUCTION TO ECONOMICS
The course provides the students with a good
grounding of economic principles and practices
for effective operations of entities in a given
environment.

Credit: 3 Units

GLG 2010: PSYCHOLOGY OF LEADERSHIP
This course is designed to expose students to
psychological and social processes that bring
about effective leadership. Effective leadership
emanates from a clear understanding of a social
exchange between leaders and followers and
their situations or behaviors. Thus, the study of
psychology offers valuable insight into the key
determinants of leadership success or failure.
Credit: 3 Units

GLG 2000: MARKETING FOR BUSINESS
LEADERS

Understand the scope of marketing, appreciate
the need for detailed analysis as a basis
for successful marketing decision making,
and develop the ability to apply marketing
concepts in a sustainable manner within BOP in
developing economies and other markets.
Credit: 3 Units

GLG 2080: HUMAN RIGHTS AND LABOUR
RELATIONS

This course aims at introducing leaners to human
rights and labour relations as critical themes in
global leadership and governance. The course
explores international human rights theory and
practice and its relevance in governance. The
course also discusses labour law and practice as
a critical aspect of human rights.  In addition, the
course examines the United Nations human rights
system, regional human rights systems as well
as Kenya's domestic framework for human rights
protectionand enforcement. The course willanalyze
the history of evolution of the international labour
movement and examine various mechanisms for
averting and resolving rights-related disputes.
Credit: 3 Units

GLG 3010: LEADERSHIP AND
OrganisationAL BEHAVIOR

Prerequisite: GLG 2010

This course focuses on leadership and
organisational Behavior (OB). OB is a field of study
thatfocuses on the multiplicity of interrelated factors
which influence the behavior and performance of
people in organisations. In particular, the courses
emphasize the recognition of the role of leadership
as an integrating activity and as a cornerstone of
organisational effectiveness.

Credit: 3 Units

United States International University-Africa | www.usiu.ac.ke

GLG 3020: POLICY FORMULATION &
ANALYSIS

This course is designed to deepen students’
understanding of the nature of policy
formulation. It further aims at equipping students
on policy analysis process of public and private
enterprises. The course equips students
with knowledge and skills needed to make
appropriate choices among policy alternatives.
Credit: 3 Units

GLG 4020: SUSTAINABLE SOCIAL
ENTREPRENEURSHIP

The main purpose of the course is to equip
students with knowledge, skills and attitudes
necessary for understanding of sustainability,
sustainable development initiatives in the
organisations and society impact and
performance, innovation and leadership in the
context of social programs and enterprises.
This course is a study of the philosophical,
conceptual and technical approaches to
sustainable development and entrepreneurship.
Students will get a detailed understanding of
the meaning of development, entrepreneurship,
sustainable development, and the connection to
human development index.

Credit: 3 Units

GLG 4030: COMMUNICATION AND CONFLICT

MANAGEMENT
This course is designed to enhance the
students’ understanding of the inevitability

of conflict both in life and in the workplace. It
helps them understand the nature and causes
of conflict and exposes them to the different
negotiation skills and strategies, as well as the
dispute resolution mechanisms in order to lead
meaningful lives in the workplace.

Credit: 3 Units

GLG 4090: GLOBAL LEADERSHIP AND
CHANGE MANAGEMENT

The main purpose of this course is to equip the
learners with skills, knowledge and attitudes
necessary for effective global leadership and
change management in contemporary dynamic
and multicultural organisations. The course
exposes the learners to problems of global
leadership and change management through
exploration of real organisational case studies
and designing strategies to manage change.
Prerequisite: GLG 2010

Credit: 3 Units

GLG 4910: GLOBAL LEADERSHIP AND
GOVERNANCE INTERNSHIP

The Internship aims to give practical experience
to students in their areas of study so as to link
the learned concepts, theories and practical
experience into the world of business, industry
and career. The internship can be undertaken
in a business, school, non-profit organisation,
volunteer organisation or in any other group or
organisation approved by the Faculty Dean or
Internship Office in a student’s major area of
study.

At the end of the Internship, the students are
expected to write a report on their experiences.
This report should indicate the main experiences
gained by the student, as well as major
implications and applications to the organisation
or the subject of study. The report should follow
the research format.

Credit: 3 Units
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GLG 4950: PUBLIC MANAGEMENT AND
LEADERSHIP PROJECT

This is an extended individual research or
project under the direction of a faculty member
and approved by the department chair or dean,
which enables students to come up with their
own original ideas to be researched in order to
make a contribution in the field. Projects may
include library or empirical research, analysis
and written or oral presentation of a report on a
topic in the student’s major field.

Credit: 3 Units

GLG 4015 Constitutional and Administrative
Law

This course aims to give insights into the relation
between law, public policy and administration
in Kenya. Students will become acquainted
with the major legal parameters within which
Kenyan politicians and public servants function,
especially with regard to constitutional law and
administrative law. Students will learn skills
to help them analyze the legal implications
of devolved governments and understand
the implications of decisions of courts and
tribunals. In addition, the course will explore the
law regulating the conduct of state and public
officers, the decisions of the courts on chapter
six of the constitution on leadership and integrity
and assess the effectiveness of its provisions in
governance.

Credit: 3 Units

GLG 4075 POLITICS AND ADMINISTRATION
The main purpose of this course is to equip
the students with the necessary skills and
knowledge about the administrative structure
of Kenya. The course explores the nature
of the workings of the government including
factors leading to bureaucracy in the work
environment. In addition, the course analyses
the contemporary issues and problems being
faced in politics and administration today.
Credit: 3 Units

GLG 4080: GLOBAL LEADERSHIP AND
DEMOCRACY

Purpose of the Course

This course is designed to help students
examine the type of leadership necessary for
effective democratic management. The course
helps enhance the students’ knowledge, skills
and motivation for civic and political action,
and solidarity building and networking in order
to create a more just, democratic and peaceful
world.

Credit: 3 Units

GLG 4085: ADVOCACY AND LOBBYING

This course is designed to provide students with
an opportunity to understand the fundamentals
of lobbying while learning first-hand about the
lobbying efforts of advocacy groups covering
various sectors of the economy and social
welfare issues. At the end of the course the
students will have a working knowledge of
lobbying and advocacy practices from the
perspective of the “lobbyer” and “lobbyee”
as well as gain experience in developing a
simulated lobbying and advocacy deliverables.
Credit: 3 Units
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GLG 4040: BOARD LEADERSHIP AND
GOVERNANCE

This course is designed to increase students’
in-depth knowledge of board governance,
especially the issues of ownership and control,
stakeholders and the board, staff and the board,
disclosure and transparency, governance
policies, the responsibilities of the board of
directors, and board governance in various
scenarios.

Credit: 3 Units

GLG 4045: RISK MANAGEMENT

This course will assist students to better
understand the significance of adequately
assessing and managing risk in the context of
the management of business operations and in
making informed business decisions.
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GBM: Global Business and Management

GMB 6000 Managerial Finance

A study of managerial mega-trends, concepts,
theories and tools required by financial
managers to efficiently and effectively conduct
their financial decision roles. These decisions
are concerned with the investment, financing,
dividend and working capital decisions.  The
course culminates in demonstrating the
reciprocal, the symmetrical and asymmetrical
relationships amongst the investment, financing,
dividend and working capital decisions. The
course provides hands-on problem solving
activities, augmented by case studies and
individual research

Credit: 3 Units

GMB 6010 Global Strategic Management

A study of business, corporate, and global
strategy —developing an understanding of global
strategy. This course is designed to provide
participants with a working understanding of
the complexities and challenges faced by firms
doing business globally. The course will focus
on international management and leadership
challenges in global strategy, the importance
of cross cultural awareness and understanding,
global ~ communications, and  strategic
implementation of global strategies. The course
provides hands- on problem solving activities,
augmented by case studies and individual
research.

Credit: 3 Units

GMB 6020 Management of Entrepreneurial
Ventures

This course is designed to provide the
participant with an understanding of the
linkage between the business environment and
new business creation as well as learning the
analytics of venture management. In addition to
discussing the range of global entrepreneurial

situations, students will be exposed to a
practicum of managing and growing a new
firm through an understanding of the context of
entrepreneurship, start- up and planning issues,
organizing issues, leading and control issues,
hence an insight into the complex tasks faced
by entrepreneurs and managers of 4written
business plan.

The course will expose participants to what
entrepreneurship takes in a startup context, and
how integrative, entrepreneurial execution can
be successfully utilized in a variety of career and
work contexts.
Credit: 3 Units

GMB 6030 Accounting for Managers

A study of the use of the interpretation and
application of accounting data in cost analysis,
planning, decision- mak ing, control, per for
mance measures and management reports.
The course provides hands- on problem solving
activities, augmented by case studies and
individual research.

Credits: 3 Units

GMB 6040 International Financial Markets
The course involves a study of the global
financial markets and their implications on the
wealth creation process of the various ac tors.
It examines the global financial landscape
and infrastructure as the basis of appreciating
the role and contribution of international
financial markets. Additionally, the course
provides insight in to financial arbitrage and the
associated hedging techniques available to the
participants in international financial markets.
Credit: 3 Units
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GMB 6050 Business Ethics and Governance
A study of the legitimacy dimension of

environment serving organisation output.
Included are: impact of societal issues
on management of environment serving

organisations; stakeholder identification and
analysis; ethical issues in the relationship
between organisations and the environment;
social res ponsibilit y s tr ategy; legitimacy
strategy; and building a socially responsive
environment serving organisation. The course
provides hands-on problem solving activities,
augmented by case studies and individual
research.

Credit: 3 Units

GMB 6060 Management of Creativity and
Innovation

This course is intended to help organisations
harness creativity to add value to customers,
firm and stakeholders alike. All organisations
face the growth imperative and need to innovate
continuously in  order to stay ahead of the
competition. Innovation demands creative
thinking. Yet, many organisations have come
to the realization that one of the most valuable
assets they lack is creativity—both at an individual
level and at an organisational level. In this
course, you will learn how to drive innovation by
generating creative solutions to the challenges
of new product design and positioning.

You will learn tools to help you tackle almost any
marketing challenge more creatively. Suppor
ted by recent studies, this course reflects a
completely different approach to creativity and
is grounded in the assumption that creative
thinking is not different from other cognitive
thinking and processes used in the best

professional reasoning.

This course presents creativity, as a skill
that can be acquired and improved by
practice. Included are: creativity; systematic
methodologies for creative thinking; the nature
of technology and innovation; technological
innovation strategies and transfer; societal
responsibility and technology; the interface
between technology and business strategies;
environment ser ving organisation capability for
technological innovation; and management of
innovation projects.

Prerequisite: GMB 6010 Global
Management

Credit: 3 Units

GMB 6070 Strategic Human Resource
Management

A study of the theory and practice of strategic
human resource management (SHRM) in relation
to the challenges and opportunities facing
the firm in today’s rapidly changing, globally
oriented, and highly competitive environment.
The course focuses on the formulation of the
human resource policy at the strategic level.
The course examines typical functions of human
resources such as recruitment, selection,
training, rewarding and others from a strategic
perspective. Specifically, it explores how the
functions integrate with the overall strategy of
the firm in order for the firm to become more
effective and efficient.

Credits: 3 units

GMB 6080 Global Strategic Marketing

A study of necessar y skills for effective global
strategic marketing including analytical decision-
making tools that applies to managerial aspects
of the marketing functions and tasks. Emphasis
is placed on the analytical and decision- making

Strategic
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functions of managers in the planning and
implementation of marketing strategies at all
levels of an organisation. Included are: (a)
external and internal analyses for business
opportunities, (b) application of popular
strategic options/models, and (c) planning for
market- and competitive-orientation. The course
provides hands-on problem solving activities,
augmented by case studies and individual
research.

Credits: 3 Units

GMB 6090 Transformational Leadership

A study of the dynamics of transfor mation
leadership in a global environment. Included are:
the nature and characteristics of transactional
and transformational leadership; relationships of
power, authority and responsibility to leadership
effectiveness including conflict management,
ethics, decision making, risk propensity and
change introduction; dynamic relationship
between environment, leadership style and
change Catherine Kyotubungi strategies; the
nature of change; and the relationships between
power, and the roles of the change agent and
the change manager. The course provides
hands-on problem solving activities, augmented

by case studies and individual research.
Credits: 3 Units

GMB 6220 Business Research Seminar

A study of research methodology associated
with various types of projects and statistical
analysis. Examines research planning and
implementation process including identification
of research problem and formulation of research
questions, literature review, data collection and
data analysis methods, and dissemination of
research findings. Also included is an emphasis
on the use of appropriate statistical package to
analyze descriptive and inferential statistics.
Credits: 3 Units

GMB 6230 Global Experience

This course provides exposure to timely issues
in global business growth and development.
It also provides you an invaluable asset of on-
site learning, and application of global business
concepts to real-life situations around the world.
Credits: 3 Units
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GSE: Global Social and Sustainable Enterprise

GSE 6010 Global Social and Sustainable
Enterprise

Global Social Sustainable Enterprise provides a
critical introduction to the pervasive sustainable
global economic challenges of our day: poverty,
environmental degradation, and public health.
Students examine the role of innovation and
entrepreneurship in private and public sector
approaches.

Students form themselves into teams to start
social business ventures to tackle their chosen
global challenge and find and implement
business solutions.

Prerequisites: None

Credits: 3 Units

GSE 6030 Development of Social Sustainable
Enterprises

Development of Social Sustainable Enterprise
focuses on the development and management
of the early stage new ventures that students
formed in GSE 6010. Students create a
business plan for their business startups and
further examine social entrepreneurship and
sustainable business strategies. Students
learn to recognize and analyze economic and
institutional sources of social and environmental
problems and the transformation necessary
to eliminate those underlying conditions with
special attention to the role of entrepreneurs in
resolving market failures.

Prerequisites: GSE 6010

Credits: 3 Units

GSE 6040 Sustainable Enterprise Funding
and Evaluation

Sustainable Enterprise Funding and Evaluation
delves into evaluation and funding of triple
bottom line enterprises: people, planet,
and profit. During the courses, students will
complete their business startup business plan
that started in GSE 6010 and continued into
GSE 6030 with added attention to their entity’s
approach to evaluation and funding. Students
learn how to finance new business startups and
the financial consequences of various business
model choices for new ventures and, inasmuch,
create appropriate fundraising strategies for
social and sustainable ventures.

Prerequisites: GSE 6010

Credits: 3 Units

GSE 6890 Project Practicum

During the Project Practicum, students expand
upon their startup business venture that
provides a solution or solutions to the student’s
chosen global challenge. The fieldwork involves
research, implementation planning, and hands-
on experience for student ventures. Students
apply classroom skills and knowledge to
fieldwork involving enterprise creation and
business development while demonstrating
the ability to plan and execute a substantial
project. The final project will comprise extensive
research on the industry and strategy from
primary and secondary sources put together
into a thoroughly researched comprehensive
business plan.

Prerequisites:BUS6220, GSE 6040

previously or concurrently

Credits: 3 Units
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GSE 6850 A GSSE Project |

The aim of this cour se is the development of
a cogent project proposal, pilot study and
field work (data collection) under supervision.
Project proposals may include library or
empirical research or analysis and written report
on the social entrepreneurship aspects of an
appropriate business organisation (private,
not for profit organisation or government
organisation)

Prerequisite BUS 6220

Credit: 3 units

(Grading - Credit/No credit)

GSE 6850 B GSSE Project I

This course focuses on data analysis, report
writing and submission of approved projec t
repor t under super vision. Final projects may
include library or empirical research or analysis
and written report on the social entrepreneurship
aspects of an appropriate business organisation
(private, not for profit organisation or government
organisation)

Prerequisite GSE 6850 A

Credit: 3 units

(Grading: Letter Grade)
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HRM: Hotel and Restaurant Management

HRM 1020 Kitchen Organisation and Food
Knowledge

Introduces students to the development of
culinary practices exposing them to effective
kitchen organisation, equipment and their uses,
knowledge of various foods and their quality
specifications, and how such foods should
be handled and stored before the production
process.

Credit: 3 Units

HRM 3010 Food and Beverage Cost Control
Equips the s tudents with the knowledge and
skills that will enable them to interpret and
provide solutions to food and beverage control
problems.

Prerequisite: HRT1010

Credit: 3 Units

HRM 3015 Hotel and Catering Law

An introduction to the laws of Kenya, Hotel
and Catering Law, consumer protection,
law of contract, labour laws and industrial
relations. Enlightens the students on the rights
of the hospitality organisations, the rights of the
consumers, the rights of the employees in the
organisation and the rights of the owners of the
organisation.

Prerequisite: BUS 3010

Credits: 3 Units

HRM 3020 Catering Management

This course concentrates on the understanding
of food and beverages and how they should be
served. It requires a good understanding of the
different types of cookery, cutlery, glassware and
silverware and how they should be set on the
table given sample menus. The student will also
learn the different service styles, and functions.
Prerequisites: HRT1010 and HRM1020

Credits: 3 Units

HRM 3025 Physical Plant Development and
Maintenance

Makes the students appreciate the impor tance
of knowing the physical layout of catering units,
management of sewer systems and plumbing
systems, utilities and other equipment. Gives
ideas on hotel/ catering operations in relation
to the environment and an understanding of
preventive maintenance practices.
Prerequisite: HRT 1010

Credits: 3 Units

HRM 3030 Environmental Management for
Hotels

Focuses on hotel  environmental systems,
material and waste management, and energy
and water conservation in hotels. Also covers
indoor environmental management, pesticides
and herbicides, and how to deal with hazardous
materials.

Prerequisite: HRT 1010

Credits: 3 Units

HRM 3035 Beverage and Bar Service
Management

This course deals with the management of
beverages within the hospitality industry
context. The course provides students with a
history of beverages within the industry as well
as knowledge of products, facilities, regulations
and mixology. Students will gain knowledge of
the wine industry vilification methods, spirits,
along with bar service including alcoholic and
non-alcoholic beverages. Barista skills will be
included to ensure students gain an overall
knowledge of running and servicing a bar
operation.

Prerequisites: HRT1010 & HRM3020

Credit: 3 Units
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HRM 3040 Hygiene and Nutrition

This course covers personal hygiene, food
hygiene, and sanitation. It includes handling and
storage of foodstuffs, processing of foodstuffs, the
nutritional values of foods and related diseases.
Prerequisite: HRT 1010

Credits: 3 Units

HRM 3045 Advanced Food Production

This is course prepares students to effectively work
in various types of Kitchens. Students learn how to
plan, cost and prepare a wide variety of dishes under
hygienic conditions. During training the students
undergo extensive practical training at Safari park
Hotel The course also includes a compulsory 60
hour attachment at Safari park Hotel.

Prerequisite: HRT1010, HRM1020 & HRT2010
Credit: 3 Units

HRM 3050 Hotel and Restaurant Managerial
Accounting and Finance

The application of accounting and finance
principles to the hospitality industry; special
purpose journals and ledgers, analysis and
interpretation of financial statements, ratio
analysis, internal control and cost management.
Prerequisite: ACT 1010

Credits: 3 Units

HRM 4010 Restaurant Development and
Operations

Provides students with the fundamentals of
restaurant concept development to enable them
plan and develop an integrated approach for a
“new restaurant” concept. Enables the students
to review and integrate the key elements of
a successful restaurant start-up, including;
concept, marketing plans, financial projections,
menu, equipment, and human resources.
Prerequisite: HRT 1010

Credit: 3 Units

HRM 4015 Food and Beverage Management
An advanced course that covers all aspects of
food and beverage management, including:
Management of quality, the service and its
marketing; financial aspects, purchasing process,
preparation methods and control systems.
Prerequisite: HRM 3020

Credits: 3 Units

HRM 4020 Front Office Management
Designed to cover the organisation of different
hotels’ f ront office depar tment; the duties and
the responsibilities of the front office personnel,
various f ront of f ice equipment and records;
various reservation systems and the check-
in, check-out procedures. It also covers the
different communication systems in the hotels.
Prerequisite: HRT 1010

Credits: 3 Units

HRM 4025 Hotel Information Systems
Coversthereservation procedures, guest check-
in and checkout, posting of charges, settlement
management, and room status management in
a hotel, end of the day auditing, guest history,
ledger management, credit accounts and
generation of management reports.
Prerequisite: IST1010, HRM 4020

Credit: 3 Units

HRM 4030 Housekeeping and Laundry
Management

Provides students with the basics of hous e ke e
ping an dlaundry organisation charts in different
hotels, standards and working procedures of the
housekeeping and laundry departments, room
status control systems, purchasing procedures
of housekeeping and laundry equipment and
materials and their inventory procedures.
Prerequisite: HRT1010

Credits: 3 Units
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IBA: International Business Administration

IBA 4010 International Business Operations
Introduction to world business environments,
financial ~ transactions, and international
marketing. The role of the multinational enterprise
is explored, including emerging trends and
issues related to international management.
Prerequisite: MKT 3010; FIN 3010

Credit: 3 Units

IBA 4020 International Economics and Trade
Study of open and closed economies, trade
regimes, and regional trade agreements.
Includes analysis international finance and
capital flows.

Prerequisite: ECO 1020; FIN 3010; IBA 4010
Credit: 3 Units

IBA 4910 International Business Internship
Directed internship in a private firm, a not-for
profit organisation or a government agency
for experience in the prac tical application of
international business. A range of 200 — 4000
hours required depending on the organisation.
Credit: 3 Units

IBA 4950 International Senior Project
Independent study under the direction of a
faculty member. Projects may include library or
empirical research, analysis and written report
on the management aspects of an appropriate
international business organisation (private firm,
government agency, not-for-profit organisation).
Prerequisite: IBA 4010 or Senior Standing
Credit: 3 Units

IBA 6020 Transnational Strategic Management
Addition of new transnational dimensions to
the core technology of strategic management.
Included are: the transnational environment;

aggressiveness of transnational strategy;
responsiveness of transnational general
management capability; responsiveness of

transnational functional capability; and strategy
issues in transnational environments such
as strategic infor mation, societal strategy,
technology, and  competitive  strategy.
Prerequisite: BUS 6020

Credit: 3 Units
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LED: Leadership

LED 7000 Strategic Leadership and Change
Management

This course examines the environmental forces
and processes influencing organisational
change and how these influences affect the
strategies, structures and contexts within
which contemporary organisations operate. It
examines leadership from three perspectives.

The first is the nature of leadership examining
examples of leadership style and decision
making. The second covers the linkages
and differences between leadership and
management. The third profiles leaders and the
charac teristic s associated with leadership. The
course deals with topics as varied as leadership
styles, good and bad leadership, and how
leaders make decisions and solve problems.
Credit: 3 Units

LED 7010 Seminar in Leadership and
Change Management

This course focuses on the theoretical and
practical use of Leadership and agents of
change. The course provides students with
theory and application from the individual and
organisational perspective to conduct doctoral
research and/or participate in leadership
activities. The workplace is analyzed for its
adaptation to manage change, define its culture,
utilize group dynamics and team building,
integrate Leadership practices and theories,
and create leadership potential.

Credit: 3 Units

Online Master
of Business
Administration
(MBA)

MBA 6000: Organisational Behaviour

The major purpose of this course is to equip the
students with skills, knowledge and attitudes
necessary for effective understanding, analysis
and management of organisational behaviour.
Students  will examine how personality,
motivation, communication, leadership style,
power, conflict, and organisational culture
affect productivity and personal satisfaction.
The course also examines the concepts,
processes and managerial skills that are
needed in motivating, leading, and managing
our increasingly more diverse work force. The
course helps in developing problem solving
and decision making techniques in the world
of managing people and developing our
interpersonal skills.

Credit: 3 Units

MBA 6010: Managerial Marketing

Marketing Management is the art and science of
choosing target markets and getting, keeping,
and growing customers through creating,
delivering, and communicating  superior
customer value. Marketing management seeks
to meet organisational objectives by effectively
satisfying customers in a dynamic environment.
This course provides an overview of marketing
processes and marketing principles, and
provides students with the opportunity to
apply the key concepts to practical business
situations.

Credit: 3 Units
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MBA 6020: Strategic Human Resource

Management
The course will equip the students with
knowledge, skKills, strategies, attitudes and

values necessary for effective management
of human resources in a dynamic business
environment.
Credit: 3 Units

MBA 6030: Legal Environment of Business
The course does not discuss in any great
amount of detail the public law rules, which
govern trade between states; rather it concerns
itself with the private law rules of international
trade that a business-person is more likely to
encounter. It surveys almost the whole field of
international trade, and focuses thought and
attention on essential features of practical
importance. As the focus is on explaining the
law to non-lawyers, the course will not dwell
on statutes, case law or legal analysis, except
when it is strictly necessary. However, in some
instances recourse to the aforementioned is
inevitable, particularly when explaining certain
legal concepts. In such instances, the course
facilitator will provide necessary guidance.
Credit: 3 Units

MBA 6040: Managerial Finance

The course seeks to provide some of the basic
managerial megatrends, concepts, theories
and tools required by financial managers to
efficiently and effectively conduct their financial
decision.  Principally, these decisions are
concerned with the investment, financing,
dividend and working capital that are undertaken
for the maximization of shareholders’ wealth. By
making and implementing informed investment
and financing and working capital decisions, a
firm’s financial health is enhanced. The course

will integrate investment, financing and reward
systems in a strategic fashion.  The overall
course will deepen and widen the student’s
rational and creative thinking

Credit: 3 Units

MBA 6050: Leadership and Business Ethics
The major purpose of this course is to equip the
students with skills, knowledge and attitudes
necessary for effective leadership and ethics
in a dynamic and multicultural environment.
Course Introduction and Overview of Leadership
Concepts; Leadership Traits, Behavior and
Ethics ; Contingency Leadership Theories and
Approaches/Models; Leadership Motivation and
Influencing: Power and Organisational Politics;
Team Leadership, Effective Communication,
Delegation and  Conflict  Management;
Charismatic and Transformational Leadership
Theories and Approaches The Role of
Transformational ~ and Strategic Leadership
in the Management of Change; Ethical Issues
and Ethical Philosophies in Ethical Decisions
Making; Individual and Organisational Factors
Influencing ~ Ethical ~ Behavior;  Corporate
Social Responsibility and Ethics; Corporate
Governance and Ethics

Prerequisite: MBA 6000

Credit: 3 Units

MBA 6060: Managerial Accounting

The course seeks to provide some of the basic
managerial megatrends, concepts, theories
and tools required by financial managers
to efficiently and effectively conduct their
financial decision roles.  Principally, these
decisions are concerned with the investment,
financing, dividend and working capital
that are undertaken for the maximization of
shareholders’ wealth. The course culminates

United States International University-Africa | www.usiu.ac ke

in establishing the financial health of a firm
through the use of financial analysis, investment
tools, capital structure and subsequent financial
reengineering financing, dividend and working
capital. The course will portray these issues
irrespective of the managerial background of
the student.  The overall course will deepen
and widen the student’s rational and creative
thinking

Credit: 3 Units

MBA 6070: Managerial Economics

The purpose of this course to expose the students
to a rigorous foundation in microeconomics, game
theory and industrial organisation. Its main objective
is to develop students’ capacity to analyze the
economic environments in which business entities
operate and understand how managerial decisions
can vary under different constraints that each
economic environment places on a manager’s
pursuit of his/her goals. Its focus will be on analyzing
the functioning of markets, the economic behavior
of firms and other economic agents under various
market structures, and the economic and social
implications of the outcomes.

Credit: 3 Units

MBA 6080: STRATEGIC MANAGEMENT

An introductory course that provides an overview of
the economic, cultural, psychological, sociological,
technological, and political aspects of the global
environments confronting environment serving
organisations; the concept of environmental
turbulence; the nature of strategic and operational
work; formulation of mission, goals, objectives,
strategy; environment serving organisations;
strategic aggressiveness and capability at different
turbulence levels; and strategic diagnosis.

Credit: 3 Units

MBA 6090: Management Information Systems
This course is designed to enable students to gain
the perspectives and abilities that they will need
to manage organisations in what is increasing
being known as the information age. It will entail
a study of systems used to accumulate, classify,
and organize information to facilitate managerial
decision making. Course emphasis is placed
upon the upper-level managerial considerations
associated with the development, deployment,
and use of information systems.

Credit: 3 Units

MBA 6100: Operations Management

The main purpose of this course is to equip
the students with operations management
knowledge and skills such as productivity,
strategy, forecasting, quality control, inventory
control, scheduling and tools for decision
making.

Credit: 3 Units

MBA 6110: Business Statistics

This course aims at equipping students with
a strong statistical base in solving decision-
making problems especially those which involve
numerical data; and effective communication of
statistical analysis. Students will also familiarize
themselves with the statistical software
specifically, SPSS/ Excel, and utilizing a number
of datasets measuring real business activities.
Credit: 3 Units

MBA 6120: Business Research Methods

The course is designed to review research
methodology  in business  management
context. It examines research planning and
implementation process including, identification
of research problem and formulation of research
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questions, literature review, data collection and e
data analysis methods, and dissemination
of research findings. Emphasis is placed
on quantitative research designs, scientific
methods and business research ethics. The
major purpose of the course is to develop a
viable research project proposal on a relevant
business management topic.

Prerequisite: MBA 6110

Credit: 3 Units

MBA 6130: Research Project 1

The course is designed to review research
methodology  in  business  management
context. It examines research planning and
implementation process including, identification
of research problem and formulation of research
questions, literature review, data collection and
data analysis methods, and dissemination
of research findings. Emphasis is placed
on quantitative research designs, scientific
methods and business research ethics. The
major purpose of the course is to develop a
viable research project proposal on a relevant
business management topic.

Prerequisite: MBA 6110 & MBA 6120

Credit: 3 Units

MBA 6131: Research Project 2

This course seeks to facilitate data collection,
data analysis methods, and dissemination of
research findings.

Prerequisite: MBA 6110 & MBA 6120

Credit: 3 Units
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HLM: MBA Health Leadership and Management

MBA 6000: Organizational Behaviour

The major purpose of this course is to equip the
students with skills, knowledge and attitudes
necessary for effective understanding, analysis
and management of organizational behaviour.
Students  will examine how personality,
motivation, communication, leadership style,
power, conflict, and organizational culture
affect productivity and personal satisfaction.
The course also examines the concepts,
processes and managerial skills that are
needed in motivating, leading, and managing
our increasingly more diverse work force. The
course helps in developing problem solving
and decision making techniques in the world
of managing people and developing our
interpersonal skills.

Credit: 3 Units

MBA 6010: Managerial Marketing

Marketing Management is the art and science of
choosing target markets and getting, keeping,
and growing customers through creating,
delivering, and communicating  superior
customer value. Marketing management seeks
to meet organizational objectives by effectively
satisfying customers in a dynamic environment.
This course provides an overview of marketing
processes and marketing principles, and
provides students with the opportunity to
apply the key concepts to practical business
situations.

Credit: 3 Units

MBA 6020: Strategic Human Resource
Management

The course willequip the students with knowledge,
skills, strategies, attitudes and values necessary
for effective management of human resources in
a dynamic business environment.

Credit: 3 Units

MBA 6030: Legal Environment of Business
The course does not discuss in any great
amount of detail the public law rules, which
govern trade between states; rather it concerns
itself with the private law rules of international
trade that a business-person is more likely to
encounter. It surveys almost the whole field of
international trade, and focuses thought and
attention on essential features of practical
importance. As the focus is on explaining the
law to non-lawyers, the course will not dwell
on statutes, case law or legal analysis, except
when it is strictly necessary. However, in some
instances recourse to the aforementioned is
inevitable, particularly when explaining certain
legal concepts. In such instances, the course
facilitator will provide necessary guidance.
Credit: 3 Units

MBA 6040: Managerial Finance

The course seeks to provide some of the basic
managerial megatrends, concepts, theories
and tools required by financial managers to
efficiently and effectively conduct their financial
decision.  Principally, these decisions are
concerned with the investment, financing,
dividend and working capital that are undertaken
for the maximization of shareholders’ wealth. By
making and implementing informed investment
and financing and working capital decisions, a
firm’s financial health is enhanced. The course
will integrate investment, financing and reward
systems in a strategic fashion.  The overall
course will deepen and widen the student’s
rational and creative thinking

Credit: 3 Units

MBA 6050: Leadership and Business Ethics

The major purpose of this course is to equip the
students with skills, knowledge and attitudes
necessary for effective leadership and ethics
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in a dynamic and multicultural environment.
Course Introduction and Overview of Leadership
Concepts; Leadership Traits, Behavior and
Ethics ; Contingency Leadership Theories and
Approaches/Models; Leadership Motivation and
Influencing: Power and Organizational Politics;
Team Leadership, Effective Communication,
Delegation and  Conflict ~ Management;
Charismatic and Transformational Leadership
Theories and Approaches The Role of
Transformational ~ and Strategic Leadership
in the Management of Change; Ethical Issues
and Ethical Philosophies in Ethical Decisions
Making; Individual and Organizational Factors
Influencing  Ethical  Behavior;  Corporate
Social Responsibility and Ethics; Corporate
Governance and Ethics Prerequisite: MBA 6000
Credit: 3 Units

MBA 6060: Managerial Accounting

The course seeks to provide some of the basic
managerial megatrends, concepts, theories
and tools required by financial managers
to efficiently and effectively conduct their
financial decision roles.  Principally, these
decisions are concerned with the investment,
financing, dividend and working capital
that are undertaken for the maximization of
shareholders’ wealth. The course culminates
in establishing the financial health of a firm
through the use of financial analysis, investment
tools, capital structure and subsequent financial
reengineering financing, dividend and working
capital. The course will portray these issues
irrespective of the managerial background of
the student.  The overall course will deepen
and widen the student’s rational and creative
thinking

Credit: 3 Units

MBA 6070: Managerial Economics

The purpose of this course to expose the students
to a rigorous foundation in microeconomics,
game theory and industrial organization. Its
main objective is to develop students’ capacity
to analyze the economic environments in which
business entities operate and understand how
managerial decisions can vary under different
constraints that each economic environment
places on a manager’s pursuit of his/her goals.
Its focus will be on analyzing the functioning of
markets, the economic behavior of firms and
other economic agents under various market
structures, and the economic and social
implications of the outcomes.

Credit: 3 Units

MBA 6080: STRATEGIC MANAGEMENT

An introductory course that provides an overview
of the economic, cultural, psychological,
sociological,  technological, —and  political
aspects of the global environments confronting
environment serving organisations; the concept
of environmental turbulence; the nature of
strategic and operational work; formulation of
mission, goals, objectives, strategy; environment
serving organisations; strategic aggressiveness
and capability at different turbulence levels; and
strategic diagnosis.

Credit: 3 Units

MBA 6090: Management Information
Systems

This course is designed to enable students to
gain the perspectives and abilities that they
will need to manage organizations in what is
increasing being known as the information
age. It will entail a study of systems used to
accumulate, classify, and organize information
to facilitate managerial decision making.
Course emphasis is placed upon the upper-
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level managerial considerations associated
with the development, deployment, and use of
information systems.

Credit: 3 Units

MBA 6100: Operations Management

The main purpose of this course is to equip
the students with operations management
knowledge and skills such as productivity,
strategy, forecasting, quality control, inventory
control, scheduling and tools for decision
making.

Credit: 3 Units

MBA 6110: Business Statistics

This course aims at equipping students with
a strong statistical base in solving decision-
making problems especially those which involve
numerical data; and effective communication of
statistical analysis. Students will also familiarize
themselves with the statistical software
specifically, SPSS/ Excel, and utilizing a number
of datasets measuring real business activities.
Credit: 3 Units

MBA 6120: Business Research Methods

The course is designed to review research
methodology  in  business  management
context. It examines research planning and
implementation process including, identification
of research problem and formulation of research
questions, literature review, data collection and
data analysis methods, and dissemination
of research findings. Emphasis is placed
on quantitative research designs, scientific
methods and business research ethics. The
major purpose of the course is to develop a
viable research project proposal on a relevant
business management topic.

Prerequisite: MBA 6110

Credit: 3 Units

MBA 6130: Research Project 1

The course is designed to review research
methodology  in  business  management
context. It examines research planning and
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implementation process including, identification
of research problem and formulation of research
questions, literature review, data collection and
data analysis methods, and dissemination
of research findings. Emphasis is placed
on quantitative research designs, scientific
methods and business research ethics. The

major purpose of the course is to develop a
viable research project proposal on a relevant
business management topic.

Prerequisite: MBA 6110 & MBA 6120

Credit: 3 Units

MBA 6131: Research Project 2

This course seeks to facilitate data collection,
data analysis methods, and dissemination of
research findings.

Prerequisite: MBA 6110 & MBA 6120

Credit: 3 Units

3
.

/4

=
=

o

‘

United States International University-Africa | www.usiu.ac ke



75} HOME | & SCHOOLS | Chandaria School of Business

MGT: Management

MGT 3010 Overview of Management Practice
Examination of management processes,
structure and behavior, focusing on the
changing nature of management in response
to turbulent internal and external environments;
various theories are integrated into applied
dimensions of successful business practices;
emphasis on global management perspectives.
(WI)

Prerequisite: BUS 1010

Credit: 3 Units

MGT 4010 Dimensions of Leadership and
Management

Multidisciplinary perspectives on the role of
leadership and management in society; review
of the differences and similarities between
leadership and managerial mindsets and
behavior; the theoretical and applied aspects of
leadership and management in social, cultural,
and organisational contexts; the motivation of
people and the role leaders and managers play
in creating quality of work life and enhanced
productivity.

Prerequisite: MGT 3010

Credit: 3 Units

MGT 4020 Organisations and Organisational
Behavior

Introduction to the concept of the business
entity as an environment ser ving organisation
(ESO) with economic and social responsibilities;
explores organisation structures, systems,
staffing and management processes; covers
theoretical and applied aspec ts of behavior in
organisations, including organisational change
and development.

Prerequisite: MGT 3010

Credit: 3 Units

MGT 4030 Cross-Cultural Management
Examines the ¢ halle nges and opportunities
of managing cultural diversity in organisations
with emphasis on the transnational enterprise;
introduces phenomena of globalization,
culture and organisational cultures, and cultural
synergy; develops intercultural awareness and
strategies for hedging cultural gaps.
Prerequisite: MGT 3010

Credit: 3 Units

MGT 4040 Human Resource Management

A study of the theoretical and practical aspects
of human resource management including
job analysis and design, recruiting, retention,
training, appraisal, and compensation systems
and employee health and safety; emphasis
on contemporary issues such as changing
governmental and  legal  requirements,
increasing demands for more highly skilled
workers  and international ~ competition.
Prerequisite: MGT 3010

Credit: 3 Units

MGT 4050 Total Quality Management

A s tudy of philos ophic al and conceptual
approaches to quality management espoused
by leading theorists and practitioners such
as Demming, Juran, and Crosby. Practical
aspects of TQM theory, and an introduction to
a framework for developing, implementing, and
continuously improving upon an organisational
quality culture.

Prerequisite: MGT 3010

Credit: 3 Units

MGT 6010 Human Resource Management

A study of the theory and practice of human
resource management in relation to the
challenges and opportunities facing the firm
in today’s rapidly changing, globally oriented,
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and highly competitive environment. The
course focuses on strengthening employee-
management relations and creating a
productive work environment. Major topics
covered include job analysis, staffing, training
and development, performance appraisal,
compensation management, labour relations,
workplace safety and health. Also included is a
discussion on managing human resources in an
international business.

Prerequisite: BUS 5070

Credit: 3 Units

MGT 6020 Human Resource Development
The course examines ef fec tive human resource
development (HRD) practices as a key factor
in today’s dynamic and competitive business
environment. Topics covered include the role
and structure of HRD function; employee training,
education, and development; systematic
approach to training process including needs
assessment, planning, implementation and
evaluation; training methods and techniques;
adult learning process and principles; costing
training programs and services. Also included
is an emphasis on contemporary issues in
HRD such as increased globalization and
development of a learning organisation.
Prerequisite: MGT 6010

Credit: 3 Units

MGT 6030 Labour Relations Management

A study of the theoretical and practical aspects
of labour relations management in a changing
business  environment including  factors
influencing effective employee- management
relationships, the role of labour unions; collective
bargaining process; conflict management
and negotiation; employee discipline and
counselling. Also included is an emphasis
on labour laws and regulations regarding

employment, labour disputes, compensations,
wages, retirement benefits, and industrial
training.

Prerequisite: MGT 6010

Credit: 3 Units

MGT 6850 A Management Project |

The aim of this cour se is the development of
a cogent project proposal, pilot study and field
work (data collection) under supervision. Project
proposals may include library or empirical
research or analysis and written report on the
human resource management aspects of an
appropriate business organisation (private,
not for profit organisation or government
organisation)

Prerequisite BUS 6220

Credit: 3 units

(Grading - Credit/No credit)

MGT 6850 B Management Project I

This course focuses on data analysis, report
writing and submission of approved projec t
repor t under supervision. Final projects may
include library or empirical research or analysis
and written report on the human resource
management aspects of an appropriate
business organisation (private, not for profit
organisation or government organisation)
Prerequisite MGT 6850 A

Credit: 3 units

(Grading: Letter Grade)

MGT 7000 Global Strategic management

This course examines new transnational
dimensions to the core technology of strategic
management and includes the transnational
environment; aggressiveness of transnational
strategy; responsiveness of transnational
generalmanagement capability; responsiveness
of transnational functional capability; and
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strategy issues in transnational environments
such as strategic infor mation, societal s trategy,
technology and competitive strategy.

Credit: 3 Units

MGT 7010 Seminar in Strategic Management
This course is designed to study strategy and
related issues that affect the success of the
entire organisation. This course introduces the
theory and tools of critical and effective strategic
analysis, and thinking. It concentrates on current
theoretical and empirical research relating to
emerging areas of knowledge in the strategic
management field. It reflects the emphasis of
current research on strategic and organisational
phenomena.

Credit: 3 Units

MKT: Marketing

MKT 3010 Principles of Marketing

An introduction to the study of the marketing
function in the business enterprise. A study is
made of market segmentation and the creation
of market demand to serve profitably the needs
of customers. The key elements in marketing
strategy are studied - product planning and
promotion - with customers and competitors as
dominant reference points. (ILI, WI)
Prerequisite: BUS 1010

Credit: 3 Units

MKT 3020 Marketing Information Systems
This course equips the students to understand
marketing projects and functions using computer
technology. The students are introduced to
marketing decision support systems for tasks as
product pricing, distribution choices, promotion
planning.

Prerequisites: IST 2040 and MKT 3010

Credit: 3 Units

MKT 4010 International Marketing

An analysis of key international marketing
activities and functions. Topics include
environmental constraints, exporting,

international product planning, and international
selling and advertising. The various concepts
are integrated through the development of a
complete international plan for the marketing of
a product in another country.

Prerequisite: MKT 3010

Credit: 3 Units

MKT 4020 Marketing Research

E x a min e s mar keting re s ear ¢ h information
as an information- providing activity for the
purpose of management decision making.
Provides an understanding of what marketing
research is, what kinds of information it can
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provide, and how it is used by marketing
managers.

Prerequisite: MTH 2210, MKT 3010

Credit: 3 Units

MKT 4030 Marketing Communications and
Buyer Behavior

Examines methods that organisations use to
commu nicate with customers and prospects,
including pers onal selling, advertising, sales
promotion, public relations, and other forms of
promotion. Evaluates the characteristics of each
form of promotion in varying marketing situations
for formulating communications strategies and
tactics.

Prerequisite: MKT 3010

Credit: 3 Units

MKT 4040 Global Marketing Strategy
Investigates  marketing  techniques  and
programs as developed and implemented on
an international scale. Evaluates international
marketing strategies, special goals, and
decision- making processes that are part of
marketing internationally.

Prerequisite: MKT 3010

Credit: 3 Units

MKT 4050 Services Marketing

An examination of the unique aspects of services.
Study of the role of the marketing manager
and the service/sales team’s responsibility to
develop and implement market plans as part of
the corporation’s strategic and operational plan.
Prerequisite: MKT 3010

Credit: 3 Units

MKT 6000 Managerial Marketing

Focuses on the necessary skills to be an effective
global marketing manager including analytical
decision-making tools that apply to managerial

aspects of the marketing functions and tasks.
The course will address the skills needed to be
a persuasive oral and written communicator of
corporate marketing information

Prerequisite: BUS 5030

Credit: 3 Units

MKT 6010 Marketing Communications
Strategy

Examination of s trategies that organisations use
to communicate with customers and prospec ts,
including personal selling, advertising, sales
promotion, public relations, and other forms
of promotion. Focuses on managerial aspects
of communications design, development,
and appraisal, and on decisions made to
stimulate demand and develop total marketing
communications programs.

Prerequisite: MKT 6000

Credit: 3 Units

MKT 6020 Marketing Research

Examination of marketing research infor mation
as an infor mation providing activity for  the
purpose of management decision making,
alternative research designs and their relative
strengths and weaknesses; and the major types
of measurement techniques and data collec tion
methods.

Prerequisites: BUS 5090, MKT 6000

Credit: 3 Units

MKT 6040 Global Marketing Strategy
Investigation of marketing techniques and
programs as developed and implemented on
a global scale, the extent of standardization of
marketing programs across several countries;
and the selection of appropriate entry strategies
for foreign markets.

Prerequisites: BUS 5080; MKT 6000

Credit: 3 Units
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MKT 6050 Information Systems Applications
in Marketing

The course covers various aspects of designing
information systems so as to make marketing
decisions. It also covers aspects of planning
and designing the marketing information
systems to leverage company wide data from
other functional areas in order to efficiently
create competitive advantage.

Prerequisites: BUS 5080; MKT 6000

Credit: 3 Units

MKT 6850 A Project |

The aim of this cour se is the development of
a cogent project proposal, pilot study and field
work (data collection) under supervision. Project
proposals may include library or empirical
research or analysis and written report on the
marketing aspects of an appropriate business
organisation (private, not for profit organisation
or government organisation)

Prerequisite BUS 6220

Credit: 3 units

(Grading- Credit/No credit)

MKT 6850 B Project Il

This course focuses on data analysis, report
writing and submission of approved project
report under supervision. Final projects may
include library or empirical research or analysis
and written report on the marketing aspects
marketing aspects of an appropriate business
organisation (private, not for profit organisation
or government organisation)

Prerequisite MKT 6850 A

Credit: 3 units

(Grading: Letter Grade)
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MOD: Master of Science in Organisational Development

MOD 6000 Managerial Accounting for Non
Accountants

The study of managerial accounting principles
including foundations of accounting and
managerial uses of accounting data in cost
analysis, planning, decision-making, control
and performance measures.

Credit: 3 Units

MOD 6010 Organisational Theory and
Behavior

Inquiry into individual behavior in organisations,
group  dynamics in  organisations and
organisational  processes. Topics include
organisation behavior theories and approaches;
diversity and management across cultures;
individual differences and values; group
dynamics and decision making; leadership and
effective  communication; and organisational
change; pr ac tic al applic ation, individual
research and case studies are emphasized.
Credit: 3 Units

MOD 6020 Strategic Management in Profit
and Non-Profit Organisations

This course explores the issues of defining
corporate mission, objectives, and goals.
Participants focus on the analysis of the firm’'s
external and internal environment to identify
and create competitive advantage in a global
context. The course emphasizes the cultural,
ethical, political, and regulatory issues faces
any global business environment and the need
for leadership for a successful management of
strategic change.

Credit: 3 Units

MOD 6225 Organisational Development
Research Statistics

This course has three objectives: to bridge the
gap between the MBA core and more advanced

statistical methods courses, to cover applied
aspects of the multiple regression model, and
to learn effective communication of statistical
analysis. Emphasis will be on applying this
material in managerial settings, rather than the
underlying mathematics, so all techniques will
be illustrated with applications.

Credit: 3 Units

MOD 6030 Leadership and Management of
Change

A study of the dynamics of transformation
leadership and management of change in
environment serving organisations. Included are:
the nature and characteristics of transactional
and transformational leadership; relationships of
power, authority and responsibility to leadership
effectiveness including conflict management,
ethics, decision making, risk propensity and
change introduction; dynamic relationship
between environment, leadership style and
change strategies; the nature of change; and
the relationships between power, and the roles
of the change agent and the change manager.
The course provides hands-on problem solving
activities, augmented by case studies and
individual research.

Credit: 3 Units

MOD 6035 Organisational Leadership &
Ethics

The course provides an in-depth study
and analysis of corporate governance. The
course focuses on the key aspects involved
in steering organisations forward in dynamic/
turbulent environments including transformation
leadership, strategic leadership, culture, values
and ethics; and strategic management of
change.
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The course focuses on individuals as leaders,
team leadership and organisational leadership
and also on the management of Boards, ethical
orientation in management, and culture.

Credit: 3 Units

MOD 6040 Strategic Human Resource
Management

A study of the theory and practice of strategic
human resource management in relation
to the challenges and opportunities facing
organisations in today’s rapidly changing,
globally oriented, and highly competitive
environment. The course focuses on key aspects
of managing human res ources in domes tic and
multinational organisations, emphasizing the link
between human resource policies and practices
and organisational strategy. Topics include
human resource planning, job analysis, staffing,
the legal environment, training, performance
appraisal, compensation, employment relations,
health and safety, labour relations, and recent
developments and future trends.

Credit: 3 Units

MOD 6045 Organisation Development
Economics

The purpose of this course is to expose the
learner to the decision making processes in
organisations by equipping them with skills
and knowledge which prepare and enable
them to effectively undertake decision-making
at managerial level. It is an applied economics
course designed to explore widely accepted
theories about organisational activities.

Credit: 3 Units

MOD 6050 Program Management and
Fundraising

This course is meant to equip students with
program management, fundraising and proposal

writing strategies in non-profit organisation. The
course will introduce students to the essentials
of project management and the project life
cycle including project identification, planning,
implementation and evaluation. Topics include:
project charter, network diagramming, scope
management, stakeholder identification, cost
management and scheduling.

The course will explore fundraising and grant
writing knowledge including but not limited to
the following: identifying fundraising needs and
goals; designing a viable fundraising progr am (
c ampaign); ¢ reative fundraising activities; grant
writing; understanding grant requirements and
their relationship to the non-profit organisations.
Credit: 3 Units

MOD 6060 Business Ethics and Corporate
Social Responsibility

The course examines the relationship of values,
ethics and corporate social responsibility within
the global business environment and the ability
of leaders and managers to respond effectively
to society and ethical issues. Included are: the
dimensions of culture and ethical behavior;
corporate social responsibility models and
approaches; arguments for and against
corporate social responsibility; codes of ethics
and governance structures.

Addresses the development and implementation
of corporate social responsibility strategies and
programs in multicultural environments.

Credit: 3 Units

MOD 6070 Organisation Development and
Consulting

The course provides overview of organisational
development (OD) as a planned process of
change and the role of OD practitioner or
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consultant as a change agent. It focuses on the
major elements of OD process including entry
and contracting, diagnosis, action planning,
intervention and evaluation. Heav y emphasis is
placed on diagnosis and diagnostic techniques
as well as OD interventions including human
process, techno structural, and human resource
managementinter ventions. The course provides
is hands-on diagnostic activities, augmented by
case studies and individual research.

Credit: 3 Units

MOD 6075 Conflict Management

This course focuses on managing disputes
in the profit and nonprofit sectors. It explores
practical dispute resolution processes and
procedures in the context of transformational
and situational leadership. Skills are developed
to enhance analysis of complex conflict and
dispute situations. Conflict resolution policies
and procedure formulation in an organisation
are also discussed.

Credit : 3 Units

MOD 6080 Business Analysis

The course provides a critical view of
organisational processes and strategies in
the present and future by use of analytical
techniques such as forecasting, financial and
gap analysis. Using case studies, the course
presents the multi-disciplinary view of the
organisation with an emphasis on problem
identification, solving and implementation of the
identified solutions.

Credit: 3 Units

MOD 6220 Organisation Development
Research Methods

The course is designed to review research
methodology associated with various types
of projects and statistical analysis. Examines

research planning and implementation process
including, identification of research problem
and formulation of research questions, literature
review, data collection and data analysis
methods, and dissemination of research
findings. Emphasis is placed on action research,
survey, and case study research designs
and evaluations methods. Also included is an
emphasis on the use of appropriate statistical
package to analyze descriptive and inferential
statistics. The major objective is to develop a
project proposal on a relevant organisational
development topic.

Credit: 3 Units

MOD 6225 Organisational Development
Research Statistics

This course has three objectives: to bridge the
gap between the MBA core and more advanced
statistical methods courses, to cover applied
aspects of the multiple regression model, and
to learn effective communication of statistical
analysis. The course begins with a review of
descriptive statistics, hypothesis testing and
confidence intervals, and then focuses on the
multiple regression model. Topics include model
formulation and assumptions, residual analysis,
diagnostics, transformation, model selection,
collinearity and inference. Emphasis will be on
applying this material in managerial settings,
rather than the underlying mathematics, so all
techniques will be illustrated with applications.
Computations  will be done primarily with
Microsoft Excel and SPSS.

Credit (3 Units)

MOD 6850 A Organisational Development
Project |

The aim of this course is the development of a
cogent project proposal, pilot study and field
work (data collection) under supervision. Project
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proposals may include library or empirical
research or analysis and written report on the
leadership/management/finance/marketing/
entrepreneurship aspects of an appropriate
business organisation (private, not-for-profit or
government organisation)

Prerequisite MOD 6220

Credit: 3 units

(Grading - Credit/No credit)

MOD 6850 B Organisational Development
Project

This course focuses on data analysis, report
writing and submission of approved projectreport
under supervision. Final projects may include
library or empirical research or analysis and
written report on the leadership/ management/
finance/marketing/ entrepreneurship aspects of
an appropriate business organisation (private,
not-for-profit or government organisation)
Prerequisite MOD 6850 A

Credit: 3 units

(Grading: Letter Grade)
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Chandaria School of Business Faculty

Achoki, George Otieno

Associate Professor of Accounting
B.Commerce, M.Commerce, Ph.D. Mohan lal
Sukhadia University, India.

Specialty areas: Human Resource Accounting;
Accounting Information Systems, Managerial
Accounting;

Bellows, Scott

Assistant Professor of Management

B. A. Economics, Management, Delaware,
Ohio, USA, MBA- Cleveland, Ohio, USA, MBA-
Chicago, Illinois, USA, Master Science, New
Orleans, Louisiana, USA , Doctor of Business
Administration, University of Durham, UK;

Gatumo, Francis Mambo

Assistant Professor of Finance

B.Commerce, University of Nairobi; MBA, York
University (Canada); CPA(K); CPS(K); DBA
California Miramar University;

Specialty areas: International Finance and
Investments

Getecha, Ciru

Assistant Professor of Management

B.A; M.A. (Management Studies), University of
Leads (UK).

Specialty areas: Leadership, Strategic
Management, Cross Cultural Management;

Kalunda, Elizabeth

Assistant Professor of Finance

B.Ed. (Home Science and Technology), MBA,
Ph.D. (Business Administration), University of
Nairobi, Kenya; CPA (K);

Specialty areas: Finance, Accounting

Kaluyu Veronica Kaindi

Assistant Professor of Strategic Management
B.Ed. Kenyatta University, ABE, Post Graduate
Diploma, MBA, Jomo Kenyatta University of

Agriculture and Technology, M.Ed. Egerton
University, Ph. D. Kenya Methodist University.
Specialty Areas: Strategic Management, Human
Resource Management & Project Management

Kamau, Joseph Ngugi

Assistant Professor of Marketing

B.Sc., Jomo Kenyatta University of Agriculture
and Technology; MBA, Marketing Management
(University of Nairobi); MBA, Human Resource
Management (Kenyatta University); Ph.D.
Business Administration and Management
(Entrepreneurship); Kenya Methodist University;
Specialty areas: Business Administration,
Management and Marketing Management.

Katuse, Paul

Associate Professor of Strategic Management
B.Com, M.Com — BA (Marketing), Ph.D in
Strategic Management. Mohanlal Sukhadia
University, India.

Specialty areas: Strategic Management,
Management of Change and Marketing

Kangu Maureen Adhiambo

Assistant Professor of Marketing

B.Ed. University of Nairobi, MBA, Egerton
University, P hD., Jomo Kenyatta University of
Agriculture & Technology

Specialty Areas: Marketing, Business
Communication & Strategic Management

K’Aol, George Ondego

Professor of Management

B.Ed., University of New Brunswick, Canada;
M.Ed., Ph.D., Entrepreneurship and Human
Resource Development; University of lllinois,
USA. Specialty areas: Entrepreneurship,
Total Quality Management, Management

of Technological Innovations and Human
Resource Management.
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Kibet Eric Morusoi

Assistant Professor of Business Law

LL.B, University of Nairobi, Post Graduate
Diploma in Law, Kenya School of Law, LL.M,
Boston College of Law School, Massachusetts,
USA, LL.D, University of Pretoria, South Africa

Kiriri, Peter N

Professor of Marketing

B.Com. University of Nairobi; Cl (UK); DBA,
Australia. Specialty areas: Management,
Services Marketing, Research, Monitoring and
Evaluation, Entrepreneurship.

Koshal, Jeremiah

Assistant Professor of Leadership

B. Commerce, Daystar University; MBA, Ph.D.
(Organisational Leadership) Regent University,
USA;

Specialty areas: Leadership

Linge, Teresia K

Associate Professor of Management

B.Ed., University of Nairobi; MBA United States
International University. PhD, North West
University;

Specialty areas: Human Resource Management
and Research Methods.

Lio, San

Assistant Professor, Accounting and Finance
B.Commerce (Accounting), University of
Nairobi; MBA (Finance & Management), Robert
Kennedy College, Switzerland; FIFC; FCCA;
DBA California Miramar University;

Specialty areas: Corporate Finance,
International Accounting, International
Managerial Finance;

Muchara, Maina

Assistant Professor of Strategic Management
B. Sc. ( Economics), University of London;
MBA, United States International University;
Ph.D. (Strategic Management), University of
Nairobi Specialty areas: Strategic Management,
Total Quality Management, Organisational
Behavior

Mbogo, Marion

Lecturer of Accounting and Finance

B. Sc., International Business Administration
(Finance) United States International University;
M.Sc. International Business Administration
(Finance), United States International
University;

Speaclty Areas:

Mosoti, Zachary

Associate Professor of Management and
Human Resources Development

Ph.D., M.Ed, M.A, B.A. University of
Minneapolis/St Paul, Minnesota, USA.
Specialty areas: Human Resource
Development; Adult Education; International
Education; Linguistics and African Languages;
Sociology,

Mulindi, Patrick

Lecturer , Tourism Management

B.A., Columbia College, Missouri (USA); MBA.,
Victoria University of Technology (Australia).
Specialty Areas: Travel and Tourism
Management

Mutisya, Mary Mumbua

Assistant Professor of Hospitality Management
B.Ed.., Kenyatta University, MSc Hospitality

& Tourism Management, Kenyatta University,
Ph.D. Kenyatta University.

Specialty Areas: Hospitality Management &
Hospitality Marketing.
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Namada, Juliana

Assistant Professor of Strategic Management

B.A. (History & Government), MBA ( Strategic

Management), Ph. D. (Strategic Management)
University of Nairobi, Kenya;

Specialty areas: Strategic Management

Ndegwa, Joyce

Assistant Professor of Strategic Management
B.Ed. (Arts), MBA, Ph.D. (Business
Administration), University of Nairobi, Kenya;
Specialty areas: Strategic Management

Nduati, Gidraph J.

Assistant Professor of Marketing

B.Sc.; M.Sc. (Agricultural Economics —
Marketing), University of Nairobi. Speaciality
areas: International Marketing, marketing
research, Project Management, Marketing
communication and services Marketing.

Ngari, James K

Associate Professor of General Management
B.A. (Human Resource Management),

Kenya Methodist University; MBA (Finance),
Ph.D. (Human Resource Management),

Jomo Kenyatta University of Agriculture and
Technology, Kenya;

Specialty areas: Human Resource
Management, Human Resource Development,
Leadership, Organisational Behavior;

Njeru, Godwin

Lecturer, Hotel and Restaurant Management
B.Ed (Science), Kenyatta University,

Kenya; M.Sc (International Hospitality
Management), University of Strathclyde, UK;
Specialty area: Hotel Management

Njuguna, Amos

Professor of Finance

Dean, School of Graduate Studies, Research &
Extension

MBA (Finance) Egerton University. DBA,
Nelson Mandela Metropolitan University, South
Africa;CPA(K);

Specialty Areas: Accounting and Strategic
Financial Management.

Nerubucha, David

Lecturer, Economics

B. Sc.in Agricultural Economics, Wilmington
College, USA; M.Sc. in Social and Applied
Economics, Wright State University, USA;

Newa, Fred

Lecturer, International Business Administration
Bachelor of Architecture, University of Nairobi
(K), MBA, United States International University
(K), Ph.D in Management, [Ongoing]- University
of Kent at Canterbury — UK

Njenga, Kefah Muiruri

Assistant Professor of Organisational
Development

B.Com. Calicuta University, India; M.Com
(Management), University of Wollongong, New
South Wales Australia; Ph.D Bus & Mgt, Royal
Ireland Institute of Business & Technology

Nyambegera, Stephen M.

Professor of Organisational Development

BA (Management), Bhopal University- India;
MBA, Osmania University- Hyderabad, India;
M.Ph. (Research Training Program), The
University of Sheffield, UK; Ph.D (Human
Resource Management and Organisational
Psychology), The University of Sheffield, UK.
Specialty Areas:

Odoyo Fredrick Selefano

Assistant Professor of Finance

B.Commerce, Masharshi Dayanand University,
India; M.Finance and Control, Alagappa
University; M.Commerce, Dr. Bhim Rao
Ambedkar University, India, Ph.D. (Accounts &
Finance), Guru Nanak Dev University, India;

Ogada, Agnes

Lecturer, Finance & Accounting

B.Sc International Business Administration
(Accounting), MBA Finance & Strategy, DBA
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(Finance), United States International University
- Africa; CPA (K);

Speciality areas: Finance (International,
Managerial); Accounting ( Cost, Financial,
Asset); Investments, Asset Management,
Financial Markets;

Omboi, Bernard

Assistant Professor of Finance and Accounting
B. Commerce, M. Commerce (Accountancy

& Statistics), Ph.D. (Commerce) Mohanlal
Sukhadia University, India;

Speciality areas: Accountancy, Research
Methods, Finance, Taxation;

Okech, Timothy Chrispinus

Associate Professor of Economics
B.A.(Economics), M.A (Economics), Ph.D
(Economics ), Kenyatta University. Specialty
areas: Health Economics, International
Economics, Public Sector Economics,
Macroeconomics, Microeconomics;

Ouma, Caren Akomo

Associate Professor of Management

B.Com. University of Nairobi; MBA University
of Nairobi; Ph.D. Cebu Doctors’ University,
Philippines.

Specialty areas: Organisational Development
and Transformation; Administration and
Management.

Oyaro, Kepha Nyanamba

Lecturer, Accounting and Finance

B.Com. (University of Nairobi); M.Sc.
(Accounting and Finance), University of Stirling
(UK).

Specialty areas: Financial Management, Global
Business Management, Financial Accounting

Sikalieh, Damary A.O

Professor of Management, Business Research
Methods and Entrepreneurship

B.Ed, M.Ed, Kenyatta University, Ph.D,

University of lllinois, Urbana- Champaign, USA.
Specialty areas: Entrepreneurship education/
development, Business, Social and Academic
Research, Human Resource Development,
Management, Project Design, Implementation
and Evaluation, Curriculum Development

and Training Design, Implementation and
Evaluation, organisation Behavior and
Organisation Development and Consulting

Wachana Paul

Assistant Professor of Project Management and
Implementation

B.Sc. (Agriculture), University of Nairobi, Kenya;
Master of Urban and Regional Planning, Master
of Science in Economics, Ph.D. (Urban Studies
and Economics), Portland State University, USA;
Specialty areas: Economics, Urban Studies,
Transportation, Real Estate Development,
Finance;

Wainaina, Samuel

Lecturer, Accounting and Finance

B.Com & MBA, University of Nairobi.

Specialty areas: Management and Cost
Accounting, Accounting Theory, Financial
Accounting and International Financial
Reporting Standards IFRS, Portfolio
Management, Risk Management and Derivative
Instruments.

Wambalaba Francis Wamukota

Professor of Economics

B.Sc., Economics, B. A. Business
Administration, M.Sc (Economics);M. US.
(Urban Studies - Regional Structure); Ph.D
(Urban Studies - Regional Science), Portland
State University;

Speciality areas: Economic Development;
Transportation Economics; Managerial
Economics; International Economics; Research
Methods;
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Mission Statement

The mission of the School of Communication, Cinematic and Creative Arts (SCCCA) is to pursue knowledge
through creative works, critical and strategic thinking, and innovative teaching and to encourage ethical decision-
making and social responsibility in an increasingly technological, multicultural and globalized world.

Dean, School of Communication,
Cinematic and Creative Arts

Phone: +254 730 116 733
Location: 1st Floor, Science Center
E-Mail: sccca@usiu.ac.ke

Dr. Rachel Diang’a

Chair, Department of Cinematic Arts
Phone: +254 730 116 108

E-Mail: rdianga@usiu.ac.ke

Dr. Dorothy Njoroge,

Ag. Chair, Media and Communications
Department

Phone: +254 730 166 709

E-mail-dwnjoroge @usiu.ac.ke

The School of
Communication, Cinematic
and Creative Arts is
committed to providing

high quality programs

for students at both the
undergraduate and graduate
level. It fulfills its mission

by providing programs

with an international
perspective and by
emphasizing the importance
of science, technology and
communication skills to the
global community
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School Mission Statement

The mission of the School of Communication,
Cinematic and Creative Arts (SCCCA) is to
pursue knowledge through creative works,
critical and strategic thinking, and innovative
teaching and to encourage ethical decision-
making and social responsibility in an
increasingly technological, multicultural and
globalized world.

School Learning Outcomes

1. Develop competence in critical thinking,
creative skills, use of technology, creativity
and good Communication skills.

2. Provide service to the community: acquire
practical ~ working  experience  through
participation and contribution to positive/
good community and societal causes.

3. Demonstrate preparedness for career and
lifelong learning in their chosen disciplines
as well as understanding of and appreciation
for the interdisciplinary nature of knowledge.

4. Demonstrate the use of qualitative and
quantitative research skills in Biomedical,
Communication and Information technology.

5. Apply theories, concepts, and principles
found in biologic and physic al sciences,
including a thorough grounding in
communication skills in multicultural and
global perspectives.

6. Demonstrate thorough understanding of
effective, efficient professional and ethical
leadership.

Core Values
1. Integration of theory and practice

2. Multi-disciplinary and interdisciplinary
teaching and learning strategies

3. Mentoring  students  for
preparedness

professional

4. Prepare graduates who are ethical and
intellectually aware of the technological
advancements in  the communication
industry.
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Academic Programs

School of Communication, Cinematic and Creative Arts

Majors

Undergraduate Programs

The School of of Communication, Cinematic and
Creative Arts offers the following undergraduate
degrees:

1. Journalism (B.A.)
2. Film Production and Directing (B.A.)
3. Animation (B.A.)

Concentrations

The School of Communication, Cinematic and
Creative Arts also offers specialization courses
in the following areas as relates to the student’s
major:

|

| ;
Wy

Moy

Bachelor of Arts in Film Production and

Directing

I. Scripting

[I. Directing

[Il. Cinematography
IV. Editing

Bachelor of Arts in Journalism

|. Print Media

II. Broadcast Media

[l. Public Relations and Advertising

Bachelor of Arts in Animation
Animation
Gaming
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EEg

)
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Graduate Programs
1. Master of Arts in Communication Studies
(MCOM)

Concentrations

The School of of Communication, Cinematic and
Creative Arts also offers specialization courses
in the following areas as relates to the program
of study:

Master of Arts in Communication Studies
Concentrations

|. Strategic Corporate Communications

[I. Digital Communication

[Il. Communication for Development

IV. Media Studies




M

133 United States International University-Africa | www.usiu.ac.ke



75} HOME | & SCHOOLS |

REQUIREMENTS FOR INFORMATION
LITERACY INTENSIVE (ILI) COURSES
Gaining skills in information literacy helps
students become engaged in using a wide
variety of information sources to expand
their knowledge, ask informed questions,
and sharpen their critical thinking and thus
increases the opportunities for student self-
directed learning. A course that is designated
as Information Literacy Intensive (ILI) should
engage student in the acquisition of knowledge,
information seeking skills, attitude to exploit
information, and competencies for academic
pursuits and lifelong learning.

Such a course should display the following
characteristics:

1. Provide opportunity for every student to
identify their information needs, formulate
successful search strategies and assess
search results for quality and relevance

2. Prepare tasks for students to critically
evaluate information sources for reliability,
validity, authority, and timeliness before
making judgments

3. Assign students work which will engage
them in conducting research, organizing
and synthesizing information from multiple
sources.

4. Accord students oppor tunity to share their
research through presentations and social
platforms as appropriate

5. Provide opportunity for students to
demonstrate an understanding of intellectual
property, copyright and fair use of information

REQUIREMENTS FOR ORAL INTENSIVE (Ol)
COURSES

An Oral Communication Intensive (OI) course
incorporates speaking and listening as part of
learning in any discipline specific course. Its
main goal is to improve student’s effectiveness
as speakers and listeners. Such a course offers
explicitinstructions in effective oral communication
throughout its instructional features (readings,
lectures, class discussions etc.).

An Oral Communication Intensive course should
provide multiple opportunities for students to
practice their oral presentation skills and display
the following characteristics:

1. There will be instruction in and evaluation of
Oral Communication- Intensive assignments
as they relate to the discipline in which the
course is taught.

2. Every studentin the class should make at least
two oral presentations as part of the assessed
and graded assignments, and at least one of
these should be an individual presentation.

3. At the start of the class, learners should be
made familiar with the standard rubric for
assessing these presentations

4. Part of the instructional modes should
engage students in peer assessment of each
other’s work

5. Presentation assignments should be discipline
specific and cover a variety of modes: aural,
oral, tactile, kinetic, visual and written.

6. There will be opportunities for feedback and
revision throughout the course session.

7. The presentations to be graded on a 50% for
presentations skills and 50% content.
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REQUIREMENTS FOR WRITING INTENSIVE
(WI) COURSES

Courses designated as Writing Intensive expand
students’ knowledge by examining complex
issues and they are to advance students’
abilities to reason logically and to write clearly
in prose.

A Writing Intensive Course (WI) should display
the following characteristics:

1. At least 5,000 written words;

2. At least four different pieces of writing, one of
which must be in class;

3. A variety of writing assignments, such as
expository essays and research;

4. Writing that demonstrates higher order
thinking through collecting, analyzing, and
evaluating data;

5. Writing evaluation based on 50 percent on
content and 50 percent on form.

6. Timely feedback on written assignments

7. Help students to reason logically, and write
clearly and continuously in prose.
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Bachelor of Arts in Animation

The Bachelor of Arts in Animation program is targeted at students with a passion for visual arts, drawing, game designing, storytelling and the general
creative acumen. The main aim is to encourage the student to innovate, experiment and imagine, with the goal of creating animation work and designing
games that stands out in the global digital creative arts industry. The program’s curriculum incorporates a theoretical, multi-cultural, ethical and critical
approach to the development and research of digital art forms, as well as creation of original content for TV, film, advertising and other media.

Program Learning Outcomes: ANM 1030 Introduction to Drawing Upper Division Core Courses — 27 Units ANM 4045 3D Modeling & Design
iti i i i ) Meth
In, ad_dmon o the u.nl\{ersflty wide outcomes ANM 1040 Character Design ANM 3000 Fundamentals of ethods
of: higher order thinking; oral and written Compositin ANM 4055 Digital Effects for Film and
competence; scientific and technological | ANM 1050 Cinema and Television P 9 Te?evision
literacy; global understanding and multicultural Equipment Workshop ANM 3010 Storyboarding and the Script
perspectives; and service to the community . . o
whose foundation is laid by the General ANM 1060 Illus'tranon and Environment ANM 3015 Character Rigging ) ) )
Education Program, the following are the Design ANM 3040 Law & Ethics in the Gaming Concentration — 15 Units
:380?1.90( of Arts in Animation program-specific | ANM 1070 The Art of the Storyboard Animation Business ANM4080 Interactive Design
earning outcomes: imati i
o - and Animatic Design ANM 3060 The Business of Animation ANM4082 Virtual and Augmented
1. Analyze animation theory, traditon and | ANM 2010 Fundamentals of Scripting Content Design
practice in global context for Animation . ) )
: ) ) ANM 4015 Aesthetics of the African ANM4085 Gaming Environment Design
2. Develop creative animated stories for | ANM 2020 Introduction to 2D and 3D Story o . .
different genres and platforms Animation ANM4090 Art|f|<;|al Intelligence in
o ANM 4050 Advanced Scripting for Gaming
3. Apply legal ethics in the management of | ANM 2040 Acting for Animators Animation and Production .
animation business ANM4092 Game Programming
ANM 2050 Camera Language and ANM 4060 Senior Project and Portfolio
4. Use variety of software to develop characters Cinematography Development
capable of acting and speaking in the ) ]
animation production process ANM2055 Introduction to Coding ANM 4910 Internship
Degree Requirements 123 Units ANM 2070 Theoretical Perspectives in
Film and Animation . A . .
General Education 39 Units AN 2080 . N 4 Sound Film Animation Concentration - 15 Units
Major 84 Units omposmon and soun ANM 4020 3D Environment and Effects
Lower Division - 45 Units Design for Animation o
, _ . ANM 2090 Theories of Popular Media ANM 4030 Advanced 3D Animation
ANM 1010 History of Film Animation and Art ANM 4035 Advanced 2D Computer
ANM 1020 Fundamentals of Animation Animation
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Bachelor of Arts in Film Production and Directing

With a strong emphasis on both theory and practical skills, the Bachelor of Arts in Film Production and Directing seeks to create film professionals who are well versed in the aesthetics
and technical aspects of film production and directing. The program aims at helping Kenya and other African countries meet local media content demand, which has been created by the
exponential growth of the media industry in the continent.

Program Learning Outcomes:

In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; leadership and ethics; and
service to the community, whose foundation
is laid by the General Education Program (see
section on General Education), the following are
the program-specific Learning Outcomes which
upon completion of the Bachelor of Arts in Film
Production & Directing program, the students
will be able to:

1. Analyze film theory, traditions and
practices in a globalcontext.

2. Script, produce, direct, shoot, act and edit
in films anddifferent genres.

3. Apply ethical, legal and management
principles in a film business

4. Use appropriate technology to make films

5. Manage production teams through
synergy and resonance to achieve set
production goals.

Degree Requirements 120 Units

General Education 39 units

Signature Courses 12 Units
Strategies for University Success 3 Units

SUS 1010 Strategies for University

Success

Research Methods 3 Units
GRM 2000 Introduction to Research
Methods

Community Service/Community Project 3
Units
CMS 3700 Community Service

The Senior Experience 3 Units

SEN 4800 Integrated Senior Seminor

Language Studies 12 Units
English 6 Units
ENG 1106
ENG 2206

Composition |
Composition Il

Foreign Language 6 Units

Students must have credit for a foreign
language or must take up a

two-course foreign language sequence of one
language. USIU-Africa

offers courses in Arabic, Chinese, French,
Japanese, Spanish, and Swabhili

Foreign Language |
Foreign Language |

Disciplinary General Education Electives 15
Units
MTH 1109

College Algebra 3 Units

IST 1010 Introduction to Information

Systems 3 Units

School-based General Education Electives

9 Units

Students are required to pick 3 electives from
the other schools

(At least one of the courses should be an upper
level course)

School of Humanities and Social Sciences -

Lower Level Electives

COM 1500 Intercultural Communication

GNS 2000 Introduction to Gender
Studes

Chandaria School of Business - Lower Level

Electives

BUS 1010 Introduction to Business
Organizations

ECO 1010 Principles of
Microeconomics

ENT 1010 Introduction to
Entreprenuership

HRT 1010 Introduction to Hospitality

and Tourism

School of Humanities and Social Sciences -
Upper Level Electives

GEO 3000 Geography and the
Environment
IRL 3015 Introduction to Peace and

Conflict Studies

LIT 4785
PHL 3310
PSY 3135

African Authors Seminar
Ethics and Value Theory
Psychology of
Communication

Chandaria School of Business - Upper Level

Electives
MGT 3010

MKT 3010

Overview of Management
Practice
Principles of Marketing

Core Courses 66 Units

FLA 1005
FLA 1010

FLA 1015

FLA 1020

SND 1005

FLA 1030

FLA 1035

FLA 1040

CIN 2005
FLA 2010

FLA 2015

SND 2010

History of Film & Video
Fundamentals of
Photography &
Cinematography
Fundamental of Scripting
Film and Video Production
Fundamentals

History &Theory of Sound for
Film & Video
Fundamentals of Film
Editing

Introduction to Production
Design and Art Directing
Camera Operation
Techniques and Aesthetics
Visual Production Design
The Business of Film,
Culture and Society
Fundamentals of Film
Directing

Sound Physics
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SND 2015

FLA 2020

FLA 2025
FLA 2030

FLA 2035
SND 3005
SND 3010
PRD 3005

PRD 4010

PRD 4910

Sound Design and
Aesthetics

Principles of Writing for
Dramatic and

Factual Production

World Approaches to Film
Entertainment Law & Ethics
of Film Production

& Directing

Film Theory and Criticism
Sound Mixing

Sound Script Analysis and
Project

The Art of the Pitch

Producing: From Green
Light to Completion

OR
Internship in Producing:

From Green Light
to Completion

(Students are required to choose between
PRD 4010 or PRD 4910)

PRD4020

Costume and Makeup for
Film

Concentration Courses 15 Units

Scripting
SCR 3005

SCR 3010
SCR 3015
SCR 4005
SCR 4010

Screen writing: Characters &
Genres

Writing for the Short Film
Writing for Television Drama
Feature Film Writing

Script Analysis and Project
for Scripting

Directing
DIR 3005

DIR 3010
DIR 3015

DIR 4005
PRD 4005

Cinematography
CIN 3005

CIN 3010
CIN 3015

CIN 4005
CIN 4010

Editing
EDT 3005

EDT 3010
EDT 3015

EDT 4005
EDT 4010

Art Direction and Production
Design

Directing Actors

Location and Studio
Directing

Directing the Master Scene
Script Analysis and Project
for Directing

Advanced Color Theory and
Color Timing for
Cinematography

Shooting the Master Scene
Visual Effects and Green
Screen Cinematography
Studio production

Script Analysis and Project
Editing for Cinematography

Sound and VFX for Film and
Video

Advanced Color Theory and
Color Timing for Editing
After Effects

Editing the Narrative

Sound Design for the Final
Mix and Project
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Bachelor of Arts in Journalism

The mission of the Bachelor of Arts in Journalism is to graduate highly competent professionals who have acquired
communication and critical thinking skills appropriate to the practice of journalism: writing, editing and design in

print and broadcast media.

The program stresses a balance between the
theoretical and practical elements of journalism.
In view of the fact that a viable career in the
media profession requires graduates who
understand the changes in society, journalism
education includes a fusion with liberal arts and
social sciences that are offered as a part of the
general education requirements at USIU- Africa.

Mission Statement

The mission of the Journalism Program is to
equip students with the requisite intellectual,
technical and ethical knowledge, skills and
attitudes necessary for successful careers in
journalism and public relations; and to function
effectively in an increasingly technological,
multi- cultural and globalized world.

Program Learning Outcomes

In addition to the university-wide outcomes
of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; leadership and ethics; and
service to the community, whose foundation
is laid by the General Education Program (see
section on General Education), the following
are the Journalism program-specific Learning
Outcomes:

1. Use communication theories to evaluate media
practices, systems, structures and operations

2. Write and critique stories for various
journalism genres in both traditional and
multimedia platforms.

3. Produce content for radio, television and
digital platforms

4. Design and complement strategic
communication plans and practices

5. Apply media and communication
methods and approaches in addressing
communication problems

6. Apply ethical and legal principles in media
and communication practice.

Degree Requirements 120 units
Courses are three units unless otherwise
indicated.

General Education 39 Units
Major 54 Units
Lower Division Core Courses 27 Units

JRN 1100 Introduction to Broadcast
Media Technique
and technology

JRN 1106 History and Theory of Public

Relations

JRN 1109

JRN 2004
JRN 2103

JRN 2106
JRN 2107
JRN 2202

JRN 2223

Introduction to Mass
Communication

Public Relations Writing
Fundamentals of
Photography

Principles of Broadcasting
Writing for Broadcast Media
Introduction to Print Media
Techniques & Technology
Theories of Mass
Communication

Upper Division Core Courses 27 Units

JRN 3000
JRN 3003
JRN 3004
JRN 3006
JRN 3015
JRN 3024
JRN 3027
JRN 3029
JRN 4900
JBRN 4910
JRN 4911

News Reporting and Writing
Media Law

Media Ethics

International Mass Media
Media Management
Communication Research
New Media Production
Media Studies

Project OR

Internship OR

Media Tour Experience

Concentration Courses 18 Units
Journalism students must take Print Media,
Broadcast Media or PR & Advertising as their
concentration or area of specialization.

Print Media 18 units

JRN 3002 Introduction to News Editing

JRN 3020 Development Journalism

JRN 3301 Feature Writing

JRN 3922 Photojournalism

JRN 4031 Print Media Production

JRN 4401 Editorial Writing

Broadcast Media 18 Units

JRN 3010 Television & Video

Production |

JRN 3012 Broadcast Presentation

JRN 3013 Broadcast Journalism

JRN 3321 Radio Production |

JRN 4013 Broadcast Screenwriting

JRN 4030 Television and Video
Production Il

PR & Advertising 18 Units

JRN 2109 History & Theory of
Advertising

JRN 3018 Organisational
Communication

JRN 3901 Principles of Advertising

JRN 3911 Principles of Public
Relations

JRN 4033 Advertising content & Media
Audiences

JRN 4037 Advertising and Creative

Strategy
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MEDIA AND COMMUNICATIONS
DEPARTMENT MINORS

A minor at USIU-Africa consists of 15 units,
at least 12 of which must be upper-division.
However due to the skill-based nature of the
Journalism program, the minors are sequential
including foundational, intermediate and
advanced courses. In addition, the School of
Communication, Cinematic and Creative Arts
(SCCCA) offers minors for which there are no
majors available. The courses are three units
unless otherwise indicated

Students must choose two courses from their
own concentration and one other from one of
the other two concentrations.

Print Concentration

JRN 3020 Development Journalism
JRN 4025 Creative Writing

JRN 3026 Gender Reporting

Broadcast Concentration

JRN 4027 Documentary Production

JRN 4029 Radio Production |l

JRN 4030 Television and Video
Production Il

Public Relations Concentration

JRN 3016 Public Speaking

JRN 4037 Advertising and Creative
Strategy

JRN 4050 Advertising Planning and
Placement
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Master of Arts in Communication Studies

School of Communication, Cinematic and Creative Arts

The mission of the Master of Arts in Communication Studies program is to provide holistic training and equip
learners with strategic thinking abilities and creative competencies to enable them provide evidence-based
solutions for real-world communication problems that affect organisations and individuals.

Program Learning Outcomes:

Upon successful completion of the program, the

students will be able to:

1.

Design and implement communication
strategies for various types of organisations

. Monitor and evaluate the impact of

communication programs

. Manage communication programs and

projects in organisations and other settings

. Analyze communication problems in various

settings and develop evidence-based
solutions

. A pply res earch approaches and methods

to interrogate communication issues at local
and international context.

. Utilize descriptive digital technologies in

communication practice

. Apply theories to explore various societal

communication issues

Prerequisites:

Students without a Communication Studies
background will be required to take the following
survey courses but may be excused from
Computer Application Skills if they can furnish
proof of comparable training.

JRN2223 Theories of Mass
Communication

JRN 3000 News Reporting and Writing

JRN 3911 Public Relations Campaigns

Degree Requirements 48 units
CORE COURSES 27 Units

MAC 6010 Introduction to Graduate
Studies

MAC 6020 Communication Theory

MAC 6030 Introduction to the Digital
Age

MAC 6040 Entrepreneurship for
Communication
Professionals

MAC 6050 Communication Research
Methods

MAC 6060 Global Communication

MAC 6120 Organisational
Communication

MAC 6851 Project |

MAC 6852 Project Il

United States International University-Africa | w

CONCENTRATIONS 15 Units
Strategic Corporate Communications (15

Units)
SCC 6110
SCC 6130

SCC 6140
SCC 6160
SCC 6170

Corporate Communication
Managing the
Communication Function

PR Writing

Issues & Crisis Management
Communications Strategies
and Campaigns

Digital Communication (15 Units)

DCM 6110
DCM 6130

DCM 6140
DCM 6160

DCM 6170

Multimedia Design

Digital Communication
Strategy

Online Corporate Branding
Effective Web Design and
Strategy

Social Media Strategies

Communication for Development (15 Units)

CFD 6110

CFD 6120

CFD 6130

CFD 6140
CFD 6170

Development
Communication Theory
Participatory
Communication

Strategy Design

Public Policy & Advocacy
Risk Communication
Program Monitoring &
Evaluation

Media Studies - ON HOLD (15 Units)

MDS 6110
MDS 6120
MDS 6140

MDS 6160
MDS 6170

ELECTIVES

Media Criticism and Theory
Media Writing

Media, Identity and
Representation

Multimedia Journalism
Media Management

(6 Units)

Students to choose two courses from the

electives below:

CFD 6160
CFD 6180
DCM 6170
MDS 6130
MDS 6160
MDS 6190
DCM 6120
SCC 6120

SCC 6140

Behavior Change
Communication
Resource Mobilization
Social Media Strategies
Political Communication
Multimedia Journalism
Community Media and ICT
in Development

Digital Communication &
Society

Integrated Marketing
Communication

PR Writing
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Course Descriptions

ANM: ANIMATION

ANM 1010 History of Film Animation

The course introduces students to the historical
evolution of the technology, techniques and
processes in the business of animation right
from inception to date.

Prerequisite: None

Credit: 3 Units

ANM 1020 Fundamentals of Animation

This course introduces the student to the main
principles of animation and their application.
Such include squash and stretch, anticipation,
timing, ease in —ease out, etc.

Prerequisite: None

Credit: 3 Units

ANM 1030 Introduction to Drawing

The course introduces students to the art,
techniques and principles of drawing as applied
in animation. It aims at equipping them with a
range of basic knowledge, practical, and
conceptual skills in the art of drawing. Students
will be able to develop observational skills that
enable them to draw from memory.
Prerequisite: None

Credit: 3 Units

ANM 1040 Character Design

This course enhances the student’s drawing
skills for character development in animation.
They learn to present modifications of human
and animal figure drawings as a measure
of intellectual maturity and as indicators of
character personality.

Prerequisite: None

Credit: 3 Units

ANM 1050 Cinema and Television Equipment
Workshop

The course gives the students a hands- on
experience with fundamental television and
video production equipment and technology.
Students experience the whole range of the
technical aspects of the production process.
Prerequisite: None

Credit: 3 Units

ANM 1060 lllustration and Environment
Design

The course introduces students to the principles
and techniques behind compelling environment
design for backgrounds in animation, film and
video games. Students learn and use design
software to create proper simulations of different
environments.

Prerequisite: ANM 1030

Credit: 3 Units

ANM 1070 The Art of the Storyboard and
Animatic Design

The course introduces the student to drawing
skills for storyboard in animation, as well as basic
compositing skills. The student learns basic
compositing skills using relevant software to
create pencil tests and leica reels or animatics.
Prerequisite: ANM 1030

Credit: 3 Units

ANM 2010 Fundamentals of Scripting for
Animation

This course introduces the student to different
genres in animation, fundamental scripting,
character development, multiple plot designs
and techniques in animation. The cour se also
helps s tudents to differentiate between different
types of scripts used in animation and film.
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Prerequisite: NONE
Credit: 3 Units

ANM 2020 Introduction to 2D & 3D Animation
This course will introduce students to basic
concepts, principles, processes and techniques
of 2D and 3D animation through relevant
software. Students also shall learn processes of
setting up 2D and 3D animation studios, and the
application of the production process to create
animation stories.

Prerequisite: ANM 1020

Credit: 3 Units

ANM 2040 Acting for Animators

This course equips students with skills that help
them navigate the interplay between words,
the voice, movement and picture to help them
appreciate aesthetical and technical aspects of
voice directing. Understanding of the dynamic
relationship between the actor, the story and
acting for animation will help students develop
their directing skills.

Prerequisite: ANM 2020

Credit: 3 Units

ANM 2050 Camera Language and
Cinematography

The course will enable students develop critical
technical and aesthetic skills requisite for the
animation story. Students learn the grammar
camera language, techniques and principles.
Prerequisite: ANM 1050

Credit: 3 Units

ANM2055 Introduction to Coding

In this course, students will be exposed to

the world of creative coding. This project,
hands-on, focused course introduces students

to computer programming with Processing.
Students will learn about the fundamentals

of coding, learn how to create drawings,
animations, and interactive graphics. Students
will also learn about the fundamentals of open-
source programming languages.

ANM 2070 Theoretical Perspectives In Film
and Animation

This course explores the realities of the universes
of film and animation. It provides the student
with the requisite conceptual frameworks for
analyzing and discussing the relationship
between film and animation’s reality, the
audience and society.

Prerequisite: NONE

Credit: 3 Units

ANM 2080 Composition and Sound Design
for Animation

This cour se aims at providing students with
theoretical, conceptual and practical knowledge
in sound composition and design. Students
learn principles, aesthetics and techniques
of audio design and development for different
formats and genres in animation.

Prerequisite: ANM 2020

Credit: 3 Units

ANM 2090 Theories of Popular Media and Art

The course introduces the student to emerging
theories of the digital era and those shaping
films and popular culture in Africa.

Prerequisite: NONE

Credit: 3 Units
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ANM3000 Fundamentals of Compositing

This course aims at developing basic
compositing and editing skills of the animation
story. It teaches students creative and technical
concepts in photo compositing, thus giving them
confidence and a creative edge in producing
professional footage and image composition.
Prerequisite: ANM 2080

Credit: 3 Units

ANM 3010 Storyboarding and Script Writing
The course introduces the student to the
interplay between the script and the storyboard.
Student learns to visualize the script through
storyboarding. They learn the art of merging the
two in terms of sound, visuals and motion.
Prerequisite: ANM 2010

Credit: 3 Units

ANM 3015 Character Rigging Script

This course introduces the concepts of character
rigging and the importance it plays in animation.
The students learns to create character models
that are stable, and have the controls and
flexibility needed to achieve various poses and
movement.

Prerequisite: ANM 3040
Credit: 3 Units

ANM 3040 Law & Ethics in the Animation
Business

This course aims at developing in the student
critical business skills to enable them to
conceive, develop, pitch, produce and, protect
and sell their intellectual property. Students
interact with the industry and key industry
players in a mentorship environment.
Prerequisite: NONE

Credit: 3 Units

ANM 4000 Law & Ethics in the Animation
Business

This course explores the legal framework that
governs the business of animation in Kenya,
Africa and the world. In addition students explore
ethical theories, principles and challenges
inherent in the animation industry.

Prerequisite: None

Credit: 3 Units

ANM 4015 Aesthetics of the African Story

The course introduces the student to the African
story, its genres, style and aesthetics. Students
are exposed to works by renowned African
film and animation makers, as well as great
animation stories from Africa. The course also
introduces popular themes of the African story.
Prerequisite: None

Credit: 3 Units

ANM 4020 3D Environment and Effects

Students learn how to create high quality
and realistic 3D environment simulations and
backgrounds for their animations. They will
learn how to apply effective lighting, texturing
and mapping techniques in replicating natural
environments.

Prerequisite: None

Credit: 3 Units

ANM 4030 Advanced 3D Computer
Animation

Students firm up their 3D skills to professional
level, as they prepare for commercial and
professional animation development an d
presentation. Students develop advanced 3D
skills to execute complex rigging, expression of
emotions and high quality 3D simulations.
Prerequisite: ANM 2020, ANM 4010

Credit: 3 Units
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ANM 4035 Advanced 2D Computer
Animation

The course helps students polish their 2D
animation skills through development of
complete 2D stories to professional level. The
course is the students’ debut to the business
and professional world as they learn how to
pitch and develop projects for production.
Prerequisite: ANM 2020, ANM 3040

Credit: 3 Units

ANM 4045 3D Modeling & Design Methods

This course aims teaches students how to
create their own characters and assets using
a 3D modeling tool (software). It also develop
skills for simulation of physical objects from
nature and observation.

Prerequisite: ANM 2020

Credit: 3 Units

ANM 4050 Advanced Scripting For
Animation And Production

This capstone course helps students merge
theor y and prac tice of animation story-telling as
they prepare for their final production. Students
firm up theories of scripting with a focus to the
market.

Prerequisite: ANM 2060

Credit: 3 Units

ANM 4055 Digital Effects for Film and
Television

The course imparts requisite knowledge and
skills in visual effects to help the student edit
footage to professional level. Students are
exposed to the fundamentals and principles of
visual effects and learn to use diverse visual
effects software to create simulation effects and

other special effects in animation for effective
animation edit.

Prerequisite: None

Credit: 3 Units

ANM 4060 Senior Project and Portfolio
Development

Students create a folio evidence of rendered
2D and 3D animation techniques, both as an
all-round artist and also as a specialist on one
area of animation development.
Prerequisite: ANM 4040

Credit: 3 Units

ANM 4080: Interactive Design

Understanding how the different components
in a game environment interact as well as the
relationship that game design has with other
areas of game development i.e., programming,
graphic design, environment design etc. which
are required for the development of modern
interactive simulations.

Prerequisite: ANM 3010

Credit: 3 Units

ANM 4082: Virtual and Augmented Design

Designing virtual and augmented reality
experiences. Students learn to create digital
content that responds in real time to changes in
the user’s environment.

Prerequisite: ANM 4020
Credit: 3 Units

ANM 4085: Gaming Environment Design

Students are involved in the creation of game
spaces for the user to explore. Students are
introduced to level design as well as building
a coherent world with aesthetics, architecture,
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traditions and other simulations that go into
developing a world that feels alive.

Prerequisite: ANM 1060
Credit: 3 Units

ANM 4090: Artificial Intelligence in Gaming
Students will be equipped with skills needed
in setting commands and rules that govern the
behaviour of entities in the game world. Creating/
generating arules-based system geared towards
challenging the player. Creating real intelligence
through artificial means. Students will be able to
create games that are engaging and intelligent
(Tactical and Strategic).

Prerequisite: ANM 4080

Credit: 3 Units

ANM 4092: Game Programming

This course exposes students to the advanced
level of computer programming and coding
techniques

Prerequisite: ANM 2055

Credit: 3 Units

ANM 4910 Internship

The internship experience constitutes a trainee
attachment in a business, government, non-
profit organization, volunteer organization or in
any other group or organization approved by the
Dean or Internship Office in a student’s major
area of study. This directed internship, provides
the student with work experience in the practical
application of skills in their area of study.
Attachment should always focus on the student’s
major area of study. After their 3 months
attachment period, students will be expected
to write a report on their experiences in the
organization they were attached to. This report
should indicate the main experiences gained by
the student, as well as major implications and
applications to the organization or the subject of

study. The report should be good enough to be
copied to internship organization’s supervisor /
CEO for reference. The report should preferably
follow the research format.

Prerequisite: ANM 4050

Credit: 3 Units
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CIN: Cinema

CIN 2005 Visual Production Design

The purpose of this course is to teach basic
of visual production design and its related
parameters. It will enable students to develop
impeccable observational skills in art and design
and be able to transfer them in visual effects.
Prerequisite: FLA 1020

Credit: 3 Units

CIN 3005 Advanced Color Theory And Color
Timing for Cinematography

The purpose of this course is to create and show
skill in color integration and color-differentiation
by combining knowledge from different subjects
as theory, physics of color (light) and the
Chemistry of Color (Pigment) and the impact of
Color (Psychology).

Credit: 3 Units

CIN 3010 Shooting the Master Scene

This course builds upon the student’s ability
to analyse a scripted scene or sequence,
develop a unique vision derived from thorough
text analysis, then communicate his or her
vision effectively to an audience through
carefully designed camera movement and
choreographed actor staging.

Prerequisite: CIN 3005

Credit: 3 Units

CIN 3015 Visual Effects and Green Screen
Cinematography

The purpose of this course is to teach basic of
visual effects and how to manage green screen
Cinematography to improve the audio and
visual quality. The course also introduces the
filmmaker to special effects as used in Cinema.
Prerequisite: CIN 3010

Credit: 3 Units

CIN 4010 Script Analysis and Project for
Cinematography

The purpose of this course is to teach students
how to write and analyze the script along with
all its basic elements that go into professional
writing being prepared for production.
Prerequisite: CIN 4005

Credit: 3 Units
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CFD: Communication for Development

CFD 6110

Development Communication Theory

This course provides an overview of the
historical and contemporary nature of issues
and theories that have influenced the field of
development communication. It interrogates
the role of communication in socioeconomic
developments and introduces students to
key communication theories that have been
associated with development practice since the
mid-twentieth century.

CFD 6120 Participatory Communication
Strategy Design

This course explores the strategic use of
media in development, emphasizing the
“dialogic” use of communication to design
communication strategies that develop projects
and programs. Students will discuss the shift
from transmission-based communication
practices to participatory approaches that
empower communities. They will be required
to develop a participatory communication
strategy that addresses a specific development
communication strategy for an organisation
utilizing skills such as Communication-Based
Assessment, communication strategy and
design, implementation and communication
monitoring and evaluation.

CFD 6130 Public Policy and Advocacy

This course introduces students to the deliberate
process organisations undertake to speak out
on issues and exert influence over the policies
that have the potential to impact them and the
way they do business. The class will cover
how organisations conduct advocacy efforts
and how communication is used as a tool to
advance policy change. Students will gain a
practical understanding of how policy groups and
communications professionals operate in the field.

CFD 6140 Risk Communication

This introduces how society thinks about,
evaluates, debates and discovers r isks in the
ex ternal environment and within the human
body. The course examines how all societies
seem to construct notions of “jeopardy,”
“harm,” and the concept of risk perception.
The goal of this course is to explain how
communication professionals can create and
implement communication plans related to
either possible or actual hazards (anything that
can cause morbidity or mortality). Students
will learn to apply strategic communication
approaches used in emergency preparedness,
environmental health, food security, national
security, and financial security and other real-
world emergencies.

CFD 6160 Behavior Change Communication
This course examines the fundamentals
of public health communication and help
students discover the vital role public health
communication plays in the success of
new health care delivery structures. The
implementation of health care reform and the
adoption of advances in prevention, health
promotion and emergency preparedness. It will
explore the latest public health communication
innovations, tools, technologies, research and
strategies. Throughout the course, students
will learn and practice the skills of citizen
engagement - with consumers, family members,
providers, policy makers, researchers and the
general public - skills that build the foundation
for improving and maintaining health and well-
being through public health communications.
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CFD 6170 Program Monitoring And
Evaluation

This course outlines what monitoring and
evaluation are i.e. how you plan to do them, how
you design a system that helps students monitor
and an evaluation process that brings it all
together usefully. It will outline how to establish
indicators, collect and analyze information and
how to use the results to improve programs.
This course will also examine both formative and
summative evaluation and their role in assessing
the effectiveness, efficiency and impact of an
organisation’s programs.

CFD 6180 Resource Mobilization

This is a hands-on course in which students
will lear n about the fundraising cycle such as
research and donor identification, understanding
request for proposals (RFPs), writing various
types of proposals, concept papers, fund raising
letters and other documents related to soliciting
for funds. Essential grant seeking and writing
strategies, including grant- related terminology
will be covered to enable the students submit
competitive funding proposals to a variety of
funding agencies, both local and international.
In order to obtain a real-world experience,
students will be expected to work with a client.
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DCM: Digital Communication

DCM 6110 Multimedia Design

The purpose of this course is to give students
the opportunity to practice and develop the
skills necessary for planning and producing
effective multimedia programs. The course will
cover basic computer topics and terminology,
digital workflow issues, introduction of design
elements of Adobe Creative Suite — lllustrator,
Photoshop, InDesign, work flow production on
both the Mac and PC platforms; how to access,
evaluate and secure information, integration of
theory and technology; application of theory and
technology In Design projects.

DCM 6120 Digital Communication and
Society

The purpose of this course is to explore the
societal dynamics occasioned by new media
and engage with theories that seek to explain
human behavior in the light of a digital age
and elaborate on implications for the Kenyan
society. The course will explore key concepts
in new media; impact of new media on society;
past, present and future of the networked media
world; complex interactions between media and
identity; social, political, economic and cultural
consequences of electronically networked and
mediated world; design smart, goal-oriented
strategies in response; new media theory-
based, implications of networked society,
emerging trends of digital society, global divide,
global policy on new media, research trends in
new media.

DCM 6130 Digital Communication Strategy

The purpose of this course is to give students
the necessary skills to design a digital
communications strategy that spells out how
communication goals can be achieved across
all digital platforms. This course will explore
design and implementation of digital media

strategies; review of today’s digital tools, trends
and tactics; effective digital communications
strategies, analysis of today’s business
environment; digital communications nexus with
traditional marketing and Public Relations (PR)
tactics, integrated approaches of traditional
and new media, evaluating attractiveness
and effectiveness of social media, hands- on
application of digital platforms, web analytics
and Kenyans' social media practices.

DCM 6140 Online Corporate Branding

This course is designed to teach how to develop
a consistent and recognizable corporate identity
for clients on digital platforms. The course
will cover introduction to online branding;
coordinated identity branding within a digital
context; matching applications to cor por ate
audiences; ¢ as e analysis, design of original
identity systems, aligning visual expressions
of corporate culture with corporate goals,
identification of brand attributes need to be
emphasized/addressed by  organisations,
positive representation of the corporate brand
images online. The course will also cover
matching organisations’ online and off line
identity, differences between corporate and
product branding.

DCM 6160 Effective Web Design and Strategy
This course is designed to give s tudents
the skills to develop original websites that are
effective in achieving a variety of goals e.g.
communic ating acros s various stakeholders
of an organisation, increasing interactivity,
optimizing e-business etc. the course will explore
analysis of critical communication considerations
that drive the strategy of successful websites,
knowledge of web design vocabulary,
structure and development of effective web-
based communications platforms; audience
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definition and content strategy, usability testing,
information architecture, technologies, design,
and search engine optimization. The course
will teach students how to define, design, and
deploy successful smart sites; evaluation of
effectiveness across divergent audiences,
brands, and businesses will also be addressed.

DCM 6170 Social Media Strategies

his course is designed to enable students to
explore the social media landscape and help
them learn how to integrate social web into
broader organisational goals by designing
viable social media s trategies for organisations.
In this course, students will learn about several
useful social media tools, including blogging,
Twitter, social networking, podcasting, online
video, and Digg. More importantly, students
will apply what they learn by developing a
social media plan for an organisation that they
choose. Each week, students will learn how to
use a different social media tool to engage in
conversations that help to tell their client’s story.
Students will also learn the theories behind
why social and digital media is fundamentally
changing the way that customers, advocates,
and engaged consumers are interac ting with
brands. The class will include specific new
media case studies, hands-on participation, and
an introduction to effective online communication
and internet strategies

DIR: DIRECTING

DIR 3005 Art Direction and Production Design
In this course, the student will learn how the art
department works in terms of design, build, cast
make-up and properties management.

Credit: 3 Units

DIR 3010 Directing Actors

This cour se aims at providing students with
practical skills, practice and knowledge in
directing actors. Students learn how to train
actors their language, interpreting and analysing
the script and working as a cast director
Prerequisite: DIR 3005

Credit: 3 Units

DIR 3015 Location and Studio Directing

This course aims at providing students with
practical skills, practice and knowledge in
location and studio directing. Students learn
television produc tion environment, audio
control and technical directing and also lighting.
Prerequisite: DIR 3010

Credit: 3 Units

DIR 4005 Directing the Master Scene

This course aims at providing students with
practical skills, practice and knowledge in
sound composition and design. Students
learn the foundations of audio in their different
categories and the role they play.

Prerequisite: DIR 3015

Credit: 3 Units

DIR 4010 Script Analysis and Project For
Directing

The purpose of this course is to teach students
how to write and analyze the script along with
all its basic elements that go into professional
writing being prepared for production.
Prerequisite: DIR 4005

Credit: 3 Units
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EDT: EDITING

EDT 3005 Sound and VFX for Film And Video
The purpose of this course is to teach students
sound, harmonization, management and
creatives as regards sound editing for dramatic
film. Students will be exposed to different styles
of sound management including special effects.
Credit: 3 Units

EDT 3010 Advanced Color Theory and Color
Timing for Editing

The purpose of this course is to create and show
skill in color integration and color-differentiation
by combining knowledge from different subjects
as theory, physics of color (light) and the
Chemistry of Color (Pigment) and the impact of
Color (Psychology).

Prerequisite: EDT3005

Credit: 3 Units

EDT 3015 After Effects

This course aims at providing students with
fundamental skills to produce traditional
animation and the knowledge of the principles
of animation to be built upon in subsequent
courses leading up to the Portfolio course.
Prerequisite: EDT 3010

Credit: 3 Units

EDT 4005 Editing the Narrative

This cour se aims at providing students with
practical skills in cutting the narrative. Students
learn the foundations of editing and its effect in
narrative story telling.

Prerequisite: EDT 3015

Credit: 3 Units

EDT 4010 Sound Design for the Final Mix
And Project

This course equips students with technical skills
in the acquisition, manipulation, produc tion and
presentation and use of sound in all forms of
design and communication.

Prerequisite: EDT 4005

Credit: 3 Units

United States International University-Africa | www.usiu.a

FLA: FILM

FLA 1005 History of Film and Video

The purpose of this course is to understand the
nature and process of film production, learning
how to read and analyze film as you would a
novel, a poem or a short story exploring the
major aesthetic trends in the history of Cinema.
Credit: 3 Units

FLA 1010 Fundamentals of Photography &
Cinematography

This course introduces students to the
techniques, aesthetics and practices of
photography and Cinematography.

Credit: 3 Units

FLA 1020 Film and Video Production
Fundamentals

The purpose is to introduce students to the
production processes of visual/ aural, time-
based, creative work.

Credit: 3 Units

FLA 1015 Fundamentals of Scripting

The purpose of the course is tolearn about filmand
television screenplay structure, analyze dramatic
strategies in film and television, learn and apply
correct script form, and creatively engage in the
various stages of original scriptwriting.

Credit: 3 Units

FLA 1030 Fundamentals of Film Editing

This course develops storytelling and rhythmic
sensibilities through close study of films, critique
and discussion of works in progress, and hands-
on practice.

Credit: 3 Units

FLA 1035 Introduction to Production Design
& Art Directing

The purpose of this course is to introduce the
students into the practical, aesthetical aspects
of art direction.

Credit: 3 Units

FLA 1040 Camera Operation Techniques and
Aesthetics

The purpose of this course is to introduce
students to the production proces ses
of visual creativity. Students will work on
numerous creative projects: performed, written,
photographed and created digitally.
Prerequisite: FLA 1030

Credit: 3 Units

FLA 2010 The Business Of Film, Culture And
Society

The purpose of this course is to expose the
students to the relationship of film as a business
in the cultural environment of society.

Credit: 3 Units

FLA 2015 Fundamentals of Film Directing
This course introduces students to the
techniques, practice and role of the film director.
Prerequisite: FLA 1035

Credit: 3 Units

FLA 2020: Principles of Writing for Dramatic
and Factual Production

The purpose of this course is to equip students
with the basics of storytelling and the principles
of writing that should be followed in professional
writing for production in drama.

Credit: 3 Units
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FLA 2025 World Approaches To Film

This course purposes to help a student
articulate an identity in a world of film that is
always diverse and more often characterized by
internal tensions and antagonisms.

Credit: 3 Units

School of Communication, Cinema

FLA 2030 Entertainment Law and Ethics of
Film Production And Directing

The purpose of this course is to help students
become better media practitioners by learning
and following the ethics and laws involved in
the entertainment industry, in particular the
production and direction.

Credit: 3 Units
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FLA 2035 Film Theory and Criticism

The purpose of this course is to discuss the
establishment of film movements such as
German Expressionism, French Impressionism
and new wave, ltalian Neorealism, and
Surrealism.

Credit: 3 Units
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JRN: Journalism

JRN 1100 Introduction to Broadcast Media
Technique and Technology

Introduction to the basic principles, technology,
terminologies, techniques and practices in
broadcast media (radio, television and film).
The course explores the practical, technical
and aesthetic aspects of broadcast production
process and focuses on Television camera
work, lighting, videography, the microphone
and basic recording of sound. Other areas
include New Media Production techniques
and basic requisite studio experience. Content
includes basic shots, camera angles, principles
of composition, broadcast formats, basic
broadcast editing techniques and technology
and studio audio recording techniques.

Credit: 3 Units

JRN 1106 History and Theory of Public
Relations

Focus on this course will be on an intensive
examination of the practice of public
relations. Topics include the organisation and
management of public relations agencies;
planning and executing multimedia public
relations campaigns, special problems, the
management of public opinion; research and
evaluation techniques in public relations, in
addition to the function of institutional public
relations for government or industry.

Credit: 3 Units

JRN 1109 Introduction to Mass
Communication

This course traces the historical development
of print, broadcast, public relations and
advertising and their impact on society. At the
same time, it examines he rapid growth and
development of the Internet as a new medium
in mass communication field. It introduces
students to the inventors, patents, copyright

regulations, script writing formats, Kenyan
government media regulation statutes, and
careers in the media industry. Additionally, the
course explores how the media reflect and
inspire cultural, political, and ethical norms with
emphasis on various storytelling techniques
based on audience and method of delivery.
The course also examines the role of the mass
media in the creation for the audience.

Credit: 3 Units

JRN 2004 Public Relations Writing

The course will teach students how to write
effectively in a variety of media with the clarity,
insight and skill expected of PR professionals.
This will involve learning to judge the importance
of information, set priorities and tailor writing
to meet the needs of different audiences. The
course focuses on the strategy of crafting and
delivering a PR message with special emphasis
on pre-writing, preparation and editing.

Credit: 3 Units

JRN 2103 Fundamentals of Photography
This course develops an understanding of the
scientific, technical and creative principles of
still photography. The use of the 35mm camera.
Basic aspects of photographic composition.
Among practical topics covered will be:
focusing, framing, shutter & motion, depth
of field, metering, the use of flash, shooting
portraits and darkroom techniques. Equipment:
35 mm camera and flush unit; film; darkroom
and chemicals

Credit: 3 Units

JRN 2106 Principles of Broadcasting

Writing for broadcast media, elements of radio
and television program productions, radio and
television news reporting, live coverage of
events on location. Definitions of terms and the
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process of electronic media communication,
and characteristics of radio. Characteristics
and roles of television and radio, television
and radio studio layout, radio and television
program pre-production, production and post-
production, animation, cartoons, puppets, new
technologies, sound recording, news stories,
features, audio and audio- visual documentary
programs.

Prerequisite: JAN1100

Credit: 3 Units

JRN 2107 Writing for Broadcast Media

An exploration into the practice of writing
for different formats and genres for factual
productions in radio, television and film. In this
course, the emphasis is on story development for
the factual genres. Ares to be covered include
loglines, pitches, treatments, proposals, factual
story devel-opment, script formats, copy writing,
styles, structure, and techniques involved in
writing for Broadcast Advertising, Public Ser vice
Announcements (PSAs), Public Relations writing,
and Documentary and Feature scripting.
Prerequisite: JAN 2106

Credit: 3 Units

JRN 2109 History and Theory of Advertising
This course aims to provide students with
knowledge of the principles and techniques
used in the practice of advertising to sell
goods, services and ideas. It considers the
development of advertising, its functions and
varieties, basic advertising research, basic
media strategy, media markets and audience
for newspapers and magazines, television
and radio, in addition to other media services,
preparing advertising copy layout, development
of adver tising ¢ ampaigns and budgeting.
Prerequisite: JRN 1106

Credit: 3 Units

JRN 2223 Theories of Mass Communication
Introduction to the concepts and theories of
mass communication: mass communication
and culture; new media theory; normative
theory of media and society; media structures
and performance; media economics and
governance; media organisation; the production
of media culture; media content; processes
and model of media effects; news and political
communication.

Prerequisite: JRN1109;

Credit: 3 Units

JRN 3000 News Reporting and Writing
Emphasis will be on reporting, the gathering of
information and turning that raw information into
readable, informative and compelling stories for
a newspaper audience. Issues covered include
news theory, research, story structure and
deadline writing. Story components such as the
Intro/Lead, attribution, the nut graph and back
grounding are covered. The art of interviewing
is taught and tested. Beats such as the police,
the courts, sports, business reporting, local
government, parliament, education, health, and
covering press conferences are introduced.
Equipment: Computer lab

Prerequisite: JRN1109;

Credit: 3 Units

JRN 3002 Introduction to News Editing

News gathering and editing theories a n d
te ¢ hnique s , polic ie s a n d philosophies,
page layout, printing production and design.
Professional orientation for journalism, public
relations and advertising including in-house
publications and journals, newsletters and press
releases. Co- requisite: the Gazette.
Equipment: Computer lab

Prerequisite: JRN 3000

Credit: 3 Units
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JRN 3003 Media Law

This course explores the social role of journalism
and the journalist from legal perspectives. It
entails a thorough examination of both the
Constitution of Kenya and that of United States
of America as they defend free speech. The
course equips the student journalist with a
working knowledge of media law relevant to their
distinctive callings. This will entail looking at the
Media Act 2007; the Defamation Act; the Kenya
Information and Communication Act as well as
the Penal Code and how it affects the profession
of journalism. The course pays special attention
to the Libel laws and the various defences
available in Kenya. Then students are exposed
to various freedoms of information acts in a
number of countries and particularly the existing
drafts for Kenya before this law is introduced to
Parliament. Trespass/privacy and government-
related laws as they pertain to Kenya will be
examined. The course is also intended to
develop knowledge and understanding of mass
media legal issues as they affect journalists in
Kenya, Africa and the rest of the world.

Credit: 3 Units

JRN 3004 Media Ethics

This course examines the history of media
fraternity’'s search for a code of ethics
for Journalists in Kenya. It examines the
differences bet we e n profe s s ionalis mand
professionalization of journalism in Kenya. The
course covers such perennial controversies as
accuracy, impartiality, fair play, decency and
responsibility. It examines in details professional
and ethical challenges of the coverage of
elections and scientific subjects such as climate
change. It also studies truth as journalism’s first
obligation; who journalists work for; objec tivity;
independence; proportionality; monitor of power;

engagement versus relevance; and the dynamics
between Press freedom and the protection of
individual and community rights. The course
examines the principles of self- regulation as it is
practiced in various countries especially, Kenya,
Britain United States and India.

Prerequisite: JRN 3000

Credit: 3 Units

JRN 3006 International Mass Media

This  course  develops the  student’s
knowledge and understanding of global mass
communication. In analyzing international
media theories and systems, it addresses the
practice and study of journalism from a variety of
international perspectives. It recognizes global
trends in information flows and media ownership,
and examines similarities and differences in
journalism activities and techniques. A study
of News Agencies as agents of globalization
is incorporated. Finally, the course introduces
the student into functioning as an international
correspondent.

Prerequisite: JRN1109

Credit: 3 Units

JRN 3009 Community Media

A critique of approaches to alternative media,
based on critical theory and theories of popular
culture. The application of the critique to
alternative media, to have some impact on issues
such as access, cultural development, trading
and production, in rural and/ or community
settings, feasibility studies of rural newspapers,
radio stations, rural video production, and other
projects.

Prerequisite: JRN 3000

Credit: 3 Units

JRN 3010 Television and Video Production |
A course on audio-visual media, and evaluation
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of programs. Students’ work as individuals
and in groups on a variety of programs and in
different talent and production roles. Tutorial
and lab exercises require students to have
basic media production skills. Knowledge of
production equipments and camera techniques
such as camera shots, movements, angles
and picture composition. Knowledge of script
writing, lighting equipment, television studio and
control room, electronic editing, post-production
work and practical assignments.

Equipment: TV studio, editing suites
Prerequisite: JRN2107

Credit: 3 Units

JRN 3011 Online Journalism

This course serves as an introduction to the
practice of journalism on the web. It provides
an overview of the technologies involved in
building a web application, including skills
learning. Students will learn about journalistic
issues relating to credibility, ethics and
standards on the web. History and context of
new media publishing, finding and evaluating
information online, hypertext and writing for
new media, site architecture and design, digital
images, digital cameras, scanning, a case study
on the future of web-based journalism.
Equipment: Computer lab

Prerequisite: JRN 3000

Credit: 3 Units

JRN 3012 Broadcast Presentation

Specialized and advanced exploration and
practice of the principles and practice of
broadcast news writing, e diting, and pres
entation for television. The course incorporates
an overview from newsroom organisation to basic
television news gathering and studio production,
paying attention to ethics of newsgathering, basic
rules of grammar, techniques of copywriting, field

reporting, interviewing, and editing techniques
for television and radio.

Prerequisite: JAN 3010

Credit: 3 Units

JRN 3013 Broadcast Journalism

Specialized and advanced exploration and
practice of the principles and practice of
broadcast news writing, e diting, and pres
entation for television. The course incorporates
an overview from newsroom organisation to basic
television news gathering and studio production,
paying attention to ethics of newsgathering, basic
rules of grammar, techniques of copywriting, field
reporting, interviewing, and editing techniques
for television and radio.

Prerequisite: JRN 3010

Credit: 3 Units

JRN 3014 Public Relations Management
Attention is focused on managerial commu nic
ation pr ac tice s an d skills, organisation and
financing of media house services, criticisms
and evaluation of media services. Also covered
are communication channels, networks and
organisational communication techniques. This
course also explores media house management
structures, procedures, policies, and goals of
news operations within print and broadcast media.
It delves into the mechanics of news making
as an industry; business models, technology,
relationships  with  program consumers, and
the impact of the increasing complexity and
competition. Such changes put a premium on
management planning and standards; all of which
are essential in creating a unique and differentiated
presence in the program marketplace.
Prerequisite: JRN 1106

Credit: 3 Units
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JRN 3015 Media Management

Attention is focused on managerial communic
ation pr ac tice s an d skills, organisation and
financing of media house services, criticisms
and evaluation of media services. Also covered
are management principles and theory and their
application to the media and related industries.
This course also explores media house
management structures, procedures, policies,
and goals of news operations within print and
broadcast media. It delves into the mechanics
of news making as an industry; business
models, technology, relationships with program
consumers, and the impact of the increasing
complexity and competition. Such changes
put a premium on management planning and
standards; all of which are essential in creating
a unique and differentiated presence in the
program marketplace.

Prerequisite: JRN 3000

Credit: 3 Units

JRN 3016 Public Speaking

This  course  focuses on  developing
communication skills with an emphasis on topic
research, patterns of organisation and speech
preparation, speech delivery techniques,
interpretive communication skills, and analysis
of popular speeches, radio and TV presentation
techniques. Attention will be given to theories
of motivation and leadership in communication.
This course also aims at inculcating practical,
oral and written skills as well as listening and
speaking skills.

Credit: 3 Units

JRN 3018 Organisational Communication

This  subject introduces  students to
contemporary Kenyan and international public
relations and organiz ational communic ation
prac tice. Students develop an understanding

of contemporary public relations in the context
of international and externalorganisational
communication and in the relationship between
practice and theory.

Prerequisite: JRN 1106

Credit: 3 Units

JRN 3020 Development Journalism

Are the journalists doing enough toward the
development of a society that is undergoing
serious reconstruction? Can journalism be used
to actually benefit and inspire its audience? This
course envisions the needs of a developing
country. It focuses on communities doing
things for themselves. A part from its traditional
beats, journalism is also about highlighting what
people are doing to help transform their lives,
be it alongside government or on their own. The
idea in this course is to avoid feeding media
consumers with stories about crime, calamity
and scandal on a daily basis. But the basic
professional skills of reporting are respected,
taking into account the marketplace and the
special target audience.

Credit: 3 Units

JRN 3024 Communication Research

This course aims to teach students the theory
and practice of audience research methods
and public opinion polls. The subject examines
the techniques used in media research; how
researchers define topics, structure their
research, control and measure variables and
how they utilize these variables to develop
conclusions concerning media audiences. The
subject examines issues in planning, research,
reviewing literature, developing research
instruments and obtaining data, analyzing data
and completing research projects with written
reports, observations and findings.

Credit: 3 Units
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JRN 3025 Human Rights Reporting

Develops knowledge on how the media often
impinges on individual human rights. The course
also focuses on the challenges of reporting human
rights abuses in Kenya and overseas. Class will
discuss the history of the concept of human rights
and innovations in the enforcement of human
rights law. Particular stress will be laid on the
practical and ethical challenges facing reporters
and investigators who cover human rights, in
the course of duty. These include subjects such
as refugee status, police tactics, tribal profiling,
court procedures, and the moral responsibility of
multinational business for human rights.
Prerequisite: JRN 3000

Credit: 3 Units

JRN 3026 Gender Reporting

This course provides a theoretical and historical
framework for understanding the complexities of
cultural heritage, tensions among social classes,
gender and sexual prejudices. The objective is to
cover these subjects with greater sophistication
and originality, and to prepare students for work
in an increasingly global society. Among issues
covered are: cultural feminist media studies,
stereotyping, pornographic media content, role of
gender in positioning the spectacular in relation to
images — film, television, photo coverage of males
versus females, and the place of women in society
Prerequisite: JRN 3000

Credit: 3 Units

JRN 3027 New Media Production

The course integrates traditional journalism with
new media storytelling skills and techniques and
hands-on professional experience. Students
add web publishing to their print or broadcast
skills.  web  publishing software, digital
photography, audio; audio-visual, and video
production and interactive tools. Technology

training is balanced with an extensive study of
the issues that separate Web- based journalism
from other forms of media.

Equipment: Lab, digital cameras, web space
Credit: 3 Units

JRN 3028 Business Reporting

This course introduces the tools and terms
of business journalism so that students can
report business stories in a readable and
understandable language. Students will be
exposed to different business beats. They will
be taught to develop sources and analyze data:
charts, graphs, financial reports, economic
indicators and on- line resources. A major
emphasis is on writing well-crafted, lively stories
that explain business concepts without relying
upon the twin crutches of jargon and cliché.
Prerequisite: JRN 3000

Credit: 3 Units

JRN 3029 Media Studies

This course introduces students to critical
appreciation of media texts and structures,
giving them grounding in Marxist and neo-
Marxist theories. Students would be able to
see media as a site where power dynamics
in society play out at ideological level. We are
living in a media saturated era and therefore
a student of media and mass communication
is expected to develop a critical mind as a
requisite skill for journalism practice and media
practice. In order to appreciate this students
will be exposed to British cultural studies and
French semiotics and related meaning - making
theoretical frameworks. This course will equip
students with critical media literacy skills and
give them a good foundation for taking higher
degree programs in Media and Cultural Studies.
Prerequisite: JRN 3000

Credit: 3 Units
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JRN 3301 Feature Writing

Develops techniques of feature article writing
skills, knowledge of types of feature articles,
documentary-film review, book review, movie
reviews, studies the operations of cinema theatre
industry, personal column, editorial comment,
sports features and writing of obituaries.
Prerequisite: JRN 3000

Credit: 3 Units

JRN 3321 Radio Production |

Theory of oral-aural communication, tools
of  production, control  room, t y pes of
mic rophones, s ound recording equipment,
acoustics, tape recorders/cassettes, sound
effects, editing, voicing, program formats —
interviews, talk shows, magazines, features,
documentaries, script writing, presenting, and
practice in the studio.

Equipment: Radio studio

Prerequisite: JAN 2106

Credit: 3 Units

JRN 3322 Radio Production

The course introduces students to the theoretical
and practical approaches to radio produc tion
with great emphasis on the development of
effective oral-aural communication for modern
radio production, focusing on the development
of effective radio performance. Students are
introduced to Radio Production tools, skills
and techniques and are further guided in
the acquisition of operational skills related to
handling the various radio production elements
such as microphones, audio console, audio
recording and manipulation devices and
software respectively, as well as help them
understand the radio control room operations.
The importance of acoustics is emphasized
and basic audio studio design is introduced to
enable students clearly understand the centrality

of acoustics to effective audio production for
radio. This course provides students with a
comprehensive approach to radio production;
and requires students to make various radio
production programme genres. It also equips
students with audio editing skills using modern
audio production and editing software. The unit
further expose students to modern commercial
and non-commercial radio station operations
through visits to selected radio stations. Students
are guided in the development of critical minds in
areas of professional radio production oriented
toward the provision of answers to some of the
challenges faced in society.

Prerequisite: JRN2107

Credit: 3 Units

JRN 3901 Principles of Advertising

History and theory of advertising, marketing
function of advertising, types of advertising
- radio, television, newspapers, magazines,
informal adver tising, and adver tising as
communication. The advertising agency,
advertising design, research in adver tising,
public  relations  advertising,  measuring
effectiveness of advertising, gender and other
issues in advertising, portrayal of women, ethics.
Prerequisite: JRN 2109

Credit: 3 Units

JRN 3911 Public Relations Campaigns

Public relations principles and practices,
including writings and using media releases and
public service announcement, media liaison,
crisis communication management, handling
media conferences and creating the public
relations campaigns.

Prerequisite: JRN 1106

Credit: 3 Units
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JRN 3922 Photojournalism

Equipment: computer lab, digital cameras,
scanner, photographic paper and colour printer.
Reporting the news and telling stories with the
camera. Stresses recognition, development
and creation of news photographs and the
skills of the photo editor. Provides experience
in shooting and digital editing. Incorporates
skills such as photo-story and photo-essay
production; transmitting electronic images and
judging photographs for publication. Students
are also exposed to research, law and ethics as
it applies to the photojournalist.

Prerequisite: JRN 2103

Credit: 3 Units

JRN 4011 Mass Media Criticism

Radio, television, music, the recording industry,
the theatre, book s, articles and other forms of
modern entertainment and information, viewed
through the theory of modern and classical
criticism lectures and critical practical yielding
papers. Students work on critical formats in
print and non-print and the requirements for
publication and broadcast.

Credit: 3 Units

JRN 4013 Broadcast Screenwriting

The students will learn the theory and practice
of broadcast script development through
analysis and practical scriptwriting for film,
stage television, and video production.
Assignments and projects will involve story
construction, writing of story treatment, loglines
and synopsis. Other areas of focus will include
the development of story premise, theme, plot,
characterization, dialogue and action. The
students will be required to develop a minor and
major script as part of their assessment.
Prerequisite: JRN2107

Credit: 3 Units

JRN 4025 Creative Writing

Develops knowledge and skills of the building
blocks of creative writing. Fic tionalized writing
based on creative interpretation of perceived
events in society and creatively developing
plots/themes with a view to understanding the
elements of fiction writing. Analysis of plots,
themes, characterization; setting, timing and
environment.  Perceiving and developing
incidents, episodes, suspense, dialogue,
flashbacks, story beginnings, story endings and
humor. Prerequisite: ENG 2206 (Minimum: C
Plain)

Credit: 3 Units

JRN 4027 Documentary Production

This is an advanced level course in documentary
video-film, which involves shooting on location,
script writing and editing for broadcast media.
Each student will undertake the writing of a major
project for film or broadcast media. The course
will cover writing proposal and production
treatment; elements, characteristics, plot and
narrativity; as well as the development of a story
idea through a shooting script.

Prerequisite: JRN 3010

Credit: 3 Units

JRN 4029 Radio Production Il

This course provides an intensive practical
experience, which emphasizes professional
independence and creativity of the student.
Students will create and produce radio
magazine programs, radio dramas and radio
documentaries. In addition, students will
undertake the production of sound effects and
multi-task recordings.

Prerequisite: JAN 3322

Credit: 3 Units
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JRN 4030 Television and Video Production I
This is an intermediate level course designed
to give students with knowledge of video and
television production skills and techniques.
The course covers television production and
direction, elements of visual style, picture
composition, television graphics and set design
as well as the use of television production
facilities and equipment. Special attention is
paid to the writing, production and presentation
of broadcast news and public affairs
programming.

Equipment: TV studio, editing suites
Prerequisite: JRN 3010

Credit: 3 Units

JRN 4031 Print Media Production

This is a hands-on opportunity to experience
print journalism. It is the practical convergence
zone of all those journalistic principles already
learnt in earlier principal courses. Students plan,
report, write and produce a quarterly newspaper/
magazine that focuses primarily on campus life
and in-depth stories emanating from the broader
Nairobi cosmopolitan. Under the supervision of
faculty and guest practicing journalists, student
editors make the assignments and handle layout
and copy editing, while others work as general
assignment reporters. This course will sharpen
your for reporting, writing and editing skills. It
will prepare you for newspaper jobs and help
you stretch and produce quality journalism.
Co-requirement: the Gazette production.
Equipment: Computer lab

Prerequisites: JRN 2103

Credit: 3 Units

JRN 4032 Public Relations Ethics

This class will guide students to identify ethical
issues in advertising and public relations. These
issues will be considered alongside a study

of moral philosophy and industry codes of
ethics. The class will discuss how to respond to
ethical issues in the workplace, including how
to express dissent effectively. In addition, the
students Will discuss past and current ethical
Issues in public relations and advertising to help
them learn how to address ethical issues at the
workplace.

Credit: 3 Units

JRN 4033 Advertising Content and Media
Audiences

The study of advertising within media economics,
studies of audience effects, popular culture, and
media economic policy.

Credit: 3 Units

JRN 4037 Advertising and Creative Strategy
This course examines various theoretical
frameworks necessary for effective
organisational communication. It analyzes the
applic ation of communic ation s trategies within
organisations in terms of their effectiveness.
It provides the infrastructure necessary for
the such pertinent concepts and variables
as message, channel, networks, information,
information  flow, communication climate,
communic ation audit aimed at analyzing
organisational communication problems and
an introduction to interventions and methods of
communication training.

Credit: 3 Units)

JRN 4050 Advertising Planning and
Placement

The fundamentals of creative writing for
print, electronic media, out-of- home, direct
marketing, retailing, Catalogs, company
magazines, internal communications and
web based communications will be covered.
Students will create writing and messaging
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for advertisements in a variety of media with
visual and verbal components. Copywriting
for consumer business to business (b2b)
advertising will be analyzed, evaluated and
studied.

Credit: 3 Units

JRN 4401 Editorial Writing

The course develops the students’ editorial
appreciation and editorial writing. The subjects
include the nature and functions of various types
of editorial and other opinion pieces, local and
international editorial policies of newspapers,
writing editorial and other opinion pieces for
newspapers and magazines, selec ting and
managing Letters to the Editor column.
Equipment: Computer lab

Prerequisite: JRN 3000

Credit: 3 Units

JRN 4900 Journalism Project

Extended individual research or project under
the direction of a faculty member and approved
by the department chair or dean. Projects may
include library or empirical research, analysis
and written or oral presentation of a report on a
topic in the student’s major field.

Prerequisite: Senior standing and completion of
core courses; JRAN3024

Credit: 3 Units

JRN 4910 Journalism Internship

Internship  in business, school, non-profit
organisation, volunteer organisation or in another
group or organisation approved by the faculty
department chair or dean. Must be in the student’s
major area of study. A minimum of 120 hours
required. (Grading is credit/no credit) Prerequisite:
Senior standing and completion of core courses
Credit: 3 Units

JRN 4911 Media Tour Experience

This course focuses on giving senior students
experiences where students tour local, regional
or international media organisations to work
or observe the functioning of the media. After
the tour, the student s required to come up
with a report and media product based on the
experience.

Prerequisite: Senior standing and completion of
core courses; JRN3029

Credit: 3 Units
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MAC : Master of Arts in Communication Studies

MAC 6010: Introduction to Graduate Studies
This course introduces newly-admitted graduate
students to the principles and philosophy of
graduate studies in communication. Students
will learn different professional activities and
methods used in the graduate communication
studies. Additionally, they will learn the methods
of conducting research and standards for
writing at graduate level.

MAC 6020: Communication Theory

This course will help students become more
interested in theories of mass communication,
such that they will be able to identify themselves
with some of the theories which they will find
fascinating to understand, how they work, their
meanings, effects, and applications in society.
The course is intended to provide students
with an understanding of mass communication
theories-in-action, not just theories-in- a-textbook
or research papers.

MAC 6030: Introduction to the Digital Age
This course explores the changes in society
occasioned by technological advancement and
how this impacts the field of communication and
nature of audiences. In this course, students will
reflect on the recent changes in communication
technologies and how it is changing how
communication  professionals communicate
with the publics and how people access,
understand, and process information. Students
will further explore this new media landscape
and its impact on the broader sociocultural,
political and economic contexts. Topics will
include globalization and new media, cyber-
culture, social media and net democracy among
others.

MAC 6040: Entrepreneurship for
Communication Professionals

This course is designed to impart knowledge
and skills in entrepreneurship to graduate
students so they can have the capacity to
embark on their own businesses when the
opportunity presents itself. The course will
explore communication, entrepreneurship and
business; self-employment, entrepreneurial
opportunities in the communication; stages
of building and launching a project; gauging
the  marketplace; crafting a  business
plan; developing a prototype; managing
technology building and engaging audiences;
communication consulting skills; facilitation,
training, presentation coaching, speech writing,
and communicating organisational change;
consulting basics, proposals, cost estimating,
and writing final reports.

MAC 6050: Communication Research
Methods

The course will prepare students to undertake
research projects in the area of corporate
and mass communication. It will explore
introduction to basics of the quantitative and
qualitative research process; research design,
instrumentation, data collection, and data
analysis; problem identification; research
questions development; findings presentation
using quantitative and qualitative approaches
and analysis skills; use of APA manual
referencing style; production of a research
project.

MAC 6060: Global Communication

Communication systems are rarely national
or regional but have a global genesis. This
course introduces the student to the underlying
historical trends of global communication,
attempts to theorize global communication, the
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globalization of media industries and its impact
on the world economy, politics and culture as
well as the implications of new technologies for
communication in the future.

MAC 6120: Organisational Communication

The course is designed to explicate principles
of organisational communication and prepare
students for careers within organisations. The
course will explore analyses of organisations
and their structure; organisations and the
communication process from a broader
social, economic, cultural context within a
global perspective; analysis of traditional and
contemporary theories of communication in
the context of modern complex organisations
(government,  industry, education, etc.);
relational strategies of organisational design;
organisational culture; network strategies of
organisational design; organisational power;
communication and organisational decision
making, organisational change, diversity,
globalization; role of technology in organisation.

MAC 6851 Project |

The students will choose either a project or
a thesis. For the project, the students will
be engaged in a specific project within an
organisation of their choice which must be
approved by the supervisor with the tasks to be
undertaken clearly delineated and the product
to come out of this process clearly defined. At
the proposal stage, the student will carry out
formative research and spell out procedures
for carrying out the project which must be
successfully defended. The product could
be a media product such as a documentary,
developing digital content for an organisation,
cases studies, a crisis communication plan,
an advocacy strategy, training manual in an
area of communication related to a student’s

concentration. Alternatively, the student could
also choose to do a thesis within the department
advised by a faculty member, and he or she
must defend the proposal successfully. This
course will cover Chapter 1 (background and
statement of the problem), Chapter 2 (literature
review) and Chapter 3 (methodology).
Prerequisite: MAC6050

Credit: 3 Units

MAC 6852 Project Il

This course is a continuation of MAC6851
(Project 1). For the project, the student will
undertake all the tasks required to execute
the project with advice from the department
and depending on the nature of the project,
an external advisor may be appointed as well.
At the completion of the project, the student
will prepare an exhibit for the examiners to
evaluate. For thesis students, this segment of
the course will cover Chapter 4 (findings), and
Chapter 5 (discussion and conclusion) of the
research project / thesis. Chapter 4 will focus
on presenting the research findings. On the
other hand, Chapter 5 interprets the meaning
of the findings and their implication to the topic,
research limitations, and recommendations on
to overcome such shortcomings in future similar
studies.

Prerequisite: MAC6851

Credit: 3 Units
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MDS: Media Studies

MDS 6110: Media Criticism and Theory

This course introduces students to how to
investigate media criticism through a variety
of theories and methods. It examines media
from various dominant critical perspectives
that contribute to the understanding of media
role in society. Such perspectives include
organisational, = Marxist ~and  pragmatic,
psychoanalytic, and cultural, among others.
Throughout the semester students will explore,
understand, and effectively apply the various
schools of media criticism through reading,
watching, discussing, and writing wide range of
media texts.

MDS 6120: Media Writing

In this course, students will learn to write for a
multimedia environment. The course equips
learners with writing skills suited for print,
broadcast, and public relations. Students will
learn to synthesize and integrate these styles
to be effective media writers. Additionally, they
will learn basic principles of Internet writing and
social media reporting.

MDS 6130: Political Communication

Politic al Communication is an interdisciplinary
field situated at the intersections of
communication, media and journalism fields,
political science and sociology. As such,
its theoretical foundations and empirical
approaches are also drawn from the-mentioned
fields. The course is, thus, designed to introduce
students to major works and topic in this
interdisciplinary field. It will explore the role of
political communication in democratic practice,
the engagements that occur among citizens,
between citizens and their governments, and
among officials within governments.

MDS 6140: Media, Identity and Representation
In this course, students will explore how media
represents different groups and the discourse
it creates regarding different ethnic or racial
groups. It will explore the role of stereotypes,
how media communicates identity of dif fere
nt groups including construction of national
identity and culture in international media and
self- representation in mass media. Media
construction of gendered identities in films,
news media, entertainment and other forms of
media and the implication of media on social
political and global events will be covered.

MDS 6160: Multimedia Journalism
In this course, students will learn how to

make the most of digital technology to tell
their stories effectively across multiple media
platforms — print, audio, video and online. It will
address multi-media and cross-media thinking,
organizing, reporting and producing for both
short-form spot news and long-form features.
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The course will deliberate on both storytelling
principles and specific technical practices,
providing journalists with the mindset and skills
they need to adapt their writing and reporting
for the tools of today’s change media landscape
due to the advent in new technology.

MDS 6170: Media Management

This course will cover media management
theories. Specifically, it will explore
responsibilities  of managers of media
organisations such as leadership, motivation,
planning, marketing, and strategic
management. It will further explore management
of public service media and the challenges of
changing media landscape occasioned by
new technology. The course will use media-
based cases that promote the development of
critical thinking and problem-solving skills. By
discussing real-world scenarios, students will
be better able to anticipate and prepare for
experiences in their future careers.

MDS 6190: Community Media and ICT in
Development

This course will explore community media
initiatives, information and communication
technology (ICTs) interventions, and the role
they have played in the field of development
and social change. Mobile phones are playing
an increasingly important role. This course will
explore the role of ICTs and community media
in social change and analyze the effectiveness
of these mediums. It will investigate the key
factors that contribute towards the quality and
sustainability of these mediums, and question
the role that larger political and economic
context plays. Students will be able to reflect
on the role these mediums have played in
development (e.g. issues such as HIV/AIDS,
gender, health, agriculture, education, disaster
mitigation) through exploring both the theory
and best practice of these tools.
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PRD: Production

PRD 3005 The Art of The Pitch

The purpose of this course is to help students
encapsulate their ideas into saleable concepts,
present those ideas, and communicate with
the writers and others who become involved in
bringing these ideas to fruition.

Credit: 3 Units

PRD 4010 Producing: From Green Light to
Completion

This course focuses on the independent
producer and the vast array of skills required to
make a film from inception to completion.
Prerequisite: FLA 2035

Credit: 3 Units

PRD 4015 Internship in Producing: From
Green Light to Completion

This is a capstone course that triangulates the
theory and practice of the classroom and the
praxis of the industry. The course is designed
to serve as an exit assessment of the student’s
competence to serve the film industry.

Credit: 3 Units

SND: Sound

SND 1005 History and Theory of Sound For
Film And Video

This course gives a survey of the history of
sound theory for both film and video to enable
the student to appreciate the latest technologies
in sound production and management. Credit:
3 Units

SND 2010 Sound Physics

The purpose of this course is to introduce the
students to the physical properties of sound.
Students will be able to appreciate sound
calibration and its significance in good sound
production and management.

Prerequisite: FLA 1020

Credit: 3 Units

SND 2015: Sound Design and Aesthetics

The purpose of this course is to introduce
students to the basics of sound design and
how to use the sound in an artistic way for
professional production.

Prerequisite: SND 2010

Credit: 3 Units

SND 3005 Sound Mixing

The purpose of this course is to teach students
the basics of sound mixing. Different sound
instruments  will be used for technical and
creative influences on individual sounds and
multiple sounds on varying channels and tracks.
Credit: 3 Units

SND 3010 Sound Script Analysis and Project
The purpose of this course is to teach students
how to write and analyze the script along with
all its basic elements that go into professional
writing being prepared for production.

Credit: 3 Units
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SCC: Strategic Corporate Communication

SCC6110 Corporate Communication

This course is designed to introduce
students to the core principles and theories
in corporate communication as a necessary
foundation to understanding the discipline
and practice of corporate communication/
public relations. The course will cover trends
in corporate communication from both the ac
a de mic an d practitioner worlds; theoretical
foundations, historical development, corporate
communication practice, corporate citizenship,
corporate identity, corporate culture, the role
of corporate communication in propagating an
organisation’s purpose and goals, public opinion
and persuasion, developing communication
policies, change communication and public
relations ethics and professionalism.

SCC6120 Integrated Marketing
Communication

This course will create a clear understanding
of traditional advertising and promotional tools,
and show how other key elements within the
marketing communications mix (e.g. advertising,
direct marketing, promotion and the Internet) can
be integrated. The course will explore elements
of integrated marketing communication;
optimum mix of media and message; matching
media to target audience, the use of the internet
and now Web 2.0 support. It will also cover
the importance of a comprehensive approach,
identification of below-the-line and above-the-
line-media, evaluating audience characteristics,
designing integrated campaigns proposals
and measuring the effectiveness of marketing
campaigns.

SCC 6130 Managing the Communication
Function

This course is designed to help students
explore theoretical and practical issues

related to managing communic ation within
var ious organisational contexts. This course
will cover management skills of the corporate
communication function; conceptualizing and
organizing corporate communication; the
power of corporate communication to manage
complexity; public relations in international
management; differences in  organisation
of the corporate communication function in
various organisational settings; the strategic
communication role; professional development;
the entrepreneurial role of the corporate
communication  officer; the  professional
identity of the corporate communication and
communications professionals in the 21st
century.

SCC 6140 Public Relations Writing

This course will refine and strengthen students’
written communication skills with particular
emphasis on communicating on behalf of
the organisation or clients to diverse public
audiences. Students completing this course
should develop the skills to plan, organize, write
and edit various organisational communication
materials. The course will cover overview of Public
Relations (PR) Writing; review of journalistic
writing principles; differences between PR
and journalistic writing; press releases, media
advisories, fact sheets, newsletter articles,
talking points, crisis materials, presentations,
video scripts, advertising copy, backgrounders,
features and online content.

SCC 6160 Issues & Crisis Management

This course will equip students with the skills
needed to anticipate issues likely to affect an
organisation negatively as well as how to handle
a crisis, should it happen, in a way that will
restore an organisation’s reputation. The course
will cover the overview of social, economic and




social changes for organisations; anticipatory
strategic management, environmental scanning,
responding to stakeholder expec tations and
perceptions. Introduction to crisis management;
cr isis management pr inciples, strategies,
tactics, and communication methods.
Development a crisis management plan for
analysis and discussion, predict, manage, and
control of real-world controversies and media
relations skills for crisis situations.

SCC 6170 Communications Strategies and
Campaigns

This course will help students learn how to do
strategic communication planning in order to
adequately support the organisational goals
of an organisation. The course will cover
strategic leadership and communication
program development, management, and
evaluation. Strategic thinking, how to build a
strategic communications plans; components
of communication plans; targeting the right
audiences with the r ight messages at the right
times and through the right channels; discussion
of strategic planning tools, implementation fully
integrated communication programs, monitoring
and evaluation of strategic communication.

SCR 3005 Screen Writing: Characters &
Genres

The purpose of this course is to teach students
the basics of screen writing in terms of different
genres and construction of powerful and
convincing characters.

Credit: 3 Units

SCR 3010 Writing for the Short Film

This course seeks to equip students with skills of
script management for the short film. It teaches
the students the essence of precise thinking for
the short film story development and aesthetics.
Prerequisite: SCR 3005

Credit: 3 Units

SCR 3015 Writing for Television Drama

This course incorporates a comprehensive
understanding of how the industry operates as
well as covering the technicalities of scriptwriting
itself.

Prerequisite: SCR 3010

Credit: 3 Units

SCR 4005 Feature Film Writing

This course gives the students advanced skills in
dramatic screenplay writing. Students immerse
themselves in the theory of script writing for the
future film.

Prerequisite: SCR 3015

Credit: 3 Units

SCR 4010 Script Analysis and Project For
Scripting

The purpose of this course is to teach students
how to write and analyze the script along with
all its basic elements that go into professional
writing being prepared for production.
Prerequisite: SCR 4005

Credit: 3 Units
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School of Communication, Cinematic and Creative Arts Faculty Profiles

Cherutich, Isaiah K.

Journalism & Public Relations

M. A. (Journalism) Moscow State University.
Specialty Areas: Broadcast Journalism and
Public Relations.

Diang’a, Rachael A.

Assistant Professor of Film

Chair, Department of Cinematic Arts B.Ed
(Arts); M. A. (Literature/Film Studies); Ph.D
(Film Technology), Kenyatta University;
Specialty Areas: African Cinema, Film
Production, Postcolonial Cultures.

Kimotho, Stephen Gichuhi

Assistant Professor of Strategic & Health
Communication

B. Ed. (Arts), Moi University; M.A. (Linguistics),
Kenyatta University; Ph.D. (Communication),
Daystar University.

Specialty areas: Media, Corporate and
Development Communication

James, Sylvester Mutua

Lecturer of Journalism

B.A., Kenyatta University; PGD-Film Production
and Directing, Kenya Institute of Mass
Communication; PGDE, Kenyatta University; M.
A., Daystar University.

Specially areas: Electronic Media and
Development Communication.

Njoroge, Dorothy W.

Assistant Professor of Corporate
Communication

B. Education (Business Studies), Kenyatta
University ; M A (Communication Studies),
Daystar University; Ph. D (Mass Communication
and Media Arts), Southern Illinois University
Carbondale, USA.

Specialty Areas: Critical Media Studies, Gender
and Media and Policy Advocacy

Nyabere, Emily

Lecturer of Animation

B.A. (Fine Art), Kenyatta University; M.A.
(Digital Film and Animation), London
Metropolitan University;

Specialty Areas: Animation

Nyanoti, Joseph Nyamwange

Lecturer of Journalism

B.A., M.A., PGD (Mass.Com.) University of
Nairobi; Ph. D in Sociology of Communication
from University of Nairobi;

Specialty Areas: Editing Skills, News Reporting
and Writing.
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Ochieng, Robi Koki

Lecturer of Journalism

B.Ed. (Arts), Moi University; M.A.
(Communication Studies), University of Nairobi;
Specialty Areas: Development and
Organisational Communication;

Sikolia, Geoffrey Serede

Assistant Professor of Mass Communication
B.Ed. (Fine Art), Kenyatta University; M.A.
Communication, Daystar University; Ph.D
(Jomo Kenyatta University of Agriculture and
Technology);

Specialty Areas; New Media; Social

Media; Social Network Sites; Development
Communication; Risk Communication;
Behaviorial Change Communication; Mass
Communication;

Owuor, Bernard
Lecturer of Journalism

Masters - Bournemouth University,
Specialty Area: Film Production and Editing

Dr. Caroline Kiarie

Assistant Professor- Strategic Communication
Doctor of Philosophy- Communication,

Media and Cultural studies: University of
KwaZulu Natal, Durban, South Africa, Master
of Science- Marketing and Communication:
Franklin University, Ohio, USA, Bachelor of
Arts — Economics: University of Nairobi, Nairobi,
Kenya

Specialty areas: Corporate, Organizational and
Interpersonal Communication, Media Studies,
social media, Public Relations, Marketing
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Prof. Amos Njuguna
Dean, School of Graduate Studies,

Research & Extention
Phone: +254 730 116 442
E-mail: amnjuguna@usiu.ac.ke

The School of Graduate
Studies, Research and
Extension provides a

one stop shop for all
Graduate students’ needs
and supports academic
research in line with
University policy. The
School oversees Graduate
programs, partnerships
with other universities
and industry, research
opportunities and funding,
upcoming conferences
and workshops, colloquia
and scholarships for
Graduate research

With regard to the Graduate studies, the School
ensures standardization of all Graduate programs,
encourages collaboration amongst the Graduate
programs, oversees implementation processes and
quality checks, fundraising, provides the criteria
for admission of Graduate students, manages
comprehensive examinations, oversees internal and
external examination of theses and reviews students’
Graduation requirements before approval by the
Senate. The School also offers training services
to students, staff and faculty on applied research
(proposal development, research methodology,
publishing and dissemination of research output).

With regard to research and extension, the School's
mandate is to link the university with the industry
by offering value add support to industry. This is
achieved by;

e Providing cutting edge consultancies and
trainings to industry and becoming knowledge
partners in industry events;

e Undertaking research that is relevant to the
industry hence create a think tank for the
industry’s use and advise on the intellectual
property rights of the outcome of suchresearch
and consequent products developed;

e Providing alternative thinking to the social
problems affecting the society at large and
ensuring that policy advocacy is based on
valid data;

e Hosting public lectures where industry leaders
share their experiences with the university
students;

e Providing industry leaders with a forum to
address multi-disciplinary conferences;

e The school has responsibility for all extension
and related services;
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e Lastly the school promotes research culture
by supporting public lectures and hosting
academic conferences.

Institutes and Centers

Global Agribusiness Management and
Entrepreneurship (GAME) Center

The Global Agribusiness Management and
Entrepreneurship (GAME) Centre is a Research,
Training and Consulting center. The center
leverages on the University faculty diversity,
highly skilled staff in project management,
specialized agriculture consultants and trained
senior and Graduate student research assistants
to deliver a wide range of services targeted at the
agriculture sector in Eastern Africa. The Center
partners with specialized technical consulting
firms to guarantee the quality of service and
end-user satisfaction. The area of specialty
include Agricultural Markets Research, Value
Chain development Studies (analytics and
Advisory), Impact Evaluation, Extension Services
Advisory, and Capacity building through a
Human-Centered Design Agribusiness Training
that applies business entrepreneurship rigor
to agribusiness. The main aim is to enhance
the innovation and analytical skills of change
agents in the agribusiness value chain to
improve effectiveness, increase productivity
and efficiency of National Food Systems. GAME
Center conducts policy relevant research that
provides valuable insights to stakeholders,
the type of studies includes, Market Surveys,
Impact Evaluations, Value Chain Studies, Food
Production, and Consumption behavior studies,
Nutrition diversification, and possible pro-poor
policy interventions for food security in developing
countries, By working with different scholars and
experts in their fields, the center can design both

qualitative and quantitative studies, conduct
large surveys, analyze and present findings that
speak to decision-makers at all levels.

The Network of Impact Evaluation
Researchers in Africa

Established in 2018, The Network of Impact
Evaluation Researchers in Africa (NIERA)
comprises of African scholars seeking to
advance decision-focused impact evaluation of
development programs through capacity building,
evidence generation and policy outreach. NIERA
is an association currently comprising of alumni
of the East Africa Social Science Translation
(EASST) collaborative and has membership
across five member countries in Kenya, Uganda,
Tanzania, Ethiopia and Rwanda equipped with
multi-sectoral expertise (high level academic
degrees and experience in conducting rigorous
evaluations) in various thematic areas such as
agriculture, education, energy and environment,
finance, gender, youth and vulnerable groups,
health, political economy and governance, social
protection water, sanitation ad infrastructure. The
main 3 pillars of the Network are;

Capacity Building - The generation and uptake
of evidence from impact evaluation research is
more likely to happen where there is an active,
well trained cadre of locally-based researchers
to conduct and apply results of decision focused
impact evaluation research.

Evidence Generation - The quality of
evidence generated through impact evaluation
methodology should be enriched for relevance,
timeliness, contextualization and coherence to
contribute to policy making processes.

Policy Outreach - Local researchers make
deliberate and coordinated efforts to increase
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demand for impact evaluation studies among
policymakers and other relevant stakeholders.

Institute for Higher Education Leadership
Development (IHERLD)

The Institute seeks to provide strategic and
functional leadership development opportunities,
research on higher education, policy dialogues
for key stakeholders in Higher Education, and
training on competency-based education in East
African region and continent at large.

Vision - The vision of the institute is to advance
research, leadership and policy direction in
African Higher Education landscape

Administration and Governance - The overall
direction and oversight of the Institute is executed
by an external advisory board composed
of individuals with great prowess in Higher
Education matters.

Impact - The Institute seeks to create economic
and social impact directly on the leadership of the
more than 1,600 universities in Africa. Indirectly,
the institute will impact student growth, retention
and Africa’s development

Outputs

e Governance program for senior leadership
organs of Higher Education Institutions

e Functional programs for middle level
managers of Higher Education Institutions

e |ncreased capacity of stakeholders involved
in developing and implementing competency
based program

e Policy dialogues in Higher Education
Institutions

e A robust research center
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School of Humanities and Social Sciences

The mission of the School of Humanities and Social Sciences is to provide an enabling learning environment
through quality programs where Undergraduate,Graduate and Doctoral students acquire knowledge, skills,
positive attitudes, values and desirable behavior. The School of Humanities and Social Sciences is committed to
promoting the generation and dissemination of knowledge in order to create a better world.

Contact: Anne Minyande Dr. Quin Orwa - Juma School Mission Outcomes

Phon.e: (+254) 739 116 634 Chair, Department of Languages & Literature 1. Competence in  critical  thinking,

E-Mail: shss@usiu.ac.ke Phone: (+254) 730 116 666 creative skills, use of technology, and
Email: gawuor@usiu.ac.ke communication skills.

Prof. Martin C. Njoroge :

Dean, School of Humanities and Social Dr. Josephine Arasa 2. Effective, efficient and ethical leadership.

Sciences g:alr, Depg:m%rz)t ﬂepgg:hdogy 3. Service to the community: acquire

one: (+ : :

Phon.e: (+25f1) e (?33/634 Email: ]grasa)@usiu_ac_ke practical working experience through

S M TR UDNEEE . . participation and  contribution  to
Dr. Simeon Sungi community and societal causes.

Dr. Aleksi Ylonen Chair, Department of Sociology & Criminal

Ag. Chair, Department of International Justice 4. Preparedness for career and lifelong

Relations Phone: (+254) 730 116 602 learning in their chosen disciplines

Phone: (+254) 730 116 699 Email: ssungi@usiu.ac.ke as well as understanding of and

Email: aylonen@usiu.ac.ke appreciation for the interdisciplinary

nature of knowledge.

5. Use of qualitative and quantitative
research skills in humanities and social
sciences.

6. Awareness and appreciation of diversity,
and development of a world view
informed by a multicultural and global
perspective.
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Academic Programs

The international and multicultural emphasis of
the University is central to the mission of the
School of Humanities and Social Sciences. The
belief that neither nations nor individuals can
survive in isolation impacts program design
and course content. The school stresses
understanding and appreciation of cultural
diversity, societal interdependence, and global
perspectives. Its culturally diverse faculty is
committed to preparing students for enlightened
leadership in an increasingly related world.

The School of Humanities and Social Sciences
offers a range of programs that serve the
academic needs of the University. Itis home to a
variety of undergraduate majors, Master of Arts
programs in International Relations, Counseling
Psychology Clinical Psychology and Marriage
and Family Therapy, and doctoral programs in
Clinical Psychology and International Relations.

These programs emphasize interdisciplinary
approaches while, at the same time, maintaining
the integrity and quality of individual disciplines.
As the school with the critical responsibility
for the broad intellectual development of
undergraduates, it stresses clear understanding
of facts, events andideas in a global perspective.

Towards those ends, the faculty of the School
of Humanities and Social Sciences strives to
nur ture and develop students who, by the time
they successfully complete their coursework at
USIU-Africa, will have manifested the following
attitudes, skills, understandings, and behavior:

e (Global outlook,
respect, and

i.e. show understanding,
appreciation for others
irrespective  of  cultural  backgrounds
and, additionally, show a deeper and
broader understanding of the interactions,

interconnectedness, and interdependence
of individuals and cultures;

e Competency in critical, creative, and
quantitative skills in thinking, writing, and
speaking;

e Breadth and depth in their chosen disciplines
as well as understanding and appreciation of
the interdisciplinary nature of knowledge;

e Effective and ethical leadership;
e Service to the community;

e Preparedness for professions,
careers, or further study; and

specific

e Skill in using computers as learning tools.

For graduate students, the above- listed goals
will be evidenced at a more sophisticated level.
Additionally, graduate students will manifest the
following:

e Advanced skills and comprehension in their
specific discipline;

e Independent and co- operative research and
scholarship;

e Ability to function effectively as individuals
and as members of multicultural, international
teams; and

e |eadership in chosen discipline and areas of
interest.
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Bachelor of Arts Programs

Majors

The School of Humanities and Social Sciences
offers the following Undergraduate degrees and
majors:

¢ International Relations (B.A.)

e Psychology (B.A.)

e Criminal Justice Studies (B.A.)

Minors

The following minors are available:
e African Studies

Arabic

Chemical Dependency
Chinese

Comparative Philosophy
Criminal Justice Studies
English

Family Studies

French

Gender Studies

Health Psychology
Industrial / Organisational Psychology
Integrated Studies
International Relations
Japanese

Literature

Psychology

Sociology

Spanish

Swahili

Minors in the Chandaria School of Business
and School of Science and Technology are also
available.

Master of Arts Programs

At the Graduate level, the School of Humanities
and Social Sciences offers the following
programs:

e Clinical Psychology (M.A.)

e Counseling Psychology (M. A.)

e International Relations (M. A.)

e Marriage and Family Therapy (M. A.)

The International Relations Undergraduate and
Graduate programs offer concentrations in:

e Diplomacy & Foreign Policy

e Development Studies

e Peace & Conflict Studies

e Intergrated Studies (Undergraduate program

only)

The Marriage and Family Therapy graduate
program offers concentrations in:

e Family Violence and Trauma

e Mindfulness and Family Therapy

Doctoral Programs

e Doctor of Psychology,
Psychology

e Doctor of Philosophy in International Relations

PsyD, Clinical
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School of Humanities and Social Sciences

Bachelor of Arts in Criminal Justice Studies

The Criminal Justice program seeks to provide a general and specialized education in Criminal Justice that is
grounded in theory, research and best professional practices. The program is committed to impart attitudes,
skills, knowledge and problem solving abilities in areas related to justice for all citizens: victims, witnesses and
offenders; and thus to produce professionals who have the ability to creatively envision changing relationships
within the systems of criminal justice and are dedicated to honorable service in a diverse society.

Program Learning Outcomes

In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific  and technological
literacy; global understanding and multicultural
perspectives; and service to the community,
whose foundation is laid by General Education
Program (see section on General Education),
the following are the Criminal Justice program-
specific learning outcomes:

1. Outline the components, procedures and the
role of the criminal justice professionals in
both local and international systems;

2. Apply relevant theories to analyze crime in
society and the criminal justice system’s
response;

3. Appraise the role of ethics and diversity
in criminal justice procedures in decision-
making as a criminal justice professional,

4. Use ICT and emerging technological
innovations in the analysis of crime and
management of Criminal Justice systems;

5. Conduct research in a criminal justice field.

Degree Requirements 120 Units
Courses are three units unless otherwise
indicated

General Education 39 Units

See General Education Program
MAJORS 57 Units

LOWER DIVISION CORE 27 UNITS

CJS 1101 Introduction to Criminal
Justice Systems

CJS 1103 Juvenile Justice

CJS 1104 Criminology

CJS 2201 Criminal Law

CJS 2202 Criminal Procedure

CJS 2204 Corrections and Punishment

CJS 2205 Ethics in Criminal Justice

CJS 2211 Community and Social
Justice

PSY2105 Social Psychology

UPPER DIVISION CORE 30 UNITS

CJS 3301 Crime and Public Policy
(Oral Intensive, OI)

CJS 3303 Victimology (Writing
Intensive, WI)

CJS 3306 Criminal Investigations

CJS 3307 Comparative Criminal

Justice Systems

United States International University-Africa | www.usiu.ac ke

CJS 3309 Terrorism and International
Security (Information
Literacy, Intensive, ILI)

CJS 4120 Criminal Evidence (Ol)

CJS 4130 Research Methods in
Criminal Justice (WI,ILI)

CJS 4136 International Criminal Law
and Procedures

SOC 3305 Deviant Behavior

CJS 4900 Criminal Justice Project
OR

CJS 4910 Criminal Justice Internship

ELECTIVES 9 UNITS
Lower Division (Choose One Course)

CJS 2207 Diversity and Criminal
Justice

CJS 2210 Crime and Gender

PSY 2125 Human Sexuality

Upper Division (Choose 2 Courses)

CJS 3305 Forensic Science

CJS 3312 Community Policing

CJS 3313 Information Technology and
Crime

CJS 4140 Police Administration OR

CJS 4150 Criminal Justice

Administration

CJS 4125
PSY 3115

Seminar in Criminal Justice
Abnormal Psychology

MINOR 15 UNITS
All CJS students must select a minor from one of the
following areas:

Accounting

African Studies
Broadcast Media
Chemical Dependency
Comparative Philosophy
Environmental Studies
Family Studies
Finance

Gender Studies
Health Psychology
Industrial Psychology
Information Systems
Integrated Studies
International Relations
Journalism

Marketing
Management

Print Media

Public Relations
Psychology

Sociology

(See page 69 for definitions of OlI, ILI and WI courses)
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School of Humanities and Social Sciences

Bachelor of Arts in International Relations

To generate and disseminate knowledge and produce highly qualified graduates in International Relations. To be
a leading International Relations program in research, dissemination and application of knowledge in the areas of
Foreign Policy, Diplomacy, Development, Conflict, Peace, and Security Studies.

Program Learning Outcomes:

In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; leadership and ethics and service
to the community whose foundation is laid by the
General Education program, the following are
the specific program learning outcomes:

1. Utilize concepts and theories of International
Relations in addressing issues in their areas
of specialization

2. Conduct research on issues in International
Relations

3. Analyze dynamics of world politics.

4. Analyze threats and opportunities to states’
strategic interests.

5. Analyze International Relations issues
in a complex global, multicultural and
interconnected world.

6. Formulate informed policy responses to
threats and opportunities that face a state’s
strategic threats.

Degree Requirements (120 units)
Courses are three units unless otherwise
indicated.

General Education (39 units)
See General Education
Major (57 Units)

Lower Division Core Courses 12 Units

IRL 2000 Foundations of International
Relations

IRL 2005 Comparative Foreign Policy

IRL 2010 International Organisations

POL 2201 Introduction to Political

Science

Upper Division Core Courses 27 Units

IRL 3000 Comparative Political
Systems (ILI)

IRL 3003 Research Methods in IR (WI)

IRL 3005 Contemporary Theories &
Ideologies in International

Relations

IRL 3021 African Philosophy &
Ideologies

IRL 3060 African International
Relations

IRL 4020 International Law (Ol)

IRL 4030 International Political

Economy (ILI)

IRL 4075 Mechanism of International
Communication (Ol)

IRL 4900 International Relations
Project (WI)
Or

IRL 4910 International Relations

Senior Internship

Concentrations 18 Units
(Students MUST take one of the following
concentrations)

Diplomacy & Foreign Policy 18 Units

All students taking this concentration must take:

IRL 3100 Diplomacy

IRL 3110 Simulation Exercise (Ol)
IRL 3200 Negotiation & Mediation
IRL 4120 International Humanitarian

Law

Choose two courses below.

IRL 4040 Africa — Asia Relations

IRL 4055 Africa — Middle East
Relations

IRL 4050 U.S. / Africa Relations

IRL 4065 East Africa in World Affairs

IRL 4035 Environmental Politics

IRL 4151 Field Study (WI)

IRL 4800 Critical Issues in Kenyan

Foreign Policy

Development Studies 18 Units
All students taking this concentration must take:

ECO 1010 Principles ofMicroeconomics

ECO 1020 Principles of
Macroeconomics

IRL 3010 Development Issues in
Africa

IRL 3045 Politics of Regionalism in
Africa

IRL 4151 Field Study (WI)

Choose one course below

IRL 2100 Introduction to Human
Rights

IRL 2220 Gender and IR

IRL3040 Politics in Africa

IRL 4035 Environmental Politics

IRL 4150 Area Studies

IRL 4220 Refugee Studies

IRL 4811 Critical Issues in Africa

Peace & Conflict Studies 18 Units
All students taking this concentration must take:

IRL 3015 Introduction to Peace &
Conflict Studies

IRL 3200 Negotiation & Mediation

IRL 4001 Regional Conflicts in Africa

IRL 4151 Field Study (WI)
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Choose two courses below

IRL 4010 Geopolitics

IRL 4045 Security Studies &
Strategies

IRL 4035 Environmental Politics

IRL 4120 International Humanitarian
Law

IRL 4220 Refugee Studies

IRL 4850 Studies in Contemporary
International Crisis

Unrestricted Electives (9 units)

1 course must be lower level (1000- 2999) and
2 courses must be upper level (3000 - 4999)
(6 units).

MINOR 15 UNITS ( 5 Courses)
A minor consists of 1 lower level course and 4
upper level courses unless otherwise indicated.

(See page 69 for definitions of OlI, ILI and WI
courses)
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School of Humanities and Social Sciences

Bachelor of Arts in Psychology

The Psychology program at USIU-Africa is designed to provide students with the necessary background to pursue
a variety of professional careers within and related to the field. Core and area related requirements have been
designated to provide the integral background for further educational and professional growth. Electives and
minors, both within and outside the Psychology program, allow students to concentrate on their individual career

goals and needs.

Program Learning Outcomes:
In addition to the university wide outcomes
of: higher order thinking; oral and written
competence; scientific and technological
literacy; global understanding and multicultural
perspectives; and service to the community,
whose foundation is laid by the General
Education Program (see section on General
Education), the following are the Psychology
program- specific Learning Outcomes:
1. Articulate the major concepts, theories,
empirical findings, ethical standards and
historical trends in psychology;

2. Conduct research in a variety of settings;

3. Demonstrate creative and critical thinking
approach to psychological issues in diverse
settings;

4. Communicate in multicultural settings;

5. Use psychological knowledge, skills, values
and attitudes to aid in interventions.

DEGREE REQUIREMENTS 120 UNITS
Courses are three units unless otherwise
indicated.

General Education 39 units
See General Education

Major 57 units
LOWER DIVISION CORE 21 UNITS

PSY 3141 Psychology of Special
Needs

PSY 4105 Statistics for Psychology

PSY 4109 Tests and Measurements
(0N

PSY 4110 Research Methods (WI)

PSY 4117 Cognitive Psychology (ILI)

PSY 4900 Psychology Project Or

PSY 4910 Psychology Senior
Internship Or

PSY 4181 Fieldwork in Chemical

Dependency (For students
taking Chemical
Dependency Certificate)

PSY 3135 Psychology of
Communication

PSY 3143 Psychology at Work |

PSY 3711 Independent Study or
Research

PSY 3172 Understanding Grief, Loss
and Bereavement

PSY 4142 Psychology at Work Il

PSY 4143 Social Psychology in an
Organisational Context

PSY 4171 Behavioral Health Therapy

PSY 4172 HIV-AIDS Testing &
Counseling

PSY 4711 Professional Workshop

PSY 1101 Introduction to Psychology
PSY 1105 Developmental Psychology
PSY 1110 Experimental Psychology
PSY 1111 Writing in Psychology

PSY 2105 Social Psychology

PSY 2120 Psychology of Learning
PSY 2125 Human Sexuality

UPPER DIVISION CORE 36 UNITS

PSY 3105 History and Systems of
Psychology (Ol)

PSY 3110 Psychology of Personality
(W)

PSY 3115 Abnormal Psychology

PSY 3116 Psychology of Adolescence

PSY 3125 Multicultural Diversity in
Psychology (ILI)

PSY 3140 Introduction to Counseling

United States International University-Africa | www.usiu.ac ke

ELECTIVES 9 UNITS

Students may  choose from the following
electives offered by the Department or from
those offered by other departments of the
University. Two courses must be upper division.

PSY 1171 Introduction to Health
Psychology

PSY 3130 Physiological Psychology

PSY 3150 Courtship & Marriage

PSY 3160 Introduction to Marriage and

Family Therapy

MINOR 15 UNITS
A minor consists of 1 lower level course and 4
upper level courses unless otherwise indicated.

(See page 69 for definitions of Ol, ILI and WI
courses)
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School of Humanities and Social Sciences

The Minors

In addition to the minors listed below, minors are
available in every major (program) in all schools.

A minor at USIU-Africa consists of 15 units, at
least 12 of which must be upper-division (unless
indicated otherwise).

In addition, the School of Humanities and Social
Sciences offers minors for which there are no
majors available. These minors and their course
requirements follow. Courses are three units
unless otherwise indicated.

African Studies
Choose five courses from at least two of the
disciplines listed below:

History

HIS 3015 20th Century Eastern Africa
HIS 3025 History of Kenya (WI, Ol)
HIS 4120 African Economic History

Since 1900

International Relations

IRL 3010 Development Issues in Africa

IRL 3021 Hunger and Development in
Africa

IRL 3060 African International
Relations

IRL 4001 Regional Conflict in Africa

IRL 4050 U.S. — Africa Relations

IRL 3040 Politics in Africa IRL 4065
U.S. — East Africa Relations

IRL 4281 East Africa and the Indian
Sub-Continent

IRL 4811 Critical Issues in Africa

Literature

LIT 4785 African Authors Seminar

Philosophy

PHL 4230 African Philosophy

Arabic

Students who wish to take a minor in Arabic
must take one required lower level elective (ARB
2000), one required upper level elective (ARB
3000) and any three other upper level electives
on the 3000 and 4000 levels.

ARB 2000 Intermediate Arabic |

ARB 3000 Advanced Grammar and
Composition

ARB 3001 Arabic Culture and
Civilization

ARB 3002 Contemporary History of the
Arabic World

ARB 3003 Arabic Literature 1
(Pre-Islamic)

ARB 3004 Arabic Literature Il (Islamic/
Andalucia)

ARB3005 Arabic Literature Il
(Contemporary/20th
Century)

ARB 4000 Arabic-Islamic  Thought |

ARB 4001 Arab-Islamic Thought Il

Windows to the World participants must
complete ARB 3000 and ARB 3001 as a
prerequisite.

Chemical Dependency

To earn the chemical dependency certificate, a
student must enroll in all seven of the following
courses (courses are three units unless
otherwise indicated):

PSY 1185 Introduction to Chemical
Dependency

PSY 2181 Psychopharmacology and
Addiction

PSY 2182 Treatment Methods and

Modalities of Chemical
Dependency

United States International University-Africa | www

PSY 2183 Theories and Techniques

of Chemical

Dependency

Counseling

PSY 3181 Trends and Issues in
Chemical Dependency

PSY 3182 Group and Family
Counseling with the
Chemically Dependent

PSY 4181 Field work in Chemical
Dependency

Chinese

Students wishing to take a minor in Chinese
must take one required lower level elective (CHI
2000), one required upper elective (CHI 3000)
and any 3 upper electives on the 3000 and 4000
levels.

CHI 2000 Intermediate Chinese |

CHI 3000 Advanced Grammar and
Composition |

CHI 3001 Advanced Grammar and
Composition Il

CHI 3002 Ancient China: Culture and
Civilization

CHI 3003 Modern China: Cultur e and
Civilization

CHI 3004 Advanced Business Chinese

CHI 4000 Advanced Chinese Reading
and Writing |

CHI 4001 Advanced Chinese Reading
and Writing Il

Windowsto the World participants must complete
CHI 3000 and CHI 3003 as prerequisites.

Comparative Philosophy
Choose four courses in addition to
PHL 1104 Introduction to Philosophy

PHL 3306
PHL 3307

PHL 3309
PHL 3310

PHL 3500
PHL 4220

(WI, Q)

Comparative Philosophy
Major Movements in U.S.
Philosophy

Major Figures in Philosophy
Ethics and Value Theory
(WI, Q)

Epistemology and Gender
Asian Philosophy

For the minor, PHL 3306 is a prerequisite for
PHL 3307, 3500, or 4220.

Criminal Justice

CJS11 01 Introduction to Criminal Justice
Systems (compulsory) Choose two courses

CJS 1103
CJS 2201
CJS 2202
CJS 2204

Juvenile Justice

Criminal Law

Criminal Procedure
Corrections and Punishment

Choose two courses

CJS 3303
CJS 3307

CJS 3309

4120

Family Studies
SOC 2205

SOC 3310

PSY 3150
PSY 3160

PSY 3182

Victimology

Comparative Criminal
Justice Systems

Terrorism and International
Security CJS

Criminal Evidence

The Family in the United
States

Family and kinship in a
multicultural Content
Courtship and Marriage
Introduction to Marriage and
Family Therapy

Group and Family
Counseling with

the Chemically Dependent
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School of Humanities and Social Sciences

French

Students who wish to take a minor in French
must take one required lower level elective (FRN
2000), one required upper level elective (FRN
3000) and any three other upper level electives
on the 3000 and 4000 levels.

FRN 2000 Intermediate French |

FRN 3000 Advanced Grammar and
Composition

FRN 3001 French Culture and
Civilization

FRN 3002 Contemporary French
History

FRN 3003 Literature in France |
(France)

FRN 3004 Literature in France I
(French-African Literature
and Film)

FRN 3005 Literature in French IlI
(French-Caribbean)

FRN 4000 Francophone Culture and
Civilization

FRN 4001 Contemporary Francophone
History

FRN 4002 Literature in Francophone
Nations |

FRN 4003 Literature in Francophone
Nations Il

FRN 4004 French and Francophone
Film

Windows to the World participants must take
FRN 3000 and FRN 3001 as prerequisites.

Gender Studies
Choose five courses, one lower division and four
upper division:

GNS 2000 Introduction to Gender

Studies

GNS 2001 Communication and Gender
(WI, Q)

GNS 3001 Women and Men in Cross-
Cultural Perspective

GNS 4800 Seminar: Male and Female
Creativity (WI, Ol)

HIS 3005 History of Women and Men
inthe U.S.

PHL 3500 Epistemology and Gender

PSY 2125 Human Sexuality

SOC 3310 Family and Kinship in a

Multicultural Context

Health Psychology

PSY 1171 Introduction to Health
Psychology

PSY 3171 Social Psychology of
Health Care

PSY 3172 Understanding Grief, Loss
and Bereavement

PSY 4171 Behavioral Health Therapy

PSY 4172 HIV — AIDS Testing and

Counseling

Industrial/Organisational Psychology

PSY 3142 Introduction to Industrial and
Organisational Psychology
Psychology at Work I:
Measuring Organisational
Characteristics
Psychology at Work I1:
Prediction and
Measurement

of Human Performance
Social Psychology in an
Organisational Context
Communication and
Leadership

PSY 3143

PSY 4142

PSY 4143

PSY 4144

International Relations
Compulsory
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IRL2000 Foundations of International
Relations

IRL2010 International Organisations

POL2201 Introduction to Political
Science

Choose two electives

IRL3000 Comparative Political
Systems

IRL4010 Geopolitics

IRL4020 International Law

IRL4030 International Political
Economy

IRL4811 Critical Issues in Africa

IRL4850 Studies in Contemporary
International Crisis

Japanese

Students who wish to take a minor in Japanese
must take all courses beginning with JPN 2000.

JPN 2000 Intermediate Japanese |
JPN 3000 Intermediate Japanese Il
JPN 4000 Advanced Japanese |
JPN 4001 Advanced Japanese |l
JPN 4002 Japanese Culture and

Civilization
Windows to the World participants must complete
all courses as prerequisites.

Literature
Students wishing to take a minor in Literature will
be expected to take:

LIT 1106 African Fiction: Introduction
to the African Novel
LIT 2220 Literature and Culture

(WI, Ol;

And choose any 3 upper elective courses, at
least one course from each level (3000 & 4000
level)

LIT 3340 Myths, Rituals and
Archetypes

LIT 3351 Masterpieces of World
Literature: Major
Works from
the World’s Cultures

LIT 4785 African Authors Seminar
(WI, Q)

LIT 4815 Oral Literature

LIT 4825 Contemporary Literary
Critical Theory

Psychology

PSY 1101 Introduction to Psychology

PSY 1105 Developmental Psychology

PSY 3110 Psychology of Personality

PSY 3115 Abnormal Psychology
Choose one course

PSY 2125 Human Sexuality

PSY 2105 Social Psychology

PSY 2120 Psychology of Learning

Sociology

SOC 2201 Introduction to Sociology

Choose four upper level courses

SOC 3301 Social Problems

SOC 3305 Deviant Behavior

SOC 3310 Family & Kinship in a
Multicultural Context

SOC 3315 Sociology of intercultural
Relations

SOC 3500 Social Conflict and
Resolution

SOC 4025 Perspectives on the Future
of Human Society

Spanish

Students who wish to take a minor in Spanish
must take one required lower level elective (SPN
2000), one required upper level elective (SPN
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3000) and any three other upper level electives ;sgﬁ-?..--iagi-i
on the 3000 and 4000 levels. f i LSChOO, Of Hym anltle s & SOCIaI 7 S ciences

SPN 2000 Intermediate Spanish | J e

SPN 3000 Advanced Grammar and kg .
Composition :

SPN 3001 Spanish Culture and
Civilization

SPN 3002 Contemporary Spanish
History

SPN 3003 Spanish Literature | SPN 3004 Spanish
Literature Il SPN 3005 Spanish Literature Il SPN
4000 Latin American Culture and Civilization

SPN 4001 Contemporary Latin
American History

SPN 4002 Latin American Literature |

SPN 4003 Latin American Literature I

SPN 4004 Spanish and Latin

American Film Windows to the World participants
must complete SPN 3000 and SPN 3001 as
prerequisites.

SWAHILI
Students who wish to take a minor in Swabhili
must take one required lower

level elective (SWA 2000), one required upper
level elective (SWA 3000) and any

three other upper level electives on the 3000
and 4000 levels.

SWA 2000 Intermediate Swahili |
SWA 3000 Advanced Grammar and

Composition
SWA 3001 Culture and Civilization of
Swahili-Speaking Countries
SWA 4000 Classical and Modern
Swahili Literature
SWA 4001 Political Terminology
Windows to the World participants must complete
SWA 3000 and SWA 3001 as prerequisites.
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School of Humanities and Social Sciences

Master of Arts in Counseling Psychology

The mission of the Counseling Psychology Program is to provide students with the knowledge and skills necessary

to enter a career as a Counseling Psychologist.

Program Learning Outcomes:

In addition to the university wide outcomes
of higher order thinking, oral and written
competence, scientific and technological
literacy, global understanding and multicultural
perspectives, as well as service to the
community, the following are the M.A. Counseling
Psychology program learning outcomes:

1. Demonstrate competency in various
counseling theories and therapeutic
techniques required of counselling
psychologists;

2. Evaluate professional standards of practice
relative to multicultural populations;

3. Conduct research in counseling psychology;

4. Use APA guidelines in academic writing and
presentations;

5. Apply current professional standards of
ethics, values and laws relevant to the
practice of psychology;

6. Apply appropriate psychotherapeutic
theories and techniques to assess, diagnose
and provide treatment with diverse clients.

Admission Requirements
1. BA in Psychology from an accredited
institution, with a 3.0 GPA.

2. Students without a background in Psychology
must take the following prerequisite courses:

PSY 1101 Introduction to Psychology
PSY 1105 Developmental Psychology
PSY 3110 Psychology of Personality
PSY 3115 Abnormal Psychology

DEGREE REQUIREMENTS (52 UNITS)
Courses are three units unless otherwise

indicated.

PSY 6002 Methods of Research

PSY 6003 Statistics for Behavioral
Sciences

PSY 6110 Personality and Affect

PSY 6111 Introduction to
Psychopathology

PSY 6114 Life Cycle Developmental
Psychology

PSY 6116 Issues of Chemical
Dependency

PSY 6210 Clinical Interviewing
Techniques

PSY 6211 Clinical Inter viewing
Techniques Lab (1 unit)

PSY 6216 Research Practicum and
Course Project

PSY 6220 Professional Ethics and the

Law

PSY 6713 Process of Group Therapy

PSY 6319 Survey of Assessment
Procedures

PSY 6329 Theories & Techniques of
Individual Counseling

PSY 6330 Multicultural Issues of
Counseling

Thesis (6 units)

PSY 6991 Thesis |

PSY 6992 Thesis Il

Students are required to be continuously

enrolled in PSY 6992 every semester while their
thesis remains incomplete. Courses are taken in
sequence.

Practicum (6 Units)
PSY 6248 Counseling Practicum |
PSY 6249 Counseling Practicum Il

Personal Therapy Requirements

Each student must complete 25 hours of
personal therapy, prior to registration for PSY
6248 Practicum |.

Note: In compliance with APA ethics code, a
student’s personal therapy is not permitted with
USIU Africa Psychology faculty



Certificate Courses

Students may also take a certificate course in
chemical dependency or health psychology.

Certificates

Students who elect to take all seven courses in
Chemical Dependency; or five courses in Health
Psychology (open to graduate students only)
minors receive a certificate

i.e. Certificate in Chemical Dependency or
Certificate in Health Psychology.

Requirements 18 units
CHEMICAL DEPENDENCY

PSY 6116 Issues of Chemical
Dependency

PSY 6240 Therapy with the Chemically
Dependent Family

PSY 6242 Applied Psychotherapeutic
Techniques in Chemical
Dependency

PSY 6245 Substance Abuse in Diverse
Populations

PSY 6255 Field Placement in
Chemical Dependency

PSY 6256 Psychopharmacology for

Psychologists

Requirements 15 units
HEALTH PSYCHOLOGY

PSY 6321 Psychology of Health and
IlIness
PSY 6322 Loss, Grief and
Bereavement
PSY 6323 Health Education and
Promotion
PSY 6324 Counseling with Medical #
Population i
PSY 6325 Behavioral Medicine i

Techniques

United States International University-Africa | www.usiu.ac ke
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Master of Arts in Marriage and Family Therapy

The Master of Arts in Marriage and Family Therapy Program is a specialized form of psychotherapy that deals with
family patterns of behavior, couples relationships, individual challenges using a systematic framework to nurture
change. Trainees are exposed to systems theories that they will use to diagnose mental and emotional diseases.
Marriage and family therapists are trained to work in diverse clinical settings and conduct research in the field.

Program Learning Outcomes: 3. MFT students are encouraged to join the CONCENTRATIONS 12 UNITS Thesis (6 Units)
1. Apply a systemic framework and clinical Family Therapy Student Association (FTSA). Choose any one concentration from the following | MFT 6810 Master’s Thesis |
language in their clinical practice; - . two concentrations: MFT 6811 Master’s Thesis Il
Admission Requirements
2. Develop treatment plans after conducting Students without a background in Psychology | Family Violence and Trauma: Practicum (9 Units)
mental status examination, assessment must take the following pre-requisite courses: MFT 6819 First Responders, Military PSY 6771A Clinical Practicum |
and diagnosis according to the current PSY 1101 Introduction to Psychology Personnel and Trauma PSY 6772A Clinical Practicum Il
Diagnostic and Statistical Manual of Mentall PSY 1105 Developmental Psychology MFT 6821 Culture, Attachment and PSY 6773A Clinical Practicum IlI
Disorders system; PSY 3110 Psychology of Personality Trauma
3. Aobly theori ’ hoth ; PSY 3115 Abnormal Psychology MFT 6822 Immigration Trauma Extra credit electives
- Abply theories of psycho .eraPy 0 MFT 6823 Trauma and the Family MFT students must choose an elective to take
assessments and interventions; Degree Requirements (57 Units) - . from the list of MFT electives
4. Apply professional ethics and law following | CORE COURSES (30 Units) vinaiiness anafemiy Therapy MFT 6804 Publication & Research
local and international standards; MFT 6800 Introduction to Family ) Presentation
] i ) Therapy Acceptance in Couples MFT 6809 Family and Divorce
5. Conduct research in Marriage and Family MFT 6801 MFT Ethics and the Law Therapy . Mediation
Therapy. MFT 6802 Family Therapy with MFT 6826 Mindfulness and Family MFT 6813 Life Work and Planning
Note: Adolescents and Children MFT 6827 ;I'herapy_ Mindful MFT 6814 Men and Families
MFT 6803 Child Abuse and Family ntegrating Mindfulness MFT 6815 Couple & Family Therapy
1. MFT students are required to publish a Violence and Narrative Therapy with LGBTQ Relationships
paper prior to graduation. MFT 6805 Group Psychotherapy MFT 6828 Mindfulness and Art Therapy |\t gg1g School Counseling Seminar
’ MFT 6806 Supervision in MFT . MFT 6817 Play Therapy
2. The program s set by conort and classes MFT 6807 Couples and Sex Personal Therapy Requirements MFT 6818 Current Trends in the Field
are taken sequentially (a class missed is . Each student must complete 25 hours of .
taken when it is next offered which is the MFT 6812 Family Assessment personal therapy, prior to registration for PSY of Family Therapy
following year same semester). PSY 6002 Rgs_earch Methods 6771A Practioum ‘I MFT 6820 Supstance Abuse and
PSY 6704 Clinical Psychopathology ‘ Childhood Trauma
I: Assessment and Diagnosis | Note: In compliance with APA ethics code, a | MFT 6825 Mindfulness Based-play

student’s personal therapy is not permitted with Family Therapy
USIU Africa Psychology faculty.
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School of Humanities and Social Sciences

Master of Arts in Clinical Psychology

The MA in Clinical Psychology is a psychotherapeutic practitioner model. The mission of this program is to provide
education and training in professional standards of practice in Clinical Psychology. By incorporating the American
Psychological Association’s ethical standards in both the content and practice, the program will prepare students
for clinical psychotherapy skills in case conceptualization, assessment, clinical diagnoses, and treatment planning.

Program Learning Outcomes:
1. Conduct research in the area of Clinical
Psychology;

2. Conduct case conceptualization and
treatment plan;

3. Diagnose disorders, symptoms and
differential diagnoses using the current
Diagnostic and Statistical Manual of Mental
Disorders;

4. Utilize psychotherapeutic techniques and
skills when providing treatment;

5. Write clinical progress notes, empirically
based treatment plans, psychological
reports, and case presentations;

6. Apply and maintain professional ethics and
the law following American Psychological
Association (APA) standards.

Admissions Requirements
1. BA in Psychology from an accredited
institution, with a 3.0 GPA.

2. Prospective students, who do not have a
background in Psychology, must take the
following four prerequisites:

PSY 1101 Introduction to Psychology
PSY 1105 Developmental Psychology
PSY 3110 Psychology ofPersonality
PSY 3115 Abnormal Psychology

DEGREE REQUIREMENTS: 57 UNITS

PSY 6002 Methods of Research

PSY 6003 Statistics for Behavioral
Sciences

PSY 6110 Personality and Affect

PSY 6114 Life Cycle Developmental
Psychology

PSY 6116 Issues of Chemical
Dependency

PSY 6216 Research Practicum and
Course Project

PSY 6220 Professional Ethics and the

Law

PSY 6703 Neuropsychology and
Biological Basis of Behavior

PSY 6704 Clinical Psychopathology I:
Assessment and Diagnosis

PSY 6707 History and Systems of
Psychology

PSY 6713 Process of Group Therapy

PSY 6717 Psychological Trauma, Risk
Assessment, Crisis
Intervention, Partner and
Family Violence

PSY 6718 Clinical Psychotherapy
Skills Lab

PSY 6722 Clinical Assessment

Thesis

PSY 6991 Thesis |

PSY 6992 Thesis Il

Students are required to be continuously

enrolled in PSY 6992 every semester while their
thesis remains incomplete.

Personal Therapy Requirement

Each student must complete 25 hours of
personal therapy, prior to registration for PSY
6771 Clinical Practicum I.

Clinical Practicum Requirements

Students must complete 600 hours of Practicum
training, over 3 semesters at 200 hours per
semester. Courses include case presentations
and group supervision

PSY 6771 Clinical Practicum |
PSY 6772 Clinical Practicum Il
PSY 6773 Clinical Practicum IlI

Note: In compliance with APA ethics code,
personal therapy with USIU- Africa Psychology
faculty is strictly not permitted.
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Master of Arts in International Relations

To generate and disseminate knowledge and produce highly qualified graduates in International Relations. To be
a leading International Relations program in research, dissemination and application of knowledge in the areas of
Foreign Policy, Diplomacy, Development, Conflict, Peace, and Security studies.

Program Learning Outcomes:
1. Evaluate contending concepts and theories
in International Relations;

2. Conduct empirical research in International
Relations;

3. Formulate evidence-based policies;

4. Devise problem-solving intervention
strategies and programs for dealing with
national and international situations;

5. Employ an integrated multi- disciplinary
approach to the study of international affairs;

6. Assess issues in International Relations
within the context of a complex multi-
cultural and interconnected world.

DEGREE REQUIREMENTS (42 UNITS)
Courses are three units unless otherwise
indicated.

Students without a background in IR / Political
Science must take the following prerequisite
courses, this category of students are required
to take a total of 51 Units.

POL 2201 Introduction to Political Science
IRL 2000 Foundations of International Relations
IRL 4020 International Law

Core Courses (21 Units)

IRL 6000 Research Methods in IR

IRL 6005 Advanced IR Theories

IRL 6050 Project Management in
International Relations

IRL 6200 International Organisations

IRL 6890 Specialized Seminar

IRL 6901 Thesis |

IRL 6902 Thesis Il

Students are required to be continuously

enrolled in IRL 6902 every semester while their
thesis remains incomplete.

Concentrations (21 Units)

NOTE: Students can opt to take a concentration
from the 3 listed below or a combination of
various electives.

DEVELOPMENT STUDIES
All students taking this concentration must take:

IRL 6055 Theories of Development &

Underdevelopment

IRL 6030 Issues of Development &
Conflicts

IRL 6230 International Financial
Systems

IRL 6235 Advanced International
Political Economy

IRL 6240 Post-coloniality in Africa
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IRL 6035 Politics and Patterns of
Cooperation and Conflict

IRL 6705 Field Research or

IRL 6710 Internship

DIPLOMACY & FOREIGN POLICY
Students selecting this concentration must
register for all the courses below:

IRL 6020 Techniques of International
Diplomacy

IRL 6095 Inter-Cultural
Communications

IRL 6260 Foreign Policy Analysis

IRL 6255 Africa / US Relations

IRL 6285 The Foreign Policy of Kenya

IRL 6250 Africa in International Affairs

IRL 6705 Field Research or

IRL 6710 Internship

PEACE & CONFLICT STUDIES
The courses below are compulsory:

IRL 6010 Theories of Peace & Conflict
IRL 6015 Conflict Resolution
IRL 6030 Issues of Development &

Conflicts

Choose any three (3) courses from the five listed
below:
IRL 6215 International Humanitarian

Law

IRL 6245 Disarmament & Human
Rights

IRL 6035 Politics and Patterns of
Cooperation and Conflict

IRL 6025 Conflict, Security &

Development

Choose any ONE (1) course from the two listed
below:

IRL 6705
IRL 6710

Field Research
Internship

N\~




/@\ HOME | « SCHOOLS | School of Humanities and Social Sciences

Doctoral Programs

The Doctor of Psychology (Psy D), Clinical Psychology, is a practitioner-scholar model designed to meetinternational
standards of practice in Clinical Psychology. The American Psychological Association’s ethical standards will be
incorporated in both content and practice to prepare the student for advancement for candidacy for the Doctoral
degree. The curriculum includes academic, experiential, and research training in psychology with a focus
on individual, couples and family therapy; application of psychometric tests and psychological evaluations, as
well as evidence based training in several psychotherapeutic models. Graduates will be prepared for career
opportunities in private practice, mental health clinics, public or private hospitals, rehabilitation centers, as well
as career interests in academia and psychology research.

The American Psychological — — Doctor of Psychology, (Psy D) Clinical Psychology
Association’s ethical standards will
be incorporated in both content Program Learning Outcomes

and practice to prepare the StUdent Students graduating from this program will be able to:
fOl’ advancement for Candidacy fOI’ 1. Conduct empirical research in clinical psychology;
the Doctoral degree.

2. Apply psychotherapeutic theoretical orientation in clinical settings;
3. Conduct client case conceptualization and develop treatment plans;
4

. Apply and maintain professional ethics and the law following American Psychological
Association (APA) standards and other relevant standards;

5. Conduct psychological assessments and evaluations and prepare reports.
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Degree Requirements 90 units

School of Humanities and Social Sciences

Course Requirements 90 Units
Unless otherwise specified all courses are 3
units

PSY 7701 Adult Psychopathology

PSY 7703 Child and Adolescent
Psychopathology

PSY 7708 Cognitive and
Neuropsychological
Assessments: Psychometric
Lab Il

PSY 7709 Advanced Group Therapy

PSY 7714 Trauma and Bereavement
Interventions

PSY 7716 Community and Rural
Psychology

PSY 7717 Treatment Modalities |: Brief,
Behavioral and other
Therapies

PSY 7718 Treatment Modalities I1:
Humanistic, Existential, and
other therapies

PSY 7719 Advanced Psychopathology |:
Assessment and Diagnosis

PSY 7720 Advanced Psychopathology |I:
Case Conceptualization
and Treatment

PSY 7721 Doctoral Practicum |
(200 Hours)

PSY 7722 Doctoral Practicum I
(200 Hours)

PSY 7723 Doctoral Practicum Il (200
Hours)

PSY 7724 Intraprofessional Ethics

PSY 7725 Neuropsychopathology

PSY 7726 Quantitative Research
Methods and Statistics

PSY 7727 Qualitative Research

Methods and Analysis

PSY 7729 Psychopharmacology
in Clinical Psychology

PSY 7730 Personality & Behavioral
Assessments: Psychometric
Lab |

PSY 7734 Cultural Diversity in
Clinical Psychology

PSY 7736 Memory and Cognition

PSY 7737 Psychotherapy Lab

PSY 7748 Clinical Issues of

Personality & Development

Advancement to Candidacy for the Doctoral
Degree:

Passing both awritten and anoralcomprehensive
exam is required before the student can be
advanced to candidacy for the Doctoral degree.
Upon successful completion of both exams,
the student will be notified to register for PSY
7731, Dissertation I. In addition, the student may
then identify their dissertation Chairperson and
committee members.

Dissertation Chair and Committee

The student will identify their Dissertation
Chairperson and committee members upon
advancement to candidacy for the Doctoral
degree, and after registration for PSY 7731
Dissertation .

Doctoral Dissertation Requirement

Before the award of the doctoral degree, a
candidate shall show proof of acceptance for
publication of at least two (2) papers in refereed
Journals.

PSY 7731 Dissertation |

PSY 7732 Dissertation Il

PSY 7733 Dissertation 11l

PSY 7735 Dissertation (1 unit)
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Students are required to be continuously
enrolled in PSY 7735 every semester while their
Dissertation remains incomplete

Doctoral Internship Requirement
Personal therapy of 50 hours required prior to
registering for PSY 7741.

PSY 7741 Internship I: 500 hours and
group supervision

PSY 7742 Internship II: 500 hours and
group supervision

PSY 7743 Internship Ill: 500 hours and

group supervision Total
1500 hours.

Doctoral Electives

PSY7760 Special Topics in Psychology |

PSY7761 Special Topics in
Psychology Il OR
Flexible elective topics
to be determined per cohort
or selected from
the list below:

PSY 7751 Program Evaluation

PSY 7752 Advanced Clinical Practice
in Gerontology

PSY 7753 Parent-Child Therapy

PSY 7754 Adolescent Therapy

PSY 7755 Advanced Clinical
Practice in Pediatrics

PSY 7756 Child Play Therapy

PSY 7757 Forensic Psychology
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Doctor of Philosophy in International Relations

The general purpose of the PhD IR program is to pursue and promote advanced knowledge production and
dissemination through research, teaching, learning and publications in International Relations.

The following are the specific program goals:

[. To equip candidates with the knowledge,
skills and techniques for under taking
innovative academic and policy research at
an advanced level, particularly in the areas
of peace and conflict studies, development
studies, and foreign policy and diplomacy.

II. To produce a dissertation that makes original
theoretical and practical contributions to the
field of International Relations.

.To prepare candidates for positions
in the academia, research institutions,
government, international organisations, non-
governmental organisations, civil society,
among others, in Kenya, the African region
and beyond.

IV.To aspire to become a regional hub noted
for cutting-edge research and publications
in the areas of regional integration,
development, democratic consolidation,
conflict transformation, food security, and
environmental and regional security.

Expected Learning Outcomes of the Program
The Program learning outcomes for the
proposed Program are spelt out as follows:

By the end the program, the students will be
able to:

1.

Generate and utilize knowledge of
International Relations;

. Apply knowledge and skills of theory and

process in peace-building and conflict
transformation;

. Evaluate various forms of public policy;

. Communicate issues of International

Relations;

. Evaluate performance of actors in

International Relations;

Coursework
e Students will devote their first two years

to coursework (three years for part-time
students). This will involve a successful
completion of the taught courses and 2
seminars in which they are required to
achieve a minimum grade of B grade in each
of their assessed works.

Most courses will be examined in a classroom
setup with the exception of more practical/
seminar courses, such as PhD Research Seminar
and PhD Project Development & Fieldwork.
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e A successful completion of the course work
will be followed by a comprehensive written
and oral examination as a prerequisite for

progressing

to doctoral research work.

The pass mark of B grade will apply to the
comprehensive examination.

Degree Requirements (60 Units)
Core Courses (36 units)

IRL 7001

IRL 7002

IRL 7004

IRL 7005
IRL 7007
IRL 7008
IRL 7009
IRL 7011
IRL 7012

IRL 7013
IRL 7015

IRL 7016

Epistemological Debate on
the Application of

IR Theories

Research Philosophy &
Methods in IR

Comparative Foreign Policy
Analysis

Classical Political Philosophy
Peace & Security Studies
Public Policy Analysis
Comparative Politics

PhD Research Seminar
PhD Project Development &
Field Work

International Law
Environmental Theories &
Politics

Democratization &
Governance

Electives Courses (12 units)
(Select any 4 courses)

IRL 7003

International Development

IRL 7006 Contemporary Political
Philosophy

IRL 7010 Diplomatic & Consular
Practice

IRL 7014 Gender and IR

IRL 7017 International Humanitarian
Law

IRL 7018 Conflict Analysis

IRL 7019 Conflict Resolution and

Peace building

Dissertation (12 units)
IRL 7900 Dissertation

There are 4 semesters of Dissertation (IRL
7900A, IRL 7900B, IRL 7900C and IRL 7900D).

Failure to complete within the 4 semesters, a
student will be required to register for IRL 7900E
Dissertation every semester until the dissertation
is complete.

PhD Dissertation Research & Seminars

e During these second phase (subsequent
two years) of the PhD program, students
will have to concentrate on their dissertation
research. A PhD dissertation should be
original research that makes a significant
contribution to the subject of enquiry. A
normal dissertation should range between
85,000 - 100,000 words, including
references and appendices. The acceptable
referencing method for doctoral dissertation
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is the Harvard style/ APA and this should be
emphasized in the PhD Research Seminar
course.

e Students are required to make three seminar
presentations during the research phase (in
the following order): a PhD proposal, post-
fieldwork or data collection progress report,
and presentation of preliminary research
findings. Each seminar presentation will be
preceded by the candidate’s distribution of
a narrative paper to all the members of the
assessment panel to be constituted by the
IR Graduate Committee. Panelists will assess
each presentation using a modified version
of the dissertation evaluation instrument and
a candidate is required to achieve a B grade
to proceed to the next stage of the study.

PhD Dissertation Supervision

e Each PhD candidate will be assigned one or
two supervisors, depending on the nature of
the research topic and the available super
visory expertise on the subject. Each faculty
can only serve as principal supervisor for
a maximum of three candidates and co-
supervisor for one candidate at a time.

e All principal super visors are members of the
IR Graduate Committee, which coordinates
and regulates graduate studies in the
department.

e PhD supervision starts in year three of the
program (i.e. after students’ completion of
their coursework).

PhD Dissertation Assessment
Upon completion of the PhD dissertation (with
the approval of his/her Supervisor), the student

is required to submit 5 copies of his/ her
dissertation for viva (in light cover binding). The
hard cover binding versions of the dissertation
can only be submitted after the viva.

The dissertation will be assessed by a panel of
three - the student’s principal supervisor and
second marked by 2 other examiners (one of
them coming from outside the International
Relations  program). The non-examining
members of the PhD viva panel will include the
Chair of the IR Graduate Studies Committee and
the Dean of the School of Humanities and Social
Sciences.

The 3 key examiners will have to agree on
a common grade, but if they are not able to
reach an agreement, the final grade should be
decided by the IR Graduate Studies Committee.
A PhD dissertation will be graded at any of the
following six different levels:

1. Passed without any corrections.

2. Passed with minor corrections to be overseen
and certified by an internal examiner.

3. Passed with major corrections to be overseen
and certified by an internal committee of
examiners.

4. Passed with major corrections to be re-
submitted to, and certified by the external
examiner.

5. Passed with major corrections to be
represented in a repeat viva within six
months.

f) Failed with an option of repeating the study
and preparing for an entirely fresh viva within 12
months.
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Course Descriptions

ARB: Arabic

ARB 1000 Beginning Arabic |

This first course in a sequential series introduces
students to the basic skills of listening, speaking,
reading and writing standard Arabic. Lexis and
structure are presented and practised in context
with glimpses at culture and civilization. By the
end of the course, students should be able to
embark upon further study of Arabic grammar.
Prerequisite: The course is open to students who
have no knowledge of Arabic.

Credit: 3 Units

ARB 1001 Beginning Arabic Il

The second beginning course in this series
builds on the skills acquired in Arabic 1000
to expand the student’s knowledge of Arabic
grammar and structure. Development of basic
competencies continues with further focus on
culture and civilization.

Prerequisite: ARB 1000

Credit: 3 Units

ARB 2000 Intermediate Arabic |

The course aims to develop students’ reading/
listening comprehension and  oral/written
comprehension. It introduces further elements of
grammar and exposes students to such points
as voice (active/passive), modal verb forms,
weak roots, stem formation and derivation. The
course is conducted in Arabic. It is intended for
students who wish to either complement their
language studies or begin the minor. It is the
required lower level elective for the minor.
Prerequisite: ARB 1001

Credit: 3 Units

ARB 2001 Intermediate Arabic Il

The course completes Arabic 2000, developing
listening, speaking, reading and writing skills.
It also introduces Arabic literature through a
selection of texts and gives further insight into
Arabic culture and civilization. It is conducted
in Arabic.

Prerequisite: ARB 2000

Credit: 3 Units

ARB 2002 Business Arabic

The course focuses on spoken Arabic and
is  recommended for students pursuing
degrees in international relations and business
administration.

Itis a conversational course intended to develop
skills required in the business world.
Prerequisite: ARB 2000

Credit: 3 Units

ARB 2003 Tourist Arabic

With emphasis on spoken Arabic skills needed
in the tourist world, this conversational cours € is
recommended for students pursuing degrees in
Journalism, Hotel and Restaurant Management and
Tourism. It is also suitable for students who wish to
participate in the Windows to the World Program.
Prerequisite: ARB 2000

Credit: 3 Units

ARB 2004 Arabic for International Relations
The course focuses on terminology and
concepts in the context of international relations.
It is aimed to enable the students to describe
and discuss contemporary political systems,
foreign and trade issues and international
organisations. Both reading and writing skills
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are enhanced. It is recommended for students
pursuing degrees in international relations.
Prerequisite: ARB 2000

Credit: 3 Units

ARB 3000 Advanced Grammar and
Composition

This course develops and reinforces the grammar
acquired in earlier courses and focuses on writing
skills. Arabic culture and civilization feature as the
framework for composition activities. The course
is a required upper level elective for the minor. It
is conducted in Arabic and English.
Prerequisite: ARB 2000

Credit: 3 Units

ARB 3001 Arabic Culture and Civilization
The course sur veys the histor y, geography and
literature of the Arab World. It reviews the cultural,
social, political trends and explores customs and
traditions. It is conducted in Arabic and may be
taken as part of the Windows to the World Program.
Prerequisite: ARB 3000

Credit: 3 Units

ARB 3002 Contemporary History of the Arab
World

The course covers the history of the Arab World
from the fall of the Ottoman Empire and the
beginning of European protectorates and the
colonial era to the present. It highlights the rise
of pan-Arabism, nationalist movements, the role
of prominent leaders, the Arab-lIsraeli conflict,
burgeoning democracies and the Arab League.
The course is conducted in Arabic.
Prerequisite: ARB 3001

Credit: 3 Units

ARB 3003 Literature in Arabic |

This course focuses on the analysis and
interpretation of representative works of Arabic
literature within their cultural context. It covers
the pre-Islamic and the Umayyad (early Islamic)
periods (500-750 AD). Students are expected
to read, analyze and discuss prose and
poetry, both orally and in writing. The course is
conducted in Arabic.

Prerequisite: ARB 3001

Credit: 3 Units

ARB 3004 Literature in Arabic Il

This course comprises the analysis and
interpretation of representative works of Arabic
literature within their cultural context. It covers
the Abbasid and Andalusian periods (750-1250
AD). Students are expected to read, analyze
and discuss prose and poetry, both orally and
in writing. The course is conducted in Arabic.
Prerequisite: ARB 3001

Credit: 3 Units

ARB 3005 Literature in Arabic Il

This course focuses on the analysis and
interpretation of representative works of Arabic
literature within their cultural context. It covers
renaissance, modern and contemporary prose,
drama and poetry (19th century — Present time).
Students are expected to read, analyze and
discuss both orally and in writing. The course is
conducted in Arabic.

Prerequisite: ARB 3001

Credit: 3 Units
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ARB 4000 Arab-Islamic Thought |

The course is a survey of Arab and Islamic
philosophy and theology. It highlights formative
influences, major trends and main protagonists
and is conducted in Arabic. Students are
expected to read, analyze and discuss both
orally and in writing.

Prerequisite: ARB 3001

Credit: 3 Units

ARB 4001 Arab-Islamic Thought II

This course builds on the insights acquired in
ARB 4000. It comprises the study of classical,
social and contemporar y Arab and Islamic
philosophy. Reading, writing, analysis and
extensive discussion are expected. The course
is conducted in Arabic.

Prerequisite: ARB 4000

Credit: 3 Units

ATH: Anthropology

ATH 4000 Cultural Anthropology

Examination of  the dominant theoretical
orientation, methodologies, and research
findings generated in studies of human culture
in diverse socio-cultural settings. Through
lectures, assigned readings, class discussions
and activities, and field research, students
will explore the structural and functional
components of human cultural systems and the
theoretical perspectives, which can be utilized
in the study of human culture and socio-cultural
change.

Credit: 3 Units Credit: 3 Units

Cultural anthropology is an
examination of the dominant
theoretical orientation,
methodologies, and
research findings generated
in studies of human culture
in diverse socio-cultural
settings.
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CHI: Chinese

CHI 1000 Beginning Chinese |

This is the first Chinese course in a sequential
series conducted in Chinese. The study involves
basic language skills of listening, speaking,
reading and writing.

Credit: 3 Units

CHI 1001 Beginning Chinese Il

This is a second course in a sequential series;
basic language skills continue.

Prerequisite: CHI 1000

Credit: 3 Units

CHI 2000 Intermediate Chinese |

This is the first course in the intermediate
Chinese series. There is continued development
of skills in all areas at the sentence level. The
student begins learning to comprehend and
create paragraph-level language, such as
factual descriptions and narrations, and handle
more every day, life situations. It is intended for
students who wish to either complement their
language studies or begin the minor. It is the
required lower level elective for the minor.
Prerequisite: CHI 1001

Credit: 3 Units

CHI 2001 Intermediate Chinese Il

This is the second course in the intermediate
Chinese series. There is continued development
of language skills.

Prerequisite: CHI 2000

Credit: 3 Units

CHI 2002 Business Chinese

This course aims to teach students the
communication skills in daily life and
business interactions. The course introduces
basic business vocabulary and forms of
communication appropriate for various business
situations. The aim is to enable students to
acquire foundational, cultural, social, and legal

knowledge for engaging in business in or with
China. It is a conversational course.
Prerequisite: CHI 1001

Credit: 3 Units

CHI 2003 Tourist Chinese

The course is designed for students who
have finished beginning level of Chinese
study and want to go to China for living, study
and travelling. It provides the introduction to
practical Chinese used in airports, shops,
restaurants, banks, hospitals and tourist
attractions. It is a conversational course. This
course is recommended to the students who are
interested in Windows to the World Program.
Prerequisite: CHI 1001

Credit: 3 Units

CHI 2004 Conversational Chinese

The course complements CHI 2002 and CHI
2003 continuing to place emphasis on spoken
Chinese in the context of today’s modern world.
It presents more dialogues and role playing and
is focu